♦FA*  Meeting  Prescribes  Hard-Hitting 
Advertising  to  Aid  Recovery 

II  Officers  Re-elected  at  Chicago  Meeting  of  1,500 — Col.  McCormick  Raps 
Restrictive  Clauses  of  A.  A.  A.  and  Securities  Act 


(Bj  ttUgraph  to  Editok  &  Publishes) 
HICAGO,  J  une  12 — Straightfor¬ 
ward,  hard-hitting  advertising 
n  of  frills  and  smart  jJirases,  was 
as  the  necessary  selling  tool  to 
economic  recovery  in  America, 
yeeches,  resolutions  and  comments  of 
representing  14  national  adver- 
groups  meeting  here  this  week 
T  Advertising  Federation  of  Amer- 
's  “Big  Tent”  at  the  Palmer  House, 
[ore  than  1,500  men  and  women  en- 
in  the  advertising  profession  at- 
the  31st  annual  convention  and 
to  the  call  for  action  to  lead  the 
to  better  times. 

ognizing  that  there  are  a  few  “bad 
les”  in  the  “advertising  barrel”  that 
to  be  thrown  out,  nevertheless, 
F.  A.  delegates  were  not  inclined 
adopt  an  apologetic  attitude  towards 
who  would  reform  advertising 
without.  Instead  they  commended 
inuing  efforts  of  advertisers,  adver- 
agencies  and  media  owners  to 
mate  that  portion  of  advertising 
ich  still  violates  the  broad  princi- 
of  fairness  and  good  taste. 

The  keynote  of  the  spirited  three-day 
issions  of  the  various  groups,  was 
by  Chester  H.  Lang,  General 
ric  Company,  who  was  re-elected 
F.  A.  president.  Mr.  Lang  de- 
at  the  opening  general  session  on 
onday,  “the  only  code  of  the  adver¬ 
ting  profession  is  progress,  and  the 
present  economic  situation  presents  a 
broad  challenge  to  advertising.” 

Much  food  for  serious  thought  was 
u  ||presented  to  the  delegates  at  the  two 
|B  jfceneral  sessions,  in  addition  to  the  mul¬ 
titude  of  specialized  comments  expoimd- 
by  hundreds  of  speakers  at  the  var¬ 
ious  departmental  meetings,  covering 
tvery  phase  of  modern  sales  promotion. 
.Advertising  as  salesmanship  in  print, 
ihe  importance  of  direct  advertising  as 
^ontrast^  with  so-called  institutional 
xivertising — from  the  standpoint  of  the 
aerchant,  freedom  of  advertising  as  oj)- 
?osed  to  government  regulation  of  this 
^.ase  of  American  business  and  the 
idvertisers’  opportunity,  as  viewed  by  a 
Msumer,  were  among  the  highlights 
"this  three-day  convention. 
Reaffirmation  of  its  code  of  ethics 
^  on  truth  in  advertising  which  was 
“Opted  at  its  annual  convention  22 
ago,  the  Federation  in  its  res.o- 
iitions  took  note  of  the  progress  which 
rganized  advertising  had  achieved  in 
Tmgmg  about  the  fumigation  of  of- 
advertising  practice, 
commend  the  continuing  efforts 
^vertisers,  advertising  agencies,  and 
wia  owners  to  eliminate  that  portion 
*  *5''*'^.'*''?^  which  still  violates  the 
^oad  principles  of  fairness  and  good 
“te.  for  we  are  convinced  that  it  is 
r^entw  that  all  three  of  these  adver- 
*'ng  interests  shoulder  their  full  re- 
^ibility  in  protecting  the  public,” 
^  the  substance  of  the  first  resolu- 

Ml.  ■  ■ 

F^eration  went  on  record  to 
^haue  its  educational  work  so  that 
consumer  may  be  given  a  clearer 
standing  of  the  function  of  adver- 
^  ™  the  maintenance  of  the  flow  of 
^  from  the  producer  to  the  con- 
~ier. 


By  GEORGE  A. 

Commendation  of  the  work  of  the 
Women’s  Advertising  clubs  among  con¬ 
sumer  groups  was  endorsed.  The  reso¬ 
lution  urged  all  groups  affiliated  with 
the  Federation  to  organize  similar  edu¬ 
cational  activities  in  support  of  good 
advertising. 


BRANDENBURG 

11.  Hodge.  Hyllesby  ICngineering  and 
Management  Corporation.  Chicago; 
Mrs.  Frnia  Froetz,  (jardner  .Advertis¬ 
ing  Company,  St.  I.ouis ;  O.  C.  Harn, 
•Audit  Bureau  of  Circulations,  Chicago; 
Fliot  W  ight,  U.  S.  Fnvelojje  Company, 
Springfield,  Mass. ;  and  Frank  G. 


Group  of  A.F.A.  officers  and  directors  at  Chicago  convention.  Left  to  right: 
Gilbert  T.  Hodges,  New  York  Sun,  A.F.A.  director;  Edgar  Kobak,  National 
Broadcasting  Company,  chairman  of  board;  President  Chester  H.  Lang.  General 
Electric  Company;  and  John  Benson,  president,  American  Association  of  Ad¬ 
vertising  Agencies,  A.F.A.  director. 


Besides  Mr.  Lang,  all  .A.F..A.  officers 
were  re-elected,  including:  Charles  E. 
Murphy,  New  York,  Arthur  H.  Bray- 
ton,  Marshall  Field  &  Company,  Chi¬ 
cago,  and  Josephine  Snapp,  Household 
Magaz  'me,  Chicago,  vice  -  presidents ; 
Victor  Martin,  Davenport  (la.)  Demo¬ 
crat,  secretary,  and  Frank  A.  Black, 
Wm.  Filene’s  Sons’  Company,  Boston, 
treasurer. 

Edgar  Kobak,  vice-president.  Na¬ 
tional  Broadcasting  Company,  was  re¬ 
elected  chairman  of  the  A.  F.  .A.  boayd 
of  directors.  The  following  were 
elected  to  the  Board: 

Mason  Britton,  McGraw-Hill  Pub¬ 
lishing  Company,  New  York;  William 


Huntress,  San  Antonio  (Tex.)  Ex¬ 
press  &  News. 

.At  today’s  general  .A.F..A.  meeting, 
presided  over  by  Gilbert  T.  Hodges, 
New  York  Sun,  past  chairman  of  the 
board,  John  McKinlay,  president,  Mar¬ 
shall  Field  &  Company,  stressed  the  im- 
Iiortance  of  direct  advertising  as  the 
iiest  type  of  “institutional  advertising” 
that  a  merchant  can  buy. 

“Advertising  men  as  well  as  business 
men  have  a  fashion  of  distinguishing 
lietween  direct  advertising  and  institu¬ 
tional  advertising,”  he  said.  “An  ad  of 
hosiery  at  49  cents  per  pair  is  direct, 
and  an  ad  telling  about  the  wonderful 
service  the  store  gives  is  institutional. 


Homer  Guck,  Chicago  Herald  and  Examiner  publisher  (left),  Merrill  C.  Meigs, 
Chicago  American  general  manager;  (center)  and  G.  R.  Schaeffer,  MarshaU 
Field  &  Co.  advertising  director  and  general  A.F.A.  program  chairman,  in¬ 
formally  discuss  the  day's  news  at  Chicago  convention. 


'I'he  iiosiery  department  pays  for  the 
first  ad,  while  the  second  is  charged  to 
general  overhead.  I  cannot  help  but 
think  that  the  distinction  is  over¬ 
stressed.  If  the  direct  ad  is  good,  it 
is  institutional ;  if  the  institutional  is 
good,  it  is  direct. 

“The  one  trouble  with  institutional 
advertising  is  that  it  furnishes  too  great 
an  opportunity  for  conceit  to  enter  in. 
No  store  is  going  to  tell  the  public  that 
its  service  is  mediocre,  that  its  eleva¬ 
tors  are  not  the  last  word,  that  its  sales 
people  do  make  mistakes,  that  some¬ 
times  deliveries  are  not  as  promised, 
and  that  the  customers  had  better  care¬ 
fully  check  the  monthly  bills.  The  re¬ 
sult  is  that  the  institutional  advertising 
is  apt  to  convey  the  thought — and  fre- 
(luently  very  definitely  expresses  it — 
that  the  service  is  perfect,  the  eleva¬ 
tors  the  most  modern,  the  sales^ople 
the  last  word  in  courtesy  and  efficiency, 
deliveries  always  as  promised,  and  the 
office  incapable  of  making  a  mistake. 
My  iiersonal  reaction  to  that  sort  of 
thing  is  one  of  irritation. 

“Now  let  me  make  it  clear :  I  would 
like  the  customers  to  believe  that  all 
of  these  things  were  true  as  we  wish 
they  were  true.  But  I  would  rather 
produce  that  impression  in  the  custom¬ 
er’s  mind  by  her  so  seldom  having  a 
discourteous  salesperson,  so  seldom  a 
broken  promise,  so  seldom  a  mistake 
on  the  bill,  that  she  would  come  to  be¬ 
lieve  we  were  as  nearly  perfect  as  one 
could  be.  And  I  think  the  effect  pro¬ 
duced  in  that  way  is  of  tremendously 
greater  value  than  that  produced  by  the 
typical  institutional  advertisement.  I 
see  no  reason  why  a  store’s  conduct  in 
this  respect  is  any  different  from  a 
man’s  own  conduct.  I  f  I  go  around 
the  world  telling  people  that  I  know 
more  than  they  do,  live  better  than  they 
do,  dress  better  than  they  do,  am  sharper 
and  keener  than  they  are — I  finally  be¬ 
come  a  laughing  stock,  an  object  of  pity. 

“I  believe  that  advertising  writers  un¬ 
consciously  strive  for  the  commenda¬ 
tion  of  their  professional  associates,” 
remarked  Mr.  McKinlay.  “I  think  this 
is  the  explanation  of  much  of  what  you 
see  in  the  style  ads  in  the  newspapers. 
Our  own  department  has  not  always 
been  guiltless  in  this  respect.  If  you 
will  read  the  descriptions  that  appear  in 
connection  with  style  items,  you  will 
sometimes  be  surprised  at  how  little 
real  information  and  how  much  fluff 
there  is. 

“The  real  information  is  in  the  cut  and 
the  price  mark.  The  remainder  is  a 
collection  of  words  strung  together  to 
produce  an  effect  on  copywriters  which, 
in  my  opinion,  is  absolutely  lost  on  the 
real  audience — namely,  the  women  cus¬ 
tomers.  You  will  remember  that  every 
year  there  used  to  be  an  award  granted 
to  the  store  that  put  out  the  most  out¬ 
standing  ad  of  the  year.  When  such  an 
award  was  received  it  thrilled  the  adver¬ 
tising  department  of  the  store  that  ggt 
it.  It  was  a  special  recognition  of  merit, 
but  from  whom?  From  the  audience  to 
which  that  ad  was  presumablv  directed  ? 
No.  From  a  jury  consisting  of  some 
advertising  men  and  perhaps  a  few  pro¬ 
fessors. 

“Something  to  be  advertised  must 
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Editor  &  Publisher  jor  June  15,  1935 


Albert  D.  Lasker,  president  of  Lord 
&  Thomas,  addressing;  (;eneral  session 
of  Advertising  Federation  of  America 
in  Chicago  this  week, 
come  i)efore  advertising,  and  this  is 
where  1  think  many  advertising  men 
unconsciously  make  a  mistake — by  nut¬ 
ting  advertising  on  a  par  with  merchan¬ 
dising.  The  manner  of  selling  a  thing 
is  imjwrtant,  but  not  so  important  as 
the  thing  to  l)e  sold.” 

Col.  Robert  R.  McCormick.  Chiaij/o 
Tribune  publisher  and  an  outstanding 
figure  in  the  recent  free  press  fight  yn- 
der  NR.\,  challenged  the  constitutional 
right  of  the  federal  government  to  reg¬ 
ulate  advertising,  declaring  all  adver¬ 
tisers  are  entitled  to  protection  as  pro¬ 
vided  in  the  first  amendment  to  the  Con¬ 
stitution. 


no  power  to  censor  advertising  and  con¬ 
gress  cannot  give  it  that  newer. 

“Let  it  be  borne  in  mind  that  the  ad¬ 
vertiser  has  as  much  right  to  the  fr^- 
dom  of  the  press  as  the  editor.  The 
smallest  shopkeeper  has  as  much  right 
to  the  freedom  of  the  press  as  the  Presi¬ 
dent  of  the  United  States. 

“If,  in  his  recent  criticism  of  the 
Supreme  Court,  the  President  had  used 
the  vehicle  of  a  message  to  Congress, 
he  would  have  lieen  protected  against 
any  prosecution  for  contemt>t  of  court 
by  the  doctrine  of  privilege.  He  did 
not  use  that  means.  He  called  in  the 
newspajier  reporters  and  gave  them  an 
interview.  He  was  still  protected 
against  a  prosecution,  not  by  virtue  of 
his  office,  for  no  citizen  of  the  United 
States  has  any  right  which  does  not 
exist  for  every  citizen.  He  was  pro¬ 
tected  by  virtue  of  his  freedom  of  the 
press,  which  provides  against  the  offense 
of  ‘scandalum  magnatum’  under  any 
guise  or  by  any  authority. 

“Mr.  Roosevelt  was  advertising  his 
opinion  of  the  Supreme  Court.  Yester- 
dav  some  other  gentlemen  in  Spring- 
field.  Illinois,  have  been  advertising 
their  ideas  of  Mr.  Roosevelt.  I  am  not 
trying  to  speak  in  lighter  vein;  I  am 
speaking  in  intense  seriousness. 

“The  only  difference  lietween  them 
and  Ixind  houses  or  food  processors  is 
that  the  former,  Mr.  Roosevelt  and  the 
conference  in  Springfield,  were  advertis¬ 
ing  their  views  at  the  expense  of  the 
newspapers,  and  the  latter,  the  bond 
houses  and  the  food  processors,  adver¬ 
tise  their  views  at  their  own  charges. 


Two  busy  men  at  .4.F.A.  meeting  were 
Eiarle  Pearson  (left),  .4.F.A.  general 
manager,  and  H.  B.  LaQuatte.  presi¬ 
dent.  Churrhill-Hall.  Inr..  and  head  of 
New  York  .4dverti8ing  Club.  Mr.  La¬ 
Quatte  addressed  the  Chicago  Financial 
Advertisers'  .4ssociation  during  his  stay 
in  Chicago. 

vanity  and  pride  to  use-values.  The 
consumer  today,  for  example,  fears 
ixivertv  more  than  pyorrhea.  The  gas- 


which  exerts  a  great  influence  on  thri  |\ 
public  mind  because  your  messages  in!  i  ' 
the  newspapers,  magazines,  over  th.” 
radio  and  through  other  media  reach  aP 
very  large  proportion  of  our  citi2eis,L 
You  command  great  powter  for  ti„.t 
stimulation  of  .American  production  aiKli 
the  sale  of  American  products.  This! 
Iiower  has  an  added  value  in  that  it  in-l 
spires  faith  in  the  continued  prngre^  (7 
of  our  nation.  ^ 

“Success  in  your  profession  calls  tor 
skill  and  initiative  in  salesmanship-  ij 
requires  also  a  deep  understanding’  of 
the  fact  that  American  business  must 
go  forward. 

“I  am  sure  that  in  the  future  as  in 
the  past  the  .Advertising  Federation  ot 
•America  will  maintain  the  strength  of 
its  great  influence  and  thus  sustain  i  i 
line  tradition  and  hasten  the  return  to 
better  times  for  us  all.” 

President  Lang,  in  his  keynote  ad¬ 
dress,  charted  the  course  of  organized 
advertising  for  the  coming  year,  wher 
he  declared  “our  job  is  to  make  ad¬ 
vertising  a  better  selling  tool.”  he  as¬ 
serted  that  progr;dss  alone  should  b 
the  code  of  advertising.  He  pointfri 
out  that  advertising  “is  an  ecoiiomicail 
and  efficient  way  to  help  sell  goods-^ 
that  it  greatly  shortens  the  time  k  - 
tween  invention  and  utilization— ud! 
that  it  helps  to  put  men  and  capital  to^ 
work.” 

“Advertising  needs  no  codes,”  he  said.) 
“advertising  has  always  had  its  own  I 
coc^e — a  code  of  progress.  It  create  I  i 


per-mile  of  a  car  is  more  important  than 

a  streamline.  The  shrinkage  of  a  dress  ‘^ese  .lew  desires,  speeds  the  use  « 


‘Surely  it  is  a  strange  dcKtrine  of  ftnints  more 


law  that  deadhead  advertising  should 
possess  liberties  withheld  from  adver¬ 
tisers  who  pay  their  way. 

“.An  advertiser  has  as  firm  a  consti- 


.-vn  duveruser  ..ds  ds  ... ...  d  Concluding  her  plea  to  advertisers  to 

tutional  right  to  express  his  opinion  up-  the  consumer  she  said: 


on  the  merits  of  an  article,  whether  it 
be  a  security,  a  toilet  preparation,  a  pro- 


than  the  latest  stvle.  the  .inventions,  reduces  prices  by  b. 

amount  of  peach  in  a  can  than  the  size  "easing  volume  and  expediting  turn-i 
of  the  peach,  the  quantitv  of  cold  cream  .  j  t  . 

in  a  jar  more  than  a  delicate  aroma.  .  turning  to  the  urgent  n^  of  rais-i 
And  price  above  all.”  mg  American  standards  of  living  to  n« 

her  plea  to  advertisers  to  .'^vels,  Mr.  ^ng  referred  to  “dc: 
consumer  she  said :  I.res.su.n  opportunities  which  chall^tl 

,  ...  advertising  today.  He  pointed  out  thert  I 

is  will  happen  or  the  ad-  3,.^  seven  million  automobiles  in  servkfl 


‘Either  this  will  happen  or  the  ad- 


Si^kint  at  Wednesdav’s  luncheon  P^ietary  medicine,  or  a  product  of  the  ^  we  it  will  v^rs  of  age ;  two  million  fewer 

_ fann  at  any  stage  from  the  field  to  the  Kradually  dwline.  That  is  why  I  said  jn  service  than  in  1930:  three  mil- 


session,  Col.  McCormick  told  his  audi¬ 
ence  that  “you  do  not  belong  to  the  cate¬ 
gory  of  inferiors  before  the  law.”  He 
asserted  the  Securities  Act  and  the  fgod 
processing  sections  of  the  Agricultural 
Adjustment  Act  are  infringements  on 
freedom  of  advertising. 

“Freedom  of  the  pi  ess  stands  on  an 
equality  with  freedom  of  speech  and 
freedom  of  religion,”  said  Col.  McCor¬ 
mick. 

“It  has  the  same  rights  and  the  same 


farm  at  any  stage  from  the  field  to  the  graouaiiy  ciwiine.  inar  is  wny  1  saio  service  than  in  1930;  three  mil-i 

consumer’s  table,  as  has  President  a*  the  crossroads.  It  can  play  ramshackle  houses  heir: 

Roosevelt  to  express  his  opinion  of  the  sycoph^t  to  the  producers,  take  orders  million  homes  have  no! 

Supreme  Court  decision,  or  the  ‘Grass  *’'^’9’  natter  them  by  accepting  electric  lights;  nine  million  houses 

R.Miters’  to  criticise  President  Roose-  their  viewpoint  which  naturally  is  to  ^^  ithout  bath-rooms ;  thirteen  million  at; 

velt.  for  to  all  of  us  the  first  amend-  spend  as  little  money  as  need  he  for  ..-itthmit  central  heatinDr  nlants-  fnm 


velt,  for  to  all  of  us  the  first  amend- 


without  bath-rooms ;  thirteen  million  at; 
witthout  central  heating  plants;  four 


ment  gives  the  right  and  the  liberty  ‘to  advertising  now  and  in  the  future  and  million  have  no  electric  refriger 


know,  to  utter  and  to  argue  freely  ac-  .  ,  . 

conscience  *  zilresciv  &  demand  iroin  producers,  or 

“The  Securities  Act  cannot  give 

,wer  tn  cencr.r  the  nre«  Tf.  nrnnn-  It  Cail  Open  Up  a  neW 


simply  deliver  the  goods  for  which  there  ators 


“Do  these  and  hundreds  of  othtri 


power  to  censor  the  press.  Its  propo¬ 
nents  claim  it  is  an  act  to  benefit  the 


similar  facts  suggest  curtailing 


field  for  business.  It  can  develop  its  ^vertising-taking  the  kettle  wi 


limitations.  Acts  wrongful  in  themselves  country.  Its  opixments  claim  that  its 


may  not  be  done  under  their  mantle. 
Thus  polygamy  may  not  be  practiced 
under  guise  of  freedom  of  religion,  or 


own  ideas  as  to  how  to  appeal  to  con¬ 
sumers  and  then  turn  around  and  sell 


purpose  is  to  destroy  the  market  for  I  "u  -'ciu.k.  , 

private  investment.  Whatever  purpose  ideas  to  the  producers. 

?  1 _ _ _ _ *  Cnarles  L.  i  ounKc:reen.  vie 


unuer  guise  ot  ireeaom  01  religion,  or  d  *uay  have  can  give  it  no  more  au-  ,  Ppinrkp-Fli;«-Yniin£c.TrM.n  R.-  Finn  on  wiin  new  persistence  ana  courage,  ic 
fraud  under  guise  of  fre^om  of  the  thority  than  was  given  to  the  Sedition  today's  general  session  with  ."idh  all  the  skill  we  ixissess.  id- 


boiling  sap  of  vital  progress  from  thcl 
fire?”,  he  asked.  “Do  they  suggest 
‘sugar-ing  off’?  They  do  not.  On  thti 
contrary.  They  challenge  us  to  pres-l 
on  with  new  persistence  and  courage,  tci 


press. 

“But  opinions  may  lie  expressed  with- 


Law.  which  was  intended  to  preserve 
the  republic,  or  more  authority  than 


out  restraint  in  either,  the  speaker  or  could  be  given  to  a  law  pass^  by  Con 


a  brief  recital  of  what  western  railroads  '’f  tising  s  ^wer  to  explain,  to  con- 
were  doing  to  promote  “Railway  Week”  '.nduce  to  action. 


writer  being  subject  to  prosecution  for 
libelous  or  fraudulent  expression,  or 
subversive  expression. 


gress  on  the  subject  of  religion  for  the  impormnt  part  advertising  has 


purpose  of  saving  the  souls  of  people  introducing  ‘‘.Air-conditioned 

According  to  the  formula  of  the  majority  Streamline  trains  to  the  public. 


“Freedom  of  the  press  does  not  war-  then  in  Congress. 


d  the  important  part  advertising  has  .Advertising  must  be  expon- 

lyed  in  introducing  “.Air-conditioned.  of  plenty.  They  m^  nev^  accep 

reamline”  trains  to  the  public.  defeatist  attitude.  Our  efforts,  i: 

-A  lavish  program  of  entertainment  worthy  of  o"  tim 


rant  any  fraud  in  any  form,  and  Fed¬ 
eral  laws  properly  defining  fraudulent 
advertising  and  providing  punishment 


W  hat  is  true  of  the  Securities  .Act  Chicago  Federated  .Advertising  Club 


was  provided  under  the  auspices  of  the  F*®®*  ^  directed  wholly  toward  hasipi- 


is  true  of  the  .A.A.A  .Act.  and  am  other  Talent  from  the  three  major  radio  chains 
act  wdiich  bases  an  act  of  (government  appeared  at  the  “.speakerless”  banquet 


ing  distribution — under  no  circuit- 
stances  toward  retarding  prciductior. 


This  is  the  onlv  road  to  economic  hap-  Do' 


therefor,  will  not  transcend  the  first  and  the  governing  of  the  people  upon  a  }^ff,nday  evening  and  again  at  the  piness 


amendment,  although  it  appears  they 
will  violate  the  tenth  amendment  ac- 


censorship.” 

Emily  Newell  Blair,  chairman.  Con- 


cording  to  the  recent  opinion  of  Chief  sumers’  Advisory  NRA  Board  and  noted 


Justice  Hughes,  that  this  form  of  legis-  magazine  writer,  appeared  before  the  ?''3lnating  the  importance  of  ad- 


cabaret  party  Tuesday  night.  “I  haven’t  talked  about  advertisins 

A  message  from  President  Roose-  ^^etail  or  technique  and  do  not  intend  to, 
velt,  evaluating  the  importance  of  ad-  >"ake  for  confusion.  Advertising 

vertising  as  an  aid  to  American  business  the  least  mysterious  thing  in  the 


lation  is  confined  to  the  States  by  the  convention  today  as  sole  spokesman  for  ;tressing  the  nLd  for  “skUI  and  in-  world.  It  is  merely  a  means  of  pre  ' 
tenth  amendment  to  the  Constitution.  the  consumer.  Mrs.  Blair,  no  douU,  f  ownS  the  t™ely  buying  information  tc, 

“Freedom  of  the  press  does  not  ex-  jarred  the  comp  acency  of  those  who  %’%onveS  MondT  n«^^  the  public  in  the  most  convenient  a«,  “ 

O'.  wrong  w,th  ''p.LrS.r  <0™.  ' 


of  guilty  against  ITallace's  Farmer  and  advertising.”  Palmer  House.  More  than  875 

thers  show.  She  spoke  in  favor  of  stressing  in-  ficlegiUes  and  g^sts  w;ere  present  to 

“But  Congress  in  the  recent  language  formative  quality  standards  in  adver-  President  Chester  Lang  read  Mr. 

f  Mr.  C7trAc\7r\  tnav  nnt  run  rJrrf  tisificr  nrndiicts  Roosevelt  S  meSSagC.  whlch  follows  . 


others  show. 


She  spoke  in  favor  of  stressing  in- 


of  Mr.  Justice  Cardozo  may  not  run  riot  tising  products. 


in  its  definitions,  nor  may  it  license  the 
printing  of  anything,  including  advertis¬ 
ing,  or  put  a  censor  over  advertising, 
nor  make  oppressive  rules  under  a^v 


c  rainier  riouse.  .viorc  man  o/.s  — T  — .  -  j  PO' 

legates  and  guests  were  present  to  X®®  have  an  evening  to  spend  w 
ar  President  CHiester  Lang  read  Mr.  decide  to  go  to  the  movies.  p^, 

Dosevelt’s  message,  which  follows;  would  be  better— to  go  to  each  thea^>; 

“I  w(elcome  this  opportunity  of  ex-  and  ask  for  information  or  to  refff  M 


protect  the  value  0‘  yonr  tending  mv  greetings  to  the  thirtv-first  newspapers  and  find  what  picture 
‘ZmSftv  i,  “«  „rfr.hr.«hnia  —I  “he  .M  iS  »  =■.'  conveniently  lot^l  g 

X«if£-it“  "  LoilSe  r. hi  redeexi™  Americn.  theatre*.-  Th,*,„  an  .ever.v.da,;.  W-t,  B. 


ual,  almost  indispensable  use  of  ad'^-P 


pretense  whatever,  as  has  been  done  in  consumer,  his  needs,  his  wants.  Once  “It  has  been  my  pleasure  to  note  dur-  a-  r  ,  both 

♦inaa  Can.,..,:*:....  A,* _ A  1 _ j  _ _  1 - Uc*  ♦v.r^  fi....  c™,:*  tisiog,  Dut  It  ompnasizcs  UOHl  D 


the  Securities  Act  and  as  is  proposed  in  you  lose  that,  you  become  merely  sellers  ing  the  last  two  years  the  fine  spirit  sjn,pi:’,i*y  a^d  its  convenience. 

AAA  K«11e  **  nf  rrknTiAratirin  fVtA  orrtv<*rnm#»nt  ..1  .  ^  . 


the  .A.AA  bills. 

“When  the  department  of  agriculture 
objected  to  an  advertiser  using  the  fol¬ 
lowing  phrase;  ‘Most  Little  Pigs  Go 


of  goods 


Getting  down  to  “depression  brass-  has  r^eived  from  the  members  of  your  advertising  and  don’t  inta*! 

nPe  ’*  cVi..  .,r.r.«:n<.ari  •  orggnization  in  making  more  effective  F  —  —n 


tacks.”  she  continued 


“The  consumer  today  is  not  the  con-  our  efforts  to  establish  business  confi- 


to,”  said  President  Lang.  “There 
be  much  evidence  at  our  meetings  tM'l 


to  Market,  but  the  Best  Little  Pigs  Go  sumer  of  yesterday.  His  needs  are  dif-  denc^e  and  renew  business  activity.  The  a»....i..  mnsi 

wwi,,  :*...ir  ..r  ,.,,1  ,„»ii  advertising  people  are  deeply  consi 


to  Jones.”  it  not  only  made  itself  ridic-  ferent.  Whereas,  the  consumer  of  yes-  intelligent  and  well  advised  methods  by  present  problem  and  f®'  j 

iilous  but  it  violated  the  first  amend-  terday  had  money  to  spend,  now  he  hps  which  you.  as  advertising  men,  have  ^hermore  thev  are  troing  to  solve  it 
ment  of  the  Constitution.  For  the  ad-  not.  Whereas,  he  was  engaged  in  rais-  encouraged  business  progress  has  helped  rjjchnnpctv  had  taste  ov<*r-dnne  ouffeP  Hii 
yertiser  has  the  same  right  to  literary  ing  his  standard  of  living,  now  he  is  materially  in  gaining  ground  for  the  .  infrincments  are  on  th®  n-, 

imaeery  as  the  orator  or  the  poet.  engaged  in  saving  it.  recovery  movements.  ® 


recovery  movements. 


“The  department  of  agriculture  has  “Tastes  have  given  way  to  needs. 


‘You  are  members  of  a  profession 


(Continued  on  page  40) 
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N.  A.  E.  A.  WARNED  OF  DANGER  IN  RATES 


Benson  and  Fitzgerald  Debate  Problem,  Latter  Telling  of  Publishers’  Resentment  at  Agencies — 
Irwin  Maier  Elected  President,  Norman  Rose  Vice-President 


\\wm  fm 

These  advertising  managers  met  informally  at  N.A.E.A.  to  compare  notes  on  .  r.  . 

business  conditions  in  the  middle  west.  Left  to  right:  Earl  H.  Maloney,  Peoria  Another  group  at  N.A.E.A.  convention,  left  to  right:  Mary  M.  Murphy,  sales 
(111.)  Journal  Transcript;  W.  D.  Keenan,  Indianapolis  Star;  L.  G.  Cleveland,  promotion  manager.  The  Fair  Store,  Chicago;  Steve  Kelton,  Houston  Chronicle; 


Lexin/ilon  (Ky.)  Leader;  R.  J.  LaRose,  Appleton  (Wis.)  Post-Cresent ;  and  A.  (J 
Hollander.  Evansville  (Ind.)  Courier  &  Journal. 


George  M.  Kurhach.  St.  Louis  Post-Dispatch;  Robert  A.  Wolfe.  Dayton  News; 
and  Don  Bridge.  Neiv  York  Times. 


While  the  issue  is  still  a  matter  that 
must  be  determined  by  individual  pub¬ 
lishers,  the  pros  and  cons  were  compe¬ 
tently  presented  by  spokesman  of  all 
interested  parties,  and  a  clearer  picture 
oi  the  problem  was  brought  into  focus. 

Xew  officers  of  the  N.  E.  A.  were 
elaled  as  follows:  Irwin  Maier,  Mil- 
li'itukee  Journal,  President ;  Norman 
Rose.  Christian  Science  .Monitor,  Boston, 
vice-president ;  directors  for  three  years, 
George  G.  Steele,  Philadelphia  Inquirer, 
and  C.  M.  Campbell,  Chicago  Tribune. 
George  J.  Auer,  retiring  president,  was 
also  elected  a  director. 

Hoyt  B.oylan,  Richmond  (Ind.) 
Palladium-Item,  continues  as  secretary- 
treasurer. 

The  association  authorized  appoint¬ 
ment  of  a  special  committee  to  make  a 
turther  study  of  all  angles  of  the  rate 
differential  iiroblem.  The  personnel  of 
this  committee  was  not  announced. 

(^rge  J.  Auer,  New  York  Herald 
Tribune,  president  of  the  Newspaper 
.yvertising  Executives  .\ss(x:iation, 
opened  the  convention  with  the  reading 
oi  a  tribute  to  the  late  William  E. 
Donahue,  Chicago  Tribune,  one  of  the 
most  active  workers  and  for  many 
years  a  leader  in  the  activities  of  this 
organization,  who  recently  died.  .\ 
resolution  of  condolence  was  offered 
and  a  copy  of  it  sent  to  the  widow. 

The  first  speaker  was  John  Benson, 
president  of  the  .American  Association 
of  .\dvertising  Agencies,  who  presented 
the  case  of  advertising  rates  from  the 
point  of  view  of  the  advertising  agenev. 

"You  have  asked  me  to  talk  alxiut 
Porhaps  the  most  serious  crisis  which 
has  ever  arisen  in  our  relations, 
namely,  a  widening  rate  dilTerential 
and  the  inevitable  placing  of  national 
business  on  a  local  basis,”  observed  Mr. 
Benson  in  prefacing  his  remarks  to  the 
nowspaper  executives.  He  called  at- 
j^on  to  a  recent  survey  which  has 
bw  made  indicating  that  the  differen- 
tal  has  been  growing  steadily  until 
now  averages  40  per  cent  in  dailies 
and  50  per  cent  in  Sunday  •  papers,  in 
Pities  of  100,000  and  up.  The  speaker 
Wve  the  summary  of  a  recent  break- 
nown  of  the  figures,  as  follows:  63 
morning  newspapers  have  an  average 
mfferential  of  43.1%;  139  evening  pa- 
3S.7%;  135  Sunday  papers,  50%. 


general  advertising  rate  than  local  rate. 

In  the  Sunday  field,  there  are  9 
papers  whose  differential  reaches  or 
exceeds  100% ;  54  papers  have  a  dif¬ 
ferential  range  from  below  100%  and 
down  to  50% ;  31  pajicrs,  between  50% 
an<l  30% :  24  papers,  between  30%  and 
15%:  and  17  papers  have  a  differential 
of  less  than  15%,  5  of  them  having 
general  rates  lower  than  local,  and 
1,  the  same  rate  for  Ixith  classifications. 

.\s  to  size  of  paper,  the  larger  ones, 
in  the  metropolitan  cities,  predominate 
in  the  highest  bracket  of  differential ; 
more  than  2  to  1  in  the  daily  field : 
nearly  2  to  1  in  the  Sunday  field. 

“.\s  a  consequence.”  Mr.  Benson 
pointed  out,  “the  volume  of  business 
being  placed  at  local  rates  now  runs 
in  the  neighborhood  of  .10%.  Six  years 
ago  it  was  20%. 

Mr.  Benson  cautioned  his  audience  of 
the  dangers  ahead  in  the  event  that  a 
larger  percentage  of  advertising  is  sub¬ 
jected  to  the  rate  differential. 

“The  most  serious  thing  that  will 
happen  is  gradual  disappearance  of 
general  advertising  in  the  press.”  pre¬ 
dicted  the  speaker,  w'ho  stated  the 
agency  viewpoint  as  follows : 

“The  whole  national  structure  will 


dangers  in  the  situation,  undermining 
agency  service  to  the  publisher.  With¬ 
out  the  agency  commission  as  an  incen¬ 
tive  to  creative  advertising,  volujne 
would  slump  and  all  rates  might  have 
to  tie  raised  to  an  e.xtent  which  would 
l)rovc  distructive.” 

Mr.  Benson  painted  a  gloomy  imc- 
ture  of  the  situation  which  confronts 
newspaper  publishers.  He  held  that 
publishers  are  now  losing  revenue,  that 
their  average  rate  iier  line  is  declining. 
He  said  that  according  to  rough  cal¬ 
culations  made  for  1934,  radio  increased 
35.3%;  magazines  20.1%;  outdoor 
8.3% ;  while  the  national  volume  in 
news])apers  increased  but  12.4%  and 
that,  he  said,  was  nearly  all  due  to 
liquor  linage. 

“This  is  not  a  cheerful  picture.” 
commented  the  speaker.  “I  know  of 
no  sound  reason  for  it  e.xcept  the  dif¬ 
ferential.  That  builds  up  local  busi¬ 
ness  :  and  it  tears  down  national ;  puts 
it  at  a  disadvantage  in  competing  with 
liK'al  and  private  brands.  .\  low  local 
rate  forces  the  agency  to  go  after  it 
to  protect  the  client.  If  it  is  available 
at  all,  it  must  he  available  to  all.”  He 
said  that  advertising  agencies  were 
ready  to  cooperate  with  publishers  to 


Among  those  present  at  N.A.E.A.  meeting  were  the  following,  left  to  right: 
C.  M.  Campbell,  Chicago  Tribune  advertising  manager;  Alvin  R.  Magee. 
Louisville  Courier-Journal  and  Times;  Carl  P.  Slane.  Peoria  (111.)  Journal- 
Transcript;  and  D.  F.  McMahon.  Tribune  local  advertising  manager. 


the  inequities  and  abuses  which  resplt 
from  a  wide  differential.” 

The  local  revenue  is  so  low  that 
some  papers  may  have  to  maintain  the 
general  rate  to  break  even,  Mr.  Ben¬ 
son  observed,  and  called  attention  to 
the  suggestion  of  certain  special  rep¬ 
resentatives  that  the  rate  be  made 
identical  for  national  and  local  on 
selected  industries,  such  as  automotive, 
home  appliances,  liquor,  soap,  as  a  step 
in  the  right  direction.  He  insisted  that 
the  main  problem  is  local,  that  the 
department  store  bulk  rate  is  in  many 
cases  tiK)  low.  His  solution  to  the  issue 
was  stated  as  follows : 

“It  seems  to  me  that  a  national  committee 
shoiihl  he  appointed,  charRed  with  a  thorough 
survey  of  the  rate  situation,  which  could 
authoritatively  point  out  to  publishers  the 
e.xtent  of  this  evil,  its  causes  and  effects,  and 
its  jiossihle  remedies,  and  could  also  estaltlish 
some  sound  jirinciples  of  rate  making  for  the 
benefit  of  all.  .‘such  a  committee  could  look 
broailly  at  newspaper  advertising  as  a  whole, 
and  its  findings  would  accordingly  be  influen¬ 
tial  ill'  pointing  the  way  to  what  should  he 
done  liKally  between  competitors  to  remedy 
the  situation 

“The  publisher  could  use  these  finiiings 
with  local  merchants  as  an  authority  ujion 
wlieh  he  bases  his  plea  for  more  uniform 
rates;  tliey  would  give  all  publishers  in  a 
community  something  to  rally  around  in  deal¬ 
ing  with  each  other. 

“So.aiebody  might  ask;  If  local  publishers, 
or  a  imajority  of  them,  agreed  to  have  a  rea- 
-onahle  differential  in  their  community,  by 
raising  the  local  rate  to  merchants,  would  the 
latter  establi.sh  a  shopping  news  and  boycott 
the  press?  I  do  not  think  so.  Certainly  not 
with  much  success  if  the  publishers  did  the 
right  thing  by  their  readers. 

“N'o  shopiiing  news,  in  my  opinion,  can 
compete  with  a  newspaper  as  a  me  lium  of 
store  news,  unless  it  has  a  special  advantage 
of  some  kind.  It  has  all  the  disadvantages  of 
being  a  handbill,  delivered  free  or  thrown 
in  on  the  front  porch.  Readers  do  not  value 
it  as  they  do  their  favorite  paper.  It  lacks 
features  and  news  which  make  the  press  so 
welcome. 

“What  special  advantages  does  it  have? 
One  big  one,  carefully  provided  by  the  mer¬ 
chants  themselves,  and  that  is  reliable,  infor¬ 
mative  and  attractive  advertising.  Copy  is 
strictly  censored  in  shopping  news,  much  more 
strictly  than  prevails  in  most  newspapers; 
exaggeration,  misleading  statement,  short  mer¬ 
chandise,  price  comparisons,  are  barred.  Mer¬ 
chants  send  in  their  best  bargains  and  their 
most  appealing  items.  Inevitably  this  builds 
up  confidence:  the  reader  responds  to  shop- 
{Continued  on  page  14) 


{Speciai  to  Kditor  &  1’i  blisher) 

CHIC.XGO,  June  12 — Tbe  problem  of 
the  national  and  local  newspaper  rate 
differential  was  thoroughly  ventilated  at 
the  sessions  of  the  Newspaper  .Advertis¬ 
ing  Executives  .Association,  which 
closed  its  sessions  here  today. 


By  A.  J.  FEHRENBACH 

.Among  the  dailies:  57  papers  range  be  undermined;  advertisers  will  turn 
in  differential  from  10()%  to  50% ;  to  other  media  for  their  own  announce- 
()2  jiapers,  from  50%  to  30% ;  53  pa-  ments ;  and  as  far  as  newspapers  are 
pers,  from  30%  to  15%;  and  30  pai>ers,  concerned,  the  creative  spur  of  agency 
have  a  differential  of  less  than  15%;  efforts  will  have  been  lost, 
of  these  latter  11  papers  have  a  lower  “This  is  one  of  the  most  insidious 


bring  about  a  solution  of  this  oft-de¬ 
bated  issue. 

“Of  course,  it  is  a  good  thing  to 
distinguish  between  general  and  retail; 
they  each  have  their  place,”  conceded 
Mr.  Benson,  but  held  that  “it  is  fqlly 
to  depend  upon  such  definition  to  avciid 


I 


Editor  &  Publisher  for  June  15,  19  35 


OHIO  DMLY  PICI^TED  f 

BY  CLEVELAND  GUILD  of  readers  asking  them  to  stop  the  i>aper. 

-  Cards  cancelling  subscriptions  were  also 

Lorain  Journal  Object  of  Attack  circulated  throughout  the  city. 


After  Severance  of  Employment  of 


“The  advertising  department  reports 


Five  Editorial  Worker.— Publither  "O  loss  of  linage,  while  the  circulation 

r  e.  -1  dejiartment  Ihursday  night  said  there 

A.ked  Week  .  Notice  of  Strike 


The  Lorain  (O. )  Journal  plant  was 


had  l>een  a  net  circulation  loss  of  six. 
"Pamphlets,  printed  in  red,  were  cir- 


being  picketed  this  week  by  the  Clevc-  ciliated  about  the  city  referring  to 
land  Newspajier  Guild  and  its  Lorain  Ht.ryitz  and  present  Journal  employes 
unit.  This  action  was  taken  following  "1  abu>i\e  terms  and  urging  a  Iniycott. 
the  severance  of  employment  of  live  ^  nsuccesslul  attempts  were  als(»  *nade 
editorial  emnloves  of  the  TyiK.graphical 

The  journal?  through  its  managing  Pressmen-s  I  nion  to  walk 

editor,  Frank  Maloy.  told  Editor  &  operated  a 

Publisher  that  four  employes  “chose  ^omiKising  room  ever  since  it  has 

to  quit  June  11  when  requested  to  ver-  ■ ,  ,  . ,  .  , 

u.  II..  Mr.  riorvitz  said  that  Mr.  .Ashcratt 


to  quit  June  11  when  requested  to  ver-  ■ ,  ,  . ,  .  , 

bally  promise  not  to  resign  or  strike  ,  "aid  that  Mr  .Cshcratt 

without  a  week’s  notice.”  and  sarcastic  in  tele- 

Spokesmen  for  the  newspaper  conversations  .Monday^  and  that 

charged  the  guild  called  the  strike,  >n  ta  knig  with  him  on  he  street  Tues- 
while  guild  officers  assert  the  editorial 

were  discharged  for  „„  600.1  SSd'.rSef  ,ha.  hi. 


EDITOR  &  PUBLISHER 
CALENDAR 

June  17-20 — Association  of 
Newspaper  Classified  Advertis¬ 
ing  Managers,  16th  annual  con¬ 
vention,  Hotel  Cleveland,  Cleve¬ 
land,  Ohio. 

June  18-20 — International  Cir¬ 
culation  Managers,  37th  Annual 
Convention,  Netherland  -  Plaza 
Hotel,  Cincinnati. 

June  19 — Georgia  Press  .\s60- 
ciation,  annual  convention,  Car¬ 
rollton. 

June  24-29-  California  Press 
Association,  summer  meeting, 
(iiant  Forest  Lodge,  Sequoia 
National  Park. 

July  4-6 — National  Amateur 
Press  .4ssorialion,  meeting.  Oak¬ 
land.  Cal. 

July  11-14 — Oregon  State  Edi¬ 
torial  .4ssorialion.  meeting.  Hood 
River  and  Ml.  Hood.  Ore. 


NEVIN  DISMISSES  CASE 
OF  HERALD-TRAVELER 


Newspaper  Indus 
to  Function  Ji 
to  Chairmi 


Industrialist  Board  Catstsi/vL’ 
ion  June  16,  Accordiag 
hairman  Kelly’s  An-  ! 


nouncement 


reason  and  said  it  was  a  lockout. 


XU  V  u  \tr=  emploves  had  lieen  victimized  by  the 

The  trouble  started  when  -Mrs.  1 1  ,  i  ■  i  i  i  i 

1  t>  f  a  _  Cleveland  (iiiild.  which,  he  said,  he  had 

celyn  B.  Kieffer,  societv  reporter,  ,  .  -  ,  ,  .  i 


COWLES  BUYING  DAILY 


was  informed  that’  her  position  was  •'ten  informed  had  been  ItKiking  for  De.  Moines  Publisher  Negotiating  for 


was  1.1.U..I.CU  "Vi  i-s.-..  ««  sometime  for  a  paiier  near  Cleveland  - T.  '  " 

temg  discontinued  June  l3,  but  that  ^  demonstration  could  lie  Minneapolis  Star 

her  salary  would  be  paid  to  June  22.  intimidate  other  'f''  &  PtBusHEs) 

Editor  &  Publisher's  correspondent  Ohio  publishers.  Mixnf..m*olis,  Minn..  June  13  Nego- 

said  the  picketing  occurred  following  -xtr.  Horvitz  is  also  publisher  of  the  •y,’’  ••j‘^  sale  ot  the  Muincat<olis 

negotiations  between  the  publisher,  Mansfield  (O.)  Journal." 

Samuel  A.  Horvitz.  and  the  Cleveland  John  Dunn,  chairman  of  the  Lorain  “’f  r  f 

guild  through  Garland  -Ashcraft,  of  the  unit,  said  wages  in  the  editorial  de-  ot  the  Cowles  family. 

Clez’dand  Press.  Mr.  Maloy  quotes  partment  of  the  Journal,  including  that  reported  under  way  here  today 


were  reported  under  way  here  today 


Mr.  Horvitz  as  saying  that  no  previous  of  the  managing  editor,’  average  about  ^*■‘.’2?  ^ 


grievance  had  been  submitted  and  no  $>0  a  week, 
negotiations  were  pending. 

The  managing  editor  said  that  Mr.  STOR' 

-Ashcraft  had  told  Mr.  Horvitz  that 


STORY  BEFORE  VERDICT 


Tlie  reported  purchase  price  in  the 
transaction  was  said  to  be  $1,000,000. 

Over  long  distance  telephone,  Gard¬ 
ner  Cowles,  Sr.,  stated  that  “matters 


the  strike  vote  would  lie  rescinded  if  Washington  Herald  Newt  Executives  have  not  reached  any  definite  conclu- 


the  publisher  countermanded  the  order 
affecting  Mrs.  Kieffer.  The  publisher 
declined  to  do  so. 


Cited  Over  Maryland  Case 

(By  tclcpraph  to  Editok  &  Publisher) 


sion.”  and  he  referred  the  inquirer  to 
his  son.  John  Cowles,  associate  pub¬ 
lisher  of  the  Des  Moines  Register- 


,  W.VSHIXGTON,  D.  C,  June  13-Four  """"  me  l.cs  -vjou.es 

After  Mrs.  Kieffer  was  notified  that  xvashington  newspa,iermen  and  Ameri-  tribune,  who  is  in  Minneapolis,  with 

she  was  to  be  discharged,  editorial  cm-  Newspapers.  Inc.,  have  been  cited  .Jr-  managing  editor, 

ployes  who  were  members  ot  the  Guild  Monday,  why  thev  y"'*  ^‘artin,  syndicate  manager 

voted,  /  to  1,  to  authorize  the  executive  should  not  lie  held  in  contempt  of  the  -Moines  publications 

committee  ot  the  Cleveland  -Newspaper  Ri„:kville.  Marvland.  police  court  tor  .  Lrwlence  was  lent  the  re^.rts  by  the 

Guild,  parent  organization,  to  call  a  publication  of  a  liews  story  purporting  to  yesterday  of  orders  involy- 

V  L  -  I  L-.  ^  u-  u.  Kive  the  verdict  in  a  case  in  which  t 

-Mr.  Ashcratt  and  E  mer  O.  Fehl-  judgment  has  not  yet  been  rendered.  treasurer  of  the  Star  who  died  m 

hal)er,  president  ot  the  Cleveland  Jsiews-  xup  restxindent*;  are  Mirhael  \V  Januar>',  1934.  One  order  was  signed 
paper  Guild,  previously  had  presented  piviin.  manning  editor,  Ray  Helgeseni  F'^seen  in  PJ^bate 

a  contract  to  Mr.  Horvitz  for  approval  cuv  editor.  Pat  Frank  and  Davis  Lee.  W.  C. 

asking  a  preferential  closed  shop.  The  rejx.rters.  for  the  Washington  Herald,  ^ 

contract  was  not  accepted,  but  negotia-  aud  the  syndicate  orders  was  placed  on  file  and  the  nature 

tions  were  still  being  carried  on  when  The  case  concerns  a  charge  of  con-  but  off icials 

four  Guild  members  were  handed  their  spiraev  to  murder  in  which  -Mrs.  .Anne  wi‘b  the  Frizzell  Estate  would 

pay  checks  and  told  that  their  services  Lvddane  is  accused  of  conspiring  with  were  drawn  to  effm 

no  longer  were  needed,  Mr.  Ashcratt  John  .M.  Boland  to  kill  her  husband.  *1?®  sale  of  stock  of  the  Star  to  the 
vf  1  j  1  -  1-  ^be  cases  are  being  tried  separately.  ^  interests. 

-Mr.  Maloy  said  the  tour  were  d_is-  Jhe  Boland  case  was  concluded  Tues-  ,  shares  of  Class  A  common 

charged  because  they  refused  to  ^ve  dav  and  Wednesday  morning  the  Her- 

a  week  s  notice  in  the  event  of  a  aid  announced  Boland  was  found  guiltv.  Fnzzell  Estate,  the  balance  mak- 

strike.  He  said  that  of  the  seven  or  jhe  judges,  however,  had  not  render^ 

eight  editorial  employes  still  at  work  at  a  decision,  it  is  charged.  holdings  ot  -A.  B.  Frizzell,  Inc. 

least  two  were  members  of  the  Guild.  ' _ The  Star  came  to  Minneapolis  more 

Mr.  Maloy  denied  that  any  of  the  poiicp  bp  pi  prxpn  in  w  v  'ban  15  years  ago  as  an  organ  of  the 

five  was  discharged  for  Guild  member-  Kuuae.  ke.-e.i-i:.u,  i  bu  in  w.  i.  non-partisan  league,  then  at  the  height 

ship.  Leon  H.  Rouse  was  re-elected  presi-  of  its  power  in  North  Dakota.  It  later 

“The  paper  has  been  overstaffed  for  dent  of  Typographical  Union  No.  6  of  entered  receivership, 

sometime,”  he  asserted,  “and  we  have  the  International  Typographical  Union  It  emerged,  mainly  through  the  ef- 

been  carrying  staff  members  along  in  at  a  run-off  election  held  in  chapels  in  ftirts  of  Mr.  Frizzell.  .As  of  January, 

the  hope  of  business  improvement.”  New  A’ork  this  week.  1935.  its  circulation  was  75,4^>8. 

Mr.  Maloy’s  statement  to  Editor  &  I  '  i 


iUy  telegraph  to  Editor  &  I’l'Blisbei)  PHI 

Chicago,  June  13— Judge  Robert  R  JP 
Neviii,  Impartial  Chairman,  dismisseii  ijdil 
the  complaint  of  Boston  Newspapd  .c-c 
Guild  against  the  Boston  Hcrald-Tr^  tcuni) 
eler  in  a  decision  handed  down  to  th« 
-Newsiiaper  Industrial  Board  here  yts-  reo  n 
terday,  marking  the  linal  meeting  of  th«  iht  f 
Iniard  under  the  code  which  expiry  iMih 
lb-  .  .  .  ipt  hi 

In  making  his  decision,  Judge  Xev^r  i 

1  ,  •  u  - 

It  IS  the  conclusion,  theretore,  of  thi  not  be 
chairman  that  the  attitude  taken  by  thi  Khcdi 
management  of  the  publisher  corpora  The 
tion  that  it  would  not  enter  into  ani  lion  e 
contract  until  such  time  as  the  tinding!  ,ubli' 
referreel  to  in  the  ccxle  were  made  i  ratm> 
part  of  the  ccxle,  does  not  constitute  oi  -,nd  i 
evidence  a  refusal  on  the  iiart  of  oix  -uch  i 
publisher  corporation  to  engage  in  col- 
lective  bargaining.  .  .  . 

“Ill  view  of  the  provision,  above  it-  ^ain 
ferred  to,  of  the  ceide  itself  the  chair-  non  i 
man  finds  that  the  complaint  oi  the  lar  re 
Boston  Newspaper  Guild  that  respond-  ing  o 
ent  refused  to  enter  into  collective  bar-  repor 
gaining  is  premature  and  for  this  reasonLromi 
and  upon  this  ground  the  complaini  Willi 
should  be  and  it  is  dismissed.”  j  paper 

Harvey  J.  Kelly,  chairman  of  tlefsatu! 
board,  released  the  following  notice  re-5  Inl 
garding  the  expiration  of  the  l)oardil|,tlop 
authority: 

It  was  moved,  seconded,  and  car-indio 
ried  unanimously,  that  all  jiarties  hiT-iment 
ing  incomplete  cases  in  which  deciskijssor 
has  not  lieen  rendered  by  the  News-1  Harr 
paper  Industrial  Board  be  notified 
the  authority  of  the  Newsjaper  Indusp  Q. 
trial_  Board  expires  by  limitotion  arlBure: 
11 :55  .A.  M.,  eastern  standard  time,  JiMiowir 
16,  1935,  and  that  thereafter  no  furMjhe  I 
action  can  lie  taken  in  any  case  biipjop, 
this  board,  or  sub-committee  thereof,  jsf 
such. 

“This  does  not  affect  the  obligatioiidfor 
of  either  party  in  cases  before  this  boari  quest 
where  there  was  mutual  local  agreenxa  g.  c 
to  accept  the  award  of  the  selected  in-  the 
partial  chairman  whenever  rendered"  schei 

It  is  generally  understood  that  nsn  ly,  I 
terday 's  session  was  the  linal  meeWg  July 
although  the  Ixiard  is  subject  to  a 
by  the  chairman  if  necessary,  lb.  jtter 
Kelly  stated.  ing 

- tiiii 

DAILY  NEWS  OFFERS  AGREEMEM!  chaii 


least  two  were  members  of  the  Guild. 

Mr.  Maloy  denied  that  any  of  the 
five  was  discharged  for  Guild  member¬ 
ship. 


Publisher  follows  in  part : 

“Eight  members  of  the  editorial  staff, 
including  the  city  editor  and  society 
editor,  remained  at  work.  Tuesday’s 
and  Wedneeday's  editions  were  published 
as  usual,  the  editorial  department  manag¬ 
ing  to  meet  all  deadlines.  Three  of  the 
eight  were  guild  memliers.  One  edi¬ 
torial  employe  is  on  vacation,  but  has 
joined  the  picket  line. 

“Seven  car-loads  of  Cleveland  guild 
members  and  supporters  surrounded  the 
plant  in  an  attempt  to  tie  up  delivery 
trucks  Tuesday  afternoon,  but  were  pre¬ 
vented  from  interfering  with  traffic. 
No  attempt  has  been  made  to  prevent 
peaceful  picketing. 

"Cleveland  guild  members  had  ap¬ 
parently  taken  over  the  picketing  job 
Wednesday  and  were  conspicuous  in  the 
business  section  of  the  city,  carrying 
banners  charging  the  Journal  with  a 
lockout  and  stating  the  contents  of  the 
paper  were  being  written  by  ‘scabs.’ 
No  new  employes  have  been  taken  on  as 
yet.  however. 

“Guild  members  called  on  merchants 


NEWS  AND  FEATURE  HIGHUGHTS 
IN  THIS  ISSUE 


A.  F.  A.  Prescribes  Hard-Hitting  Advertising  To  Aid  Recovery .  3 

N.  A.  E.  A.  Warned  of  Danger  in  Rates .  .  5 

Inland  Opposes  A.  B.  C.  Dues  Rise .  7 

Harris  Warns  Press  Associations .  .  10 

Improvement  in  Market  Data  Sought  11 

Canadian  Dailies  Near  Agreement  With  Agencies  on  Commissions.  .  12 

Linage  Barometer  Slowly  Rising  13 

Linage  Nuggets  in  Building  Pages  .  16 

Capt.  Ross  Honored  For  50  Years  Service  .  18 

Guild  Will  Vote  on  Affiliation  in  September  20 

Selling  The  Classified  Pages .  22 

Editorial  .  26 

Personal .  27-28 

Retail  News  and  Notes .  .  30 

Advertising  Agencies .  32-34 

Pass  in  Review .  35 

Media  Records  Linage  Figures  For  May  .  36-38 

Obituary .  . 41  &  46 

Radio.  A.  B.  C.,  Boy-Training,  N.  R.  A.,  Chief  1.  C.  M.  A.  Topics  42 

Our  Own  World  of  Letters .  44 

Circulation  45 

Shop  Talk  at  “Thirty” .  48 


N.  Y.  Guild’s  Representative  Assenkl) 
Turns  Down  “Company  Unios" 

.A  proptiscd  agreement  between  tfcti  a  re 
.Yen'  i'ork  Daily  News  and  its  editorii  Veri 
employes  was  rejected  by  the  repres*  Inlai 
tative  assembly  of  the  Newspaper  Gall  gave 
of  New  A'ork  June  11  by  a  vote  d#  M  tl 
to  13.  Previously  the  News  unit  oi  Ik  at  a 
guild  had  approved  the  agreement  1:  decli 
to  12.  _  't- 

In  view  of  the  News’  unit’s  appron  I 
of  the  plan  it  was  voted  to  cany 
matter  to  a  mass  meeting  of  the  (,  ^ 
June  19  at  the  Hotel  Aston 
There  are  three  points  to  the 
gency  agreement,”  proposed  after  M 
collapse  of  NR.A.  The  five-day 
as  existing,  is  continued.  The  $15  ni 
mum  for  copy  boys  continues,  -j 
agreement  runs  for  one  year  unless^' 
placed  by  a  contract  between  the 
and  the  New  York  guild. 

Objectors  to  the  agreement  say  ti 
it  was  drawn  up  as  a  result  of  conr 
dices  lietween  the  News  unit  and 
newsiiaper.  and  that  the  guild  is  n^ 
jiarty  to  the  agreement.  It  is  allf"^ 
that  approval  of  the  agreement  » 
give  the  guild’s  sanction  to  a  comi* 


union.  .  J 

Carl  W’arren  is  c’nairman  of  the 


NEW  TEXAS  AGENCY 

Lone  Star  Advertising  Agency, 
Fort  Worth,  Tex.,  has  been  incorporf 
by  W.  Lee  O’Daniel.  J.  C.  Crouch  > 
Walter  D.  Lucius. 
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INLAND  OPPOSES  A.  B.  C.  DUES  RISE 


^i*****jChicago  Meeting  Endorses  Findings  of  Newspaper  Committee  Which 

Missouri  Journalism  Student  Steals  Show 


Investigated  Bureau — 


iiv  telegraph  to  Editor  &  ruBLisiiER) 

HICAGO,  June  12 — Inland  Daily 
Press  Association  members  of  the 
Bureau  of  Circulations  today  cx- 
their  unqualified  approval  of 

.  _^fi;unimendations  of  the  sjiecial  A.  B.  C. 

1  to  'palter  committee  and  unanimously 
Ere  yes|rco  mnieiuleil  immediate  adoption  of 

g  of  proposed  changes,  in  connection 

expirtX  til  the  annual  two-day  spring  meet- 
held  at  the  Palmer  House.  It  was 
c  N'EviiLi  .  urged  by  Inlanders  that  proposed 
nii,ra>e'  in  newspaper  A.  B.  C.  dues 
f,  of  thLut  be  pnt  into  effect  July  1  as  originally 
>  by  th^i  .hoiuled. 

rorporil  The  .\ssociation  endorsed  the  siigges- 
Wo  anjUiiun  of  its  own  hoard  of  directors  that 
jhli'hers  waive  and  refund  of  assess- 
madt  from  the  daily  newspaper  code 

titute  onl..nd  individually  authorize  transfer  of 
:  of  oMi-ach  refunds  to  the  Publishers'  National 
!  in  Committee  in  the  common  de- 

of  .American  newspajier  publishing 
bove  tef^aiiM  any  federal  regulatory  legisla¬ 
te  chiir.^l,^  now  before  congress.  No  particu- 
of  thelJlar  regrets  were  expressed  in  the  pass- 
rcspond-fiing  of  the  Blue  Kagle  as  contained  in 
■ive  bat  ’  reports  of  President  Linwood  I.  Noyes, 
is  reasw.|lrpimw(f  (Mich.)  Idobc  and  S.  M. 
omplaitfl Williams,  manager  of  the  daily  news- 
1  paper  code  authority,  as  to  the  final 
of  the  status  of  the  code  which  expires  June  16. 
otice  re-  Inlanders  also  heard  the  latest  de- 
:  Itoari;  ulopments  in  the  current  I’ress-Radio 
controversy  and  were  warned  against 
ind  a’-  radio  propaganda  speeches  by  govern- 
ties  hav-  tnent  officials  carried  as  news  by  press 
deciski  associations,  in  the  report  of  E.  H. 

^  Harris,  Richmond  (Ind.)  Palladium- 
ined  m  1,1^1  carried  in  detail  on  page  10. 

T  Indffi  0.  C.  Harn,  managing  director,  .Audit 
ation  aiiBureau  of  Circulations,  issued  the  fol- 
ufej*  lowing  statement  Thursday,  relatise  to 
)  lurthtt  the  board's  decision  to  reconsider  the 
proposed  increase  in  newsiiaper  dues : 
ereoi,  as  "in  view  of  the  request  of  the  com¬ 
mittee  of  newspajier  publisher  memtjers 
ibligatiaii  for  further  consideration  of  the  dues 
his  bom  question,  the  board  of  directors  of  A. 
greem  g.  c  has  voted  by  mail  to  reconsider 
xtrooh  thf  decision  to  put  the  revised  dues 
dCTea  schedule  into  effect  July  1.  .According- 
that  yts-  ly^  billings  for  the  quarter  beginning 
meetng  July  i  5^  made  on  the  old  basis.” 
t  to  a  (Circulation  matters  occupied  the 
iry,  JI1.1  attention  of  publishers  at  today’s  morn¬ 
ing  session  at  which  .A.  L.  Miller, 
-ruEirr  Creek  (Mich.)  Enquirer-News, 
chairman  of  the  Inland  A.  B.  C.  com- 
jniittee,  carefully  summarized  the  special 
I  .  „  newspaper  committee’s  report  on  bureau 
inioi  operations,  details  of  which  appeared  in 
veen  tkti  a  recent  issue  of  Editor  &  Pvblisher. 
editoni  \erneE.  Joy,  Centralia  (Ill.)  Sentinel, 
repres*  Inland  representative  on  the  committee, 
per  Gob  gave  members  the  intimate  background 
Dte  of  II  of  the  recommendations  finally  arrived 
ait  of  tk  at  and  urged  adoption  of  the  report, 
Ement  h  declaring  the  committee  had  endeavored 
to  "build  and  not  tear  down.” 
approm  Tom  Keenan,  Elkhart  (Ind.)  Truth, 
:arry  ik  introduced  the  following  resolution 
the  gnb  *'hich  was  adopted  as  a  supplementary 
recommendation  of  the  main  committee 
le  "eiw-  report: 

after  tk  Resolved  that  we  recommend  to  the 
ay  wei  ^rd  of  Directors  of  the  Bureau  an 
$15  ni*'  ^ttort  tc)  immediately  arrive  at  some 
TV  standardization  of  auditor’s  practice 
inlessit-  Md  time  required  for  auditors  in  the 
the  ne»  various  circulation  brackets  so  that 
excess  billings  may  be  avoided,  or  at 
say  Icist  minimized.  This  of  course  to  be 
tf  conW'  predicated  on  the  media  having  the 
and  ““ceau’s  standardized  records  available 
is  not  I  ^ (>rder  upon  the  auditor’s  arrival, 
s  aW  being  pgirticularly  applicable  to 
nt  woof  tiewspapers  in  the  smaller  cities  where 
comprt  ^wilting  is,  or  should  be  a  comparatively 
simple  process.” 

the  N't*  t®rct_  of  Mr.  Miller's  resolution, 

recommending  adoption  of  the  com- 
rnittee  report  and  urging  the  proposed 
rate  increase  for  July  1  not  be  put  into 
iKy,  follows  : 

orDOiJ"  cognize  in  the  issue  of  the 

ouA**  ?oposed  increase  in  dues  of  the  -Audit 
“reau  of  Circulations,  announced  to 


be  made  effective  on  July  1,  an  impor-  Mr.  French’s  objection  by  stating  it  was 
tant  question  of  fact  involving  on  one  the  understood  purpose  of  the  news- 
hand  our  requirement  that  all  possible  paper  committee  to  take  steps  to  correct 
economy  consistent  with  the  proper  such  matters  and  that  the  support  of 


Four  mid-western  publishers  confer  at  Inland  convention.  Left  to  right:  E.  S. 
Myers,  Middleton  (0.(  Journal;  Dean  L.  Barnhart.  Goshen  (Ind.)  Neuis  Times 
&  Democrat;  J.  H.  Grim.  Galena  *111.)  Gazelle;  and  J.  Ray  Brown,  Dubuque 
*  la.)  Daily  Catholic  Tribune. 


discharge  of  its  functions  be  practiced 
by  the  Audit  Bureau  of  Circulations, 
and  on  the  other  hand  the  necessities 
of  the  Bureau  that  its  work  be  properly 
financed.  The  complete  and  comprehen¬ 
sive  analysis  of  bureau  finance  submitted 
by  the  newspaper  committee  in  connec¬ 
tion  with  its  report  convinces  us  that 
the  proposed  rate  increase  should  not 
be  put  into  effect  on  July  1,  and  that  the 
Ixiard  of  the  Bureau  should  make  a 
careful  re-survey  of  the  budget,  with 
expectation  on  one  part  that  by  the 
time  of  the  annual  meeting  and  the  full 
consideration  of  the  committee's  report 
by  the  full  membership  of  the  Bureau, 
agreement  will  have  been  reached  by- 
all  interests  concerned  that,  as  contended 
in  the  newspaiier  committee’s  report, 
the  Bureau  can  operate  efficiently  with¬ 
out  increase  of  dues.” 

C.  .A.  French,  Holland  (Mich.)  Sen¬ 
tinel,  voiced  the  opinion  of  some  Inland 
publishers  who  are  not  .A.  B.  C.  mem- 
liers,  when  he  declared  that  “my  com¬ 
plaint  against  the  Bureau  is  that  .A.  B.  C. 
reports  give  an  incorrect  report  of  the 
large  city  papers’  circulations.” 

J.  S.  Gray,  Monroe  (Mich.)  Neivs, 
Inland  first  vice-president,  answered 


small  dailies  was  needed  to  bring  about 
the  desired  changes. 

Tlie  need  of  increased  circulation  rates 
proved  to  lie  one  of  the  most  timely 
topics  of  discussion.  John  M.  Canny, 
circulation  manager  of  Madison  ICis- 
ronsiit  State  Journal,  told  of  his  paper’s 
e.xperience  in  raising  surburban  carrier 
rates  from  12  to  15  cents  per  week  and 
a  resultant  loss  of  about  IS  per  cent. 
He  told  of  other  papers  increasing 
carrier  subscription  rates  from  12  to  20 
cents. 

1).  \\'.  Grandon,  Sterling  (Ill.)  Gaz¬ 
ette,  strongly  urged  Inlanders  to  raise 
their  subscription  prices,  asserting; 

"There  is  no  excuse  for  any  of  you 
men  selling  your  paper  for  15  cents 
a  week.  We  get  20  cents  per  week. 
You  men  have  the  special  advantage 
now  in  that  people  are  better  newspaper 
readers  today  than  they  were  in  so- 
called  gtKKl  times.  They  must  and  want 
to  read  their  papers  these  days,  despite 
the  depression.” 

The  ([uestion  was  given  further  con¬ 
sideration  in  connection  with  the  report 
of  W.  K.  Ronald,  Mitchell  ( S.  D.) 
Republic,  on  his  subscription  costs.  C. 
K.  Jefferson,  Des  Moines  Kegister- 


.Another  group  of  Inlanders  in  Chicago  this  week.  Left  to  right:  Mitchell 
White,  Mexico  (Mo.)  Ledfier;  E.  M.  Jenison,  Paris  (Ill.)  Beacon-Neuis,  H.  F. 
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Tribune,  stressed  the  importance  of 
proper  carrier  boy  training,  explaining 
that  delivering  of  papers  is  a  part  time, 
job  for  l)oys  and  could  not  be  stretched 
to  adults. 

Marlen  E.  Pew,  editor  of  Editor  & 
Publisher,  made  an  address  on  "Public 
Service  Journalism”  at  today’s  lunch¬ 
eon,  dealing  with  the  United  States  Su¬ 
preme  Court’s  recent  decision  ruling 
N  R A  unconstitutional. 

"We  may  not  alter  the  constitution, 
but  we  are  pretty  sure  to  write  some 
new  definitions  of  what  is  right  and 
wrong  in  business  practice  before  the 
year  is  out,”  .Mr.  Pew  predicted. 

Scouting  the  idea  of  revolution  fo¬ 
mented  by  discontented  labor,  .Mr.  Pew 
asserted  the  newsjiaper  press  “is  behind 
the  present  movement  to  encourage  re¬ 
covery  by  holding  the  good  things  that 
were  develoiied  by  NR  A  and  associated 
New  Deal  iiolicies,  to  make  them  work 
if  they  are  capable  of  solving  the  dire 
riddle  of  wholesale  unemployment,  re¬ 
lief  that  is  slowly  but  surely  eating 
away  the  foundations  of  public  treas¬ 
uries,  fear-paralyzed  initiative  though 
banks  bulge  with  idle  capital  and 
though  factory  machinery,  for  the  whole 
country,  is  now  said  to  be  five  years 
obsolete  for  the  lack  of  replacement 
funds.’’ 

"Tile  newspaper’s  editorial  job,  as  I  see  it," 
Mr.  Pew  said,  “is  to  convince  the  reader 
that  the  people  of  the  United  States  have 
within  themselves,  and  without  legislative  ac- 
tion,  the  power  to  provide  finance  for  industry 
that  needs  it,  to  give  daily  productive  work 
to  idle  hands  and  brains,  to  give  decent  homes 
to  millions  living  in  in  s<iualor,  to  do  Imsi- 
ness  honorably  and  with  no  need  of  govern¬ 
ment  policing.  When  business  again  gets  its 
chin  up,  it  need  not  fear  experimental  pana¬ 
ceas,  regimentation,  tax  confiscation,  or  any 
of  the  other  ghostly  fears  that  have  l)ccn 
paraded  since  last  Summer.  With  the  business 
machine  working,  these  things  will  disappear 
from  consciousness.  Business  is  now  patrioti¬ 
cally  on  trial-  -big  business  and  those  who  con¬ 
trol  it!  The  buck  has  been  passed.  Where  do 
we  go  from  here?  Well,  I  believe  forward— 
but  six  months  will  tell  that  story. 

“As  regards  the  newspaper  business,  in¬ 
dustrially  sjHfaking,  it  seems  probable  that 
most  newspapers  will  retain  some  of  the  re¬ 
forms  that  were  worked  out  under  the  co<le, 
though  the  blue  eagle  is  a  dead  bird.  Hours, 
wages,  new  and  l>etter  standards  of  practice, 
especially  in  offices  that  do  a  job  printing 
business,  circulation  methods  affecting  child 
labor  and  similar  changed  conditions  ought 
to  l)e,  and  1  think  in  most  offices  will  lie.  con¬ 
tinued  by  voluntary  process.  As  regards  child 
labor,  although  there  is  heated  controversy  on 
the  subject,  I  believe  the  deep  public  senti¬ 
ment  against  the  employment  of  boys  under 
14.  esjiecially  in  metroixditan  cities,  and 
certainly  as  street  salesmen,  is  bad  business. 
The  advantages  are  a  thousand  times  dis¬ 
counted  by  the  stigma  which  attaches  to  the 
name  of  anyone  exploiting  or  seeming  to 
exploit  small  children  in  any  form  of  labor.’* 
Of  the  American  Newspaper  (iuild  Mr. 
Pew  said: 

“Last  week  the  tiuild  held  its  second  annual 
convention  in  Cleveland,  attended  by  100 
members  representing  24  Guilds.  The  niem- 
liership  was  around  8,000  a  few  months  ago, 
made  up  of  working  news-room  folks,  but 
it  has  dwindled  in  dues-paying  members  in 
recent  months,  one  estimate  being  more  than 
50  per  cent.  The  President  is  Heywoocl 
Broun,  portly  New  York  columnist  who  was 
fired  off  Pulitzer's  World  years  ago  for  writ¬ 
ing  basely  in  another  publication  about  the 
newspaper  that  was  employing  him  at  one 
of  the  top  salaries.  Broun  has  been  a 
Socialist  candidate  for  Congress,  an  actor 
in  his  own  plays,  a  radio  talker  under  ad¬ 
vertising  Sponsorship,  and  all  manner  of 
things,  and  he  is,  or  was,  an  entertaining 
and  free  spirited  writer.  His  expressed  phil¬ 
osophy  now  is  that  Communism  is  the  ideal 
state,  but  we  are  not  just  ready  for  it  yet. 
He  represents  one  of  the  remnants  of  ‘per¬ 
sonal  journalism* — his  contract  is  that  his 
copy  must  run  as  written,  and  he  can  be  as 
malicious  as  he  cares  to  be  on  occasion.  So, 
this  privileged  gentleman,  when  miffed  l>e- 
cause  Mr.  Roosevelt  did  not  act  in  favor 
of  the  Guild,  though  to  do  so  would  violate 
the  Newspaper  Code  in  letter  and  in  spirit, 
dared  write  in  public  print  that  ‘Franklin 
Delano  Roosevelt  is  I.abor*s  Enemy  No.  1*, 
one  of  the  meanest,  basest  insults  of  a  Presi¬ 
dent  ever  to  appear  in  print,  false  on  its 
face,  for  Mr.  Roosevelt  has  obviously  been 
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one  of  the  best  friends  of  organized  labor 
ever  to  sit  in  the  White  House. 

"Broun  went  to  the  Cleveland  convention 
last  week  to  put  over  as  a  crowning  insult 
and  injury  to  the  newspaper  profession,  which 
has  given  him  such  extraordinary  power  and 
privilege,  a  resolution  committing  the  Guild 
to  vertical  unionism.  He  wanted  one  big 
union  in  the  newspaper  office,  all  mechanical 
and  editorial  departments  to  be  organized 
against  the  publisher.  Broun  enjoys  nothing 
so  much  as  a  violent  strike,  he  on  the  picket 
line,  and  with  stink  Irambs,  annoyance  of  the 
wives  and  children  of  strike  breakers,  cracked 
skulls  and  that  sort  of  malicious  violence 
playing  on  the  sidelines.  This  man,  who 
prates  in  his  column  of  pacifism,  thinks  also 
that  the  class-conscious  revolution  must  come 
in  America  and  is  doing  all  he  can  to  pre¬ 
cipitate  it. 

"Thanks  largely  to  Mid-west  newspa|>ermen, 
the  convention  voted  down  the  radicals  at 
Cleveland.  It  voted  down  vertical  unionism, 
which  is  only  the  new  name  for  I.W.W.  ism- 
one  big  union,  which  would  spell  civil  war  if 
it  ever  got  started  and  the  passions  of  the 
classes  were  sufficiently  aroused.  To  save 
their  faces,  the  adroit  Broun  coterie,  then  put 
in  the  convention  a  resolution  which  favored 
the  vertical  union  in  principle,  and  as  an 
ideal.  It  was  a  cowardly  fake,  of  course,  and 
is  meaningless.  If  they  favor  it,  why  not 
adopt  it?  Because,  they  knew  that  the  100 
men  at  that  convention  represented  in  its 
majority  the  left  wing  of  the  guild  and  that 
to  pass  the  vertical  union  resolution  would 
split  the  organization  immediately.  However, 
the  convention  by  a  vote  of  to 

did  vote  in  favor  of  affiliation  with  the 
A.  F.  of  L.,  but  this  also  portended  a  split, 
so  the  ^  leaders  put  through  another  cowardly 
resolution,  referring  the  matter  to  the  mem¬ 
bership  in  a  referendum,  to  be  taken  in  a 
few  weeks,  a  two-thirds  vote  being  required. 
So.  you  see,  that  also  was  a  face-saving  fake, 
because  there  is  small  chance  that  two-thirds 
of  the  members  of  the  Guild  will  vote  for 
the  abhorrent  principle  of  unionizing  editorial 
offices  and  affiliating  with  the  trades  union 
movement. 

I  am  bold  enough  to  make  the  suggestion 

"uV  L  '  editors  and 

piibltsbers,  in  cities  and  towns  where  the 
Guild  IS  grating,  to  begin  to  tell  their 
writing  staffs  what  unionization  of  the  crea¬ 
tive  forces  in  journalism  means,  not  alone 
to  newspapers,  but  to  the  reading  public.  It 
IS  incredible  that  we  can  have  a  unionized 
news  room  and  not  suffer  a  complete  nullifica¬ 
tion  of  the  whole  principle  of  impartial,  fac¬ 
tual  news  reporting,  which  is  the  backbone  of 
our  press  service.  Broun  lightly  denies  this, 
but  I  heard  President  Howard  of  the  Typo 
graphical  Union  say  that  if  it  were  true  that 
news  would  then  be  slanted  in  favor  of  the 
class-conscious  movement,  it  would  be  a  good 
thing,  because,  as  he  charged,  the  news¬ 
papers  have  been  on  the  other  side  for  a  long 
time.  That  is  untrue,  basely  untrue.  I 
have  been  a  reporter  all  of  my  life  and  have 
telt  that  my  business  was  to  get  the  facts 
straight  for  the  reader,  and  there  are  thou¬ 
sands  who  feel  the  same  way  and  are  better 
at  the  job  than  I  ever  was. 

Unionization  of  the  news  room  spells 
propag.inda,  and  every  experienced  newsman 
knows  it.  It  makes  for  confusion  worse  con- 
foundtri  at  a  time  when  the  hope  of  democ 
racy  is  an  informed  electorate.  It  means 
reducing  the  reporter  and  editor  to  the  status 
of  the  manual  worker,  though  they  are  crea¬ 
tive  factors,  indeed  more  artist  than  worker. 
It  means  regimentation  of  these  sensitive, 
creative  forces,  minimum  pay,  and  the  lock¬ 
step  of  union  seniority,  and  all  that  sort  of 
thing.  It  means  that  the  editor  must  call  up 
union  headquarters  and  ask  for  an  editorial 
writer,  take  the  material  that  is  sent,  and  still 
try  to  maintain  his  independence.  You  and  I 
know  what  would  happen.  Editors  cannot 
work  tlmt  way— they  must  select  their  own 
talent  if  they  are  to  function  in  their  delicate 
work.  The  whole  idea  of  unionization,  especi¬ 
ally  affiliated  unionization,  and  certainly  verti¬ 
cal  unionism,  blasphemes  every  principle  in 
free  journalism.  Some  of  the  young  fellows 
who  arc  in  the  Guild  movement  seem  not  to 
understand  it.  There  is  a  good  dc.al  of  indigna¬ 
tion.  and  some  of  it  is  justified,  over  small 
pay,  long  hours  and  particularly  insecurity 
of  tenure  in  news  work.  I  know  of  offices 
where  able  writers  get  less  than  those  who 
set  their  copy,  read  the  proof,  or  run  business 
errands.  Well,  that  can’t  be,  of  course,  but 
the  way  to  correct  it  in  my  opinion  is  not 
to  tear  the  whole  principle  of  journalism  to 
shreds.  In  conclusion,  I  u-ge  that  publishers, 
both  for  themselves  and  their  staffs,  and  to 
preserve  the  name  of  the  .American  press, 
counsel  with  Guildsmen  during  the  next  few 
weeks,  telling  these  men  what  this  lire  they 
are  jilaying  with  so  recklessly  would  do  if 
it  spreads.  I  believe  the  good  sense  of  the 
reportorial  forces  in  the  Guild  will  defeat 
affiliated  unionism  in  the  referendum,  but 
it  should  not  be  forgotten  that  the  Broun 
radicals  in  New  York,  Cleveland  and  else¬ 
where,  are  active  with  appeals  to  their  emo¬ 
tions,  envy  and  class  hatred,  and  that  this 
talk  is  rationalized  by  references  to  certain 
offices  where  the  reporter  is  unquestionably 
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exploited.  Local  radical  unionists  are  also 
doing  some  proselyting.  In  some  cities  re¬ 
porters  are  being  refused  union  news  if  they 
do  not  carry  Guild  cards.  The  liest  way  to 
cure  the  Guild  evil,  of  course,  is  to  pay  re- 
liorters  what  they  are  worth  in  every  office. 
That  stands  as  common  sense.  I  have  faith 
that  a  truly  jirofcssional  society  of  newsmen 
will  arise  in  this  country.  I  believe  in  it, 
for  i  want  to  see  reporting  standards  rise, 
with  lienetit  to  the  writer  as  well  as  the 
publisher  and  reader.” 

A  Strikingly  novel  feature  of  the 
W^ednesday  afternoon  session  was  the 
introduction  of  John  Dewane  Shelly,  a 
Bixine,  la.,  boy  who  has  just  graduated 
from  the  University  of  Missouri  jour¬ 
nalism  school.  President  Noyes  had 
asked  him  to  speak  to  the  publishers, 
reversing  the  usual  custom,  giving  a 
graduate  student’s  opinion  of  journalism 
practices  and  expressing  the  aspirations 
of  students.  Young  Shelly  stole  the 
show.  A  tall,  intellectual  type,  pride  of 
his  class,  he  launched  into  a  defense  of 
journalism  schools  and  with  devastating 
logic  and  abundant  facts  put  to  flight 
the  critics  of  the  schools,  and  espe- 


dents  in  school  of  journalism  feel  we 
may  expect  of  you  as  publishers  and 
editors  the  fearless  honestv  and  the  pub¬ 
lic  service  that  has  always  been  the 
pride  of  American  journalism.”  Mr. 
Shelly  said  most  journalism  students 
know  a  unionization  of  newsmen,  as 
proposed  by  the  guild,  is  incompatible 
with  American  standards. 

R.  E.  Chapman,  business  manager  of 
the  Flint  (Mich.)  Journal,  talked  in  the 
afternoon  on  chain  store-newspaper  re¬ 
lations  and  Frank  A.  Becker,  classified 
manager  of  the  same  news|)aper,  spoke 
on  happenings  in  the  classified  field. 

C.  C.  Carrell,  business  manager  of 
the  Keokuk  (la.)  Gate  City,  condemned 
the  sale  of  advertising  in  telephone  di¬ 
rectories,  with  charges  added  to  the  r^- 
ular  telephone  bills  of  the  advertisers, 
as  a  form  of  “racket”,  which  was  de¬ 
priving  newspapers  of  legitimate  linage. 

The  advertising  round  table  discus¬ 
sion  was  led  by  Gardner  J.  Thomas, 
Afarion  (Ind.)  Chronicle  and  Leader- 
Tribune;  Hoyt  F.  Boylan,  Richmond 
(Ind.)  Palladium-Item  and  P.  J.  La- 
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cially  those  who  want  only  trade  schools 
as  incubators  of  future  journalism.  ^Ir. 
Shelly  tore  to  shreds  the  criticism  of 
journalism  school,  written  by  Stanley 
Walker  in  his  book  “City  Editor.” 

He  said  it  is  not  true  that  the  aver¬ 
age  student  is  merely  money-minded 
and  wants  to  attach  himself  to  a  nay- 
roll  without  much  professional  purpose. 
On  the  contrary,  he  said,  the  average 
student  is  animated  by  a  sense  of  ro¬ 
mance,  and  professional  ambition,  and 
seeks  an  opiKirtimity  to  express  himself 
in  print.  lie  felt  that  as  most  students 
had  at  least  two  years  of  arts  and  sci¬ 
ences  back  they  were  prepared  to  exe¬ 
cute  newspaper  work  with  a  good  sense 
of  values  as  well  as  \yorking  technioue. 
“I  think  there  is  no  more  idealistic 
group  anywhere  in  .America,”  he  said. 
“We  look  to  your  publishers  for  oijiior- 
tunity  to  serve  our  profession  and  our 
country.  We  look  to  you  for  an  indi- 
dication  of  the  fact  that  you  realize 
what  you  are:  .America’s  most  impor¬ 
tant  utility.  We  hear  now  and  then  a 
complaint  from  those  around  us  that  the 
newspaper  of  today  is  almost  entirely 
based  on  the  profit  motive,  that  it  no 
longer  cares  to  take  a  firm  stand  on 
issues  of  great  moment,  that  it  lets  its 
advertisers  dictate  editorial  policies. 
These  are  unpleasant  rumors.  Those 
of  us  who  know  the  .American  news¬ 
paper  know  that  only  in  a  few  cases  are 
newspaper  institutions  venal.  We  know 
that  you  must  constantly  keep  in  mind 
the  power  you  wield  and  its  effect  on 
society  and  we  hope  and  expect  vou 
will  act  in  accordance  with  your  duties 
and  opportunities.” 

The  remark  drew  applause.  The  boy 
said  in  conclusion  that  students  believe 
that  great  events  are  pending  in  .Amer¬ 
ican  life,  great  decisions  are  to  be  made 
and  .America  will  need  sane,  reliable, 
honest  press  guidance,  he  added:  “So, 
whether  vou  employ  us  or  not,  we  stu¬ 


bounty,  Bloomington  (Ill.)  Pantagraph. 

Inland  policies  and  practices,  together 
w'ith  newspaper  management  problems, 
occupied  the  attention  of  Inlanders  at 
the  Tuesday  morning  session.  George 
W.  Purcell,  Bloomington  (Ind.)  World, 
secretary,  read  the  report  of  the  direc¬ 
tors’  meeting  on  Monday. 

Members  adopted  the  following  res¬ 
olution.  recommended  by  the  board,  re¬ 
garding  the  waiving  of  Daily  Newspa- 
lier  Code  assessment  refunds  : 

“That  in  the  preservation  of  the  in¬ 
terests  of  the  Inland  Daily  Press  .As¬ 
sociation  in  future  code  and  legislative 
matters,  this  convention  authorize  the 
press  to  cooperate  with  other  organiza¬ 
tions.  That  this  convention  recom¬ 
mends  and  firmly  urges  all  publisher 
members  who  are  assenters  to  the 
daily  code  that  they  waive  any  re¬ 
fund  of  assessments  from  the  Daily 
Newspaper  Code,  and  authorize  the 
transfer  of  such  refunds  to  the  Pub¬ 
lishers’  National  Code  Committee  to 
carry  on  in  the  defense  of  our  common 
interests.” 

Mr.  Purcell  reported  the  board  went 
on  record  as  thoroughly  cognizant  of 
the  extreme  importance  of  an  intimate 
study  of  property  rights  in  news.  E. 
H.  Harris,  Richmond  (Ind.)  Palladium- 
Item,  chairman  of  the  Publishers’  Na¬ 
tional  Radio  Committee,  was  praised 
for  his  untiring  efforts  in  behalf  of 
publishers  in  the  current  press-radio 
controversy. 

The  board  authorized  President 
Noyes  to  take  up  with  executives  of 
other  publishers’  associations,  such  ac¬ 
tions  as  he  deemed  vital  to  the  study 
of  news  property  rights. 

.A  comprehensive  report  of  the  en¬ 
tire  press-radio  situation  since  March 
1  this  year,  was  given  by  Mr.  Harris  at 
the  Monday  afternoon  session,  at  wdiich 
he  pointed  out  that  “many  of  us  are 
opposed  to  the  press  associations  sell- 
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ing  news  to  radio  broadcasters  for  jij. 
vertising  sponsorship.  We  cannot  over,  ^n-  d 

look  the  fact  that  the  responsibility  tur  ^noi^ 

the  actions  of  the  press  associatio;;. 
rests  with  us  individually  as  ' 
lishers. 

“The  unlimited  free  use  of  radio  u 
cilities  by  members  of  Congress  an,; 
.Administrative  Department  of  our  (iov- 
ernment  offers  a  challenge  to  our  nenV 
l>ai^rs,”  he  declared.  "If  governraenti 
officials  use  radio  to  destroy  public 
confidence  in  matter  which  the  newi. 
papers  print,  it  may  not  be  long  beiurc 
our  form  of  government  will  be  char.g.; 
and  full  dictatorial  powers  will  ^ 
lodged  in  the  Washington  governmpit 
Should  this  take  place  z\merican  joqr. 
nalism  will  be  killed.” 

.At  the  conclusion  of  Mr.  Harris’  re 
marks,  Stuart  Perry,  Adrian  (Mich.* 
Telegram,  took  issue  with  the  speak 
er’s  contention  that  publishers  shojiiJ  hie* the 
play  down  radio  speeches  made  b.  ^ 
government  officials,  treating  them  h 
much  the  same  manner  as  afternoon  ja 
liers  cover  morning  paper  stories,  or 
vice  versa.  It  was  Mr.  Perry’s  upini  - 
that  such  a  procedure  would  make  fci 
public  more  dependent  upon  radio  for 
its  news  and  would  alienate  newspagtrf 
readers.  He  contended  that  newspj-i 
pers  should  print  the  news  of  importanj 
public  speeches,  regardless  of  whethtri 
or  not  such  addresses  are  broadam* 

President  Linwood  1.  Noyes,  /ron-j 
tvood  (Mich.)  Globe,  in  his  first  reppn) 
to  the  members  since  taking  offkt  **  ^ 

last  February,  outlined  pertinent  orob-i 
lems  and  practices  confronting  the  as-i 
sociation,  declaring : 

“Inland  has  proven  that  the  generjl 
basic  problems  of  large  and  .-mall  news¬ 
papers  are  identical  and  that  the  geneii 
welfare  of  the  daily  newspapers  apdi 
the  public  alike  can  best  be  fostered 
by  the  serious  meeting  of  minds  which  i 
comes  at  our  three  conventions  eid 
year.” 

Mr.  Noyes’  report,  dealing  with 
pending  legislative  matters,  “little  in¬ 
consistencies  in  newspaper  publishing.’ 
and  the  ever-present  problem  of  fra 
space  seekers,  follows  in  part: 

“I  offer  the  following  suggestion  for^ 
your  approval.  I  Ijelieve  it  would  be 
possible,  at  the  next  session,  to  run  i 
separate  editorial  section;  a  conventia; 
within  a  convention. 

“Some  of  you  are  primarily  interested 
in  editorial  topics  and  practices.  Mem¬ 
bers  of  your  editorial  staffs  could  be 
interested  in  attending  such  a  session 
I  do  not  contemplate  a  large  gathering 
but  I  do  think  that  a  number  could  k 
thus  brought  together,  who.  in  thtir 
own  meeting  could  informally  discuss 
among  themselves  practices  and  «• 
I>ericnces  which  would  l)e  of  untold 
value. 

“Take  the  problem  which  has  come 
up  in  the  past  year  with  the  repeal  oi 
prohibition,  and  the  liquor  advertising 
which  has  flooded  the  country  since  the 
manufacture  and  sale  of  alcoholic  Aver¬ 
ages  was  legalized.  I  am  not  going  t: 
argue  the  point  as  to  whether  a  news¬ 
paper  should  or  should  not  accept 
liquor  copy,  or  even  comment  on  it 
That  is  aside  from  the  point  I  wac 
to  make  but  serves  as  a  glaring  ev 
ample  of  one  of  the  inconsistencies  * 
mention. 

“For  example:  In  February  the 
WCTU  published,  as  supporting  argu¬ 
ment,  over  the  signatures  of  prominent 
publishers,  the  astounding  statements 
which  I  quote :  ‘.Advertising  does  not 
create  liquor  drinking.  Don't  think 
vertising  influences  anyone  to  drink 
any  more  than  advertising  influences 
anyone  to  eat.’ 

“Another :  ‘Newspaper  influenw 

comes  from  its  editorials,  not  its  ad¬ 
vertising.’ 

“.And  another :  ‘Believe  nations 

press  has  lost  its  ability  to  mold  puMt 
opinion.  People  think  for  themselves 
these  days.’ 

“Contrast  that,  if  you  will,  with  the 
statement  of  the  publisher  who  sm 
‘We  have  too  much  faith  in  the  effici¬ 
ency  of  our  advertising  to  allow  it  w 
l)e  used  in  promoting  the  sale  of  al¬ 
coholic  beverages.’  Or  the  frank  sta^ 
ment  that  a  certain  newspaper  did  n» 


done  t 
I  am  I 
the  cc 
licity 
ind  ut 
which 
Thej- 
ii  the’ 
It.  S 
i-.ever 
As 
I>aily 
niittee 
IHjrt  : 

-tatini 
"Tl 
of  th 
oxles 
The  ; 
a>  to 
and 
Whet 
Dailv 
MUt  ’I 
next 
recog 
of  it! 
slate 
gu  a 
'  lion. 
"A 
reasc 
that 
displ 
ne.xt, 
oblig 
.vet 
that 
o.nii 
iisin; 
noon 
"4 

NR. 

then 

Rill. 

the 

is  n 

tioii! 

mem 

food 

legii 

I'the 


Cod 

stati 

plaii 

liqu 

wer 

the 

late 

NR 

will 

pre: 

thai 

cod 

app 

lish 

tier 

lish 


Editor  &  Publisher  for  June  15,  1935 


9 


or  ad. 
toysr. 
“y  for 

utidai 


lio  taJ 


'“5 

j<9' 

■is’  re| 
‘Iicfa.)| 

spqik' 

ieT* 

era  :r 

M 

M,  or^ 

«  thu 
io  iorl 


wspa-f 

or^l 

ieth«( 

idc^. 

Iron- 

reppnl 

offia 

orob-f 

le  as-» 

tn<ral! 
news-  • 
tnerti 
i  aiidi 
steredi 
whidij 
eadi 

witfc 
e  in-, 
hing,’ 

’  free 

in  fori 
lid  bet 
run  a 
fntioc ; 

rested 
Mem- 
Id  be 
issioc 
ering, 
lid  k 
thtir 
iscusi 
1  ex- 
mtold 

come 
;al  of 
tising 
;e  tlK 
lever- 
ng  t: 
lews- 
iccept 
m  h. 
watt 
;  ex- 
ies  I 

the 
argn- 
linent 
nents 
s  not 
k  ad- 
drink 
ences 

jence 
I  a^ 

lion's 

lublk 

elves 

1  the 
said, 
ffid- 
it  to 
f  al- 
tatt- 
1  oK 


larrv  this  type  of  copy  Isecausc  it  is 
,,ppo^  to  liquor  and  all  that  sues  with 

''’“I'lidergroiiiKl  and  insidious  proii- 
jiHia  is  tIsxKling  the  press  even 
nrough  the  -M’  and  UP  and  other 
lews  services.  Their  answer  is,  of 
course,  that  you  edit  your  own  papers 
and  can  print  or  not  print  whatever 
ixjrtions  of  their  services  you  (|uestion. 
True,  but  many  accept  whatever  comes 
irotn  a  news  service  as  fact  and  news. 
There  is  not  enough  careful  c-diting  in 
oar  papers. 

•‘I  feel  that  f)ai*c-faced  publicity  and 
propaganda  is  easy  to  spot,  and  the 
publisher  who  uses  it  is  unfair  not  only 
to  himself  but  likewise  to  the  entire 
piddishing  business  of  the  country. 

"But.  the  underground  i)ropaganda, 
trer  since  the  trick  was  i)erfected  dur- 
ir^  the  war,  is  something  awful.  I  am 
setting  so  I  suspect  everything  I  read, 
i  have  found  so  many  cases,  by  follow  ¬ 
ing  up  dtvelopments.  The  Sunday 
feature  pages  arc  replete  with  free  pul> 
licity,  building  up  personalities,  show- 
actresses,  politicians,  books,  drugs  and 
hundreds  of  other  activities  and  pro¬ 
ducts  which  rightfully  belong  in  the 
advertising  columns,  and  which  never 
will  be  in  the  advertising  columns  so 
|.«ig  as  you  give  them  what  they  want 
iree. 

“.\t  every  convention  the  round  table 
question  is  usually  asked,  *\Vhat  can  be 
done  to  increase  volume  and  revenue?’ 

I  am  positive  that  if  the  newspapers  of 
the  country  would  eliminate  free  pub¬ 
licity  from  their  columns,  completely 
and  universally,  the  increase  in  business 
which  would  result  would  be  astounding. 
The)-  must  get  their  stuff  across,  and 
if  they  can’t  get  it  free,  they’ll  pay  for 
It.  ^  long  as  they  get  it  free  they’ll 
never  pay.” 

As  the  Inland’s  representative  of  the 
haily  Code  .Authority  and  Code  Coni- 
niittee.  President  Xoyes  gave  his  re¬ 
tort  at  the  Monday  afternixui  session, 
>tating  in  part : 

"The  code  as  a  code  is  now  a  matter 
of  the  past.  The  ix>ints  covered  by 
ojdes  and  regulatory  endeavors  are  not. 
The  Supreme  Court  cleared  our  minds 
a,  to  the  constitutionally  of  the  X I R A 
and  other  phases  of  the  Xew  Deal. 
Whether  we  consider  the  code  for  the 
Daily  Xews])ai)er  Publishing  Business 
I'ut  by  that  ruling,  or  whether  when 
next  Sunday  noon  rolls  around  we 
ra'i^nize  the  end  of  our  code  by  virtue 
of  its  own  limitations,  the  newspapers’ 
slate  is  clean  and  down  in  history  will 
gu  a  record  of  good  faith  and  eexjpera- 
lion. 

".Assentors  use  the  Blue  Kagle  by 
reason  of  their  assent  to  the  cixle,  and 
that  right  expires  with  the  code.  To 
display  the  Blue  Eagle  after  June  16, 
ne.xt.  might  imply  a  commitment  to 
obligations,  the  terms  of  which  are  not 
jet  known  or  fixed.  It  is  suggested 
that  any  (laily  newsnaner  not  wishing  to 
Commit  itself  in  advance  should  cease 
using  the  Blue  Eagle  not  later  than 
noon  of  June  15th. 

•^*'de  from  the  activity  of  a  new 
AR.A  and  its  contingent  complications, 
is  the  Wagner  Lalwr  Disputes 
mil,  which  bids  well  to  be  enacted  before 
the  isuprenie  Court  decision  and  which 
i>  now  being  reworked ;  manv  sugges¬ 
tions  regarding  taxes;  .AAA  amend- 
yyynts;  the  Black  .10  hour  bill;  revised 
"od  and  drug  legislation  ;  social  security 
cgislaiion :  hanking,  and  a  dozen  (jr  so 
'■tlw  current  pieces  of  legislation.” 

r^'  '"iatns,  manager  of  the  Daily 
ode  .-Authority,  briefly  tiutlined  the 
status  of  the  daily  newspaper  code,  ex¬ 
plaining  that  he  has  been  appointed  to 
^^idate  the  code.  He  said  that  if  there 
ere  no  further  attempts  to  regiment 
no  general  attempt  to  regu- 
done  under 

‘  as  the  Wagner  bill,  the  code 

''"I  be  liquidated  after  the  close  of  the 
of  Congress.  He  said 
at  '>arring  further  extra  expenses,  the 
code  authority  will  be  able  to  refund 
Pproximately  25  per  cent  of  each  pub- 
c<xle  administra- 

II  K  r  suggested,  however,  that  pub- 
s  ers  follow-  the  recommendation  of 


Officers  and  directors  of  Inland  Daily  Press  Association  at  Chicago  convention  this  week.  Seated,  left  to  right: 
George  W.  Purcell,  Bloomington  (Ind.)  World,  secretary  of  hoard;  Verne  E.  Joy,  Centrafia  (111.)  .Sentinel,  chairman ; 
Linwood  I.  Noyes,  Ironuiood  (Mich.)  Globe,  president;  (standing):  John  Huston,  Ottumwa  (la.)  Courier;  John 
L.  Meyer,  secretary-treasurer,  Madison.  Wis.;  A.  O.  Lindsay.  Quincy  (HI.)  Herald-Whig;  F.  E.  Milligan,  Ft.  Scott  (Kan.) 
Tribune-Monitor;  and  J.  S.  Gray,  Monroe  (Mich.)  News,  vice-president 


the  Inland  board  in  waiving  a  refund 
and  keep  a  newspaper  defense  fund  in¬ 
tact  during  the  "temporary  iieriod  of 
uncertainties.” 

President  Xoyes  had  previously  em¬ 
phasized  that  tinal  decision  in  all  mat¬ 
ters  rests  with  each  individual  |)uhlisher, 
stating ; 

"The  committee  can  commit  you  to 
nothing.  A’ou  will  always  make  "our 
own  personal  decisions  and  you  are  the 
tmal  word  in  all  matters  affecting  your 
publication.” 

The  members  accorded  lx>th  Mr. 
Williams  and  Charles  R.  Butler,  his 
a.ssistant.  a  rising  vote  of  appreciation 
for  able  services  in  administrating  the 
daily  newspaper  code. 

\' ice- President  J.  S.  Gray,  Monroe 
(  Mich.)  X’etes,  chairman  of  the  member¬ 
ship  committee,  reiKjrted  a  total  Inland 
memljership  of  2()6  jiapers,  announcing 
the  addition  ot  two  new’  members.  Sec¬ 
retary-Treasurer  John  L.  Meyer  pre¬ 
sented  an  analysis  of  Inland  member¬ 
ship,  showing  that  76  i)er  cent  were  code 
assenters;  55  i)er  cent  .A.B.C.  memtiers; 

26  iier  cent,  -A.X.P.A.  memliers ;  and 

27  iier  cent,  Bureau  of  .Advertising, 
.A.X.P.A.  members. 

Kenneth  Graddock  Sears,  professor  of 
law,  University  of  Chicago,  speaking  at 
the  Tuesday  luncheon,  briefly  analyzed 
the  three  recent  United  States  Supreme 
Court  decisions,  in  the  light  of  past 
and  present  national  emergency  situa¬ 
tions  and  concluded  by  stating  that  if 
an  amendment  to  the  Constitution  is 
necessary,  it  should  be  approached  calm¬ 
ly  and  sanely  by  the  iieople  as  a  whole. 

Col.  Robert  R.  McCormick,  Chicago 
Tribune,  addressing  the  Inlanders  on 
Tuesday  as  chairman  of  the  Inland’s 
Freedom  of  the  Press  Committee,  re¬ 
ferred  to  the  battle  fought  and  won  to 
preserve  a  free  press  under  XRA,  and 
directed  his  remarks  largely  to  the  im¬ 
portance  of  freedom  of  advertising. 

The  Tribune  publisher  asserted  that 
Congress  has  no  jiow-er  to  license  ad¬ 
vertising,  nor  put  a  censor  over  ad¬ 
vertising.  He  referred  specifically  to 
the  Securities  .-Act  and  the  -Agricultural 
-Adjustment  .Act.  .A  report  of  Col.  Mc- 
C(>rmick’s  remarks  on  freedom  of  ad¬ 
vertising  appears  elsewhere  in  this  issue, 
in  connection  w’ith  his  address  before 
the  .Advertising  Federation  of  .-America 
convention. 

Col.  McCormick  brought  out  an  in¬ 
teresting  point  in  his  talk  before  the 
Inland  meeting,  when  he  referred  to 
President  Roosevelt’s  recent  press  con¬ 
ference  in  which  he  voiced  his  opinion 
on  the  Supreme  Court’s  decisions.  In 
tl-.at  conference,  he  pointed  out.  the 
President  was  exercising  the  right  of 
free  s|)eech  and  "advertised”  his  opinion, 
just  as  the  Republican  “Grass  Roots” 


convention  at  Springfield  this  week  is 
“advertising  its  opinion  of  the  Xew 
Deal."  He  remarked  that  in  Ixith  in¬ 
stances  this  "advertising”  was  at  the 
expense  of  iiewsiiapers.  He  questioned 
the  lilierty  of  "dead  head"  advertisers 
to  s|)eaK  freely,  while  iiaid  advertisers 
must  lie  regulated. 

Stuart  Perry,  Adrian  (Mich.)  Tele- 
irrum,  outlined  a  proixisal  for  uniformity 
and  im{>artiality  in  Inith  state  and 
iiational  litiel  laws.  Mr.  Perry’s  report 
was  the  same  as  he  gave  at  the  Ameri¬ 
can  Society  of  Xewspaper  Editors’ 
meeting  in  Washington  last  -April,  which 
apjieared  in  Eiiitok  &  Pi  bi.ishkr  at  that 
time. 

Xewspaper  management  matters  came 
ill  for  a  thorough  discussion,  including  a 
brief  report  from  Harvey  J.  Kelly, 
chairman  of  the  .A.X.P..A.  Sjiecial 
Standing  Committee,  on  new-spajicr  in¬ 
dustrial  developments. 

.-A.  L.  Richmond.  Ml.  Carmel  (Ill.) 
Repuhliean-Nef/ister.  presented  an  in¬ 
formative  report  on  wages  and  hours 
of  20  small  town  dailies  in  the  middle 
west.  'Die  report  covered  towns  of 
(i.OOO  population  with  newspapers  aver¬ 
aging  .A.5()0  circulation.  The  survey 
showed  that  as  to  hours  worked  by 
mechanical  departments,  two  paiiers 
were  on  a  48-hour  w-eek,  6  papers,  42 
to  44  hours,  10  papers,  40  hours  and 
two  papers  .10  and  .16  hours  respec¬ 
tively.  The  average  mechanical  wage 
for  the  20  dailies  was  7.1  cents  per  hour, 
as  compared  with  an  average  w'age  for 
.18  papers  a  year  ago  of  70  cents  per 
hour. 

R.  R.  O’Brien.  Council  Bluff  (la.) 
yoiifiateil,  in  presenting  to  the  Inland 
a  cost-accounting  report  said  that  a 
recent  survey  showed  that  a  group  of 
16  newspapers,  of  a  class  between  6,000 
and  8,()(j0  circulation,  were  most  valu¬ 
able  from  the  standpoint  of  what  the 
subscriber  will  pay  for  the  number  of 
pages  he  gets.  The  group  averaged 
.A.(i89  [lages  per  year,  while  the  an¬ 
nual  revenue  was  $4.08  per  subscriber. 

.Another  group,  giving  readers  154 
more  pages  a  year,  averaged  50  cents 
per  subscriber  less.  .A  third  group, 
with  circulations  between  12,5(K>  and 
15,000.  collected  $5,60  per  year  from 
subscribers  for  a  total  of  5,278  pages. 

“AVe  are  interested  such  data 
now,”  said  Mr.  O’Brien,  “because  it 
is  the  opinion  among  newspapermen 
that  in  the  next  few  years  the  sub¬ 
scriber  is  going  to  have  to  pay  more 
of  the  cost  of  production  of  the  news¬ 
paper.” 

■Alvin  T.  Coate.  president  of  Insur¬ 
ance  Audit  and  Inspection  Bureau. 
Indianapolis,  concluded  the  Mondar 
morning  session  with  a  talk  dealing 
w-ith  publishers’  insurance  problems,  par 


ticularly  as  they  relate  to  carrier  lia¬ 
bility.  He  urged  that  newspajiers  take 
steps  to  assert  their  rights  to  have  class 
or  group  treatment  in  the  matter  of  lia¬ 
bility  insurance.  He  remarked  that  the 
trend  today  is  towards  assumption  of 
liab'ility  in  most  every  cast  so  the  husi- 
ness  of  the  court  is  primarily  to  find 
>ome  comiR'iisation  in  damages. 

Referring  to  the  newspa|)er  carrier 
lx>y  as  the  “gad-fly”  in  newspaper  in¬ 
surance  procedure  today,  Mr.  C'oate  de¬ 
clared  the  legal  situation  is  most  chaotic 
on  carrier  liability,  stating  there  are  few 
court  decisions  on  this  question.  He 
suggested  that  publishers  should  make  a 
concerted  effort  for  a  separate  classi¬ 
fication  cixle  for  newspajier  carriers, 
mentioning  the  recent  (Oklahoma  insur¬ 
ance  hoard  edict,  ordering  separate 
classifications  for  newspaper  hoys  and 
route  distributors. 

The  reiMirt  of  E.  F.  .Adler,  Davenport 
(la.)  rimes,  on  the  newsprint  situation 
was  given  by  F.  Russell  of  the  Times. 
It  was  Mr.  .Adler’s  fielief  that  present 
newsprint  prices  will  prevail  for  the 
balance  of  1935  and  it  is  too  early  to 
di.sciiss  next  year’s  prices. 

Italy  Bars  N.  Y.  Times; 
Chicafio  Man  Expelled 

l-'ntrance  of  the  New  York  Times  in 
Italy  was  forbidden  June  12  by  the 
office  of  the  Under-Secretary  for  Press 
and  Propaganda  “until  further  notice.” 
The  Ministry  of  Internal  .-Affairs  has 
been  instructed  to  seize  all  copies  of  the 
newspaper  at  the  frontier. 

This  severe  measure,  which  has  been 
taken  against  only  a  few  newspapers 
of  much  less  standing  and  authority 
than  the  Times,  w'as  adopted  because 
of  an  editorial  entitled  “Baldwin  and 
Mussolini”  that  appeared  in  the  Times 
on  June  10. 

It  was  explained  that  the  Italian 
Government  objected  to  the  editorial’s 
whole  tone  and  particularly  to  its  re¬ 
marks  about  dictatorships.  A  phrase 
implying  that  the  Italian  people  were 
in  chains  was  particularly  resented. 

The  follow’ing  day  the  Italian  Gov¬ 
ernment  press  bureau  e.xpelled  David 
Darrah,  Rome  correspondent  of  the 
Chicago  Tribune.  Darrah  and  his  wife 
were  forced  to  leave  immediately. 

The  reason  for  Darrah’s  expulsion 
was  given  as  the  writing  of  anti-Italian 
articles.  It  was  said  that  Darrah  had 
attacked  the  financial  structure  of  the 
country  and  the  allegiance  of  the  people 
to  the  Facist  regime. 

Darrah  is  the  fourth  foreign  corres¬ 
pondent  to  be  expelled  from  Italy  since 
March,  the  others  being  two  Germans 
and  an  .-Austrian. 
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A.N.P.A.  Radio  Chairman,  Speaking  at  Inland  Meeting,  Illustrates  Dangers  of  Advertiser  and  Gov-  Nev 

ernmental  Censorship  Over  Newscasting 


gKKAKING  official  silence  on  the  ciations,  the  United  Press  and  the  In-  radio  broadcasting  as  a  medium  to  dis-  the  newspai)ers  are  not  deiiendent 


part  of  publishers  since  the  Press-  ternational  News  Service,  started  in  to  seniinate  its  propaganda  among  the  them.  It  is  always  within  the  power 
Radio  agreement  was  virtually  nullified  meet  this  competition.  They  are  now  people  of  this  country.  The  free  use  of  an  individual  newspaper  or  a  group 
by  swift  moves  in  the  newscasting  selling  news  reports  to  advertisers  for  the  broadcasting  facilities  in  this  country  uewsjapers  to  set  up  a  new  agency  i 

melee  following  the  April  A.N.P.A.  sjKmsored  programs  and  to  radio  sta-  offers  both  the  executive  and  the  legis-  obtaining  news. 

meeting  in  New  York.  E.  H.  Harris,  tions  for  use  in  sponsored  programs.  lative  branches  of  our  government  an  “The  unlimited  free  use  of  raj' 
chairman  of  the  Publishers’  National  “There  is  a  vast  difference  between  opportunity  to  use  radio  as  a  means  of  facilities  by  members  of  congress  an. 
Radio  Committee,  this  week  expressed  the  methods  of  handling  news  in  a  news-  keeping  the  present  party  in  power  the  administrative  department  of  ..ij 
dissatisfaction  with  the  trend  of  events  pajter  and  in  sponsored  programs  eman-  Radio,  therefore,  while  not  under  direct  government  offers  a  challenge  to  ou 
and  warned  the  three  press  associations  ating  from  broadcast  stations.  Can  you  government  censorship  in  the  Unitetl  newspapers.  If  the  government  officialt 
that  “the  newspapers  of  this  country  arc  imagine  a  great  new.spaper — great  in  .States,  is  serving  indirectly  as  a  medium  use  radio  to  destroy  the  public  coofi- 
not  dependent  itixin  them.”  tradition,  great  in  its  sense  of  responsi-  for  governmental  propaganda.  In  this  dence  in  the  matter  which  the  news- 

Mr.  Harris  spoke  before  the  Tues-  bility  to  its  reading  public — leading  off  respect  the  condition  is  identical  with  the  itapers  print,  it  may  not  I'e  long  beion 
day  session  of  the  Inland  Daily  Press  its  principal  story  on  Page  One  with  a  one  prevailing  in  many  of  the  foreign  out  form  of  government  will  be 
Association  meeting  in  Chicago.  Al-  paragraph  something  like  this :  countries  where  the  control  of  radio  and  full  dictatorial  powers  will  b 

though  the  main  part  of  his  speech  was  “Ladies  and  Gentlemen :  The  double-  programs  is  completely  under  supervi-  lodged  in  the  W  ashington  governraetn 

confined  to  discussion  of  the  dangers  column  story  of  vast  national  impor-  sion  of  the  government.  Should  this  take  place  American  jour 

in  advertiser  censorship  of  sponsored  tance  which  is  herewith  presented  to  you  "To  make  matters  worse,  the  news-  nalism  will  be  kill^. 
newscasts  and  the  threat  to  freedom  of  in  these  columns  is  presented  through  lapers  and  the  press  associations  have  "Ytni  have  it  within  your  i)ower 

the  press  through  governmental  control  the  courtesy  of  Messrs.  Blank  and  l>een  treating  these  radio  talks  as  news,  prevent  such  a  situation,  .\dhere  i. , 

of  (and  propagandizing  over)  radio  sta-  Blank,  the  largest  manufacturers  and  Thus  the  newspapers  today  are  tied  to  your  functions  as  disseminators  of  mi 
tions,  Mr.  Harris  made  the  pointed  sug-  distributors  of  liot-air  appliances  in  the  radio  to  the  point  where  they  gather  the  formation  in  the  form  of  news,  adw- 
gestion  that  “It  is  always  within  the  world.  When  you  read  this  story,  just  audience  for  radio  addresses  and  then  tising  and  editorial  comment;  rejfei. 
power  of  an  individual  newspaper  or  recall  that  it  has  come  to  you  through  later  publish  the  addresses  as  iiew.s.  propaganda  when  you  know  it  to  hr 

group  of  newspapers  to  set  up  a  new  the  courtesy  of  Messrs.  Blank  and  Tliis  action  promotes  thiough  the  news  what  it  is;  and  treat  as  advertising  as;- 

agency  for  obtaining  news.”  Blank.  columns  the  propaganda  which  the  gov-  thing  which  one  is  willing  to  and  dotsj 

He  also  promised  publishers,  in  speak-  “‘We  hope  you  will  enjoy  it  and  we  eminent  originally  offered  to  the  jx-ople  pay  for  in  order  to  bring  about  its  dit-i 
ing  of  the  pending  Transradio  Press  especially  hope  that  when  you  next  buy  tlirough  the  metlium  of  radio.  .  .  .  semination  to  the  public  through  othei 
Service  million-dollar  suit  against  the  a  hot-air  appliance  you  will  keep  Messrs.  "Radio  advertising  revenues  continue  agencies  and  you  have  little  to  fear." 
A.N.P.A.  and  the  press  services,  that  Blank  and  Blank  in  mind.  Try  their  to  grow.  Television,  although  some- 
“no  step  will  be  left  untaken  to  protect  appliances  once  and  you  will  never  use  what  limited  in  prospect,  is  in  sight 
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your  rights.” 


anv  others.’ 


The  speech  made  by  Mr.  Harris,  who  “Or  can  you  imagine  a  newspaper  mental  basis. 


within  the  ne.xt  year  on  an  experi- 


TRANSIENT  RATE  CUT 
URGED  BY  BECKER 


Facsimile  broadcasting  is  also  just 
around  the  corner. 

“These,  briefly,  are  the  high  spots  of 


Big  Differential  Between  the  One  iiJ 
Seven  or  Ten  Time  Rate  Would 
Restore  Lost  Business,  Flint 
Manager  Tells  Publishers 


is  publisher  of  the  Richmond  (Ind.)  breaking  a  news  story,  or  a  series  of 
Palladium-Item,  follows,  in  part:  news  stories,  right  in  the  middle  to  in- 

“Many  important  developments  have  sert  items  puffing  the  products  of  an  ... 

taken  place  in  Press-Radio  relations  advertiser  without  indicating  clearly  and  Press-Radio  relations  as  observed  from 
since  your  last  meeting.  You  will  re-  unequivocally  that  the  puffs  are  really  t'lc  viewpoint  of  your  radio  committee, 
call  that  on  March  1,  1934,  in  an  effort  what  they  are?  \  believe  that  if  the  newspapers  con- 

to  bring  about  an  end  to  unfair  com-  “Even  if  they  were  foolish  enough  to  tinue  to  exert  every  effort  to  purify 
petitive  conditions  between  newspapers  do  such  a  ridiculous  thing,  newspapers  news  sources  and  to  preserve  their  prop- 
.ind  radio  stations  a  program  of  volun-  by  law  are  compelled  to  mark  as  adver-  erty  rights  in  the  news  which  they  have 
tary  cooperation  was  inaugurated.  tising  all  reading  matter  which  is  paid  gathered,  the  newspapers  will  not  lie  un- 

“Under  the  plan  proixised,  the  news-  advertising.  damaged  by  the  development  of 

papers  and  press  associations  made  “When  news  becomes  commercialized  rj'dio  broadcasting.  The  public  still  rc- 

available  to  all  radio  stations  without  it  immediately  becomes  subject  to  prosti-  ujKin  the  eye  for  its  information, 
charge  bulletins  from  their  daily  news  tution.  7"*’^  value  of  the  printetl  word  is  not  in 

reports  for  broadcasts  in  the  public  “So  again  we  are  faced  with  the  dual  jeopardy  so  long  as  the  jiress  assex-ia- 
interest.  problem  of  protecting  our  property  tions  keep  their  news  sources  free  from 

“The  news  was  the  proiierty  of  the  rights  in  the  news  which  we  gather  or  governmental  or  private  propaganda  and 
publishers  and  the  press  associations,  pav  to  have  gathered  for  us  and  of  pro-  the  newspapers  and  the  press  associa- 
In  ■  . 

priated 

much  as  a  ny-your- leave.  suits  tiaa  in  a  manner  wnere  its  mentity  cannot  oe  i  ne  greatest  threat  to  the  news-  better  than  15  tier  cent  of  all  their 
been  instituted  and  others  were  in  con-  confused  with  something  else.  papers  today  lies  in  the  fact  that  the  transient  advertising  is  ordered  on  a  i 

templation  to  bring  about  an  end  to  such  "One  of  the  phases  of  this  problem  government  can  put  out  its  propaganda  k,  ,5^^  basis.  This  can  be  done 


A  reduction  in  the  transient  classifitc 
rate  structure  will  bring  back  much  lor 
business  to  the  newspaper.  Frank  .1. 
Becker,  classified  manager  of  the  Flk' 
(Mich.)  Journal,  told  members  of  the 
Inland  Daily  Press  .Association  at  their 
convention  in  Oiicago  this  week. 

Mr.  Becker  said  a  safe  and  sant 
scaling  of  transient  rates  should  pro¬ 
vide  for  a  large  differential  lietween  the 
1  time  and  the  7  or  10  time  rate. 

“I  know  of  three  publishers  who  have 
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the  past,  some  stations  had  appro-  tecting  the  public’s  right  to  have  news  lirotect  their  projierty  rights  in  the  ,  .  -  tho  na«t  two  veare" 

ated  it  for  their  own  use  without  so  which  is  factual,  actual,  and  presented  news  which  they  have  gathered.  “and  their  reports  show  tha: 

ich  as  a  ‘by-your-leave.’  Suits  had  in  a  manner  where  its  identity  cannot  be  “The  greatest  threat  to  the  news-  b<»ttpr  than  ts  ner  rent  of  all  their 
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misappnipriations.  Certain  of  the  broad-  of  protecting  our  own  property  rights  radio  in  direct  opjKisition  to  the  effectively’  and  show  a  substantial 

casting  interests  threatened  to  go  into  is  a  suit  brought  in  the  United  States  '^^ts  which  are  gathered  indeiiendcntly  for  the  imblisher  ” 

the  newsgathenng  business.  But  when  District  Court  for  the  Southern  District  printed  by  the  newspapers  and  then  v^jr.  Becker  said  the  average  loss  it 
they  checked  up  on  it  and  found  the  of  Xcw  York.  As  I  am  a  defendant  in  ”3'*^  such  propaganda  reprinted  as  classified  copv  between  1928,  the  peak 

staggering  costs  of  such  an  enterprise,  that  suit,  I  shall  not  discuss  the  issues  '*t'"s.  year,  and  1934  was  38.5  per  cent,  wilt 

they  asked  a  conference  with  the  pub-  other  than  to  say  that  it  will  be  de-  “Lnder  our  form  of  government  radio  the  small  city  and  metropolitan  panff- 

lishers  National  Radio  Committee.  Such  fended  vigorously.  My  attorney  is  one  broadcasting  provides  a  difficult  task  in  showing  the  greatest  decline, 

a  conference  was  held,  followed  by  whom  you  all  know,  the  general  counsel  preserving  the  constitutional  rights  of  In  order  to  offset  this  loss,  thf 

others.  A  plan  was  evolved  whereby  of  the  .American  Newspaper  Publishers’  freedom  of  expression  under  an  siK;aker  said,  some  newspapers  hx 

news  reports  would  lie  made  available  Association.  No  step  will  be  left  un-  agency  which  is  licensed  by  the  govern-  increased  the  size  of  their  type  iK 

by  the  press  associations  to  be  broad-  taken  to  protect  your  rights.  ment.  There  seems  to  he  no  good  rea-  given  greater  display  to  classifioi 

cast  in  the  public  interest.  Conditions  “Meanwhile,  the  Press  Radio  bureau  why  the  members  of  congress  or  This  method,  he  added,  had  driven  tin 
attached  to  their  use  provided  that  they  fs  continuing  its  service.  Its  bulletins  the  officials  of  any  administration  small  advertiser  out  of  the  paper,  be 

should  not  be  commercialized— ;-that  is,  are  available  to  all  broadcast  stations  as  i-hould  be  permitted  to  use  the  radio  cause  his  two  or  three  lines  is  lost  pro 

used  as  a  part  of  or  in  connection  with  heretofore.  But  they  cannot  be  com-  facilities  of  the  United  States  free  of  among  the  display  classified  copy.  mit 

sjKinsored  advertising  programs.  The  mercialized.  charge  and  usurp  a  large  amount  of  Front-fiage  boxes  telling  of  classifiR';  visi 

bulletins  were  made  available  to  all  "I  want  now  to  speak  to  you  on  some  radio  time  for  the  presentation  of  their  advertising  results  is  the  best  type  oi  aw. 
broadcast  stations  on  the  same  terms.  other  phases  of  broadcasting.  of  political  controversies.  .  .  .  promotion,  Mr.  Becker  said,  and  dispb'  oi 

The  effort  to  remove  unfair  methods  “Foreign  propaganda  under  the  guise  “As  I  have  stated  on  numerous  occa-  advertising,  featuring  specific  classifies-  mo 
of  competition  between  radio  and  the  of  news  continues  to  lie  broadcast  in  this  sions,  it  is  likely  that  if  the  freedom  tions.  is  occasionally  helpful.  i  out 

iiewspaiK?rs  naturally  could  not  be  car-  country  and  the  amount  of  foreign  of  the  pres=  is  destroyed  in  this  countrv  Mr.  Becker  urged  thorough  trainimt  in 

ried  out  along  hard  and  fast  lines.  propaganda  available  in  this  country  is  it  will  be  accomplish^  largely  through  of  the  classified  iiersonnel.  and  said  tha;  t,  nei 

“It  was  soon  found  that  there  were  gradually  increasing.  .As  proof  of  this  the  use  of  radio  broadcasting,  which  is  weekly  prizes  of  merchandise  lielp«i>;  thi 

inherent  difficulties.  The  only  thing  a  statement,  1  desire  to  quote  from  an  under  a  government  license  and  under  bring  in  additional  orders.  ■  the 

radio  station  has  to  sell  is  time.  Few  article  which  appeared  in  the  Nnv  control  of  the  party  in  ptiwer  liecause  - i 

stations  are  operated  profitably.  The  York  Timcj  about  a  week  ago :  that  party  has  the  greatest  amount  of  WILL  APPEAL  RULING  1  as; 

public  wanted  its  news  over  the  air  at  “‘Japan  has  started  a  new  one-hour  free  time  available  for  its  side  of  the  Following  the  denial  of  a  motion  tor  J  n  au 
periods  of  the  day  which  might  be  sold  daily  international  news  broadcast  picked  case.  new  trial  of  the  action  brought  by  Mih  ^  Ei 

for  commercial  programs.  So.  various  up  in  the  United  States  at  8:30  p.  m.  “In  contemplating  the  future  of  Press-  -Alice  L.  Canfield  to  recover  $l.l(X).Wi 


interests  started  into  the  business  of  E.  S.  T.  There  is  a  discussion  of  cur-  Radio  relations,  many  of  us  are  opjxised  from  E.  W.  Scripps  and  associates, 

selling  news  progrcims  to  advertisers  rent  topics  from  Tokyo  for  ten  or  fif-  to  the  press  associations  selling  news  torneys  for  the  plaintiff  have  filed  notia 

and  radio  stations,  holding  out  the  bait  teen  minutes  in  Japanese  and  ten  or  to  radio  broadcasters  tor  advertising  of  their  intention  to  appeal.  .A  directs 

that  it  was  better  to  caoitalize  on  these  fifteen  minutes  in  English.  The  object  sponsorship.  We  cannot  overlcxik  the  verdict  in  favor  of  the  defendant  •>> 

than  to  continue  to  give  to  the  public  the  of  the  series,  as  explained  at  the  Japanese  fact  that  the  responsibility  for  the  ac-  entered  in  Los  .Angeles  Superior  Coon 

news  bulletins  of  the  Press  Radio  Embassy  at  Washington,  is  to  provide  tions  of  the  press  assications  rests  with  .-Xpril  1. 

bureau  which  could  not  he  ci  niinercial-  the  world  with  correct  information  and  us  individually  as  publishers.  We  are  - - - ,, 

ized.  the  actual  conditions  of  Japan,  economi-  the  princi]>al  clients  of  these  press  asso-  ATLANTA  PROMOTIONS  J 

“Tims,  a  new  element,  unheard  of  cally  and  socially.’  ciations.  James  S.  Pope,  city  editor, 

Ixfore  Marcli  1.  P*34,  came  into  the  “In  addition  to  the  foreign  propaganda  “The  three  newspaiier  press  associa-  Journal,  has  been  named  managing  t®' 
picture.  that  is  going  out  over  radio  stations,  our  tions  depend  upon  the  newspapers  of  tor.  Wright  Bryan,  City  Hall  reports 

“.■\nd  recently,  two  of  the  press  asso-  own  government  is  continuing  to  use  this  country  for  their  existence.  But  -iucceeds  him  as  city  editor. 


Editor  <t  Publisher  for  June  15,  1935 
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IMPROVEMENT  IN  MARKET  DATA  SOUGHT 

Newspaper  Promotion  Managers,  in  Chicago  Sessions,  Elect  Dan  A.  Sullivan  President — Ask 
Continuation  of  Promotion — Commend  Editor  &  Publisher  Promotion  Features 


a;,ciii'Y  im-ii  and  >alt.'-s  cxoi'inives.  Siu'li 
small  dosc.s  of  tlieir  own  medicine  fre- 
(ILiently  iiuluce  (|uite  a  warm  ^low  of 
sell  satisfaction. 

■■^’et  even  among  these  pioneers  arc 
i<iniul  pnhlishers  who  do  not  Iniy  space 


IMwer  of  their  readers.  Rentals  were  ; 
considered  the  best  yardstick  in  most 
cities,  although  it  was  felt  that  it  would 
he  helpful  to  have  ;i  breakdown  of 
federal  income  tax  returns  by  citfes 
and  counties. 

William  J.  Shine,  Columbus  Cithrn, 
concluded  the  Monday  morning  session 
with  a  discussion  on  differences  Itetween 
good  and  poor  market  surveys  from  the 
standpoint  of  newspaper  promotion  men. 

Arthur  II.  lirayton,  Marshall  Field 
&  Co.,  who  specializes  in  merchandis¬ 
ing  work  in  the  r.etail  field,  gave  the 
promotion  managers  a  rapid-fire  talk 
on  “merchandising  of  newspapers”  at 
the  Monday  afternoon  session.  Mr. 
lirayton  asserted  that  newspajiers  can 
build  retail  linage  if  they  go  to  the 
merchant  with  sound  copy  ideas  and 
suggestions  for  sales  promotion.  He 
emphasized  the  importance  of  news¬ 
papers  understanding  the  "inerchant’s 
slant”  and  going  to  him  with  the  pri¬ 
mary  purpose  in  mind  of  helping  the 
merchant  make  money  through  the  sale 
of  his  goods,  rather  than  to  merely  sell 
him  ad\V?rtising  space. 

The  speaker  cited  numerous  examples 
of  how  enterprising  dailies  in  large  and 
small  towns  have  been  able  to  build 
retail  linage  by  showing  the  merchant 
how  he  can  capitalize  on  some  dormant 
factor  in  his  business.  He  stressed  the 
importance  of  original  copy  as  a  means 
to  successful  advertising. 

James  M.  Cleary,  vice-president  of 
Roche,  Williams  &  Cunnyngham,  Inc., 
Chicago  advertising  agency,  and  “dean 
of  newspaper  promotion  men,”  gave 
the  group  a  stimulating  talk  on  “.Adver¬ 
tising  Begins  At  Home.”  He  concluded 
with  the  following  appeal  to  news¬ 
paper  publishers : 

“Spend  as  much  money  priKlucing 
copy  to  advertise  your  columns  as  a 
force  in  marketing  as  you  spend  for 
editorials.  (live  as  much  space  to  such 
advertising  as  you  give  to  editorials. 

( live  as  good  position.  Give  it  as  regu¬ 
larly.  At  the  end  of  a  year  you  will 
realize  that  it  pays  to  have  advertising 
begin  at  home. 

“Newspaper  publishers  are  apt  to  re¬ 
gard  advertising  as  something  which 
they  manufacture  to  sell  to  others  but 
need  not  use  themselves,”  he  said.  A 
bachelor  maker  of  lip-stick  or  f>f  baby 
!  carriages  might  logically  have  the  same 
altitude  toward  his  merchandise. 

1  “A  few  publishers  run  a  little  copy 
i  in  media  read  by  fellow  publishers. 


Miss  El.sa  Lung,  /Veie  York  Herald 
T rihune  and  George  Grim.  W orcester 
I  Mass.)  TeleKram-Gazette,  chat  infor¬ 
mally  at  newspaper  promotion  mana¬ 
gers’  meeting 


A  froup  of  newspaper  promotion  managers  at  Chicago  convention.  Left 
to  right:  Ralph  Taylor.  Cincinnati  Post;  Allan  Anderson,  Winnipeg  Tribune; 

V.  J.  Shine,  Columbus  Citizen;  and  H.  E.  Jewett,  Providence  tR.  1.)  Journal- 
Bulletin. 

ing  the  Internal  Revenue  Department  at  table  discussion  today  on  "How  Should 
Washington  to  furnish  the  same  break-  a  Promotion  Department  lie  Organized 
down  of  income  tax  returns  by  counties  and  What  Should  Be  Its  Relation  to 
that  is  now  supplied  by  states.  This  the  Other  Departments." 
request  was  in  line  with  earlier  discus-  Discussion  of  “New  Market  Data 
Sion  on  more  practical  market  data  from  from  Washington  and  How  to  Use  It” 
Federal  Government  Bureaus  in  the  marked  the  opening  session  Monday, 
department  of  commerce.  following  a  word  of  welcome  from  W. 

Dan.  .\.  Sullivan.  Pittsburgh  Press,  J.  Bvrnes,  Chicago  Tribune,  chairman 
was  elected  president.  succeeding  of  the  program  committee,  and  appoint- 
\aughn  \\  eidel,  .\ezv  1  ork  IPor/d-  ment  of  convention  committees  bv  Pres- 
Telcgram.  Other  officers  chosen  were :  ident  Vaughn  Weidel,  Nezv  York 
joyi:e  A.  S\\B.n,  Des  Momc^s  Register-  IWorld-TcIcgrant.  (ieorge  l»enneyan, 
rripioic,  vice-president;  Elsa  Lang,  New  York  Sun.  was  chairman  of  the 
\cu'  )  ork  Herald  Tribune,  secreUry ;  roundtable  discussion  on  market  data, 
and  Oiarles  L.  Baum  Portia^  (Ore.)  Harold  E.  Jewett.  Prozidence  Jour- 
■  ourml.  treasurer.  In  addition  to  the  nal-Bidletin,  outlined  the  various  types 
president  and  vice-president,  the  foUow-  q{  market  data  his  paper  was  receiving 
rwt  *he  hoard  of  di-  from  the  Federal  government  and  told 

I-  V  MV  r.  ■  r-  f’f  special  uses  made  of  such  statistics 

v"  ’  in  promotion  of  the  Providence  market. 

kT  1?.?.  •  f.™’  /  )  u-  S'  n  The  question  was  raised  by  those  pres- 

r  f  i)- J-  ent  as  to  the  practical  value  of  much 

Pret^cncc  ^nd  Ih^L] 

<^ge  Auer,  retiring  president.  ^^^n  by  th^aLSS  tSlcoS 

Discussion  was  held  regarding  the  T  ]  -  association  to  acquaint 

Editor  &  Publisher  annual  newspaper  Preparing  such  data  as 

promotion  contest  awards  and  a  com-  the  ne^s  of  newspapers  in  furnish- 
mittee  was  appointed  to  recommend  re-  smes  to  Anicrican  business, 

vision  of  the  rules  governing  the  One  member  suggested  that  steps  be 

awards.  It  was  reported  the  practice  ^ 

DI  showing  the  priz^  winning  copy  at  market  stiidies  that  government  bureaus 
niore  than  20  advertising  clubs  through-  trough  the  aid  of  special  work  relief 
out  the  country  had  been  most  effective  advaritageously  prepare  for 

in  extending  the  importance  of  good  "cwspaper  promotion  inen  Present  at 
newspaper  promotional  material  In  meeting  was  Raleigh  Dawson,  chiet 
this  connection,  the  memliers  adopted  marketing  research  and  service 

the  following  resolution  •  division  of  Foreign  and  Domestic  Com- 

"Whereas:  It  is  the  feeling  of  this  merce  Department.  Washington,  D.  C. 

I  association  that  the  annual  contest  and  assured  the  group  that  the  U.  S. 
awards  for  promotion  wi>rk  offered  by  Department  of  Commerce,  through  the 
Editor  &  Pt  blisuer  have  encouraged  market  research  division,  was  eager  to 
the  improvement  of  newspaper  promo-  supply  the  type  of  data  that  newspapers 
tion  techniime  and  have  also  aided  to  Renerally  desired.  He  urged  promotion 
enhance  the  prestige  of  newspaiier  pro-  managers  to  acquaint  his  division  with 
motion  men  as  a  business  group :  their  specific  needs.  Mr.  Dawson 

"Whereas:  The  weekly  columns  re-  briefly  commented  upon  the  contents  of 
cently  inaugurated  by  Editor  &  Pub-  the  forthcoming  Consumer  Market 
t-iSHER  under  the  title  ‘Pass  in  Review’  Data  Handbook  and  told  of  the  pro¬ 
's  a  service  of  important  value  to  this  posed  method  of  breakdown  of  income 
■  ^*^'3tion  and  to  its  individual  mem-  and  rental  groups. 

Dfcs :  therefore :  It  was  general  feeling  of  those  i>res- 

"Resolved :  That  the  National  News-  ent  that  newspapers  needed  more  de- 
Wper  Promotion  Association  extends  to  tailed  information  on  income  groups  in 
Editor  &  Publisher  its  appreciation  order  to  adeciuately  project  the  buying 


in  their  own  newspajiers.  I  Ixdieve  that 
advertising  begins  at  home  and  until  a 
jiublisher  has  done  a  good  job  in  his 
own  pajier  he  need  not  worry  about 
distant  iiastures  and  the  far  off  hills. 
If  he  does  the  home  advertising  well 
it  will  lead  almost  invariably  to  a  wide 
sound  program  of  exploitation. 

“Some  folks  buy  newspapers  for 
news.”  remarked  Mr.  Cleary.  ‘‘Many 
drop  their  daily  jiennies  for  the  privilege 
fif  following  cartoon  strips.  A  few  are 
actually  said  to  read  the  editorials.  A 
substantial  group  of  substantial  men  turn 
first  to  market  rejiorts.  much  larger 
group  of  men  consider  the  rest  of  the 
paper  merely  a  wrapper  for  the  sport¬ 
ing  section.  There  are  adults  as  well 
as  children  who  find  their  main  interest 
in  the  pictures.  For  these  and  various 
other  reasons  do  jieople  buy  newspapers. 
Tliere  are  even  some  who  buy  with  the 
(Continued  on  page  39) 


■Attending  the  National  Newspaper  Promotion  Association  meeting  in  Chicago 
this  week,  left  to  right:  H.  Dorsey  Newson.  newspaper  section.  Federal  Housing 
Administration,  Washington  1).  C.;  W.  J.  Byrnes,  Chicago  Tribune,  chairman  of 
jirogram  committee:  George  Benneyan.  \etv  \  ork  Sun.  jiasl  president,  and 
Vaughn  Weidel.  .Veic  York  World-Telegram,  president,  N.N.P.A. 
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Editor  &  Publisher  for  June  15,  1935 


CANADIAN  DAILIES  NEAR  AGREEMENT 
WITH  AGENCIES  ON  COMMISSIONS 

C.  D.  N.  A.  Reafiirins  Decision  to  Standardize  at  15%  and 
2%,  But  Names  Committee  to  Study  New  Proposals — 
Tribute  to  E.  H.  Macklin 


John  Telegraph- journal,  vice-president; 
Philip  Morris,  l^ndon,  Ont.,  secretary- 
treasurer;  F.  j.  Hurd,  Vancouver  Prov¬ 
ince;  ().  L.  Spencer,  Calgary  Herald; 
\  ictor  Sifton,  Regina  Leader-Post,  and 
A.  \V.  Robb,  Halifax  Herald,  executive 
board. 


TOLEDO  PAPERS  AVOID 
POWER  STRIKE 


(By  telriiriifh  to  Editor  Si  Pcbi.isher)  ler.  Moose  Jaw  Times;  j.  S.  Woodward, 

WIXNIPKG,  Man.,  June  13— Ami-  Saskatoon  Star-Plwenix ;  E.  U.  Mack- 
cable  settlement  of  the  long-stand-  lin,  ITiiiiiifej'  Tree  Press;  M.  E. 
ing  dispute  between  Canadian  daily  Nichols,  H'lnnipCj’  Tribune;  E.  Norman 
newsirairer  pub-  Smith.  Ottazea  Journal;  W'.  Rupert 
lishers  and  Davies,  Kingston  IVhig-Standard ;  11. 
recognized  adver-  \V.  .Vnderson,  Toronto  Globe;  C.  C. 
tising  agencies  Knowles,  Toronto  Telegram;  W'.  B. 


PAPERS  OWNING  RADIO 
STATIONS  TO  MEET 


Hurried  Preparations  Made  to  PublU^ 
in  Detroit  and  Near-by  Cities 
— Workers  Return  to 
Jobs  Next  Day 


over  standardized 
commissions  was 
regarded  as  a 
certainty  as  the 
annual  meetings 
of  the  Canadian 
Daily  Newsi>aper 
Association  apd 
the  Canadian 
Press  neared 
their  end. 

The  dispute, 
which  began 
when  the  Board  of  Directors  of  C.  D. 


E.  H.  Macxlin 


N.  in  October,  1934,  announced  to 
the  agencies  the  decision  to  establish 
standard  discounts  of  15  per  cent  com¬ 
mission  and  2  per  cent  for  cash,  was 
reviewed  at  the  C.  D.  N.  A.  annual 
meeting,  which  oiiened  here  June  10, 
and  a  mutually  satisfactory  conclusion 
seemed  definite,  despite  the  fact  that 
publishers  unanimously  reaffirmed  their 
decision  on  discount  standardization. 

Several  delegations  appeared  before 
the  C.  D.  N.  A.  general  meeting  on  be¬ 
half  of  the  agencies,  Glen  Bannermian, 
advertising  manager  of  the  Hudson  M}}- 
tor  Company,  as  representative  of  the 
Association  of  Canadian  Advertisers, 
asked  for  cancelation  of  the  decision,  or 
at  least  postponement  of  action  by  the 
publishers,  on  grounds  that  standardiz¬ 
ing  discounts  amounted  to  an  increase 
in  advertising  rates. 

J.  J.  Gibbons,  of  the  agency  bearing 
his  name.  .\dam  Smith,  president  of  the 
Canadian  .Association  of  .Advertising 
.Agencies,  and  William  Cox,  of  Norris- 
Patterson.  Ltd.,  Toronto  agency,  ap- 
Iieared  and  made  renresentations  on  be¬ 
half  of  the  agencies’  association,  while 
C.  T.  Pearce,  of  A.  McKim,  Ltd.,  and 
H.  H.  Cockfield,  of  Cockfield,  Brqwn 
&  Co..  Ltd.,  and  J.  E.  McConnell,  of 
McConnell.  Baxter  and  Eastman.  Ltd., 
spoke  as  individual  agency  managers. 

When  the  publishers  still  stuck  by 
their  decision,  several  agencies  submit- 


Prestun,  Brantford  Expositor ;  .A.  R. 
I'ord,  London  Tree  Press;  Henri  Gag¬ 
non,  Quebec  Le  Soldi;  Oswald  May- 
rand,  Montreal  La  Presse;  E.  J. 
.Archibald,  Montreal  Star;  J.  A.  Mc- 
.Neil,  Montreal  Gacette;  Senator  W.  H. 
Dennis,  Halifax  Herald;  H.  P.  Duche- 
min,  Sydney  Post-Record ;  H.  P.  Rob¬ 
inson,  Saint  John  Telegraph- Journal. 

Outstanding  during  the  W’innipeg 
meetings  was  the  tribute  paid  to  E.  H. 
Macklin,  president  of  the  ITiiuiipeg 
Tree  Press.  .At  a  dinner  in  the  Mani¬ 
toba  Club,  where  he  was  the  guest  of 
all  of  Canada’s  publishers,  more  than 
two-score  noted  journalists  presented 
Mr.  Macklin  with  a  great  silver  loving 
cup  and  an  address  expressing  their 


U.  P.  Supplying  Newt  to  Richfield 
Reporter — Patke  Newt  of  the  Air 
Fadet  Out — Newteatting  Com¬ 
petition  in  Botton  Keen 


.A  nucleus  group  of  newsiiaiier-owned 
radio  station  managers  issu^  a  call  this 
week  for  a  separate  session  of  the  Na¬ 
tional  .Association  of  Broadcasters  con¬ 
vention  in  Colorado  Springs,  July  8. 
They  propose  that  managers  of  news¬ 
paper-owned  stations  meet  that  evening 
to  discuss  the  particular  problems  aris¬ 
ing  from  joint  oiieration  of  a  news¬ 
paper  and  a  station. 

Lamlidin  Kay,  vice-president  of  the 
N.A.B.,  and  general  manager  of  the 
.Itlanta  Journal's  station  WSB,  denied 
that  the  meeting  will  mark  the  org^i- 
zation  of  a  separate  unit.  As  writer 
of  the  agenda  for  the  newspaper-station 
gathering,  Mr.  Kay  iwinted  out  that  he 
would  (tarticularly  oppose  any  move  to 


appreciation  of  his  activity  in  1907  in  organize  independently, 


the  organization  of  Western  .Associated 
Press,  Canada’s  pioneer  cooperative 
news-gathering  association,  and  of  his 
equally  strenuous  efforts  in  1917  when 
Canadian  Press  was  organized.  F.  J. 
Burd,  Vancouver  Proinnce,  and  A.  P. 
Robinson,  St.  John  Telegraph-Journal, 
were  joint  chairmen,  and  the  speakers 
representing  each  of  Canada’s  nine  prov¬ 
inces  i>aid  their  tribute  to  Free  Press’s 
president. 

.A  sun-dial  standing  boldly  in  the  sun¬ 
bathed  flower  graden  of  .Assiniboine 
Park,  was  dedicated  June  12  to  the  mem¬ 
ory  of  the  late  Harry  Sifton  of  Toronto, 
managing  director  of  .Armadale  Cor- 
IMiration  and  an  outstanding  Canadian 
new.spai^erman. 

Tlie  Sifton  memorial  was  the  gift  of 
Mr.  Macklin,  who  for  years  was  a 
close  associate  of  Mr.  Sifton.  It  was 
accepted  on  behalf  of  the  city  of  Winni- 
]»eg  by  Mayor  John  Queen  and  the  dedi¬ 
catory  address  was  made  by  B.  C. 
Nicholas,  publisher  of  the  Victoria 
Times. 

.As  the  memorial  service  closed,  Henri 
Gagnon  of  Quebec,  president  of  the 
Canadian  Press,  placed  a  bouquet  at 


The  committee  sponsoring  the  group 
meeting  is  composed  of  Gardner  Cowles, 
Jr.,  KSO,  Des  Moines  Register;  H. 
K.  Carpenter,  WHK,  Clez^dand  Plain 
Dealer;  Dean  Fitzer,  WDAF,  Kansas 
City  Star;  Jeff  Webb,  WWJ,  Detroit 
Xnt's;  Walter  Damm,  WTMJ,  Mil- 
loaukce  Journal,  and  Mr.  Kay. 

Slated  for  discussion  are  these  topics : 
newscasting ;  combination  radio  and 
newspaper  advertising  rates ;  aerial  pro¬ 
motion  of  editorial  features,  advertising 
copy  and  circulation;  legislation  affect¬ 
ing  newspaper  owned  stations ;  com¬ 
mercial  copy  standards ;  and  an  annual 
prize  for  distinguished  public  service 
over  the  radio. 

The  Richfield  Reporter  on  the  Pacific 
Coast  this  week  dropped  Press-Radio 
reiiorts  as  source  for  his  broadcasts  after 


F'or  the  second  time  in  a  year  Toledo 
ncwsijaiiers  last  week  made  hurried 
preparations  to  publish  without  electric 
IKjwer  as  a  result  of  a  strike  of  electri¬ 
cal  workers. 

When  all  negotiations  over  their  de¬ 
mand  for  a  20  per  cent  wage  increase 
failed  and  the  employes  of  the  Toledo  i 
Edison  Co.,  went  on  strike  at  1  A  U.  [ 
AA’ednesday,  June  5,  newsjiaper  execu-t 
tives  called  hurried  conferences  to  de-i 
termine  how  the  plants  might  bei 
operated  if  jiower  were  shut  off. 

The  Toledo  Blade  worked  out  a  plan  i 
whereby  a  full  copydesk  crew  was  toi 
lie  sent  to  Detroit  and  the  iiajicr  edited 
and  printed  in  the  plant  of  the  Detrtii 
Tree  Press.  Under  the  plan  the  Blade 
crew  would  have  used  the  .Associated 
Press  report  as  it  came  into  the  Free 
Press  office  and  Toledo  stories  w^old 
have  been  telephoned  to  Detroit  by' the 
reporters. 

Executives  of  the  Toledo  News-Btt 
arranged  to  have  their  i»aper  printed 
in  Monroe,  Mich.,  just  20  miles  froei 
Toledo,  and  the  Morning  Ti wwj  planned 
to  publish  in  Fostoria,  O.,  3}  miles 
away. 

.A  tense  atmosphere  prevailed  in  the 
editorial  rooms  throughout  Wednesday. 
Some  large  factories  closed  early  in  the 
day  when  it  appeared  power  would  fai. 
Editions  were  curtailed,  the  Blade  aai 
News-Bee  issuing  only  four  inst^  oi 
their  customary  seven.  Early  shiits 
were  kept  on  throughout  the  day. 

Several  attempts  of  a  federal  labor 
conciliator  to  get  the  strikers  and 
company  officials  together  for  a  con¬ 
ference  failed,  but  finally  late  in  the 
day  they  were  brought  together.  .Aboo 
5:30  P.  M.  some  of  the  editorial  men 
were  sent  home  with  instructions  to 
stay  near  their  telephones  in  case  oi  a 
hurry  call  to  go  to  Detroit,  or  Monroe, 
as  the  case  might  be. 

The  conference  continued  through  the 


40^ 


the  United  Press  signed  a  contract  to  evening  and  finally  at  1  a.  m.,  just  24 


upply  a  U.P.-edited  newscast  out  of 
Los  .Angeles  from  10:15  to  10:30  seven 
nights  a  week.  Commercial  copy  is 
limited  to  bare  announcements  of  Rich¬ 
field  sponsorship. 

The  commentator  type  program  with 
Sam  Hayes  announcing  goes  out  over 
KSSD,  San  Diego;  KFI,  Los  .Angeles; 


ted  alternative  suggestions,  which  they  *1'*^  behalf  of  kp6,  San  Francisco;  KGW,  Portland; 


hours  after  they  had  walked  out,  the 
electrical  workers  agreed  to  go  back 
to  their  jobs  on  the  promise  that  the 
company  would  negotiate  with  them  it 
Toledo  and  in  New  A’ork  within  a  f« 
days. 

Two  negotiations  meetings  arranged 
for  further  parleys. 


standing 


argued  would  tend  to  improve  agency  * 'newspapermen, 
standards  of  practice  and  ethics,  and  ap-  "round  with  bared  heads. 

Iiealed  for  another  hearing.  This  they  During  the  week,  the  Canadian  sec- 
were  given  at  a  general  meeting  June  t'on  of  the  Empire  Press  Union  con- 
13,  when  they  presented  proposals  vened  and  elected  Lieut-Col.  J.  H. 
which  indicated  that  they  would  make  Woods,  Calgary  Herald,  as  its  president, 
a  new’  effort  to  set  up  a  truly  repre-  Other  officers  are:  Lord  Atholstan, 
sentative  agency  organization,  with  Montreal  Star,  honorary  president;  W. 
which  publishers  could  consult  and  con-  -A.  Craick,  Industrial  Canada,  honorary 
fer  to  the  lienefit  of  both.  secretary-treasurer;  and  the  following 

With  this  proposition  before  it,  and  executive  committe:  J.  W.  Dafoe, 
with  the  assurance  the  agencies  would  Winnipeg  Free  Press ;  Henri  Gagnon, 
not  oppose  the  standardization  further,  Quebec  Le  Soldi,  P.  D.  Ross,  Ottawa 
the  C.D.N.. A.  undertook  to  give  it  care-  Journal,  E.  Roy  Sayles,  Renfrew  Mer- 
ful  consideration  and  to  set  up  a  com-  cury;  H.  T.  Hunter,  Maclean  Publica- 
mittee  to  determine  whether  this  could  tions. 

be  made  effective.  Representatives  of  the  Canadian  sec- 

New  C.D.N..A.  officers  were  to  be  tion  of  the  council  of  the  Empire  Press 
elected  June  14,  with  O.  L.  Spencer  of  Union  were  also  elected,  as  follows; 
the  Calgary  Herald  succeeding  W.  J.  J.  Lieut-Col.  Woods,  P.  D.  Ross,  J.  W. 
Butler.  Toronto  Mail  and  Empire,  as  Dafoe,  B.  C.  Nicholas ;  J.  T.  B.  Livesay, 
president ;  T.  F.  Drummie,  Saint  John  general  manager,  Canadian  Press,  Tor- 
(N.  B.)  T'lmcj-G/o/ie,  going  from  chair-  onto;  W.  Rupert  Davies,  Oswald  May- 
man  of  the  advertising  committee  to  rand.  Senator  W.  H.  Dennis;  and  C. 
vice-president:  William  Wallace,  Tor-  F.  Crandall,  British  United  Press,  Mont- 
onto  Star,  trea.'^urer,  and  .A.  Partridge,  real. 

general  manager  and  secretary,  being  Notable  at  the  gathering  was  the 
re-elected.  But  for  one  or  two  changes,  presence  of  three  members  who  were  at 
the  1935-36  board  of  directors  is  iden-  the  first  Imperial  Press  Conference  in 
tical  with  that  of  the  previous  year.  London  in  1909 — J.  W.  Dafoe,  P.  D. 

Sessions  of  the  Canadian  Press,  most  Ross  and  B.  C.  Nicholas,  Victoria 
of  which  were  held  in  camera  while  Tim^,  who  spoke  in  reminiscent  vein, 
directors  debated  bv-laws  and  amend'  -  -  - 


KOMO,  Seattle,  and  KHQ,  Spokane, 
all  of  them  leading  coast  stations. 

No  reason  was  given,  but  the  Pathe 
News  of  the  Air,  broadcasting  news¬ 
reel  sound  effects,  which  ha*  been  soon- 
sored  by  Bromo  Seltzer  over  WOR, 
Newark,  and  the  Mutual  Network,  will 
be  discontinued  July  6.  When  this  stunt 
was  first  tried,  widespread  adoption  was 
forecast  in  radio  circles. 

Because  of  keen  competition  between 
the  Boston  Herald-Trnz'clcr  and  the 
Yankee  Network  news  service,  when- 


Hitch  Develops  In 
Big  Transradio  Suit 

F'ailure  of  certain  defendants  in  the 
million  dollar  Transradio  Press  Semet' 
suit  (against  press  associations  and  the 
.A.  N.  P.  .A.)  to  make  an  appearana 
in  the  allotted  20  days,  brought  a 
Transradio  notation  of  default  on  ap¬ 
pearance  against  the  United  Press  .As¬ 
sociations  this  week. 

It  was  explained  by  the  U.  P.  tl* 
misunderstanding  in  arranging  toi 


ever  the  A’ankee  network  places  a  news¬ 
casting  ad  in  the  paper,  the  Herald-  appearance  had  arisen,  allowing  Trans- 
Traveler  matches  their  space,  line  for  radio  to  make  this  legal  maneuver,  b 
line,  on  the  same  page,  giving  the  news-  is  exjiecled  that  the  difficulty  will  k 
jiaper’s  news  broadcast  schedule.  removed  at  once. 

_  Formal  statement  by  the  United  Press 

CANADIAN  miTORS  HONORED  oi  the  f.c  .hot  ,h.,e  a,.t 

Se\eral  Canadian  editors  were  men-  defendants,  corjK)rate  and  individual 


tioned  in  the  list  of  honors  conferred  ^ith  17  different  firms  of  lawyers  de 

fending  this  case,  to  avoid  duplicatioc 


on  Canadians  by  the  King  of  England 
in  his  birthday  list.  Among  these  were 
-Albert  Martin  Belding,  editor-in-chief 
of  the  St.  John  (N.  B.)  Telegraph- 
Journal  and  Titnes-Globe  who  was 
named  a  member  of  the  Order  of  the 
British  Empire;  Lt.-Col.  James  Hos- 
sack  Woods,  editor,  Ca/<7ary  (Alta.) 
Herald,  cliairman. 


of  effort,  it  was  suggested  that  oneo: 
the  attorneys  arrange  for  an  extensiot 
oi  time  for  all  of  the  defendants  to 
pear.  Due  to  a  misunderstanding,  tte 
was  not  carried  out  on  behalf  oi  SP- 
eral  of  the  defendants,  but  the  aetk* 
will  certainly  be  defended  on  behalf# 
the  United  Press  Associations  and  i 


Canadian  Section, 

Mr.  Ross  declared  the  present  meeting  of  Empire  Press  Union,  and  Harry  Steven- 

ments  to  the  association’s  constitution,  the  Canadian  section  was  the  best  it  had  son  Southam,  managing  director,  Ottawa 

ended  June  12,  with  the  election  of  ever  held,  in  the  point  oi  size  and  in  Liticen,  who  were  named  Companions  of 

directors.  The  new  directors  are ;  F.  J.  interest  shown.  the  Order  kjf  St.  Michael  and  St. 

Burd,  Vancouver  Proinnce;  B.  C.  Charles  Thomas,  Lotidon  Free  Press,  George.  Ray  Brown,  president  of  the 

Nicholas.  Victoria  Times;  Lt.-Col.  J.  H.  was  elected  president  of  the  Canada  Ottawa  Press  Gallery  and  a  member  _  „ 

Woods,  (Talgary  Herald ;  C.  E.  Camp-  Newspaper  Radio  Association.  The  of  the  Canadian  Press  was  appointed  to  yet  appeared,  will  be  interposed  in  ik 

liell,  Edmonton  Bulletin;  Thomas  Mil-  other  officers  are:  H.  P.  Robinson,  St.  the  Order  of  the  British  Empire,  Civil,  fense.” 


the  defendants.  The  other  defendant- 
have  not  answered,  and  their  time  J 
also  being  extended  to  June  24,  1» 
when  the  answers  of  all  of  the  defem 
ants,  including  the  United  Press 
ciations  and  the  others  who  have  a# 
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LINAGE  BAROMETER  SLOWLY  RISING 

General  Advertising  At  Standstill  Since  March,  But  Total  Linage  Increases  Three  Millions  From 
April  to  May — Automotive  at  Peak  for  1935 — Classified  Strong 
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JFMAliilJJASOND 
The  upper  ehart.  prepared  by  Media  Reeords.  Iiic..  nhows  actual  linafce  in  52 
important  cities,  month  by  month  from  1928  to  date.  The  solid  black  vertical 
bars  show  the  linage  for  1935. 

The  lower  chart  shows  the  Editor  &  Publisher  Linage  Barometer,  which  is 
designed  to  eliminate  seasonal  influences  and  to  show  the  trend  of  total  news* 
paper  linage  in  comparison  with  the  average  trend  of  the  last  preceding  five 

years. 

By  ROBERT  S.  MANN 
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Despite  the  .standstill  of  general 
advertising  from  April  to  May, 
newspaper  advertising  linage  as  a  whole 
made  a  better  showing  in  the  Editor  & 
Publisher  Linage  Barometer.  For 
•May  the  Barometer  stood  at  95.2,  well 
above  the  .-Xpril  figure  and  a  small  frac¬ 
tion  higher  than  the  previous  high,  set 
in  March.  May  saw  a  narrowing  of 
the  margin  of  gain  over  19.34  linage 
figures  in  most  classifications,  but  the 
Barometer  rose  or  held  its  own  for  every 
division  except  general  advertising. 

P'xamination  of  the  figures  for  gen¬ 
eral  advertising  makes  plain  what  has 
been  happening  in  that  classification. 
For  March.  ,\pril  and  May  the  actual 
linage  figures  were  almost  identical. 
The  pattern  established  by  the  aver¬ 
ages  for  the  last  five  years,  on  the 
other  hand,  shows  spring  peaks  at 
March  and  May,  with  April  a  trifle 
lower.  Measured  by  the  five-year  aver¬ 
ages,  general  advertising  advanced  in 
■April  and  dropped  hack  almost  the  same 
amount  in  May — from  88.6  in  March 
to  93.8  in  .April,  and  to  89.5  in  May. 

Measured  against  the  recovery  years 
of  1933  and  1934.  however,  general  ad¬ 
vertising  shows  a  definite  failure  to  keep 
pace.  The  comparisons  with  1934  are 
illuminating  on  this  point:  January, 
107.2  per  cent;  February,  101.2  per  cent; 
March,  104.3  per  cent ;  .April,  100.6  per 
cent;  May,  94.1  per  cent. 

•Automotive  advertising  on  the  con- 
ffary  made  a  fairly  impressive  show- 
jug.  May  automotive  linage  was  the 
largest  for  any  month  yet  this  year,  and 
CMC  nearer  to  equaling  1934  figures 
|han  any  previous  month  since  January. 
The  barometric  reading  for  automotive 
linage  reached  an  even  100  for  the  first 
lime  this  year. 

Department  stores  and  other  retail 
advertisers  both  showed  rising  barom¬ 
eters.  The  department  store  barometer 
went  above  100  for  the  second  time  this 


year,  standing  at  102.5  for  May.  The 
h'ederal  Reserve  Board’s  index  of  de¬ 
partment  store  sales,  incidentally,  stood 
at  76  for  May,  compared  with  73  for 
.April  and  82  for  March. 

Classified  advertising,  which  is  run¬ 
ning  farther  ahead  of  1934  than  any 
other  division,  showed  a  gain  of  12.5 
per  cent  over  May  of  last  year,  and 
confirmed  the  showing  by  advancing  a 
trifle  in  the  Barometer.  Clas.sified. 
however,  accounted  for  only  a  small 
part  of  the  three-million-line  advance 
from  April  to  May,  so  the  display  lin¬ 
age  may  fairly  be  given  credit  for  the 
rising  Barometer  in  total  advertising. 

Financial  advertising  linage,  despite 
improving  numbers  of  security  issues, 
puttered  about  on  the  levels  of  recent 
months.  The  financial  linage  gain  of  9 
per  cent  over  May,  1934,  is  the  biggest 
gain  for  any  month  yet  this  year,  but 
the  Barometer  for  financial  linage  stood 
unchanged  at  61.6.  The  best  omen  for 
financial  linage  lay  in  the  news  published 
this  week  that  $230,000,000  of  new  is¬ 
sues  had  been  listed  with  the  Securities 
and  Exchange  Commission  from  June  1 
to  June  11.  with  more  in  sight.  The 
view  credited  to  SEC  Chairman  Ken¬ 
nedy.  that  the  log  jam  in  the  capital 
markets  has  been  broken,  may  mean 
much  in  the  way  of  financial  advertising. 

The  May  report  of  broadcasting  net¬ 
work  time  sales  was  not  available  this 
week,  on  account  of  a  new  ruling  es¬ 
tablishing  uniform  release  dates.  Com¬ 
plete  .April  figures,  however,  were  pub¬ 
lished  by  the  National  .Association  of 
Broadcasters,  showing  a  total  of  $8,- 
064,921  in  time  sales  for  that  month. 
The  table  on  this  page  gives  the  divi¬ 
sion  of  this  total  among  classifications. 

The  N.A.B.  report  for  April  says  that 
the  decline  in  time  sales  from  Maych 
“seems  to  be  less  than  the  usual  sea¬ 
sonal  one  at  this  time  of  year,”  and 
adds : 


TREND  OF  NEWSPAPER  LINAGE 

( Compiled  from  measurements  in 

52  cities  by 

Media  Records.  Inc.) 

1935 

1934 

Pet.  of 

E.  &  P. 

Linage 

Linage 

1934 

Barometer 

Total  .Advertising: 

May  . 

115,854,261 

112.122,217 

103.3 

95.2 

.April  . 

112,803,427 

107.490,670 

104.9 

93.7 

March  . 

110,066,979 

103,648.150 

106.2 

94.8 

Febmarv  . 

85,430,259 

80,787,702 

105.7 

86.8 

January  . 

88,054.983 

82,454.643 

106.8 

86.2 

Display  Only: 

Mav  . 

95,680,354 

94,190,021 

101.6 

95.4 

April  . 

92.959,775 

89.682.523 

103.6 

93.8 

Classified : 

Mav  . 

20,173,907 

17.932,196 

112.5 

94.0 

-April  . 

19.843.652 

17.808.147 

111.4 

93.2 

Retail: 

Mav  . 

64.584,377 

61,615.773 

104.8 

98.2 

April  . 

f '•.286,247 

59.512.222 

106.3 

95.2 

Department  store: 

May  . 

26,718,135 

26,051.414 

102.6 

102.5 

.April  . 

26.037.303 

25.545.642 

101.9 

97.8 

General : 

Mav  . 

20.503,750 

21.797,612 

94.1 

89.5 

April  . 

20.313,333 

20.182.859 

100.6 

93.8 

Automotive: 

Mav  . 

8.977,874 

9.295,994 

96.6 

100.0 

.April  . 

7.466,615 

8.179.804 

91.3 

94.4 

Financial: 

Mav  . 

1.614.353 

1.480.642 

109.0 

61.6 

.April  . 

1,893,580 

1,807.638 

104.7 

61.6 

TOTAL 

BROADCAST  ADVERTISING 

1  ((ffoss  lime  sales,  as  reported  by  National  Association  of  Broadcasters.)  I 

March 

April 

Cumulative 

1935 

1935 

Jan.- April 

1935 

National  networks . 

.  $4,923,245  $4,398,013 

18.505,219 

Regional  networks  . . . . 

77.360 

82,058 

275,357 

National  non-network 

1.470.990 

1.645,523 

5.680.705 

Loral  . 

1.816,145 

1.939.327 

6,484.350 

Total  . 

.  $8,287,740  $8,064,921 

$30,945,631 

(No  May  network  figures  yet  av 

ailable.) 

"Broadcast  advertising  continued  to 
hold  the  gains  reported  in  recent  months 
over  the  preceding  year’s  volume.  Total 
broadcast  advertising  during  April  was 
20.9  per  cent  greater  than  in  the  sanje 
month  of  1934.  National  network  busi¬ 
ness  experienced  a  gain  of  17.6  per  cent, 
regional  network  volume  32.0  per  cent, 
national  non-network  advertising  10.3 
per  cent,  and  local  broadcasting  volume 
40.0  per  cent.  The  last-mentioned  is  the 
largest  gain  reported  by  this  class  of 
business  since  the  establishment  of  these 
reports.” 


APPLEJACK  “EDUCATION” 

Mandeville  Press  Bureau.  New  York 
City,  announced  this  week  it  was  plan¬ 
ning  a  campaign  to  “educate  the  public 
on  apple  brandy.”  The  campaign,  spon¬ 
sored  by  an  association  of  .38  firms,  is 
to  begin  late  in  June  or  early  in  July. 

NEW  OHIO  DAILY 

The  Logan  (O.)  Neics  &  Democrat- 
Scntiml,  formerly  published  weekly 
made  its  appearance  as  a  daily,  June 
3.  The  newspaper  is  published  even¬ 
ings  except  Saturday. 
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Mr.  I'lizgeralcl  said  that  publishers  stores  are  trying  to  sell  golt  clubs  I 
are  inclined  to  view  tlie  agency  conunis-  golt  supplies,  golf  togs.  Never  once  * 
sion  as  a  tax,  whereas  it  represents  t|ie  have  1  had  an  advertising  manager  or  li 
cheapest  possible  remunieration  for  cce-  salesman  approach  me  and  .say;  'Do  you  I 
ative  and  selling  eftort  existent.  He  know  that  ■■o  many  thou.sands  of  men 
held  that  no  similar  selling  eitort  could  and  women  are  reading  lllank’s  articles 
be  divided  and  maintained  by  the  news-  on  golf  that  are  running  on  page 
paper  nnJustry,  and  witliout  tlie  exist-  Now  here’s  a  tieup  ad  I've  had  pre- 
eiice  ol  tlie  present  advertising  agency  pared  and  I  think  it  will  sell  golf  clubs 
structure,  i>atronage  iiom  tiie  luaiiutac-  for  you.  Why  not  try  it  out?’  Don’t 
turcr  would  be  dciiendeiit  on  vwiinisical  think  I’m  suggesting  the  subsidizing  of 
or  arbitrary  proceduie.  your  writers.  Tie  ups  are  not  neces- 

"Let  us  all  resolve,  for  the  benefit  sarily  handouts,  you  know,”  suggested 
of  our  industry,  to  promote  and  per-  -Miss  Murphy. 

petuate  the  present  advertising  ageiiyy  The  speaker  advised  newsiiaper  ad- 
system,  despite  the  seemingly  question-  vertising  executives  to  sell  their  japers 
able  judgment  and  lack  of  linesse  ex-  institutionally. 


ubs,  I 
»ce 


hibited  by  some  of  the  leaders  of  tjiat 
system,”  he  concluded. 


“Sell  the  intrinsic  values  rather  than 
the  dimensional  ixissibilities,’’  she  con- 


Officers  of  Newspaper  Advertising  Executives  .\ssorialion  at  Chicago  Convention. 
Left  to  right:  Frank  S.  Hoy.  I^ewiston  (Me.)  Sun-]<ntnutl,  director;  Irwin 
Maier,  Milwaukee  JiHirnal.  new  president  and  program  chairnian;  (George  J. 
Auer,  New  York  Herakl  Tribune,  retiring  president;  and  Hoyt  F.  Boylan. 
Richmond  (Ind. I  Palladium-hem,  secretary-treasurer. 


N.A.E.A.  IS  WARNED  OF 
RATE  DANGERS 


(Continued  from  pane  5) 


piiiK  news  advertisin);  because  she  can  depend 
u|)on  it.  and  she  K^ts  trom  it  the  inft>nnation 
tliat  she  needs.  Tlial  is  tin-  >ecret  of  its 
puUin)(  power. 

“.\  leading  publisher  in  rievelaini  told  me 
that  the  same  merchant  will  send  his  sound¬ 
est  advertising  to  the  shopping  news  of  that 
city  and  his  least  reliable  to  the  press.  I 
asked  him  why  he  printed  the  latter;  he  said 
that  if  he  did  not.  the  other  pai>ers  would,  and 
thus  build  up  a  linage  gain. 

“In  another  metropolitan  city  where  there 
is  quite  an  effeitive  sheet  t»f  this  kind,  I  was 
told  by  a  department  store  head  that  it  out 
pulled  all  the  papers  in  town  but  one,  per  dob 
lar  s|>ent;  and  wdieii  I  inve*<tigated  1  fount! 
that  the  paper  in  question  had  very  hiuh 
standards  of  cen.sorship  ami  rigidly  adhered 
to  them.  In  other  words,  it  commanded  the 
confidence  of  its  readers  and.  tif  course,  out 
pulled  a  mere  hcndbill. 

“if  you  want  to  check  slioppiiig  news  any¬ 
where,  make  your  copy  stamlards  just  as 
high;  stifTcn  your  cen.sorship:  make  that  cen 
sor.ship  joint  in  each  city,  ami  adhere  to  it. 
It  is  all  a  question  of  reader  confidence.  You 
can  build  that,  if  you  wish,  and  outbuild  any 
«liop))ing  news  in  existence. 

“Here,  again,  the  remedy  is  in  your  own 
hands,  and  it  is  an  ethical  one.  of  keeping 
faith  with  your  readers,  ami  thus  of  protect¬ 
ing  your  honest  advertisers.  This  is  a  big 
factor  in  raising  rates.  It  stands  to  reason 
that  if  you  increase  returns  you  earn  a 
higher  rate,  and  can  get  it.  Kates  mean 
nothing  in  themselves;  they  boil  down  to  the 
cost  of  selling  goods. 

“It  is  important  that  you  executives  carry 
this  question  to  the  publisher,  your  employer, 
l>ecause.  in  the  first  place,  he  lias  the  power 
to  act,  and,  secondly,  he  is  often  unfamiliar 
with  conditions  as  they  exist,  pays  little  atten¬ 
tion  to  them,  lie  naturally  takes  tlie  course 
of  least  resistance  in  raising  revenue  to  run 
his  paper.  That  now  needs  to  be  reversed, 
if  we  are  to  bring  order  out  of  chaos. 

“Another  big  job  for  you  and  for  the  s|)e- 
cial  am!  perhaps  for  ourselves  is  to  convince 
the  publisher  himself  that  local  strife  and 
mutual  betrayal  is  mighty  poor  business, 
ror  one  publisher  to  undermine  another,  in 
granting  local  rates  or  in  currying  fav«r  un¬ 
fairly  with  the  large  retailer,  is  disloyal  to 
his  own  business.  This  is  no  easy  task,  but 
it  can  be  done,  in  my  opinion;  publishers  will 
re.  pond  when  they  have  so  serious  a  situation 
put  squarely  before  them.  They  will  get  to¬ 
gether  locally  if  we  all  encourage  them  to  do 
so  and  seek  actively  to  bring  this  about.** 

John  Fitzgerald,  Reynolds-Fitzgerald. 
Inc.,  president  of  the  Newspaper  Rep¬ 
resentatives  Association  of  Qiicago, 
sjMjke  Tuesday  on  the  same  topic. 

“We  developed  the  fact  that  six  large 
national  advertisers,  according  to  Media 
Records,  in  1929  used  a  total  of  9.712,- 
622  lines,  and  those  same  advertisers 
used  in  1934.  during  the  first  nine 
months,  2,481.672  lines,”  said  Mr.  F'itz- 
gerald. 

“We  found  that  of  the  1434  cities  and 
towns  in  the  U.  S.  in  which  daily  news¬ 
papers  are  published,  in  1191  there  ex¬ 
isted  non-competitive  conditions,  which 
eliminated  in  that  percentage  at  least  the 
excuse  of  competitive  conditions  being 
resiKinsible  for  the  diversioti  of  general 


advertiNing  into  the  retail  channel.” 

The  speaker  said  tliat  the  survey  had 
liroiight  out  the  fact  that  the  difference 
Itetween  what  Media  Records  defined  as 
general  linage  and  the  actual  linage 
collected  for  at  the  net  general  rate  in 
1(1  newspapers  in  the  L'nited  States 
oi  various  size  made  a  yearly  average 
of  approximately  (lOD.ODO  lines  each, 
and  .smaller  newspapers  put  to  the  same 
test  showed  a  dilTerence  of  250, OOU  lines 
per  year. 

“\Ve  developed  the  fact  that  a  drug 
chain  having  seven  retail  stores  made  a 
profit  of  $1,000  jter  week  on  the  dilTer- 
ential  between  the  general  and  the  re¬ 
tail  rate  and  secured  its  own  advertising 
lor  nothing.  We  developed  the  fallacy 
of  publishers’  comparison  of  gross  lo¬ 
cal  rate  witli  net  national  rate. 

“From  the  outset,  there  has  never 
lieen  any  i|ucstion  as  to  the  effect  of  this 
diversion  feature  on  the  future  of  the 
industry  it  it  was  not  corrected.  We 
liave  suuglit  to  flash  the  danger  signal 
on  tlie  seniapliore  of  newspajier  opera¬ 
tion. 

“We  have  been  constantly  faced  with 
tlie  charge  that  the  impetus  of  the  rate 
diversion  movement  was  directly  trace¬ 
able  to  the  agency.  Recognition  was 
accorded  to  the  fact  that  the  pressure  of 
diversion  was  being  exerted  by  adver¬ 
tisers.  through  their  own  specific  chan¬ 
nels,  and  that  there  were  many  elements 
of  deceit  and  chicanery  being  emiiloyed, 
but  tlie  governing  tltouglit  seemed  to  be 
that  the  advertising  agency  structure 
was  publicly  endorsing  and  condoning 
the  desires  of  the  advertiser,  and  with- 
<jut  furtlier  thouglit  newsjiapers  sensed 
an  opportunity  to  satisfy  their  entire 
clientele  and  relieve  themselves  of  the 
element  of  remuneration,”  Mr.  F'ilzger- 
ald  pointed  out. 

"Then,  there  was  the  reflection  from 
smaller  newspapers  of  tlie  apparent  in¬ 
difference  of  advertising  agency  inter¬ 
ests  to  other  than  nietropulitan  markets, 
and  there  can  be  added  to  this  the  sense 
of  injury  apparent  as  the  result  of 
higlily  technical  dealings  visited  on 
newsiiapers  by  many  agencies. 

“The  general  selling  structure  has 
steadfastly  expressed  its  interest  and  l)e- 
liet  in  the  necessity  of  maintaining  tlie 
present  advertising  ageiK'y  structure  and 
its  remuneration  system.  The  advertis¬ 
ing  agency  has  been  and  should  coji- 
tinue  to  be,  the  creative  structure  of  the 
advertising  busint'ss.  It  represents  a 
fotxe  of  knowledge  and  origination  mar¬ 
shaled  since  the  birth  of  general  ad¬ 
vertising.  and  its  record  of  accomplish¬ 
ment  is  closely  interwoven  with  finan¬ 
cial  and  industrial  progress  of  this  coun¬ 
try.  For  media  generally,  and  ne\SLS- 
papers  particularly,  to  attempt  to  dis¬ 
integrate  this  independent  and  comrieti- 
tive  structure,  or  to  make  it  subservi¬ 
ent  to  the  clientele  it  serves  would  be  a 
calamity  to  advertising  analogous  to  Ijie 
Government  disbanding  the  Post  Office 
Department  and  dispensing  with  postal 


The  advertising  salesman  should  haye  clud^. 
a  thorough  understanding  and  apprecia-  “Such  possibilities  may  so  easily  be- 
tion  of  his  product,  said  Marlcn  li.  Pew,  come  limitations,  she  said.  ".Vnyooe 
liuiTOK  ik  PuBusHEK,  who  followed  can  sell  space.  Hut  anyone  has  not 
Mr.  Fitzgerald  on  the  program.  ^_See  year  particular  institutional  story  to  tell. 
“Shop  Talk  at  30.”)  Don’t  rely  on  written  promotion,  lidu- 

William  D.  Nugent,  Media  Records,  cate  your  selling  staff  to  word-of-mouth 
Inc.,  final  si>eaker  on  fuesday  morn-  exploitation.  They  must  lielieve  in 
iiig  s  program  spoke  on  '■Present  '1  rends  their  product  before  they  can  sell  it 
in  Newspaiter  Advertising.”  Mr.  Nu-  }vith  the  whole  world  tojisy  turvy, 

gent  reviewed  recent  newspaper  adver-  this  is  a  day  when  only  great  and  eii- 
lising  statistics,  presenting  a  picture  during  faith,  against  all  obstacles,  can 
which  he  said  called  for  diligent  and  survive.’ 

understanding  selling,  since  newspaper  Taking  his  cue  trom  Miss  Murphys 
advertising  percentages  of  gain  have  question,  “\\  hat  have  Uie  newspapers 


fallen  behind  those  of  media  competing  to  sell  beside  space?  Charles  \V, 


in  the  national  field. 


Mears,  advertising  counselor  of  the 


Tlie  speaker  urged  that  newspapers  C/ftv/atid  A' rtcj.  told  the  meeting:  “We 
lie  sold  to  the  advertiser  on  the  basis  sell  first-hand  access  to  the  minds  and 


oi  scientific  comprehension  oi  the  ad-  |)ocketlx)oks  of  consiiincrs,  and  \ye  sell 
vcrtiscTs  problem  and  piiriiose,  and  he  you  the  most  certain  potentiality ^of 
gave  a  det;uled  recital  of  statistics  liappiness— i.  e.,  of  .sales  and  profits, 
gathered  by  Media  Records,  Inc.,  to  t  imcediiig  that  new.spaiier  selling 
prove  that  basic  data  are  now  availa,ble  sliould  lie  imiiroved.  Mr.  Mears  said: 
wliich  will  indicate  both  to  advertiser  “.\nd  yet,  there  are  in  this  country 
and  newspaper  how  local  conditions  numberless  advertisers  whose  first  rei 
compare  with  those  of  general  news-  >tep  to  success  came  trom  the  [lersistem 
paper  advertising  experience  for  the  suggestion  of  some  sidewalk-plodding 
whole  country.  newspaper  salesman  that  if  you  havt 

Tuesday’s  address  by  H.  Dorsey  anything  to  sell,  you  have  something 
Newson.  of  the  Federal  Housing  .Aid-  to  tell,  and  the  best  thing  to  do  is  to 
mini.stration,  is  reported  on  another  pjge  tell  it  in  the  favori'.e  reailiiig  medium 
of  this  paper.  of  the  public — the  newspaiier.  Those 

rite  I'uesday  luncheon  meeting  was  salesmen,  particularly  those  salesmen 
throw  n  open  to  all  delegates  to  the  of  long  ago,  knew  almost  nothing  of  the 
.\.F..\.  convention.  George  J.  .\uer,  intricacies  of  advertising  and  merchan- 
A  cri'  \  ork  1  herald  1  ribune,  presided,  dising.  They  merely  knew  that  human 
Addresses  werc^  made  by  Chester  H.  lieiugs  are  not  iniiid-readers  and  cannot 
General  Electric  Company,  presi-  see  your  dresses  or  shoes  or  refriger- 
dent  of  the  .\.F..\. ;  Dean  \V.  H.  Spen-  ators  on  a  newspaper  page  unless  you 
cer.  School  of  -Administration.  Univer-  put  them  there.  It’s  as  simple  as  that” 
sity  of  Chicago;  Charles  W.  Mears,  Newspapers,  he  concluded,  set  a  poor 

tlciYland  \cxvs,  and  Frank  Becker,  example  in  using  their  own  medicine— 
I'lint  Journal.  advertising. 

“The  volume  of  advertising  in  the  “Excellent  work,"  he  said,  “is  lieing 
past  19  months  has  shown  a  steady  done  by  the  Bureau  of  Advertising  oi 
gain  and  has  reached  du.ring  that  period  the  A.  N.  P.  to  spread  the  authen- 
an  advance  of  64  per  cent”  said  Ajr.  tic  gospel  of  advei-tising  among  adver- 
Lang,  who  iKiinted  out  that  if  advertis-  tising  agencies  and  national  advertisers, 
ing  volume  is  to  lie  regarded  as  a  But  the  Bureau  of  .Advertising  can’t  be 


barometer  of  business  conditions  in 
general,  advertising  men  have  cause 
to  view  the  future  with  satisfaction. 
Dean  Spencer  pointed  out  in  his 


expected  to  do  everything. 

“Therefore  I  have  a  suggestion. 
“Let  every  newspaper  in  .America. 


add,Ss  uni^r  ;  "f.hou,  excepuon.  run  i,.  Us 


the  capitalistic  wav  of  doing  business  ' rwV  ,h^ 

could  not  deny  that  commmfistic  Ru's-  **’  ’’T  ‘ 

sia  had  developed  the  art  of  publicity  .t  Jtestows  on  the  pul, he  as  «11 

and  nronairanda  in  nn  pflFraMJv..  ‘*s  advertisers,  the  reliability  ot  adser 


and  propaganda  in  an  effective  manner. 
He  said  that  the  New  Deal  administra- 


tised  goods,  the  public  make-good  r^ 


,io,,  in  ,l,e  emplor™,  of  .l,e_  ar,; 


surpassed  all  previous  national  admin¬ 
istrations. 

The  siieaker  said  that  advertising  is 


and  non-advertisers  do  not,  the  retail 
price  reductions  that  advertising  has 
effected  with  profit  to  consumers,  r^ 


and  always  has  been  a  great  educational  manufacturers  alike-^i^ 

force,  that  it  has  stimulated  men’s 


imagination,  widened  their  horizons,  and 

'  •  1  ••  •  '  Widely  innuential  and  tascmating  tactofs 


multiplied  their  wants. 


“What  Have  A^ou  to  Sell  Besides  civilization. 

Siiace’”  was  the  subject  of  Miss  Marv  Newspapers  should  speak  up,  vd 
M.  Murpliv.  .-sales  promotion  manager, 

The  Fair  Store.  Chicago,  at  the  ojiening  destroy  public  coiindence  in  advertisi^ 
session  '’ut  to  render  clear  and  positive  tne 

‘  There  is  a  logical  affinity  between  contribution  of  advertising,  day  jv 

news  features  and  advertising — for  ad-  through  the  years,  to  make 

vertising  is  news.  This  was  the  con-  easier,  to  make  living  more  coinfirtabie 
tcntioii  of  the  speaker,  who  suggested  widen  the  range  of  human  enjoy 

methods  of  capitalizing  news  features  ments. 

i:i  the  advertising  pages.  *  FIverything  else  tiiat  .lutnan  liein^ 

“Publishers  spend  thousands  of  dol-  thm><  of  and  do  finds  its  place  in  W 
lars  for  talent  to  produce  news  features,  daily  paper;  why  not  _  advertisi^ 

planned,  written  and  nublishcd  with  the  What  strange  oversight  in  publish^ 

Durpose  of  interesting  a  diversified  class-  and  editors  has  caused  them  to  'J®*'  ^ 
ification  of  readers,”  said  Miss  Murphy,  this  obvious  duty  to  their  public  aw* 
“Right  now  your  sports  pa^es  carry  this  helpful  CGOjieration  with  advertis- 
ihterestiiig  articles  on  g«lf.  Right  now.  ers?” 
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LINAGE  NUGGETS  IN  BUILDING  PAGES 

^ _ 

43,000,000  Lines  Sold,  1,720  Newspapers  Participating  Regularly,  Says  FH A  Officer — $425,000, 

000  of  Business  Created;  Firms  Report  Sales  Jumping 


CKEATIOX  of  an  advertising  ac¬ 
tivity  which  bids  fair  to  take  the 
place  previously  assigned  to  newspai)er 
aiitoinohile  ]>ages  was  .TeiK)rted  this 
week  hy  H.  Dorsey  Xewson,  chief  of 
the  newspaiH-r  section,  Federal  Hous¬ 
ing  Administration.  The  publication  of 
special  building  pages  or  sections,  he 
said,  has  already  l)ruught  to  newspai)ers 
more  than  43.(KK1,(KKJ  lines  of  paid  ad¬ 
vertising  since  last  .\ugust,  and  the 
pages  have  been  placed  on  a  regular  and 
consistent  basis  by  some  1720  news- 
pai)ers,  so  that  there  is  every  indication 
of  permanence.  More  tlian  three- 
fourths  of  the  dailies  in  the  nation 
(1550,  to  l)e  more  exact)  and  about  170 
weeklies  are  benetiting  every  week  or 
oftener  from  this  linage. 

Mr.  Xewson’s  statements  were  made 
in  an  interview  with  Editor  &  PuB- 
LisiiKK,  and  later  reiterated  in  an  ad¬ 


ohtained.  He  said  there  had  liecn  no 
downturn  in  the  building  advertising 
during  the  winter,  even  in  December, 
when  it  had  been  expected  that  heavy 
retail  advertising  would  diminish  the 
building  copy.  On  the  contrary,  the 
l>ercentage  of  increase  in  newspai)ers 
C(X)i>erating  with  the  EHA  program 
was  greater  in  April  than  in  the  whole 
lirst  quarter  of  the  year. 

Mr.  Xewson  estimated  that  $425,000,- 
IHKI  of  business  in  the  building  held  has 
already  been  created  by  tbe  Federal 
Housing  Program. 

"In  addition  to  tbis.”  he  went  on, 
three-<|uarters  of  a  billion  dollars  worth 
oi  industrial  jobs  have  l)een  iier.sonally 
pk-dged  to  the  .\dministrator  out  of  cor¬ 
poration  assets,  and  the  aggregate  net 
income  ,)f  companies  sirecializing  in 
huilding  material  and  supplies  increased 
1,550  per  cent  in  19.)4  over  lO.H.  .\bout 


dress  Irefore  the  Xewspaper  .Advertising  750.(KKI  peoi)le  in  building  and  allied 
Executives  .Association,  in  convention  trades  have  been  put  back  to  work.” 
at  Chicago.  In  Ixrth  cases  he  showed  Mr.  Xewson  cited  one  exanqile  of 

exhibits  illustrating  what  had  been  done  heavy  a<lvertising  schedules  directly 
by  newspapers  in  all  sections.  The  ex-  tieing  in  with  the  Better  Housing  Pro¬ 


hibits  incidentally  included  reproduc¬ 
tions  of  two  leading  articles;  from 
Editor  &  Publisher  last  .Aug.  18  and 
Sept.  8.  when  the  housing  program  was 
just  getting  under  way,  pointing  out 
the  possibilities  offered  for  newspaper 
linage. 

Much  of  the  43,000,000  lines  thus  far 
has  been  devoted  to  modernization  and 
renovation  work,  which  still  offers  a 
huge  field.  .At  present,  however,  the 
FHA  is  giving  impetus  to  work  under 
Title  II  of  the  housing  bill,  which  pro¬ 
vides  for  new  construction,  and  the 
opportunities  in  this  field  are  suffi¬ 
cient,  Mr.  Newson  points  out,  to  es¬ 
tablish  the  building  page  or  the  building 
section  as  a  permanent  feature  of  news¬ 
paper  publication.  In  a  single  month 
recently,  the  applications  for  insured 
loans  for  new  construction  rose  from 
$7.(^,000  to  $49,000,000,  giving  some 
indication  of  the  huge  volume  of  new 
construction  work  which  is  expected  to 
develop. 

Moreover,  Mr.  Xewson  called  atten¬ 
tion  to  an  amendment  to  Title  I  signed 
a  few  weeks  ago  by  President  Roosevelt, 
which  lifts  the  limit  for  an  individual 
loan  from  $2,000,  the  old  figure,  to 
$5,000  for  commercial  and  industrial 
buildings,  retail  stores,  hospitals,  hotels 
and  apartment  buildings. 

“This  opens  a  new  reservior  of 
credit,”  he  said,  “and  we  exjiect  the 
small  store  owners  particularly  to  do 
a  great  deal  in  remodeling  store  fronts 
and  bringing  their  places  up  to  date. 
We  are  planning  to  make  much  of  the 
slogan.  ‘.Modernize  for  Profit,’  and 
local  committees  all  over  the  country 
are  being  mobilized  for  a  drive  on 


gram,  as  that  of  the  .American  Radiator 
Company — five  schedules  of  over  $16,- 
tKHl  running  in  over  KMl  newsiiatiers. 

“In  air-conditioning  and  refriger¬ 
ation.”  he  continue<l,  ‘‘sales  of  the 
Crosley  Radio  Cort>oration  were  133 
per  cent  for  the  12  months  ended 
March  31  compareil  to  the  same  perknl 
of  1934.  Shipments  of  the  Kelvinator 
Coi|)oration  for  the  six  months  ended 
March  31  this  year  were  .39  per  cent 
over  the  same  ])eriiKl  for  1934.  West- 
inghouse  (Refrigeration  Division) 
showed  20(1  per  cent  increase  in  sales 
for  the  ((iiarter  ended  March  31  com¬ 
pared  with  the  same  pericnl  for  1934. 

“Let  us  look  at  building  materials. 
The  Philip  Carey  Manufacturing  Com¬ 
pany  showed  190  tier  cent  increase  in 
income  for  1934  comjwred  with  1933. 
Directly  traceable  to  the  Better  Hous¬ 
ing  Program,  the  Carey  Company 
states,  is  a  6.50  per  cent  increase  in  in¬ 
stallment  sales  for  the  seven  months 
ended  .April  .30  as  compare<l  with  the 
same  period  in  19.34. 

“The  Birmingham  .Sash  &  Door  Com¬ 
pany  shows  a  42  per  cent  increase  in 
sales  for  the  four  months  ended  .April 
.30  as  com))ared  with  the  same  period 
of  1934. 

“The  Bridgeport  Brass  Company,  98 
per  cent  increase  in  income  for  the 
quarter  ended  March  31  as  over  the 
same  quarter  for  1934. 

“The  Johns-Manville  Corporation 
shows  a  .35  per  cent  increase  in  sales 
for  the  quarter  ended  March  31  over 
thf  same  iieriod  for  19.34. 

“The  Libby-Owens-Ford  Glass  Com¬ 
pany,  an  increase  of  80.9  per  cent  in 
sales  over  the  quarter  endetl  March  31 


owners  of  business  property,  apartment  35  against  March,  1934 


“In  the  heating  and  plumbing  cate¬ 
gory.  the  Garwood  hulustries,  Inc., 
siiowal  3.50  i>er  cent  more  sales  in  the 
4  months  ended  .Vjiril  .30th  than  for  the 
same  peril  k1  in  1934  for  complete  units 
of  oil  burners.  In  the  plumbing  field, 
Kobler  Company  has  made  UK)  per  cent 
more  unit  sales  for  the  four  months 
ended  Aiiril  .30  than  for  1934. 

“Let  us  l(K>k  at  the  paint  field.  The 
Cook  Paint  &  X’arnish  Company  in¬ 
creased  its  sales  .3.3  per  cent  for  the 
first  quarter  of  19.35  as  against  ’34,  and 
the  Siierwin  \\  illiams  CxMnpany,  28  jier 
cent  increase  for  the  same  period. 

“1  he  Maytag  Company  sold  71  jier 
cent  more  washing  machines  in  1934 
than  in  19.3.3. 

“Surely  these  figures  ojK.*n  new  op- 
IKirtunities  for  increased  advertising  ap¬ 
propriations  and  a  new  field  for  selling 
‘plus-linage.’ 

“The  Federal  Housing  .Administration 
is  geared  to  assist,  without  charge,  the 
advertising  department  of  every  news- 
pajier  in  the  country  to  seize  every  op¬ 
portunity  to  sell  additional  space  based 
on  the  Better  Housing  Program.  .Ad¬ 
vertising  managers  do  not  have  to  break 
new  ground.  b'H.A  furnishes  a  complete 
mat  service  without  charge,  personally 
prepared  advertising  copy  and  artwork, 
together  with  proof  sheets  to  assist 
solicitors  in  selling  space.  Special  rep¬ 
resentatives.  exjiert  newspaper  adver¬ 
tising  men.  also  cover  the  business  of¬ 
fices  of  newsiiaiiers  in  alt  sections. 

“.A  separate  media  records  service  on 
miKlernization  has  lieen  furnished 
monthly  to  advertising  directors,  and  a 
weekly  clip  sheet  service  (a  full  page 
of  siiecial  articles)  is  sent  new.spapers 
for  news  and  rewrite  copy. 

‘‘The  nation-wide  imjietus  of  the"  Bet¬ 
ter  Housing  Movement  gives  advertis¬ 
ing  directors  a  splendid  background  for 
the  selling  of  miKlernization  linage.  As 
early  as  June  5.  at  least  fi.tiOO  communi¬ 
ties  had  already  organized  with  lietter 
housing  committees ;  8,544.000  canvas 
calls  had  been  made  to  house  owners 
on  prospective  new  work:  and  new  jobs 
were  i>ledged  to  the  extent  of 
$412..384.000. 

“Others’  activities  have  paved  the  way 
for  advertising  salesmen :  over  12,000 
speeches  on  Iletter  Housing  made  to 
date;  over  50.0fi0  radio  broadcasts:  and 
‘Better  Housing  News  Flashes,’  a  telling 
movie  series :  all  these  are  bringing 
the  Better  Housing  Program  to  the 
attention  of  potential  advertisers.” 

Mr.  Xewsom  stressed  the  fact  that 
the  National  Housing  .Act  is  neither  an 
emergency  nor  a  relief  measure.  “It  is 
not  a  set-up  for  a  buy-now  campaign.” 
he  said.  “It  is  based  neither  on  senti¬ 
ment  nor  on  jHilitics.” 

The  program  can  be  made  as  profit¬ 


able  to  the  small  paper  as  to  the  large! 
he  stated,  giving  examples  of  smai 
l>apers  from  New  Jersey  to  Calit'omia 
all  of  which  had  profited.  .Among  thesi 
was  the  .AVre  lirunsiL'ick  (X.  J.) 

Xews  «‘V  'I'iincs,  of  14,(XK)  circuliio* 
which  had  sold  over  ,500,900  lines  0 
space.  -Another  was  the  Asheville  (X. 

C.)  Citizen  l  imes  with  circulation  o; 
32,(KKI.  This  pajicr  sold  a  quarter  oi  j 
million  lines  of  miKlernization  advertis 
ing,  2(K),(KK)  lines  of  which  has  bee 
sold  since  the  first  of  the  year. 

“Even  the  business  manager  of  tb 
Utmolulu  Advertiser,  wrote  us  that  b 
sold,  for  a  ten-week  period,  approxi¬ 
mately  .3(iO.(HK)  additional  lines  of  dis¬ 
play  advertising  from  building  fim* 
and  business  houses  in  Hawaii,  all  based 
on  the  Better  Housing  Program. 

"The  Springfield  Illinois  State  Rrou-l 
ter  carried  33  pages  of  Federal  Housii*J 
advertising  in  a  special  .section  Xov. 

“Tlie  Peoria  Journal  Transcript 
which  has  run  over  120,00t.l  lines  oi 
Better  Housing  advertising,  16,800  in 
one  week  in  October  with  a  reported 
gain  of  .51K)  per  cent  in  heating  and 
plumbing,  carried  41,670  lines  in  .April 
alone.”  Mr.  Xewson  continued. 

“The  Better  Housing  Program^; 
claims  to  produce  no  magic  or  automatic . 
solution  of  business  difficulties.  It  is  a -J 
long-haul,  self-help  program  depending 
entirely  upon  individual  effort  of  thoRlt 
participating.  Its  success  from  tbfi 
newspajier  viewpoint  depends  entirely  ej 
upon  the  amount  of  sales  (iromotion  ei-  § 
fort  and  work  which  the  advertising 
manager  will  put  into  it. 

“The  field  is  there.  .A  leaky  rooi 
knows  no  (Kilitics  .  .  .  neither  dc  a 
minus  signs  on  Media  Records.”  1 
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houses,  etc.,  where  rehabilitation  will 
increase  the  income. 

“.Another  national  e\t;nt  already 
seized  upon  by  newspapers  as  an  opjKir- 
tunity  for  special  features  and  additional 
advertising  is  National  Better  Housing 
Day,  June  15.  Ground-breaking  for 
new  houses  on  this  day  in  every  im¬ 
portant  city  will  take  place  simultan- 


‘The  sales  of  the  United  Brick  &  Tile 
Company  increased  70  per  cent  in  19.34 
over  1933. 

“Similar  figures  show  in  the  cement 
industry :  Shipments  in  1934  of  the 
Ideal  Cement  Company  were  34  per  cent 
over  1933  and  income  640  per  cent  for 
1934  as  against  1933. 

In  the  electrical  equipment  field  one 


I?-  ^  of  the  outstanding  increases  is  that  of 

.  1  ..  Chicago  Electrical  Manufacturing 

Company,  whose  sales  for  1934  were 
31  per  cent  over  the  year  previous  and 
v’nose  income  was  210  per  cent  for  the 
same  period. 

“The  (jeneral  Electric  Company  has 
.30  per  rent  more  orders  for  the  quarter 
ended  March  31  than  for  the  same  period 
ended  1934. 

“In  electric  ranges  alone,  the  AV’est- 
inghouse  Company  has  32  per  cent  in¬ 
crease  in  sales  for  the  last  quarter  com¬ 
pared  with  the  same  period  in  ’34. 
Floor  coverings  show  150  per  cent  in¬ 
crease  in  sales  for  ’34  for  the  Bigelow- 
Sanford  Carpet  Company. 


held  at  Washington.  These  houses  will 
be  either  spon.sored  by  local  builders  or, 
in  many  cases,  by  a  local  newspaper. 
A’ou  will  readily  see  that  the  original 
ground-breaking  and  subsequent  phases 
of  construction  progress  give  an  oppor¬ 
tunity  for  special  feature  pages  on 
plumbing,  flooring,  heating,  lighting, 
roofing,  and  finally  for  house  furnish¬ 
ings.  This  gives  solicitors  a  telling 
sales  approach  to  local  dealers  to  sell 
additional  linage.” 

Every  increase  in  business.  Mr.  New¬ 
son  pointed  out,  means  that  as  sales 
volume  rises,  advertising  appropriations 
also  rise,  so  that  a  cumulative  effect  is 
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A  PUBLISHER  COMMENTS  ONj 

“Home  Economics" 

THE  COMPLETE 
COOKING  SCHOOL 
SERVICE 


“W*  pcnonally  tliink  that  Ihii  yt«‘<  Co^>*l 
School  WM  one  o(  the  best,  if  not  the  bcK, 
w«  ha«<  ever  had.  Coaiaicndation  *R{***V 
h«  coaia  to  us  by  'phone  and  penonalli^ 
and  net  a  word  of  ^tieiun,  to  far,  froa  tkr 
thontandt  of  woataa  who  attended  the  le« 
daily  tawient  of  oar  1935  School,  m  hen 
any  of  the  local  Drat  ceoparalinf  wHh  at. 

From  a  Massachusetts  newspaper 
O 

If'e  gmaranUe  and  dtlivtr  a  dthnitt 
amoun!  aj  additional  national  advtrtoM 


HOME  ECONOMICS 

SERVICE  CORPORATION 

147  Park  Are.  New  7#* 

ESTABLISHED  ltZ4 
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The  Washington  News 
shows  a  gain 
in  retail  advertising 


each  month 


for  53  of  the  past 


55  months  .  .  .  . 


more  than 


4  years 


of  steady  progress! 


The  WASHINGTON  NcWS 


A  Scripps  •  Howard  Newspaper 


NATIONAL  ADVERTISING 


MEMBER  OF  THE  UNITED 


DEPARTMENT  OF 


PRESS.  ..OF  THE  AUDIT 


SCRIPPS-HOM'ARD 


NEWSPAPERS 


2  3  0  PARK  AVENUE,  N  .  Y  .  C  . 


BUREAU  or  CIRCULATIONS 


MEDIA  RECORDS,  INC. 


CHICAGO  *  SINPHANCISCO  LO!»  AN<iK:LI>: 


.  UBTROIT  PHILADELPHIA  *  ATLANTA 


18  Publisher  for 

Capl.  Ross  Honored  for  50  Years 

Service  on  New  Orleans  Slates 


the  operation  ol  cars  by  drunken  HERALD  TRIBUNE  CHANGES  FOUl 

drivers.  In  addition  to  that  there  tonics  - ; -  _  * 

over  the  radio  nightly  a  glorification  of  Kallgren,  Engelking,  Duffield,  Crir 
lioosc.  This  goes  into  the  homes  of  onr  dell  Moved  in  New  York  City 
lieople  where  children  and  youths  arc  i,\,ur  changes  in  the  eilitorial  deMn 
iiKhKrtrinated  with  the  iictitious  merit  ,„ent  of  the  A’ctc  Herald  Tr¬ 

ot  ‘John  Barleycorn’,  i  have  introduced  ^yere  announced  June  S  l.y  Henley  il' 
a  lull  which  will  prohibit  tlie  sending  of  assistant  managing  etiitor.  lb,v 
this  destructive  anti-social  advertising  tj,(.  appointments  of  Kverett  K;. 
into  the  homes  of  America.”  as  night  editor,  Lessing  L.  Eiigelking 

Describing  the  Ben  Beriiie  U’at'st  assi.stant  night  editor,  Marcus  Dulj 
Blue  Ribbon)  broadcast  as  ‘‘neiarious  as  day  news  exlitor  and  Richard  f 
practice”,  Culkin  added;  "This  group  (Jrandell  as  gravure  editor, 
of  advertisers,  who  are  trying  to  make  Kallgren,  who  has  lieeii  assistant 
the  youth  of  .America  ‘alcohol  con-  editor,  tills  the  place  vacated  ■,  • 
scions’,  have  no  rtspect  for  .American  recent  death  of  Ben  I'raiiklin,  i ;  .j. 
tradition,  however  sacred.”  king  has  been  night  city  editor 

The  bill  has  a  coniiterjwrt  in  the  several  years. 

Capiier  bill  now  Ijetore  the  Senate.  Duffield,  who  was  gravure 

The  advertising  plug  given  by  Bernie  takes  tlie  place  of  J.  B.  t'randell. 
is  the  object  of  study  by  the  legal  divi-  dietl  in  May.  Crandcll,  who  had  •;( 
Sion  of  the  Federal  Communications  daily  picture  editor,  is  succeeded 
Commission,  Mr.  Brail  said.  Harry  Casler. 

.After  receipt  of  the  Culkin  letter. - 

Prall  submitted  the  memoranda  to  the  I.N.S.  PROMOTES  RAWLES 
broadcast  division  of  the  FCC.  and  it  .Announcement  of  the  appointment 
was  referred  to  the  legal  division  to  Wallace  X.  Rawles  as  news  editor 
check  whether  the  alleged  offense  ;;j,tye  the  Pacific  Coast  Division  of  Inti 
grounds  for  citing  the  radio  chain,  national  News  Service,  with  iri 
broadcasting  the  Pabst  lieer  prograni.  quarters  at  Los  .Angeles,  was  made ' 
Chairman  Prall  reminded  that  FCC  week  by  Barry  Paris,  I.N.S.  editor.  • 
has  no  censorshii>  powers  under  the  la\v.  succeeds  Ellis  H.  Martin,  who  has 't 
However,  he  added,  serious  offenders  granted  an  extended  leave  due  to 
against  public  decency  or  welfare  can  ness.  For  the  tast  seven  years  kav 
be  punished  by  loss  of  their  broadcast-  has  been  in  the  P.acific  Coast  ^er, 
ing  licenses.  In  case  of  a  chain  broad-  of  I.N.S.  He  had  Iteen  assistant 
cast,  the  originating  station  is  consi-  Martin  since  1933.  serving  as  I 
dered  the  offender,  said  Prall.  He  an-  .Angeles  bureau  manager.  Leon 
nounced  that  the  Commission  will  take  Rashall.  formerly  of  the  Dnvt'er  Pi 
no  action  on  the  Bernie  broadcast  until  has  been  added  to  the  Los  .Angeles  si 
the  legal  division  had  made  its  report,  to  complete  the  personnel. 


TROY  RECORD  UFTS  RATE 

Troy  (N.  A'.)  Record  and  Trrt 
Times  Record  have  announced  increases 
in  the  combination  advertising  ratii 
both  local  and  national,  from  7  cenuit 
line  to  10  cents  a  line.  For  local  ai!-| 
vertising  cash  discounts  are  offered  pJ 
a  graduated  scale  from  2  per  cent  to  3i| 
per  cent  depending  upon  amount  C'. 
'ipacc  used.  For  national  advertisitrj 
the  cash  discount  is  2  per  cent. 


oAnnouncemen  t 


On  June  7th  the  purchase 
of  the 

Utica  (N.Y.)  Press 
by  Frank  E.  Gannett 
was  announced. 


•h  ••  will  morp  than  4- 

+  4* 

t  pay  tor  vontraeC* 


Kenneth  .Arnold, 
Manager  of  Holly¬ 
wood  Hills  Hotel,  Old 
Forge,  N.  Y.,  writes: 
“Our  70-line  adver¬ 
tisement  in  The  New 
York  Times  brought 
52  eligible  inquiries. 
Eleven  parties  were 
booked  for  July.  This 
is  excellent  consider¬ 
ing  the  fact  that  we 
cater  to  a  carefully 
restricted  clientele. 
It  will  more  than  pay 
for  the  entire  7-week 
contract  with  The 
Times.” 


This  transaction  was 
conducted  by 


PALMER,  SUTER  &  PALMER 

350  Madison  Avenue 
New  York  City 


^rui  Hork  oltmpB 
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Never  has  thorough,  intelligent 
news  coverage  been  so  funda¬ 
mentally  important  as  it  is  today. 
Never  has  accuracy  been  so 
essential. 

And,  coincidentally,  never  have 
there  been  so  many  United 
Press  Newspapers— more  than 
1300— a  net  gain  of  31  since 
January  1. 
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GUILD  WILL  VOTE  ON  AFFILIATION 
IN  SEPTEMBER;  BROUN  RE-ELECTED 


Eddv  Escaoes  Defeat  bv  1  Va  Votes  But  Is  Shorn  of  Power  on  inmiciit.  the  courts,  and  Itusincss  offices. 
^  .  kLttKi  T  Several  iiiijKirtant  ireedoni  of  the  press 

Executive  Committee— Ashcraft  New  1  reasurer—  issues  are  now  itendiiuj.  and  should  l»e 

Group  Backs  Wagner  Bill  K''en  the  attention  of  suild  memhers. 

- - ■  “These  include ; 

11'  the  American  Newspaper  Guild  the  noininatinK  committee  without  op-  “War  profits  hills.  Newspapers,  peri- 

affiliates  with  the  .\merican  Federa-  position,  hut  tlie  name  of  William  Davy  odicals  and  IkioLs  should  Ik*  exempted 
tion  of  l^lxtr.  it  must  do  so  hy  a  two-  of  Cleveland,  organizer  for  the  guild,  from  military  or  civil  licensing  or  other 

thirds  vote  of  its  ]>aid-up  memhers  as  was  offered  from  the  floor.  outside  domination  in  wartime  Hous. 

I't  .Vug.  31.  it  was  voted  in  the  closing  Mr.  F-ddy  was  out  of  the  room  when  iirogressives  :ind  not  the  puhli^her.^  <ih- 
sessions  <if  the  .mnual  convention  at  the  voting  started.  Returning  to  find  tained  a  iiress  exemption  in  the  Mc- 
t  leveland  last  week.  The  vote  will  lie  the  vote  running  against  him,  he  went  Swain  hill  which  i>assed  the  Hou>e  of 
taken  between  Sept.  15  anil  .1(1.  .\  to  the  microphone  and  said  that  when  Representatives.  It  will  he  nece>sary 

strong  fight  was  waged  by  the  left  wing  the  convention  oiK-ned  he  had  made  a  to  guard  lest  this  lie  lost  in  the  Senate. 
New  York  delegation  to  substitute  a  speecli.  and  as  before  when  he  made  nr  in  the  conference  committee  later, 
majority  vote  for  the  two-thirds  de-  speeches,  he  had  "put  his  foot  in  it."  ".Vnti-birth  and  obscenity  control 

manded  by  the  conservative  members,  "I  ^sk  you  fellow  guild  members.  Itills.  \\  itbout  going  into  the  merits 

but  the  issue  was  defeated.  lie  appealed,  "are  you  going  to  give  me  of  birth  control  as  an  issue,  we  wi-li  to 

What  was  regarded  as  a  final  “sour  a  chiuice  to  defend  myself?”  point  out  tlrat  the  Rost  Office  Deiiart- 

grapes"  gesture  by  the  left-w’ingers  was  Cries  from  the  floor  insisted  he  was  ment’s  current  sly  efforts  to  increase 

made  after  the  defeat  when  a  motion  out  of  order.  Delegates  from  St.  prosecution  under  the  old  ComstcKk 
was  offered  that  if  bO  per  cetit  of  the  I^mis,  Philadelphia  and  Duluth,  evi-  ‘ohscenity'  statutes  are  a  grave  danger 
vote  was  for  affiliation,  the  step  must  dently  representing  a  coalition  against  to  freedom  of  the  press.  This  bill,  in- 
be  taken.  This  also  was  defeated.  Eddy,  demanded  that  he  lie  refused  the  troduced  by  Representative  Higgins  cf 
Heywood  Broun  was  re-elected  presi-  fight  to  speak  while  the  vote  was  lieing  Massachusetts  and  Senator  Hayden  of 
dent  by  acclamation  at  the  closing  Fri-  counted.  Tlie  chairman,  Harold  Meek.  Arizona,  on  Postmaster  General  Far- 
day  session,  but  Jonathan  Eddy,  execu-  of  St.  Louis,  ruled  he  could  not  speak,  ley’s  recommendation,  would  make  pos- 
tivc  secretary,  ran  into  stormy  seas  and  i’f>  'ote  the  ruling  was  sustained,  sible.  and  likely,  the  indictment,  extra- 
retained  his  office  by  only  one  and  one-  Before  the  final  vote  was  announced  dition.  and  conviction  of  a  publisher  in 

half  votes.  So  powerful  an  opposition  tho  Rockford,  Ill.,  delegate  changed  his  the  Federal  court  district  in  which  the 
was  organized  against  Eddy  that  he  three  votes  from  pa\'y  to  Eddy,  result- 
won  only  after  one  delegate  representing  ''tR  ht  fhe  latter  s  re-election  by  one 
the  Rockford,  Ill.,  guild,  controlling  a>i‘l  one-half  votes, 
three  votes,  changed  to  Eddy  while  the  Midwestern  guilds  made  a  strong  at- 
votes  were  being  counted.  tempt  to  shift  national  headquarters 

Garland  Ashcraft  of  the  Ch'rcland  ^r<>m  New  York  to  either  Washington 
Press  was  elected  national  treasurer,  Cleveland,  but  this  was  defeated, 
succeesling  Emmet  Crozier  of  Newark  Adjournment  was  delayed  by  pro- 
bv  a  vote  tif  601  j  to  57*4  over  Lloyd  longed  debate  over  majority  and  dii 
VVhite.  also  of  the  Press.  As  treasurer,  senting  reports  of  the  legislative  con 
.\shcraft  will  have  a  seat  on  the  sruild’s  mittee.  The  former  outlined  a  labi 


ST.  LOUIS  PROMOTIONS 

Frank  Day  and  Cliff  Aubuchoa  Art 
Shifted  by  Star-Times 

The  transfer  of  Frank  S.  Day  to 
local  advertising  manager  of  the  S\ 
Louis  Star-Times  and  the  appointnwit 


C.  W.  .XVBI'CHOK 


of  Cliff  W.  Aubuchon  as  his  successor 
as  foreign  advertising  manager,  wert 
announced  this  week  by  C.  Joseph  Sny¬ 
der.  general  manager  of  the  newspaper. 

Mr.  Aubuchon  has  lieen  with  the  pp- 
per  for  15  years,  the  last  eight  as  pro¬ 
motion  manager  and  manager  of  adver¬ 
tising  production. 

Mr.  Day  has  been  with  the  Star- 
Times  alMiut  a  year. 


Hold  Summer  Circulation 
With  Tested  Contest  Plans 


PUBLISHERS  Service  contests  built  around 
the  nationally  celebrated  work  of  Peter 
Arno,  John  Held,  Jr.,  Roland  Coe,  and  other 
popular  American  artists,  are  demonstratives 
that  summer  circulation  can  be  sustained  and 
even  increased. 


Publishers  of  America’s  leading  daily  news¬ 
papers  endorse  the  manner  in  which  Publishers 
Service  subdue  the  circulation  angle  while  stress¬ 
ing  reader-interest  to  induce  healthy  circulation 
stabilization. 


Interested  publishers  are  invited  to  ask  for 
details  and  information  as  to  how  these  plans 
are  available  on  self-financing  arrangements  with 
no  risk,  or  gamble,  for  the  newspaper. 


Publishers  Service 
Company 

INCORPORATED 

75  WEST  STREET  NEW  YORK,  N.l 


“Tou  think  you’re  growing, 
son?  .  .  .  Why  The  Des  Moines 
Daily  Register  and  Tribune 
gained  l(i,796  circulation  in  the 
six  months  ended  March  I  and 
now  has  271,917  reader  familiesV 
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St.  ^ 


SUPER-DISPLAY  LINOTYPES 

- G»°^LiNOTYPE--0 - 


60  Point  Erbar  Bold  Condenseil 


IE  pt  Pobst  Extra  Bold 

big  faces  on  the  Lino 

18  pt.  Poster  Bodoni 

big  faces  on  the  Lino 

2'1  pt.  Coslon  Old  Foce 

BIG  faces  on  the  Linot 

24  pt  Cloister 


This  is  the  RANGE 
of  the  ordinary 
72-channel  magazine 


itar- 

_  30  pt.  Cheltenham 


1.Y 


BIG  faces  on  the  Linotype 

24  pt.  Cloister  Bold 

BIG  faces  on  the  Linoty 

24  pt.  Gronjon 

BIG  faces  on  the  Linoty 

30  pt.  Bodoni 

BIG  faces  on  the  Li 

30  pt.  Cheltenham 

BIG  faces  on  the  Lino  J 

30  pt.  Coslon  No.  3 

BIG  faces  on  the  Lin 

30  pt.  Coslon  No.  3  Italic 

BIG  faces  on  the  Lin 

30  pt.  Memphis  Bold 

Big  faces  on  the  Linoty 

30  pt.  Scotch 

BIG  f  aces  on  the  Linot 

30 pt.  Century  Bold  Italic 

BIG  faces  on  the  Linot 

36  pt .  Bodoni  Bold 

BIG  faces  on  the  Lino 

36  pt.  Century  Bold 

BIG  faces  on  the  Lin 

36  pt.  Cloister  Bold 

BIG  faces  on  the  Lino 

36  Pt.  Gothic  No.  16 

BIG  faces  on  the  Lin 

36  pt.  AAetrothin  No.  2 

BIGfaceson  the  Lino 

36  pt.  Metromedium  No.  2 

BIGfaceson  the  Lin  J 


MODELS  27  and  28 
with  EXTRA  RANGE 


EXTRA  RANGE  means  that  in  ad¬ 
dition  to  the  18,  24  and  normal  30 
point  faces  that  run  in  the  ordinary 
display  magazine,  you  can  now 
carry  wide  30  point  and  normal  36 
point  faces  in  a  standard  72-chan¬ 
nel  layout.  Using  the  convenient 
hand-stick,  you  can  cast  faces  up 
to  wide  60  point. 

Write  for  further  information 
on  the  Super-Display  Linotypes, 
Models  27  and  28,  carrying  the 
Extra  Range  magazines. 


This  is  the  RANGE 
oi  the  wide 
72-chaBnel  magazine 


This  is  the 
EXTRA  RANGE 


35%  Wider 

than  the  standard  Linotype  maga¬ 
zine.  The  extra  width  enables  it  to 
carry 

35%  Fatter  Faces 

On  these  big  faces,  it  puts  all  the 
characters  on  the  keyboard  and 
practically  eliminates  the  pi-tray. 


MERGENTHALER  LINOTYPE  CO. 

BROOKLYN.  NEW  YORK 

SAN  FRANCISCO  CHICAGO  •  NEW  ORLEANS 

CANADIAN  LINOTYPE.  LIMITED.  TORONTO.  CANADA 
Representatives  in  the  Principal  Cities  oi  the  World 


Set  in  Linotype  Memphis  Bold.  Textype.  and  indicated  faces 


Selling  The  Classified  Pages 


this  world’s  greatest  City  of  Homes,  li  atioii  on  this  paaie  under  Automobiles 
there  are  two  houses  where  families  was  “Dodge  Dealers”  The  iwlicy  o{ 
are  doubled  up  or  tripled  up.  the  Newark  News  to  restrict  its  classi- 

"The  return  to  normalcy,  or  anything  lied  to  agate  type  and  w  lute  space  wi$ 
like  it,  will  break  up  such  doubling  and  undisturbed  in  these  unbroken  columns, 
thousands  of  families  will  iwur  out,  A  four-inch  doulile-column  promotion 
seeking  homes  of  their  own.’’  ad  at  top  center  announced  that  L)odgt 

*  *  ♦  dealers  were  presenting  a  swcial  salt 

IN  conjunction  with  the  campaign,  the  of  used  cars — siHfcially  selected  and  sp^ 
Inquirer  is  carrying  a  quarter-page  t-ally  priced — and  that  the  page  coo- 
of  promotion  in  the  very  center  of  its  tained  Dtulge  trade-in  offerings  exchi- 
Sunday  classified  display  real  estate  sively. 
page. 

Mr.  Hopkins  says  that  Philadelphia 
is  showing  miraculous  improvement  in 
real  estate  activity,  and  that  most  of  the 
financial  institutions,  realty  boards  and 
brokerage  and  building  firms  are  (juite 
elated  over  present  real  estate  trends  in 
the  hftme  city  of  the  I.iberty  Hell. 


By  L.  P.  UKELY 

NEV\  VUKK  daily  news  is  Most  of  the  ads  run  from  two  to 

noted,  among  other  things,  for  its  four  lines  each,  the  only  list  being  bS 
abseiKe  of  classified  advertising  in  any  lines  on  used  furniture.  A  half  dozen 
quantity  what.soever.  ^uite  naturally,  or  more  separate  ads  appear  under  each 
the  reason  for  this  is  the  fact  that  classification, 
publisher  Joseph  M.  Patterson  does  not  ♦  *  ♦ 

wish  classified,  will  not  accept  it.  f  N  commenting  uiion  the  plan,  Mr. 

More  than  one  classified  manager  A  Wiener  stated  that  it,  enabled  him  to 
has  failed  sufficiently  to  impress  Capt.  sell  the  complete  store.  He  further 
Patteriion  wdth  the  value  of  a  want  ad  explained : 

section,  in  the  attempt  to  create  for  ‘‘By  this  method,  we  can  include 

himself  the  job  of  handling  the  class-  several  items  from  every  department, 
ified  on  the  jiaper  with  the  largest  efr-  It’s  a  cross-section  offering  of  all  our 
Illation  in  America.  departments  in  all  four  stores.  With- 

Nevertheless,  aliout  a  dozen  times  a  out  it,  there  are  quite  a  few  items  that 
year,  the  readers  of  the  News  are  con-  would  be  missed  or  unnoticed  during 
fronted — or  surprised — with  a  mighty  the  course  of  a  year. 
giKid  imitation  of  a  clas.sified  page  ‘‘.As  for  results,  1  can  say  that  they 
ordered  and  jiaid  for,  as  display  ad-  always  run  from  good  to  sensational.” 
vertising,  by  Sachs  Quality  Eurniture,  *  ♦  * 

Inc.,  a  Manhattan  and  Bnyix  chain  of  1  H.  HOPKINS,  classified  advertis- 
four  credit  stores.  »-» •  ing  manager  of  l‘hiliHiclphia  In- 

♦  ♦  ♦  qin'rcr.  is  ninning  a  good  promotion 

LP.  WIENER  is  advertising  niana- 
•  ger  for  the  Sachs  stores.  Mod¬ 
estly,  he  gives  credit  for  this  idea  of 
cashing  in  on  any  public  interest  in 
want  ads  to  one  Gale  Robinson  who 
evidently  conceived  the  stunt  in  March, 

1933,  for  the  Standard  Eurniture  Com¬ 
pany  of  Seattle.  Mr.  Wiener  has  lieen 
using  a  News  tabloid  page  for  this  pur¬ 
pose  once  a  month  siiKe  April,  1S>33. 

Theme  of  the  copy  as  explained  in 
the  4S-line,  page-wide  display  heading 
is ; 

“It’s  Here  .Again !  .Sachs'  Monthly 
Price-Slashing  Cijsssiukp  Cle.akaway 
Sale.  Down,  Down,  down  go  the 
prices!  up.  Up,  Up  Go  The  Values!” 

“Since  our  stocks  must  lie  entirely 
refreshed  in  all  four  stores  every  month, 
we  can’t  afford  to  give  precious  space 
to  a  single  unsold  article.  So,  regard¬ 
less  of  profit,  every  last  ‘left-over’  must 
lie  cleared  out — quickly — to  make  way 
for  the  new  arrivals.  Everything  in 
this  great  store-wide  Clearaway  Sale  is 
brand  new.  And  the  price  on  every 
single  piece  has  lieen  cut  to  rock-lxittom 
to  make  values  sky-liigli  and  irresist¬ 
ible  !” 

With  the  exception  of  two  small  sig¬ 
nature  cuts  ill  the  lower  corners,  tile 
rest  of  the  page  is  devoted  to  single 
column  agate  want  ads  properly  class¬ 
ified  hy  conventional  bold  face  designa¬ 
tions.  interspersed  with  a  few  “A'^onr 
Credit  Is  Good”  lines 

The  heading  contains  an  alphabetical 
index  to  classifications,  the  first  being 
lied-room  suites,  the  last  used  furniture. 

■A  few  of  the  others  are  cedar  chests, 
floor  coverings,  jewelrv,  occasional 
chairs,  mdios,  slip  covers,  studio 
couches. 


IN  the  spring,  J.  H.  Hopkins  starui 
the  Philadelphia  Inquirer  Weeut 
Want-.Ap  News.  He  uses  a  quarter- 
jiage  r.o.p.  each  Saturday  morning.  IG 
not  only  giuxl  general  classified  promo- 
tion,  hut  also  serves  to  stimulate  imn«- 
diate  business  for  the  Sunday  issue. 

Two  to  four  inches  are  given  to 
.stories  with  regular  news  heads.  Ka^-^ 
article  contains  a  reproduction  of  the 
ad  that  brought  results.  The  major 
classilications  are  touched  hy  write-upi 
concerning  the  advertiser’s  objective  aa4 
the  pallet’s  ability  to  produce  results  (l^ 
sired. 


ON  June  1,  William  D.  Murray,  edi¬ 
tor  and  publisher.  liickneU  (Ind.) 
Daily  Xcivs,  published  a  full  page  oyer 
the  signatures  of  20  local  business 
houses. 

The  title  of  the  ad  was : 

“Here  Is  .An  American  .  .  ..America 
Belongs  to  Him  ...  To  ATiu  .  .  . 
To  Us!” 

The  |iage  was  illustrated  by  a  rugged 
farmer  behind  a  plow  in  the  upper  left, 
while  two  business  men,  in  the  lower 
right,  were  shaking  hands  and  voicing 
together  with  a  smile,  “.Agreed.” 

Highlight  of  the  copy  in  the  center, 
almve  the  sigs.  was ; 

“Whether  we  favored  NR.A  as  a 
constructive  force,  or  disapproved  of  it 
as  a  statute  .  .  .  we  will  cooiierate  to 
continue  a  high  level  of  living,  so  that 
OtiR  Country  and  community  shall 
prosper.  We  Shall  Continue  To  Eayor 
I'air  Competition  and  a  Living  Wage.” 

*  *  * 

The  Xt'H’ark  Ih'cniuf]  Xews.  of 
which  Benjamin  J.  Foley  is  classi¬ 
fied  advertising  manager,  carried  nearly 
17  columns  of  used  car  advertising  on 
Tuesday  preceding  Memorial  Day. 

One  page  was  taken  hy  Dodge  dealers 
who  use<l  separate  siiaces  from  seyen 
inches  to  a  full  column.  The  sub-classi- 


U.  P.  BUREAU  IN  TOLEDO 

The  United  Press  ojieued  a  bureau  ii 
Toledo  last  week,  with  offices  in  the 
!  olfdo  .\  etlitorial  deiiartmUt 

Henry  B.  Henson,  who  has  been  in  thi 
Cleveland  U.  P.  bureau  for  the  last  II 
months,  has  Ik'cii  named  bureau  ni» 
ager.  He  will  have  as  his  assistmj 
Reed  S.  Dunham,  who  went  to  Tolelii 
from  the  Lorain  ((). )  Journal,  whoii 
he  was  a  reporter.  Before  joining  tbi, 
U.  P.  .Mr.  Henson  was  a  member  of  the 
staff  of  the  Cleveland  Nim-s. 


LOBBY  REGISTRATION  COMIN6, 

{St't’cial  to  KulTdK  \  I’CBLISIIK*) 

Washinoton,  D.  C.  June 
sentative  Hatton  Summers  (D),  Teag;| 
will  call  up  for  action  next  wedc,  tig 
bill  which  would  require  lobbyists -in 
register  with  the  secretary  of  the  >e 
and  the  clerk  of  the  house.  The 
sure  already  has  passed  the  senate.  t 


After  the 


Inquirer  Sunday  real  estate  classified 
page 

campaign  on  real  estate  which  includes 
full  pages. 

<  )ne  is  headeil.  “Real  Est.ate  Wakes 
Up  and  Moves.”  .A  large  iien  and  ink 
sketch  of  an  English  home  on  a  lapd- 
scajied  plot  covers  the  upper  half  of  the 
space. 

Copy  lieneath  states ; 

‘’The  thing  that  lias  lieen  longest 
asleep  in  the  time  of  depression  is  the 
thing  that  wakes  up  first.  The  real 
estate  market  is  showing  action.  Phila¬ 
delphia  is  notoriously  underhoused.  For 
every  desirable  house  that  is  vacant  in 


AMERICA  AND  HER  NEWSPAPERS  HAVE  ALWAYS  KEPT  MARCHING  ONI 


The  Old  Covered  Bridse 
Was  Not  Suited  to 
Modern  Traffic  Volume 


IMPROVE! 


is  the  demand  of  Progress 

Alonsside  the  old  covered  bridse,  the  new  bridge  design  looked 
like  an  unnecessary  extreme,  but  provision  had  to  be  made  for 
greater  and  speedier  traffic.  So  it  was  with  the  Wood  Dry  Mat. 
It  had  to  be  many  steps  ahead  of  immediate  needs  and  it  has  had 
to  keep  on  stepping  ahead.  Wood  serves  so  well  today  because 
"Improve!"  has  always  been  the  watchword. 


one  very  important  problem  to  be  solved — delivery. 
After  the  okay,  jump  the  deadline  by  calling  Railway 
Express  to  take  charge  of  deliveries.  Advertising  mat¬ 
ter  of  all  kinds — electros,  mats,  printed  matter— are 
handled  at  passenger  train  speed  throughout... with 
deliveries  days,  nights,  Sundays.  Prompt  pick-up  and 
delivery  in  all  important  cities  and  towns.  For  service 
or  information  phone  nearest  Railway  Express  ofi&ce. 

The  best  there  is  in  transportation 


I'WOOD 
■  4 

MAIS, 


RAILWAY  EXPRES 


FLONG  CORPORATION 

HOOSICR  nU-LS.  N.Y. 


AGENCY  INC. 

SERVING  THE  NATION  FOR  96  YEARS  •  NATION-WIDE  RAIL-AIR  SER' 


WOOD  DRY  MATS  ARE  NOW  USED  BY  A  MAJORITY  OF  THE  DAILIES. 


g-i-9  i-fi  P  ssi-Sff-B-  9-M.§^e-5-0 


EVERYDAY  MIRACLES 


A  FLOOD  OF  LIGHT  •  A  CHANGE  OF  TYPE 

AT  THE  TOUCH  OF  A  FINGER 


? 


Today,  fuming  on  electric  lights  by  the  touch  of  a 
finger  is  commonplace.  Yet  only  a  few  decades  ago 
such  a  thing  would  have  seemed  supernatural.  Like¬ 
wise  a  change  of  type  at  the  touch  of  a  finger  is  now 
commonplace — on  Intertypes.  Yet  to  those  who  have 
never  seen  it  done,  this  and  other  features  of  present- 
day  Intertypes  seem  miraculous. 

Finger-flip  changes  of  type  are  a  feature  of  modern 
Intertype  "mixer”  machines— Model  F  and  Model  G. 
Here  are  some  of  the  profit-earning  advantages  of 
these  Intertypes:  (I)  Full-speed  on  straight  matter. 
Formerly,  "mixer"  machines  were  quite  commonly 


considered  impractical  for  straight  matter.  (2)  No 
waiting  for  the  distributor.  This  means  quick  changes 
back  and  forth  from  one  type  to  another.  Copy  can 
be  set  in  two  sizes  as  readily  as  in  one  size,  with  less 
handling  of  slugs,  proofs,  and  corrections,  and  easier 
makeup.  (3)  Double-price  "mixed"  composition  at 
full  keyboard  speed.  (4)  Wide  range  and  versatility. 
(5)  Traditional  Intertype  simplicity  of  construction. 
Models  F  and  G  are  practical  machines  for  average 
operators  and  machinists,  in  the  average  composing 
rooms  where  continuous,  dependable  operation  is 
essential.  Ask  us  to  send  free  descriptive  booklets. 


INTERTYPE  CORPORATION  •  360  FURMAN  STREET  •  BROOKLYN.  NEW  YORK 


SET  IN  INTERTYfE  VOGUE  FAMILY 


INTERTYPE  MEANS  LARGER  PROFITS 
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BLOOD  OF  AMERICAN  INDUSTRY. 


General  Motors  invested  40  millions  of  dollars 
in  newspapers  from  1930  to  ’34  inclusive;  made 
sales  of  nearly  four  billions;  net  profits  of  over 

four  hundred  millions. 


Aiitomohile  linage  in  ne\^spapers  runs 
from  a  third  to  nearly  a  half  that  of  all 
other  general  newspaper  advertising.  And 
the  nation’s  key  industrv  gets  nearly 
20%  of  the  eonsiimer’s  dollar,  and  pays 
(government  a  hillion  dollars  a  y<‘ar  in 
taxes. 


75%  of  Am€‘riea’s  population  make  direet 
eontrihution  to  the  support  of  the 
families  of  its  more  than  four  million 
workers.  Thc^  owners  of  twenty-five  mil¬ 
lion  automohiles  have  huilt  up  a  fifteen 
hillion  dollar  highway  system.  They 
buy  a  hillion  dollars’  worth  of  new  ears 
in  a  bad  year;  five  billions  in  a  boom; 
and  spend  several  billions  to  run  them. 

(General  Alotors  makes  10%  of  America’s 
automobiles.  It  is  the  largest  industrial 
organization  of  its  kind  in  the  w^orld. 

(general  Motors  has  seventy-five  subsid¬ 
iaries;  350,000  stock-holders;  employs 
200,000;  has  20,000  dealers  with  500,000 
<*mployees  having  2,000,000  dependents; 
and  half  a  billion  dollars  capital;  owns 
real  estate,  plants  and  equipment  valued 
at  half  a  billion;  buys  materials  of  nearly 
5,000  independent  companies,  including 
a  million  tons  of  steel  in  1934;  has  paid 
a  billion  and  a  quarter  dollars  in  cash 
dividcmds. 


FOR  AUTOMOTIVE  ADVERTISING 


Akron  Beacon  Joi  rnal 
Altoona  Mirror 
ItosTON  Globe 
(^lucAGo  Tribune 
Cincinnati  Enquirer 
CLEVt;L.AND  I*RESS 
Clf;veland  Plain  Dealer 
Columbus  Dispatch 


Fall  River  Herald  News 
Gannett  Newspapers 
Hartford  Courant 
Honolulu  Star-Bulletin 
Johnstown  Democrat 
JoiLNSTOWN  Tribune 
Iah  isviLLi:  Courier-Journal 
Iaii  isville  Times 


Besides  making  motor  cars,  (general 
Alotors  pioneers  in  perfe<*ting  mcitor 
fuels,  aeroplanes,  Diesel  engines,  ele<*trie 
lighting  and  heating  plants;  is  advertis¬ 
ing  “the  fourth  million”  (deetrie  refrig¬ 
erators  in  a  thousand  newspapers;  has 
become  the  world’s  largest  manufaeturer 
of  unit  air-(‘onditioners. 

(General  Alotors’  advertising  has  set  the 
pace  for  the  automotive  industry  for  a 
quarter  of  a  century  .  .  .  with  as  many  as 
10,0(M)  newspapers  under  contract  at  one 
time. 

Increases  of  40%  in  newspaper  appro¬ 
priations  in  1933,  when  the  total  of  all 
automotive  linage  remained  stationary, 
helped  to  boost  General  Alotors  sales 
32%,  or  $137,000,000  that  vear,  and  48% 
or  $275,000,000  in  1934. 

And  in  1934,  with  all  automotive  news¬ 
paper  linage  up  ten  million  lines,  auto¬ 
mobile  manufacturers  began  to  point  the 
way  out  of  dttpression  to  all  industry. 

For  the  first  five  months  of  1935,  sales  of 
General  Motors  cars  in  the  United  States 
are  nearly  33%  better  than  in  1934.  And 
all  automotive  sales  continue  to  parallel 
newspaper  linage. 


USE  THESE  LEADING  NEWSPAPERS 


New  York  Daily  News 
New  York  Herald  Tribune 
New  York  Sun 
New  York  Times 
New  York  World-Telegram 
Pittsburgh  Press 
Providence  Journal 
Proa  idence  Bulletin 


Salt  Lake  City  Telegram 
Salt  Lake  City  Tribune 
Spokane  Daily  Chronicle 
Spokane  Spokesman-Review 
St.  Paul  Dispatch 
St.  Paul  Daily  News 
St.  Paul  Pioneer  Press 

\N  ESTCIIESTER  NEWSPAPERS 


ITS  WAY  OUT  OF 
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TOWARD  THE  RIGHT 

THK  American  Ncwspai/er  Guild,  asM;nibli-d 
in  convention  last  week,  revealed  itself  as  an 
essentially  conservative  oruanization,  not¬ 
withstanding  the  erratic  direction  lurnislu'd  hv  its 
national  officers.  The  left-wing  delegation  from 
Xew  York,  most  vocal  of  all  (jiiild  groups,  returned 
from  Cleveland  without  a  single  suhstautial  victory. 

The  vertical  union  organization  of  .-Xmerican 
newspapers,  endorsed  “in  principle’’  in  a  resolution, 
is  not  accepted  in  fact,  even  hy  Mr.  Broun. 

■Mfiliation  with  the  A.  F.  of  L.  must  receive 
the  approval  of  two-thirds  of  the  paid-up  Guild 
memtiers  as  of  .\ug.  31,  a  result  which  ikjIIs  of  the 
l>ast  three  months  indicate  as  extremely  improhable. 
The  Cleveland  convention,  which  undouhtedly  con¬ 
tained  a  higher  proportion  of  radical  elements  than 
the  Guild  as  a  whole,  refused  approval  of  Xew 
York  proposals  that  a  simple  majority  or  OO  i)er 
cent  vote  for  affiliation  l)e  con>;idered  decisive. 

Proposed  extension  of  the  national  group’s  i)owers 
were  summarily  refused  in  the  vote  on  several  pro¬ 
visions  of  the  new  constitution. 

Jonathan  Eddy,  stormy  petrel  of  the  Xew  York 
and  national  left-wingers,  was  returned  to  the  ex¬ 
ecutive  hoard  hy  the  slimmest  majorit,''.  and  shorn 
of  a  vote  on  policies. 

This  progress  is  negative,  necessarily  so  in  the 
face  of  the  extremist  course  tlie  national  leaders 
have  pursued  for  a  year,  hut  it  proves  sufficiently 
that  editorial  men  and  women  do  not  believe  their 
salvation  lies  in  the  direction  of  revulution.  The 
radical  provisions  adopted  liy  the  convention  are 
in  the  nature  of  obiter  dicta,  affecting  subjects  be¬ 
yond  the  province  of  the  Guild,  and  representing 
sympathy  with  socially  conscious  government. 

The  Guild  has  many  steps  to  retrace  before  it 
can  again  command  the  confidence  of  editorial 
workers  and  the  symjrathy  of  editors  and  publishers 
that  were  available  to  it  18  months  ago,  but  it  has 
made  a  start.  It  seems  to  be  on  the  way.  It  is  the 
task  of  the  sane  members  of  the  organization  and 
their  sympathizers  to  insure  that  the  left-wingers 
<lo  not  again  gain  control  and  defer  indefinitely  the 
creation  of  a  truly  professional  group  that  will  de¬ 
cently  and  adeouately  represent  editorial  workers. 


Fears  that  a  retailers'  national  organization 
■:).ill  unduly  control  public  opinion  arc  ex¬ 
pressed  by  Rep.  Patman.  There  is  no  support 
for  this  belief  in  the  experience  of  most  netes- 
papers  until  local  store  groups. 


I 


ENVIABLE 

NEWSP.\PER  workers  are  accustomed  to  re¬ 
gard  their  craft  as  one  demanding  tremen¬ 
dous  drafts  of  physical  and  mental  energy; 
therefore  not  conducive  to  long  life  or  active  service. 
Statistics  are  lacking,  but  news  is  frequent  of  cele¬ 
brations  marking  25,  30  or  40  years’  continuous 
newspaj)er  work — which  can  be  taken  to  prove 
either  that  journalism  is  not  an  onerous  occupation, 
or  that  the  exceptions  prove  the  rule  that  it  is. 

Exceptional,  indeed,  is  the  record  (jf  Captain  J. 
W  alker  Ross,  who  last  week  marked  50  years  as 
a  journalist,  all  on  New  Orleans  States,  of  which 
he  is  now  editor  Probably  it  is  unique,  for  few 
men  continue  their  newspaper  career  without  mov¬ 
ing  from  their  starting  point,  and  few  attain  top 
rank  on  a  paper  which  knew  them  as  an  office  boy 
or  cub  reporter.  Available  records  show  no  com¬ 
parable  career,  e.xcept  that  of  Hariy  Chandler,  pub¬ 
lisher  of  Los  Angeles  Times,  who  will  note  a  simi¬ 
lar  anniversary  in  December,  1935.  Boston  news¬ 
papers  can  doubtless  advance  several  veterans 
whose  records  approach  these,  even  in  point  of  con¬ 
tinuous  service  on  one  newsi)ai)er. 

.\11  three  of  these  cities  have  long  been  among 
the  most  competitive  newspaper  centres  of  the  coun¬ 
try,  bristling  with  enterprise  .md  vigorous  journal¬ 
istic  conduct.  In  Xew  Orleans,  especially,  the 
picaresque  history  of  the  city  has  been  reflected  in 
its  newspapers,  and  Captain  Ross  has  led  no  clois¬ 
tered  life  on  the  Daily  States.  Few  survive  who 
began  with  hijp,  bjit  the  years  have  _added  new 
friends — convincing'  evidence  of  which  appeared  in 
the  pages  of  tributes  published  when  his  anniversary 
was  announced.  His  is  an  enviable  record,  and  the 
felicitations  of  his  colleagues  on  the  States  will  be 
echoed  by  the  young  men  of  the  craft  everywhere 


RIAL 


Brethren,  if  u  man  he  overtaken  in  a  fault, 
>e  which  are  spiritual,  restore  such  a  one 
in  the  spirit  of  meekness;  considering  thy* 
self,  lest  thou  also  he  tempted. — Galatians, 
M;  1. 


CIRCULATION 


D.MLY  newspai)ers,  in  the  mass,  are  giving 
their  readers  a  larger  measure  of  news  than 
ever.  They  are  holdi.ng  their  own  in  the 
comjMJtition  for  the  advertiser's  dollar.  Their  cir¬ 
culations  afford  as  nearly  a  comtdete  saturation  of 
the  national  reading  )>ublic  and  buying  markets  as 
has  ever  been  attained.  .\nd  tho.se  three  phases  are 
accurately  reflected  in  the  program  of  the  37th 
meeting  of  the  International  Circulation  Managers’ 
Association,  .scheduled  for  ne.xt  week  at  Cincinnati. 

The  economy  note  is  distinctly  subordinated  in 
this  list  of  topics,  for  the  first  time  in  six  or  seven 
years;  expenses  arc  generally  under  control  and  the 
circulation  manager  is  now  thinking  for  the  future. 
Carrier  organizations  keep  their  place  as  the  topic 
of  prime  interest,  knit  with  the  still  unsettled  ques¬ 
tion  of  national  and  state  child  lalxtr  legislation. 

Tlie  undercurrent  of  the  entire  program  is  con¬ 
cerned  with  the  circulation  manager  and  his  staff  as 
the  public  representatives  of  their  newspaper.  The 
Iiersonal  touch  that  was  noted  in  the  first  demon¬ 
strations  of  carrier  Ijoy  technique  at  an  1.  C.  M.  A. 
meeting  five  years  ago  has  lieen  refined  by  e.xperi- 
cnce.  Tile  ultra-high  standards  for  a  carrier  'ooy 
department  that  were  set  forth  then  by  Howard  \V. 
Stodghill  and  Ins  colleagues  on  the  newspaper  Ixiy 
welfare  committee  have  liecome  commonplace  in 
scores  of  newspaiier  offices.  It  is  not  unlikely  that 
some  portion  of  the  newspapers'  rapid  circulation 
recovery  can  lie  attributed  to  the  exiiert  salesman¬ 
ship  developed  in  Ixiys  under  this  committee's 
guidance. 

This  same  attention  to  iXfn’ection  in  detail  is 
marked  in  the  rejxirt  on  .Audit  Bureau  of  Circula¬ 
tions  o]x;rations  prepared  by  an  B.  C.  committee 
headed  by  Frank  S.  Xewell,  I.  C.  M.  .A.  president 
for  the  past  year.  This  report,  already  endorsed 
by  several  groups  of  publishers,  comes  next  week 
uiuler  the  eyes  of  the  men  most  affected  by  the  con¬ 
ditions  it  describes  and  the  prescribed  changes. 
.Action  or  comment  registered  by  the  1.  C.  M.  .A.  is 
likely  to  influence  seriously  the  linal  decisions  of 
the  .A.  B.  C.  Ixiard  and  membership  in  Octolier. 

Between  the  formal  prepared  i>apers  and  the  elab¬ 
orate  entertainment  events,  an  unusual  number  of 
unrecorded  round-table  discussions  have  been  sched¬ 
uled.  These  are  e.xixTience  meetings,  of  inestimable 
value  to  those  who  attend  them.  The  entire  pro¬ 
gram  is  abreast  of  the  times,  and  Louis  J.  Hoff¬ 
mann.  who.  as  first  vice-president,  arranged  it,  well 
deserves  his  exjxtcted  advance  to  the  head  of  the 
organization. 


The  sinking  hulk  of  XRA  continued  to  pro¬ 
vide  a  target  for  Huey's  broadsides.  Hoie  he 
loz'cs  Page  One! 


BENITO  THE  SENSITIVE 


IN  THE  VERNACULAR 

lAV.XA'S  interesting,  Gen.  Hugh  Johnson  ap- 


Aix'ared  as  a  neophyte  journalist  before  the 
lierts  of  the  Dutch  Treat  Club  in  Xew  York 
this  week,  and  proclaimed  that  Father  Coughlin  and 
Senator  Long  win  and  hold  their  audieiices  by  “talk. 


ing  .American’’.  .Arguments  of  the 


opposition. 


l>hra.sed  in  X’ictorian  thought  and  phrase,  fall  com¬ 
pletely  flat,  and  the  General  fears  that  the  result 
may  lx;  an  inauguration  ceremony  on  the  Capitol 
steps  with  a  wholly  strange  ix'rsun  as  the  central 
character. 

-Advancing  the  thesis  that  main  currents  oi 
.American  politics  have  always  been  governed  by 
bate.  Gen.  Johnson  argued  for  revival  of  the  institu¬ 
tion  made  famous  by  Lincoln  and  Douglas.  He 
would  have  a  weekly  radio  jieiiod  for  a  thorough 
ventilation  of  some  26  topics  (he  named  only  money 
troubles)  and  lie  would  also  have  newspapers  open 
their  columns  wide  to  all  varieties  of  opinion  on  the 
day’s  great  su’ojects.  Present  “Vox  Pop”  columns  he 
dismissed  with  a  wave,  and  he  renewed  the  charges, 
so  familiar  when  he  was  nursing  the  Blue  Eagle, 
that  several  great  newspapers  serve  their  readen 
with  bigoted  and  anything  but  impartial  news  and 
comment.  Gen.  Johnson,  an  impartial  observer 
might  note,  is  not  wholly  unbiassed  on  that  subject. 

The  idea  has  its  ixoints,  but  until  the  conserva¬ 
tive  elements  in  the  country  find  a  champion  who 
combines  their  innate  dignity  with  gun-power  suffi¬ 
cient  to  meet  the  Longs,  Johnsons,  and  Coughlins  in 
rough  and  tumble  debate,  its  usefulness  is  doubtful. 
If  Johnson  is  correct  in  lielieving  that  conservatism 
is  20  years  iiehind  the  times,  his  projx;sed  debate 
would  be  field  days  for  the  rabble-rousers. 

.Most  newspapermen,  and  most  citizens,  we  believt 
will  prefer  a  system  under  which  Father  Coughlin’s 
economics  can  be  declaimed  with  as  many  broad  “a’s" 
as  he  likes;  Huey  can  confer  as  many  crowns  as  be 
can  find ;  President  Roosevelt  can  exercise  his  ft* 
voice  and  diction ;  .A1  Smith  can  insert  the  extra  "d" 
in  radio;  and  Gen.  Johnson  can  unlimber  his  Biblican 
(luotations.  military  history,  .md  salty  anecdote  to 
everylxxly's  enjoyment. 
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The  learning  given  by  E.  H.  Harris  against 
the  indiscriminate  sale  of  press  senn'ce  news 
for  broadcasting  comes  from  a  consenative, 
prudent  publisher.  It  should  be  heeded. 
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THE  PIGEON  RETURNS 

To  the  limitless  catalog  of  attributes  which 
ought  to  be  ixissessed  by  the  ideal  journalist, 
recent  developments  at  the  Neio  York  low- 
nal  plant  tlireaten  to  add  another — pigeon  fancier. 
Considerable  enthusiasm  has  been  aroused  on  the 
Journal  staff  and  on  some  competing  staffs  in  the  ex- 
lierimental  use  of  homing  pigeons  for  transmission  oi 
pictures  from  points  separated  from  the  newspaper 
shop  by  an  almost  impenetrable  barrier  of  street 
traffic  or  unoridged  waterways.  In  an  age  when 
publishers  are  thinking  in  terms  of  million  dollar 
w  irephotos,  hundred-thousand  dollar  airplanes,  naval  f 
architects  are  doubling  construction  and  operatio* 
cost  to  add  a  single  knot  to  a  ship’s  speed,  railroai  ’j 
experimenting  with  borrowed  millions  to  reduce  tram  y  | 
walls  to  the  thickness  of  a  baking-powder  can,  and  ^ 
the  President  wondering  how  he  can  spend  fi«  i  //< 


IL  DUCE  displays  the  gap  in  his  armor  by  his 
summary  order  liarring  the  Xcu  York  Times 
from  circulating  in  Italy,  as  the  result  of  its 
comment  on  last  week’s  flare-up  between  Rome  and 
London.  Dictators  cannot  tolerate  criticism,  espe¬ 
cially  from  a  great  and  free  newspaiier  of  world¬ 
wide  influence,  when  they  are  contemplating  a 
course  that  has  every  possibility  of  producing  an- 
otiier  world  war. 

Mussolini’s  desperate  plan  for  an  .African  war 
will  never  be  brought  to  the  conclusion  he  desires 
if  the  Italian  people  are  permitted  to  read  and  dis¬ 
cuss  it.  They  are  not  now,  and  the  comment  that 
‘  accompanied  the  ban  on  the  Times  is  definite  4iroof 
that  the  sensitive  Benito  does  not  intend  that  the 
fury  he  is  whipping  up  shall  lie  tamed  by  any  breath 
of  reason  from  unprejudiced  sources. 


billion  dollars  before  July,  1936,  the  news  of  the  ^ 
Journal’s  homely  researches  comes  as  a  welcotne 
June  breeze. 

Homing  pigeons  are  not  new  workers  for  news- 
Iiaixjrs.  The  Encyclopedia  Britannica  records  theif 
employment  by  the  press  and  financiers  before  d* 
days  of  the  electric  telegraph,  and  it  is  likely  that 
they  were  contemporaries  of  the  so-called  “pony  »• 
press’’  services  used  by  Eastern  dailies  a  hundred 
years  ago.  The  Journal’s  experiment  was  suggested 
liy  a  report  in  these  columns  of  a  Japanese  newv 
I>aper’s  enterprise. 

It  is  interesting  and  it  may  be  useful  in  proviife 
rapid  transport  of  news  and  film  through  congested 
areas  or  where  adetiuate  rail  and  road  facilities  are 
lacking.  The  defect  is  that  pigeons  have  minds  <* 

'  their’own  and  may  decide  to  use'  them  on  their  ow® 
business  at  inconvenient  moments.  The  pigeon  eih- 
tor,. it  must  be  feared,  will  have  to  be  a  first ,cl^ 
newsisaperman,  with  more  than  u  trace  of  the  geo®' 
which  made  St.  Francis  of  .Assisi  famous. 
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HUMEK  (iULK,  Chicaijo  Ilcr.ild 

Examiner  luiblisliet,  and  .Mrs. 

( uck  returned  last  week  to  l,hicago 
I’llowing  a  two  weeks'  \isit  as  guests 
.,|  William  Kandolpli  llearst  at  Ins 
Sail  Simeon  ranch  in  falifurnia. 

lames  llanunnnd,  luihli.slier,  Mem¬ 
phis  iTeiin.)  Commercial  .//’^•lr/,  and 
Vlrs.  Hammond  were  hosts  June  2  it  a 
larbecue  tor  .'’(K)  uniiloyes  of  the  news- 
ijiier  at  their  country  home  at  Cier- 
maiit'J'vii,  Memplils  suhuih. 

Oeorge  Fort  .Milton,  editor  and  puh- 
lisher,  C  /iu/ru«(>ii,</ii  (  leiiii.)  .\eics.  was 
-[leaker  at  the  conitneiiccment  exercise. 
Ill  the  University  of  Kentucky,  Lex¬ 
ington.  His  theme  was  "'riie  World 
Vuu  Enter  ”  D'grees  were  conferred 
„n  jJ6  students. 

William  Southern.  Jr.,  editor.  Inde¬ 
pendence  (.Mo.)  Examiner,  was  lion- 
iireil  June  11  for  his  life-long  service 
t'l  the  community  at  a  dinner  at  the 
first  Cliristian  Church. 

Koliert  Kowlett.  editor,  Xasir.ille 
feiiiiesseaii,  has  lieen  elected  president 
III  the  Nashville  Studio  Cluh  and  is 
taking  a  leading  part  in  the  renuKlel- 
mg  of  an  historic  house  near  the  Ten¬ 
nessee  state  capitol  as  cluh  headipiar- 
ters. 

E.  H.  Jeffress.  piihlisher.  Creenslniro 
(X.C.l  .ViTix  and  Record,  during  the 
|iast  few  days  iias  been  well  enotigh 
lor  a  drive  about  the  city  in  an  am- 
liulance.  llie  occasion  was  his  48th 
liirthday. 

David  K.  Smiley,  editor,  Tampa 
( Ha. )  Daily  Times,  has  lieeii  elected 
a  director  of  the  I'lorida  I'air  Associ- 
.itiuii  in  that  city. 

Felix  Morley,  editor,  ll'asliiiii/ion 
I'ost.  was  the  principal  siieaker  June  0 
at  the  commencement  i-xercises  of  the 
K’utgers  University  ScIkkiI  of  hiduca- 
tion.  New  Hrunswick. 

."sir  Willntoit  Lewis.  Washington  cor- 
resimndent,  London  Times,  delivered  the 
iMminencement  address  at  the  gradu¬ 
ation  exercises  of  llaverford  College, 
Haverford.  l*a.,  June  8. 

E.  J.  l^awrence.  former  publisher  of 
Boonville  (Mo.)  Daily  Xeu's,  has 
succeeded  I'rank  Iv.  .Miller  as  publisher 
iti  the  Excelsior  Spriniis  (Mo.)  Sland- 
arj.  Miller  will  pnhiish  the  Spencer 
(la.)  Reporter. 

Colonel  Richard  F.  Hierne.  publisher 
ui  the  Coz’iniiloit  (Va. )  I'lrfiinian.  is  a 
candidate  for  council  on  a  home  rule 
ticket. 

Miss  Mary  .Mexander  ( )i>ie.  daughter 
of  (leiieral  llierome  L.  Opie.  senior 
publisher  of  the  Leader  I’apers.  Staun¬ 
ton.  \,a.,  sails  from  New  York  on 
June  2?  for  a  tour  of  Europe.  She 
will  return  August  22. 

lialvin  H.  Robinson,  editor,  Appo¬ 
mattox  (Va.)  Times-Virginian,  has  an¬ 
nounced  his  candidacy  for  the  Virginia 
House  of  Delegates,  representing  .\i)- 
|ioniattox  and  Buckingham  counties. 

E.  R.  McIntyre,  for  12  years  editor 
of  the  Wisconsin  Farmer  and  ioiea 
Homestead  and  for  four  years  associ¬ 
ate  editor  of  Wisconsin  Agriculturist 
and  Farmer,  has  resigned  as  director 
of  information  for  the  dairy  section  of 
the  farm  administration  at  Washington. 
D;  C.  He  will  return  to  Madison, 
'Vis.,  about  July  15  to  assume  the  as- 
swate  editorship  of  the  Wisconsin 
Agriculturist  and  Farmer  and  the  Wal¬ 
laces  Farmer. 

IN  THE  BUSINESS  OFFICE 

P'RWIN  HUBER,  advertising  direc- 
^  tor  of  the  Baltimore  Ncii’s-Post  .ind 
Sunday  American,  has  been  nominated 
president  of  the  Baltimore  .Advertising 
Hub  to  succeed  himself.  The  nomina¬ 
tion  is  unoiiposed.  therefore  equivalent 
to  election. 

VV.  Murray  Metten,  promotion  nian- 
iager  of  the  Wilmington  (Del.)  Joiir- 
"al-Ezjcry  hi'ening  and  Nezvs,  was  re¬ 
cently  re-elected  president  of  the  Wil- 
iniiigton  Advertising  Club. 


Our  in  the  Kentucky  blue  grass 
country,  young  Henry  French 
Wallace  is  planning  to  follow  in  the  edi- 


Tom  Wallace's  Stm  Plans  to  Follow 

Editorial  Footsteps  of  His  Father 

Courier  Journal  in  Louisville.  I^ter  | 
he  joined  the  Cincinnati  Post  and  the 
St.  Louis  Republic. 

In  1909  he  obtained  a  leave  of  absence 
and  made  a  world  tour  as  correspondent 
for  a  newspaper  syndicate.  Later,  the 
syndicate  sent  him  to  Portugal  and  , 
Spain  after  the  overthrow  of  the  Bra-  i 
ganza  dynasty.  U]K)n  his  return,  .Mr. 
Wallace  served  as  associate  editor  of 
the  Courier  Journal  until  1923  when 
he  was  made  chief  of  the  editorial  .staff 
of  the  Times.  In  1930,  he  was  named 
editor  of  the  Times. 

Mr.  Wallace's  outside  interests  in¬ 
clude  memliership  in  the  National  Press 
Club,  the  -American  Society  of  News- 
jiajxjr  Editors  and  the  Foreign  Corre¬ 
spondents  association  at  Mexico  City. 

Henry  I'rench  Wallace  was  born  in 
Louisville  and  reared  on  the  Wallace 
farm  in  Oldham  County,  Kentucky. 
He  spent  one  summer  and  autumn  in 
Eurojie  with  his  mother  and  sister. 
Augusta  F'rench  Wallace,  and  for  a 
short  time  attended  the  International 
School  at  Geneva,  which  is  maintained 
chiefly  for  children  of  jiersons  in  Geneva 
in  connection  with  the  League  of  Na¬ 
tions. 

In  1933,  he  obtained  a  jiosition  as 
cadet  on  a  Grace  Line  steamer  and 
made  two  trips  to  the  west  coast  ports 
of  South  .America.  He  attended  Ken¬ 
tucky  Military  Institute,  near  Louisville, 
later  entering  the  University  of  Ken¬ 
tucky. 


Tom  Wallace  Henry  F.  Wai.lace 

torial  footsteps  of  his  father,  Tom  Wal¬ 
lace,  editor  of  the  Louisz-ille  Times. 

Now  a  freshman  at  the  University  of 
Kentucky,  young  Wallace  is  looking 
forward  to  the  fall  of  1936,  when  he 
plans  to  take  up  his  study  of  newspaper 
work  at  the  Missouri  School  of  Jour¬ 
nalism  at  Columbia. 

'lliis  arrangement  has  the  sanction  of 
his  father,  who  believes  there  is  no 
greater  profession  than  journalism. 

If  the  son  emulates  the  father,  his 
newspaper  career  will  lie  colorful  and 
interesting.  Mr.  Wallace  joined  the 
'rimes  soon  after  his  graduation  from 
college.  During  the  next  few  years 
he  worked  successfully  for  the  Times, 
the  Dispatch,  the  Post,  the  Herald  and 


Hughlett  Hollyday,  Dayton  (O.) 
.Veii'S  national  advertising  manager, 
was  a  Chicago  visitor  last  week. 

William  K.  Nottingham,  business 
manager  of  the  Cincinnati  Enquirer, 
has  been  in  the  hospital  for  the  i>ast 
week  under  observation.  He  is  suffer¬ 
ing  from  a  series  of  carbuncles. 

Harry  .Apler,  assistant  national  ad¬ 
vertising  manager  of  the  New  York 
Herald  Tribune,  has  been  placed  in 
charge  of  all  food  advertising  for  the 
paper. 

Warren  G.  Davis,  circulation  man¬ 
ager,  Cloids  (N.  M.)  Xcz\.s-J ournal, 
was  recently  named  president  of  the 
A'cniig  People’s  Forum  of  Clovis  at  its 
organization. 

\’al  Lawrence,  advertising  manager, 
and  R.  D.  McNeil,  national  advertising 
manager  of  the  El  Paso  ('Lex.)  Times, 
recently  spent  the  week-end  at  Carlsbad, 
New  Mexico,  and  went  through  Carls¬ 
bad  Caverns. 

Syd  Pigue,  editor.  Murfreesboro 
(Tenn.)  Xcxv  Journal,  has  joined  the 
.yashx-ille  Tennessean  jrapers  as  co-or¬ 
dinator  between  the  news  and  advertis¬ 
ing  departments,  in  special  charge  of 
publicity. 


Henry  T.  Larsen,  circulation  man¬ 
ager,  Racine  (Wis.)  Journal-Times, 
celebrated  the  completion  of  25  years 
of  service  for  that  paper  June  6.  He 
started  as  a  carrier  boy. 

M.  L.  Tyler,  who  has  been  appointed 
advertising  representative  of  the  .Xezv 
York  Herald  Tribune  for  the  New 
ICngland  territory,  succeeding  the  late 
Colonel  Carroll  Swan,  visited  the  New 
A'ork  headquarters  of  the  paper  to  be¬ 
come  acquainted  with  its  advertising 
ix-rsonnel  and  system  during  the  week 
<if  June  3.  His  office  is  in  the  Little 
Building  in  Boston. 

Jim  Parsons  of  the  Xcw  York  Her¬ 
ald  Tribune  advertising  department  has 
returned  from  a  yacht  trip  around  the 
Florida  peninsula. 


IN  THE  EDITORIAL  ROOMS 

GR.AE'TON  S.  WILCOX,  managing 
editor,  Xeiv  York  Herald  Tribune, 
has  been  out  of  the  office  for  several 
months  recuperating  from  a  serious  ill¬ 
ness.  His  condition  has  been  improving 
steadily. 

J.  Percy  Priest,  managing  editor, 
.Xashz'ille  Tennessean,  will  be  one  of  the 
(Continued  on  next  page) 
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(General  Hugh  S.  Johnson 


In  the  midst  of  the  be¬ 
fogging  dust  which  rose  from 
the  erash  of  the  NRA  no 
private  individual  in  the  na¬ 
tion  so  swiftly  and  so  surely 
appraised  tlie  situation  and 
so  clearly  and  [lositively 
offered  a  solution  as  Hugh  S. 
Johnson. 

Poised,  informed,  aggressive, 
lie  stood  out  instantly  amid 
the  confusion  as  tlie  mind — 

!  and  voict' — ^of  the  hour. 

The  issue  wliidi  the  Supreme 
Court  precipitated  is  vital. 
The  nation  wants  intensely 
to  understand  every  element 
contributing  to  its  decision. 
And  for  that  the  nation  looks 
Ihst  to  one  writer,  Hugh  S. 
Johnson. 

His  views  are  news,  big  and 
living  news,  news  your  readers 
want  to  know  every  day. 
Give  them  what  they  want. 
Write  today  for  recent  sam¬ 
ples  of  General  Johnson’s 
daily  column,  and  for  terms. 

Address; 

United  Features 

MONTE  BOURJAILY 

General  Manager 

220  East  12n(J  Stniet,  New  York 
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main  sjieakers  at  the  International  Civi- 
lan  convention  at  Miami.  Fla.,  June 
17  He  will  speak  on  “Civic  Clubs, 
Why  and  Whither?” 

Clicster  E.  Clark,  inanaginn  editor, 
Childress  (Tex.)  Daily  Imlex,  has  re¬ 
signed  after  three  years’  service  to  be¬ 
come  publisher  of  the  IF  alsenbcrg 
(Colo.)  Daily  World- Independent. 

(jrace  E.  Marsters,  city  editor,  llrad- 
ford  (Pa.)  Evening  Star  and  Record, 
who  resigned  recently,  will  take  a  long 
rest  before  announcing  her  future  plans. 

Robert  C  Wilson,  who  recently  f)e- 
came  sports  editor.  Bridgeport  (Conn) 
Sunday  Herald,  was  tendered  a  testi¬ 
monial  banguet  June  3  at  Seven  Gables 
Inn,  Milford,  Conn.,  in  recognition  of 
I'.is  25th  anniversary  as  a  sports  writer. 

S.  W.  Alexander,  hnancial  editor, 
l.ondon  Daily  Express,  the  London 
.'Sunday  Express,  the  London  Evening 
.'Standard  and  the  Saturday  Night,  of 
London,  England,  recently  visit^  Fort 
Worth,  Tex.,  where  he  was  the  guest 
of  .\mon  G.  Carter,  publisher  of  the 
Port  IP'orth  Star  Telegram. 

■Albert  \'.  Goodp.\sture.  telegraph  edi¬ 
tor.  .Washville  E'lYiiing  Tennessean,  has 
received  his  degree  of  Bachelor  of  Law 
from  the  Nashville  Y.  M.  C.  Law 
School. 

Gerald  j.  Holland  has  resigned  as 
Sunday  editor  of  the  South  Bend 
(Ind.)  News-Times  to  join  the  Detroit 
News.  King  Detzler  succeeds  him. 
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Assn..  .Vahofial  l*reii  Club  Building.  Chicago  Office: 
9tt  London  Ouarantet  and  .Accident  Building.  ftfiO 
\ortk  Michigan  Atenuc,  Telephone  Dearborn  6771, 
Oeorge  Brandenburg.  Correspondent;  i'acifle  Coast 
Representatives:  Editorial:  Earl  Burke.  ItSA  Jones 
titrect.  San  Francisco,  and  Ken  Taylor.  ItJS  Sorth 
Hottart  Boul\  IxM  .\ngeles.  .Advertising:  Penger- 
Hall  Co..  Ltd..  San  Francisco,  tS6  Montgomerg 
Street;  IjOS  .\ngeles.  IJSl  8.  Broodwag;  battle. 

ffifli  Second  Arenut. _ 

International  Year  Book  Number — Containing  circu¬ 
lations.  advertising  rates.  News  and  Feature  Ser¬ 
vices.  Names  of  Editors.  I*ublishers.  and  Depart¬ 
mental  Executives  of  more  than  2.006  newspapers  of 
United  States  and  Canada  with  basic  data  of  leading 
newspapers  of  tlie  World — last  Saturday  in  January — 
'*A.N.P..A.*'  numbers  last  two  Saturtlays  in  .\pril~ 
Advertising  Convention  number  first  Saturday  in  June — 
Advertising  linage  records  in  March  and  .August — 
Newspaper  rates  and  circulations  in  January  ami  July — 
Market  (Suide  containing  standardized  merchandising 
and  marketing  data  on  1.400  newspaper  markets 
third  Saturday  in  November — 

Size  of  type  page  8^  x  12  inches — 108  agate  lines 
(12H  6nis)  on  four  columns — total  of  072  agate 
lines  to  the  page— 

Largest  type  page  in  the  business  patter  field — 
Display  advertising  rates:  transient.  75e.  per  agate 
line,  or  series  of  insertions  as  follows:-- _ 


Size 

Lines 

Agete 

Time 

6 

Times 

13 

Times 

26 

Times 

52 

Times 

1  Pace 

672 

$250 

$225 

$200 

$190 

$168 

's  PaKe 

336 

140 

120 

no 

100 

95 

>.  Pace 

168 

75 

70 

65 

i'tO 

55 

H  Paxe 

84 

.50 

45 

40 

33 

:» 

<4  Paxe 

42 

3U 

25 

20 

17 

16 

The  single  column  forty-two  line  rate  maker  card  at 
a  cost  of  $16  per  week  earns  as  low  a  rate  on  a 
52-tlme  basis  as  any  oilier  schedule,  namely.  $108 
per  page;  $95  half  page:  $5S  quarter  page. 
Classified  rates:  7Sc.  per  agate  line  one  time;  60c. 
per  agate  line  four  times. 

Situations  wanted:  50c.  per  agate  line  one  time; 
40e.  per  agate  line  three  times  (count  six  words  to 
the  line). 

Subscription  rales :  By  mail  payable  in  advance 
United  States  and  Island  Possessions  $4  per  year. 
Canada  $4.50;  Foreign  $5. 

Charter  Member  of  the  Audit  Bureau  of  Circulations 
with  an  average  certified  **A.B.C.”  as  follows: _ 


Six  Months 

Ended 

Net 

Paid 

Total  Dis¬ 
tribution 

December  31.  1934 . 

9,651 

10.607 

1933 . 

8,625 

9,819 

1932 . 

9.387 

10,488 

1931 . 

10.116 

11.120 

1930 . 

10.403 

11,417 

1929 . 

10,180 

11,564 

** 

1928 . 

8.967 

10.019 

(ieorge  Briiiton  Beal,  former  drama 
editor.  Boston  Sunday  Post,  now  mo¬ 
tion  picture  editor  of  the  same  paper,  is 
making  his  annual  pilgrimage  with  the 
Kingling  Brothers  Circus  gathering 
“Big  Top”  yarns  for  the  coming  sea¬ 
son.  Max  Grossman  of  the  Sunday 
staff  is  pincli-hitting  for  Mr.  Beal. 

Miss  Ruth  Chamberlain  has  resigned 
as  society  editor  of  the  Rochester  Jour- 
nal-.-linerican  to  accept  a  similar  po¬ 
sition  on  the  Rochester  Times-Union, 
succeeding  Miss  Klizal)eth  Keiper,  who 
has  been  transferred  to  the  copy  desk 
■Miss  Helen  Oviatt  Griffin  has  succeeded 
Miss  Chamberlain  a.s  society  editor  of 
the  Journal. 

Paul  Bonham.  s))orts  editor.  Ei’ans- 
Hlle  (Ind.)  Jourttal,  for  the  jwst  five 
years,  on  May  31  was  named  clerk  of 
the  Kvansville  indice  department.  He 
succeeds  .Albert  Felker,  former  member 
of  the  E'’ans7’ille  Courier  staff,  who 
has  been  ai>pointed  i)ertinion  officer. 

Glenn  Stadler,  former  reixirter  for 
the  Dayton  (O.)  Journal,  is  now  city 
hall  anil  police  repv.rter  for  the  Ewns- 
ville  Journal. 

Earl  Wilson,  formerly  of  the  .  Ikron 
Beacon  Journal  and  IVashington  Post, 
has  joined  the  Neiv  York  Post  rewrite 
staff. 

Millard  Foreman.  Telcdo  Blade  state 
editor,  and  Tom  Bolger,  Toledo  Times 
sports  writer,  tied  with  low  gross  of 
for  first  place  in  the  annual  Toledo 
editorial  workers’  golf  tournament 
played  over  the  Toledo  Country  t'luh 
course  June  9.  They  will  play  a  match 
for  the  championship.  More  than 
score  took  i)art  in  the  tournament. 

Miss  Marie  Elisabeth  Soiling,  for¬ 
merly  of  the  Bergen  Eivning  Record. 
Hackensack.  N.  J.,  has  assumed  charge 
Ilf  the  woman’s  department  of  the  ll’or- 
eester  (Mass.)  Telegram  and  Evening 
Cnizettc. 

Louis  Meeker,  book  page  editor. 
Kansas  City  Star,  is  taking  a  leave  of 
one  year  to  go  to  the  Ozarks  with  his 
son  in  the  hope  the  child’s  illness  may  be 
cured.  Mr.  Meeker  expects  to  write 
fiction  while  there. 

Leroy  Plumley.  news  editor,  Carl 
Magee's  lYeckly  Rc7'ic7i.’.  Oklahoma 
City,  this  week  was  selected  as  assist¬ 
ant  scout  executive  for  Oklahoma  City. 
Plumley  has  had  considerable  experi¬ 
ence  in  Boy  Scout  work,  having  gained 
the  Eagle  rank  as  a  youth. 

John  Clevidence  of  the  Oklahoma 
City  Capitol  Hill  Daily  Beacon,  has 
rejoined  the  Scm'imde  (Okla.)  Producer 
as  news  editor,  succeeding  Orlando 
Blackburn,  resigned. 

George  K.  Wallace.  Missouri  politi¬ 
cal  editor.  Katisas  City  .‘itar,  has  re¬ 
turned  from  Jefferson  City  following 
adjournment  of  the  state  legislature. 

Granville  Prince  returned  to  the 
sports  copy  desk  of  the  Nerv  York 
Herald  Tribune  last  week  after  an  ab¬ 
sence  of  two  years,  during  which  he 
was  a  member  of  the  faculty  of  the  de¬ 
partment  of  journalism  at  the  Uni¬ 
versity  of  Texas. 

Mrs.  Harry  W.  Wilson  is  now  so¬ 
ciety  editor  of  the  Leader  Papers.  Staun¬ 
ton.  Va.,  having  succeeded  Mrs.  N.  D. 
Drexel.  resigned. 

Horace  B.  Ward,  formerly  of  Inter¬ 
national  News  Service.  Chicago,  has 
joined  the  editorial  staff  of  the  South 
Bend  (Ind.)  Nnos-Times  as  police  re- 
IHirter. 

Miss  .Angela  McCann.  San  Clemente 
rorresiKHident  for  the  .9a)i/n  .dna  (Cal.) 
Register,  was  stabbed  in  the  chest  by  an 
unidentified  assailant  June  6.  She  was 
not  seriously  injured.  She  had  received 
a  threatening  letter  inspired  by  her 
reportorial  activities  at  Sati  Juan  Capis¬ 
trano.  where  someone  objected  to  her 
accounts  of  school  board  meetings. 

James  M.  Minifie,  assistant  Paris  cor¬ 
respondent  for  the  New  York  Herald 
T ribune.  arrived  in  the  United  States  on 
the  President  Roosevelt  last  Sunday  for 
a  two-month  visit. 

Sam  Cohen,  formerly  sports  writer  of 
the  Boston  Sunday  Advertiser,  is  now 


FOLKS  WORTH  KNOWING 


MORRIS  A.  Penter,  advertising 
director  of  the  Sa>i  Diego  (Cal.) 
Union  and  Tribune,  has  been  elected 
president  of  the 
-Advertising  Club 
in  that  city,  and 
will  head  the  lo¬ 
cal  committees  for 
the  convention  of 
the  Pacific  Ad¬ 
vertising  Clubs 
•Association  meet¬ 
ing  there  June  23 
to  27,  inclusive. 

Mr.  Penter,  who 
has  been  with  the 
Union  and  Trib¬ 
une  since  1923, 
has  held  his  pres¬ 
ent  post  for  the 
past  seven  years.  Prior  to  lixrating  in 
San  Diego  he  had  been  connected  with 
the  Denver  Post,  Pueblo  Chieftain, 
Seattle  Post-Intelligencer  and  Salt  Lake 
City  Telegram.  During  his  residence 
in  Colorado  he  .served  a  term  in  the 
State  Legislature. 

In  San  Diego  he  has  been  a  very- 
active  member  of  the  Advertising  Club, 
and  has  been  connected  with  other 
civic  groups.  Alan  L.  Houser,  business 
manager  of  the  San  Diego  Sun,  has 
been  elected  a  director  of  the  Adver¬ 
tising  Club. 


filling  in  in  the  same  capacity  on  the 
staff  of  the  Boston  Evening  American. 

Clyde  M.  Waers,  of  the  night  staff. 
Kansas  City  Star,  is  with  the  inaugural 
barge  tow  carrying  the  first  shipment 
of  goods  up  the  Missouri  River  from 
St.  Louis.  Included  is  1,000  tons  of 
newsprint  for  the  Star. 

WEDDING  BELLS 

Mortimer  P.  reed.  Cr..  gen¬ 
eral  manager.  South  Bend  (Ind.) 
Ncies-Tiines,  to  Miss  Hazel  Hounshell 
June  11. 

Maurice  E.  McEvoy.  general  man¬ 
ager.  Washington  (N.  C.)  Daily  News, 
to  Miss  Hazel  Hodges  at  Washington 
June  8. 

.Arthur  R.  Sweet,  managing  editor. 
Nebraska  City  (Neb.)  .Vricj  Press,  to 
Miss  Marguerite  .Adams,  at  Nebraska 
City  June  1. 

Lt.-Col.  Edward  C.  Donnelly,  head 
of  Edward  C.  Donnelly  &  Sons,  out¬ 
door  advertising  concern  of  Boston,  to 
M  iss  Mary  Curley,  daughter  of  Gov¬ 
ernor  James  M.  Curley  of  Boston. 
Mass.,  at  the  Cathedral  of  the  Holy- 
Cross.  Boston.  June  8. 

Harry-  T.  Jordan,  treasurer  of  the 
Stewart  Jordan  Company,  Philadelphia 
agency,  and  a  director  of  the  Poor 
Richard  Club,  to  Mrs.  Marjorie  Irvine 
June  12  in  the  Overbrook  (Pa.)  Pres¬ 
byterian  Church.  Mrs.  Irvine  has  been 
active  in  the  advertising  business  in  that 
city  for  several  years. 

Joseph  \’incent  McGuinness.  of  the 
State  staff.  Prasndence  (R.  1.)  Ei'cning 
Bulletin,  to  Miss  Della  Corrine  Payette 
of  Spragueville,  R.  L,  June  8. 

Joseph  .A.  Haeffner,  radio  editor,  Buf¬ 
falo  (N.  Y.)  Evening  Nexvs.  to  Miss 
Rosemary  Frances  Hughes  of  Buffalo, 
June  8,  in  the  Church  of  the  Immacu¬ 
late  Conception,  Buffalo. 

Emma  (Tharlotte  Perlman,  telephone 
solicitor,  of  the  Boston  .American  and 
Sunday  .ddzvrtiser  classified  advertising 
department,  to  Harry  Mennis  of 
Brighton.  June  5. 

John  Mason  Potter,  of  the  Boston 
Globe  editorial  staff,  to  Miss  Mary 
Louie  Dowdell  of  Charle.stown.  Mass., 
at  St.  Francis  de  Sales’  Church,  Boston, 
June  9. 

Miss  Lillian  McElrath.  a  member  of 
the  promotion  department  of  the  Ne7v 
York  Herald  Tribune  and  a  great-grancl- 
daughter  of  Thomas  McElrath,  Horace 
(ireeley's  partner  in  the  company  of 
Greeley  &  McElrath,  the  first  publishers 
of  the  NcTi’  York  Tribune,  to  Leslie  R. 
Nash  recently.  Miss  McElrath  has  been 
employed  by  the  Herald  Tribune  for 
two  years. 


•^Your 

Features 

DOUBLED 

my 

eirculation^ 

<|UOTE  ... 

1  fotinil  wlien  1  liad  cu 
oir  tli(‘  (leadwood  from  Thi 
Record’s  circulation,  on  tak¬ 
ing  this  paper  over  threi 
years  ago,  that  it  had  four¬ 
teen  hundred  paying  sub¬ 
scribers.  I  liad  a  p(K)r  (editor 
whom  I  could  not  change, 
and  to  face  a  eoinpetitiv? 
situation  I  needed  good  fea 
tures  to  get  circulation.  The 
result  has  been  that  the 
Chicago  Tribnne  feature 
have  doubled  my  eirculationt 
in  the  past  three  years. . . . , 
This  proves  that  they  area 
worth  a  gofxl  deal  more  thaij 
those  which  I  have  qnotea 
above.  \ 


.  .  .  UNQUOTE 

Good  FEATI  res  are 

the  basis  of  a  pood  news¬ 
paper.  Chicago  Tribune- 
New  York  News  comi(s. 
Blue  Ribbon  fiction  and 
w'oinen’s  features  are 
friendly,  memorable  land¬ 
marks  in  progressive  papers 
in  every  section  of  the 
country.  They  are  a  sound 
framework  around  whose 
untluctuating  news  value  en¬ 
terprising  publishers  build 
successful  newspapers.  W  hy 
not  look  into  these  features.^ 


Chicago  tribune 

NEW  YORK  NEWS 
SYNDICATE,  INC 

ARTHUR  W.  CRAWFORD 

General  A^naser 

News  Bldg.,  220  East  42nd  St.,  New  Yidj 
Murray  HiU  2-1234 
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A  Message  to  Publishers  Who  Miss 
The  Thrill  of  Competition 

Some  cities  are  well  served  by  a  single  newspaper. 

In  such,  the  publisher  misses  something— not  merely  the  thrill,  the 
spur  that  comes  of  competition  -he  also  misses  the  mass  advertising 
force  that  competition  really  creates. 

When  two  or  more  men  are  constantly  selling  a  clothing  merchant 
advertising  in  two  different  papers  it  usually  results  in  more  clothing 
advertising  in  that  city  and  more  sales  of  clothing.  Competitive  news¬ 
paper  selling  does  indirectly  sell  more  merchandise  in  stores.  It  makes 
Merchants  more  advertising-minded. 

In  competitive  newspaper  cities  the  only  time  a  publisher  gets  enough 
advertising  is  when  he  gets  more  than  the  other  fellow. 

In  one-paper  cities  the  publisher  really  has  a  chance  to  think  seriously 
about,  not  when  he  gets  enough  advertising  but,  rather  how  much  is 
enough  for  the  benefit  of  business  in  his  city. 

How  is  he  going  to  know? 

Where  will  he  look  for  a  yard  stick? 

A  true  standard  is  ready-made  for  him. 

Media  Records  standardized  service  will  enable  any  publisher  to  tell  his 
merchants  just  how  much  advertising  they  should  use  to  get  their  share 
of  the  consumer  dollar. 

Media  Records  is  essentially  a  constructive  service. 

The  job  of  the  publisher  in  a  one- paper  city  is  essentially  constructive. 

Media  Records  would  like  to  talk  to  constructive-minded  publishers  in 
one-paper  cities — to  present  the  opportunity  for  the  thrill  that  is  greater 
than  the  fight-thrill  of  competiton — the  thrill  of  making  business  better 
for  their  merchants  by  justifying  more  advertising  in  the  newspaper. 


MEDIA  RECORDS,  Inc. 

WILLIAM  D.  NUGENT 

VicfPrmidcnl  in  Chart*  ol  S*l*i 

330  West  42nd  Street 
NEW  YORK  CITY 


400  West  Msdison  St. 
Chicaso,  III. 


174  East  Lons  St. 
Columbus,  Ohio 


25  Kearny  St. 
San  Francisco,  Calif. 
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Retail  News  and  Notes 

By  RICHARD  WEBSTER 


Retail  trade  the  first  whole  week 
of  June  showed  reassuring  gains, 
thanks  to  better  weather  and  to  iieavy 
advertising  ot  clearances  and  cut  prices 
released  by  the  code  upset.  Wholesale 
trade  with  its  professional  and  long- 
range  view  point  suffered  more  than 
retail  business  from  the  uncertainties  in 
the  post-NR.\  situation. 

It  is  hoped — and,  by  some,  asserted  as 
a  fact — that  there  will  not  be  general 
price  reductions  of  an  extent  to  en¬ 
danger  wage  standards  or  schedules  of 
hours.  So  far,  the  price  cuts  are  mostly 
on  bait  nurchandise  (.foods,  cigarettes, 
toilet  gcMids,  books,  etc.)  or  on  clear¬ 
ances  that  are  justified  by  the  slowness 
of  the  season. 

4>  *  * 

EST1M.\TED  sales  for  the  first  week 
in  June  are  anywhere  from  6  to 
15%  better  than  a  year  ago,  according 
to  the  report  of  Dunn  &  Bradstreet. 
Chicago.  Cleveland  and  Boston  terri¬ 
tories  did  not  equal  their  year  ago 
figures — but  Metropolitan  Xew  York 
was  up  4  or  5%,  Philadelphia  un  at 
least  1  or  2%,  the  Pacific  Coast  3  to 
8%.  the  Middle  West  4  to  10%,  the 
Northwest  10  to  20.  and  the  Southwest 
15  to  20  or  even  25%. 

*  *  * 

HOW  far  price-cutting  will  go  is 
always  a  riddle.  In  the  New  York 
area,  in  addition  to  the  siiectacular  price 
wars  on  a  few  items  in  big  department 
stores,  there  has  been  deep  cutting  on 
groceries  by  coojierative  groups  and 
super-markets.  Though  some  of  this 
has  been  on  trade-marked  goods,  the 
new  state  b'eld-Crawford  law  does  not 
seem  to  be  involved.  There  is  a  danger 
of  over-competition — and  of  sapping 
wage-funds. 

The  Bloomingdale  advertisement  (3 
cols,  full)  “Smoke  Gets  In  Your  Eyes” 
is  almost  a  classic  on  the  dangers  of 
competitive  price  cutting.  “M  e  did  uot 
rut  the  t>rice  .  .  .  Local  price  changes 
forced  us  to  reduce  the  price  of  a  car¬ 
ton  of  cigarettes,  first  to  $1.13,  then 
$1.09,  then  $1.06,  then  99c,  then  94c  and 
so  down  until  we  sold  them  for  64c  a 
carton.  They  cost  us  $1.08.  If  yptt 
bought  a  carton  at  64c,  sixty  cents  pf 
it  went  to  the  government  for  the 
tobacco  tax  alone  and  only  4c  of  it 
towards  the  cigarettes  .  .  .  .\  ridicu¬ 

lous  situation.  A  dangerous  situation. 
The  practice  of  selling  a  nationallv 
known  branded  item  at  a  loss  to  create 
the  impression  that  all  the  things  in  the 
store  are  e<iually  low  in  price  is  .  .  . 
a  smoke  screen  .  .  .  The  spreading  of 
this  evil  must  eventually  result  in  lower 
wages,  longer  working  hours,  and  in  all 
the  other  forms  of  chiseling  which  the 
retail  code  tried  to  prevent.  It  is  un¬ 
fair  and  disastrous  to  the  small  shop 
owner. 

“We  cannot  subscribe  to  this  practice. 
There  must  be  a  limit  to  folly.  We  are 
marking  these  cigarettes  at  actual 
wholesale  cost.  $1.08  a  carton  and  plan 
to  keep  them  at  that  price  until  the 
present  mania  passes.” 

The  advertisement  closed  with  a  bid 
to  write  “whether  you  approve  our 
stand.”  There  was  a  large  response — 
and  almost  all  praise.  The  only  criti¬ 
cism  I  can  make  is;  Why  $1.08,  which 
still  hurts  the  little  shop  owner,  allows 
no  handling  cost,  miKh  less  profit,  and 


so  goes  contrary  to  plain  business  prin¬ 
ciples— and  offers  so  little  inducement  m 
face  of  competition.  But  isn’t  that  ad¬ 
vertisement  a  grand  arrangment  of 
iirice  wars? 

♦  *  ♦ 

.\Y  sales  in  chain  stores  and  mail 
order  houses  show  spotty  ups  and 
downs  compared  with  a  year  ago.  In 
the  brief  summaries  below,  note  (lar- 
ticularly  liow  the  May  change  from  last 
year  conqiarcs  with  the  five  (or  four) 
month  change. 

.Montgomery  Ward  &  Co.  May  sales 
this  year  were  $22,914,580,  almost  9;'i% 
more  than  May  1934.  For  four  inontlis 
of  the  fiscal  year  sales  were  $89,173.5o7, 
18%  more  than  in  1934  same  period. 

Spiegel,  May,  Stern  Company  .May 
sales  up  52.8%,  and  five  month  sales 
up  31.6%.  The  gain  this  .\pril  was 
42%  over  .\pril  1934.  This  May  was 
the  biggest  May  in  the  company’s  his¬ 
tory,  and  the  twenty-eighth  month  to 
show  gains  over  the  preceding  year. 

F.  W.  W’oolworth  sales  this  May  were 
$21,050,290,  which  was  4.3%  lielow  last 
May  and  5.9%  below  this  .'\pril.  The 
five-month  total  this  year  was  $9<^).28i,- 
875 — 2!'2%  less  than  1934  same  jieriod. 

The  May  sales  this  year  of  S.  S. 
Kresge  Company  were  6.9%  below  ^Iay 
19.34,  and  for  five  months  of  this  year 
sales  were  3%  below  1934  same  period. 

S.  H.  Kress  &  Co.  sales  for  May 
were  2.6%  less  than  a  year  ago;  and 
for  five  months  this  year  there  was  a 
decline  of  2.7%  from  1934.  .‘\pril  1935 
was  12.4%  better  than  April  1934. 

J.  C.  Penney  Company  sales  this  May 
were  0.61%  less  than  in  May  1934.  hut 
the  five-month  total  this  year  is  2.5% 
better  than  a  year  ago. 

W.  T.  Grant  Company  sales  this  ^Iay 
were  3.5%  above  May  1934;  the  five- 
month  sales  were  11.9%  above  last 
year,  .\pril  this  year  had  shown  an 
increase  of  28.7%  over  .\pril  1934. 

J.  J.  Newlierry  Company,  Inc., 
showed  a  gain  of  1.2%  in  May  sales 
and  3.5%  in  five-month  sales  this  vear 
over  last. 

Walgreen  Company’s  May  sales  were 
up  6.5%  over  last  May.  and  for  the  last 
eight  months  the  gain  was  11.6%. 

Western  Auto  Supply  Company  May 
sales  were  10.8%  better  than  a  year 
ago,  and  the  increase  for  five  months 
was  20.2%.  For  April  the  gain  had 
been  28.4%. 

MACY’S  held  a  fashion  show  June 
10-12  at  the  Garden  City  Hotel, 
Ganlen  City.  Long  Island. 

Bamberger  &  Co.  of  Newark  have 
just  opened  a  boardwalk  shop  in  Asbury 
Park  opiKJsite  the  Berkeley  Carteret 
Hotel. 

The  exhibit  of  100  selected  books  in 
the  pre-fabricated  Motohome  installed 
in  White  Plains.  New  York,  by  John 
Wanamaker,  New  York,  is  turning  into 
a  suburban  extension  of  the  Wanamaker 
book  shop. 

Gimbels,  New  York,  held  a  free  cook¬ 
ing  and  home  economics  school  on  the 
11th  floor,  June  11-14.  — 

.Mtman’s  is  running  two  unusual  ex¬ 
hibits  :  a  British  Jubilee  show  of  new 
decorative  imports — table  settings,  drap¬ 
ery  fabrics,  little  tables,  animal  nigs, 
etc.;  and  (June  8-22)  original  oils  and 
water-color.'  by  contemporary  American 
artists. 


The  (Jolleen  Moore  doll  house  at 
Macy’s  drew  in  three  weeks  an  attend¬ 
ance  of  137,102,  and  $9,200  was  turned 
over  to  the  United  Hospital  Fund  for 
crippled  children. 

*  *  * 

“  I3(JOKS  for  the  .\dvertising  -Man” 

O  is  a  .;4-page  pamphlet  inn  out  by 
the  Bureau  of  Research  and  Education 
of  the  -Advertising  Federation  of 
-America.  Good  it  is,  but  it  might  easily 
liave  been  lietter.  It  is  neither  exhaus¬ 
tive  nor  helpfully  suggestive  and  selec¬ 
tive.  It  lists  under  Advertising  Prin¬ 
ciples  what  I  am  sure  arc  the  four  or 
live  poorest  books  on  the  subject — and 
does  not  hint  that  they  are  not  as  gpod 
as  the  best  nor  hint  what  arc  tlie  best. 
There  is  a  section  on  Chain  stores,  but 
1  can  find  no  classification  department 
stores  or  any  list  of  the  few  important 
liooks  on  that  subject,  so  much  more 
important  to  most  advertising  men  than 
chains. 

From  the  same  Federation  comes  the 
Third  Series  of  Short  T.alks  on  -Ad¬ 
vertising  by  Alfred  T.  Falk,  director 
of  Research  and  Education.  There  are 
15  of  these  and  they  arc  all  excellent. 

*  «  * 

HE  Institute  of  Distribution.  Inc., 
570  Seventh  Ave.,  New’  A’ork,  has 
published  in  jiamphlct  form  its  assistant 
managing  director’s  “Employment  Pos¬ 
sibilities  in  Chain  Stores.”  which  Mr. 
Nichols  presented  to  the  New  York 
I'niversity  conference  on  business  edu¬ 
cation  this  year. 

The  Institute  of  .American  Meat 
Packers  has  published  a  36-page  “Refer¬ 
ence  Rook  of  the  Meat  Packing  Indus¬ 
try,”  which  contains  a  huge  amount  of 


information  of  importance  to  newspapo 
men  and  retailers. 

«  *  * 

A  RECENT  study  by  the  Bureau  „ 
Commerce  of  retailing  in  p^jj. 
sylvania  shows  that  33%  of  all  the 
stores  in  the  state  diel  better  that. 
$1(),U(K)  apiece  each  year  and  that  tlw 
aggregate  volume  was  86%  ot  SI 
state  s  total — six  times  as  much  as 
done  by  twice  as  many  small  stores 
Stores  doing  less  tban  $1,000  apiece  a 
year  totaled  only  one  half  of  1%  of  flu 
grand  total  of  retail  business  in  tW  ’ 
state. 

The  investigation  of  the  .Xmerkar 
Retail  Federation  by  a  CongressioBaii 
ci.inmittec  is  well  under  w'ay;  and 
committee  has  seized  all  the  files  of  thej 
l'(H)d,  Drug  and  Grocery  Chain  Stored 
of  .America,  Inc.,  in  an  effort  to  proier 
that  .ARF  is  a  super-lobby  for  the  Kpi 
chains. 


RAY,  JR.,  NAMED  SECRETARY  ' 

E.  Lansing.  Ray.  Jr.,  who  has 
associated  with  the  St.  l.ouis  Gluhe- 
/tcuiocrot  since  hewas  graduated  iroBi! 
Princeton  University  in  1932  and  ai 
director,  has  lieen  elected  secretary  of 
the  company,  which  his  father,  E.  Lan¬ 
sing  Ray.  is  president.  Other  execu¬ 
tive  changes  which  became  effective  i 
June  4.  were:  Douglas  B.  Houser,  iomi- - 
erly  vice-president,  has  been  named  lint  I 
vice-president;  W.  C.  Houser,  fonn-r 
erly  secretary-treasurer  has  lieen  iiamedl 
second  vice-president  and  treasurer. 
The  name  of  E.  Lansing  Ray.  Jr,  as 
secretary  of  the  company  has  lieen  added 
to  the  masthead  of  the  newspaper. 


A  New  Service 

EDITOR  &  PUBLISHER 

INDEXED  BOUND  VOLUMES 

In  response  to  an  insistent  demand,  Editor  & 
Publisher  will  issue  semi-annually,  bound  and 
completely  indexed  volumes  of  their  weekly  issues. 

Each  bound  volume,  containing  more  than  1500 
pages  and  weighing  more  than  12  pounds  each, 

I  bound  in  cloth  and  leather  back,  will  be  shipped 
I  as  soon  after  July  1st  and  January  1st  as  is 
possible. 

I  Since  this  service  will  be  available  only  to  advance 
subscribers,  those  who  desire  the  bound  and  in- 
de-\ed  volumes  should  make  reservation  NOW. 
Orders  received  after  .August  1st  cannot  be  filled. 

The  index,  one  of  the  most  remarkable  and  thor¬ 
oughly  constructed  compilations,  will  serve  as  a 
i  complete  and  compact  historical  summary  of  the 
;  newspaper,  advertising  and  publishing  events  of 
I  the  year. 


POCKET  PAPER 
TESTERS 

Schopper  small  piece  scale 
Gives  Basis  Weight 
RA'xSfi'  480/500 
Price  S30.00 


WATCH  azE 
MICROMETERS 
Fully  Guanniced 
Pvicu  $9.50 


Old  tnten  madt  ovai 
like  naw 


TESTING  MACHINES,  Inc. 


LBua.scMMU.ujRr' 


478  WEST  34th  STREET  NEW  YORK,  N.  Y. 


To  Make  Sure  of  Your  Copy  See  That  Your 
Subscription  is  Entered  at  Once, 

Subscription  (Two  Volumes)  $15.00  Per  Year. 

EDITOR  ac  PUBLISHER 

SUITE  1700  TIMES  BUILDING,  TIMES  SQUARE 
NEW  YORK,  N.Y. 
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ONE  TECHNICAL  DEVELOPMENT  HAVING 
PRACTICAL  {APPLICATION  IS  WORTH  A 
HUNDRED  IMPRACTICABLE  INVENTIONS 


Each  new  development  made  by  our  laboratories  is  subjected  to  a  working 
test.  Only  those  having  practical  value  are  recommended  to  the  trade. 

Research  is  an  important  item  of  cost.  Only  concerns  having  ample  resources 
can  afford  research  on  a  broad  scale. 

In  all  parts  of  the  United  States,  consumers  of  printing  ink  and  advertisers 
are  benefiting  from  processes  developed  and  perfected  by  our  laboratories. 

Several  new  inks  are  now  in  process  of  completion.  None  will  be  placed  on 
the  market  until  each  has  proved  its  practicability. 

A  FEW  OF  OUR  IMPORTANT  DEVELOPMENTS: 

'DULLSET  INK-The  only  oil  ink  that  reproduces  water  color  effects  suc¬ 
cessfully — also  the  most  satisfactory  ink  to  use  with  rubber  plates. 

PYROXYLIN  INKS  For  printing  on  Pyroxylin  book  covers  a  nd  cello¬ 
phane. 

ODORLESS  INKS — For  butter  cartons  and  bread  wrappers.  Heat  drying 
or  without  heat. 

NEWS  INK  FREE  FROM  GRIT. 

HIGH  SPEED  FAST  SETTING  NEWSPAPER  COLORS. 

We  have  solved  many  difficult  printing  ink  problems,  some  seemingly  im¬ 
possible — Let  us  solve  yours. 


GEO.  H.  MORRILL  CO. 

Division 

GENERAL  PRINTING  INK  CORPORATION 
100  Sixth  Avenue,  New  York  City,  N.  Y. 

Factories — -Voriroor/.  Mass.  Tacony,  Philadelphia,  Pa.  Chicago.  III.  San  Francisco.  Calif . 


Branches — Boston,  -Wu'  York,  Philadelphia,  Chicago,  Detroit,  St.  l.t>His,  Ft.  Vorth.  Minneafadis, 

San  Francisco,  Ia>s  .4ngeles.  Seattle. 
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V.  ■ 


Advertising  Agencies 

USED -CAR  CAMPAIGN 
ON  NATIONAL  SCALE 

Chevrolet  Dealer  Organisation  j 
Launches  Cooperative  Drive  in  t 

Magazines  and  5,000  ^ 

Newspapers  j 

Seeking  to  establish  new  standards  in 
advertising  and  inercltandising  of  used  > 
cars,  the  nation-wide  dealer  organiza-  i 
tion  of  Chevrolet  Motor  Company  has  ‘ 
started  a  cooi)erative  national  campaign  : 
in  newspapers  and  magazines.  More  < 
than  5,(KH)  newspapers  arc  carrying  the  1 
copy,  which  is  handled  by  Campbell-  t 
Ewald  Company,  Detroit,  the  agency  in 
charge  of  all  Chevrolet  advertising.  In  l 
addition,  newspaper  copy  to  be  b)calized  ' 
by  insertion  of  dealers’  names  and  their  i 
nse<l-car  offerings  is  Ining  supplied  to  i 
dealers  for  use  at  their  discretion. 

The  advertising  is  based  on  the  Chev-  : 
rolet  “red  tag”  which  lias  been  used  \ 
for  the  last  ten  years  as  a  guaranty 
to  buyers  against  misrepresentation. 
Purchasers,  it  is  stated,  will  be  assured 
that  cars  have  lieen  tested,  tuned  and 
conditioned,  and  are  ready  to  give  sat¬ 
isfactory  .service,  considering  the  price 
paid. 

W.  E.  Holler,  vice-president  aiul  gen¬ 
eral  sales  manager  of  Chevrolet,  in 
announcing  the  new  plan,  pointed  out 
that  the  merchandising  of  usetl  cars  is  a 
gigantic  business. 

“.\mong  our  own  dealers  alone,”  he 
.said,  “it  represented  in  1934  the  sale  of 
EloO.OOO  vehicles.  Our  dealers  have 
deciiled  therefore  that  it  is  as  w’orthy 
of  display  advertising  and  dignitied  copy 
as  are  new  cars. 

“Ten  years  ago  we  instituted  the 
now  famous  'red  tag’  guarantee  as  a 
means  of  certifying  used  cars  as  worthy 
of  the  buyer’s  confidence.  Now  we  are 
going  to  make  the  red  tag  familiar  to 
additional  millions  of  newspaper  and 
magazine  readers,  and  impress  upon 
them  that  the  tag  is  a  certificate  of 
merit.  In  Sunday  newsiiapers  and  in 
magazines,  the  tag  will  be  reproduced 
in  color,  full  size,  so  that  all  may  read 
its  list  of  20  units  or  operations  that 
tile  Chevrolet  dealer  guarantees  to  have 
l)een  checked  before  the  car  is  offered 
for  sale.” 

TO  DISCUSS  AGENCIES 

Edward  A.  Grossfield,  advertising 
manager  of  -■Mired  Decker  &  Cohn,  chair¬ 
man  of  the  program  committee  of  the 
Chicago  -Advertising  Managers  Club  of 
Chicago,  announced  this  week  the  sub¬ 
ject  for  the  meeting  of  June  18  will  be 
“'nie  Place  of  .Advertising  .Agencies  in 
the  .Advertising  Picture.”  Chairman  of 
the  meeting  will  be  J.  R.  Collins  of 
Libby,  McNeill  &  Libby,  and  those  lead¬ 
ing  the  discussion  will  l)e  R.  A.  Phelps 
of  the  Clinton  Carpet  Company,  W.  -A. 
Jimison  of  Borden-Wieland,  Inc.,  and 
R.  F.  Drake  of  Felt  &  Tarrant.  The 
meeting  will  be  held  in  The  Chicago 
Federated  -Advertising  Club  rooms  fol¬ 
lowing  the  dinner.  Elon  G-  Borton  is 
president  of  the  -Advertising  Managers 
Qtib. 

OUTDOOR  AUDIT  MADE 

Traffic  Audit  Bureau,  Inc.,  has  is¬ 
sued  the  second  edition  of  “Standard 
Circulation  Values  of  Outdoor  -Adver¬ 
tising,”  giving  “circulation”  figures  for 
poster  panel  plants  in  2145  cities  and 
towns.  The  audit  is  carried  on  under 
the  direction  of  Dr.  Miller  McClintock, 
the  bureau  being  sponsored  jointlv  by 
the  -Association  of  National  Advertisers, 
the  -American  .Association  of  .Advertis¬ 
ing  .Agencies,  and  the  Outdiwr  .Advertis¬ 
ing  -Association  of  .America. 

HAS  BEER  ACCOUNT 

Sterling  Brewers,  Inc.,  Evansvjjle, 
Ind.,  brewers  of  Sterling  Beer  and  Ster¬ 
ling  Ale.  have  appointed  Hays  Mac- 
Farland  &  Co.^  Chicago,  to  handle  all 
advertising  on  Sterling  products.  Pres¬ 
ent  plans  include  the  use  of  newsi)aner 
and  outdoor  advertising. 


“CANDID  CAMERA”  COPY  USED 

“Unposed”  Photographs  in  Philadel¬ 
phia  Taxi  Campaign 

(Spi  ital  to  I'.UlToK  it  1‘l’BI.lblltK} 

PaiL-<M>EU'UiA,  June  11. — A  news- 
l)aper  campaign  using  the  “candid  cam¬ 
era”  in  advertising  for  the  first  titpe 
here  has  been  lauiKhed  by  John  Ealkner 
-Arndt  &  Co.,  Inc.  in  an  effort  to  make 
Philadelphia  a  real  taxi-riding  town. 

Presenting  pictorially  the  more  cas¬ 
ual  uses  of  the  taxicab,  the  cami»aign 
mapped  by  the  agency  and  the  Phila- 
delidiia  Rapid  Transit  Company,  oper¬ 
ators  of  the  Yellow  Cab  service  in  tbis 
city,  is  seeking  to  wean  many  Philadel¬ 
phians  from  the  habit  of  UM)kmg  fur 
taxis  (tnly  in  an  emergency. 

“UnjMJsed”  photographs  demonstrating 
the  many  occasions  on  which  taxicMis 
may  lx;  used  as  an  inexi)ensive  conven¬ 
ience  are  Xeaturing  the  series,  appearing 
in  the  newspajxfrs  of  Philadelphia,  and 
vicinity.  Subjects  include  an  average 
four.some  Iwimd  for  a  night  club,  shown 
between  <loorstep  and  curb;  a  grttui)  of 
young  women  leaving  a  downtown  res¬ 
taurant.  IkjuiuI  for  a  matinee;  a  sales¬ 
man  making  a  business  call,  and  a  .sea¬ 
shore  commuter  riding  from  his  office 
to  the  train. 

A  commercial  photographer  engaged 
for  the  work  always  obtains  permission 
to  snap  a  picture  of  a  likely  subject  or 
group  about  to  use  a  taxicab,  thps 
avoiding  possible  legal  complications 
over  the  use  of  unsanctioned  photos.  -All 
are  actual  ridqrs,  however,  and  by  deft 
posing  the  subjects  appear  as  though 
taken  unawares.  Names  and  addresses 
give  the  pictures  authenticity. 

OSWALD  MADE  GROUP  HEAD 

First  Interagency  Group  Elects  Phila¬ 
delphian  President 

Charles  .A.  Oswald,  head  of  the  Os¬ 
wald  Advertising  Agency,  Inc.,  of  Phil- 
adel|>liia,  was  elected  president  of  the 
First  Interagency  Group  at  its  sixth 
annual  convention  held  recently  at  IJe- 
troit.  P.  R.  Hume,  of  Keelor-Stites 
Company,  Cincinnati,  was  elected  vice- 
president  ;  W.  H.  Gardner,  of  the  C.  P. 
Clark  Company,  Nashville.  Tenn.,  tr.ea- 
surer ;  Walter  Patton,  of  Holden.  Mc¬ 
Kinney  &  Clark,  Detroit,  director  of 
network  research ;  and  Nell  Price, 
Washington.  D.  C.,  executive  secretai^-. 

The  agency  network,  an  outgrowth  of 
the  original  “Lynn  Ellis  Group”  founded 
in  Cleveland  in  1929,  is  composed  of  23 
agencies  with  offices  in  26  United  States 
and  Canadian  cities.  .A  new  memt)er 
agency,  the  Ridgway  Company.  St. 
Louis,  was  elected  to  membership. 

ZINN  &  MEYER  ELECT 

.Arthur  Zinn,  former  vice-president  of 
the  old  Gem  Safety  Razor  Corporation, 
has  jt>ined  Zinn  &  Meyer,  Inc.,  Ngw 
A'ork  agency,  l)eing  elected  a  member  of 
the  board  as  well  as  vice-president. 
Richard  A.  Zinn,  who  has  been  .secre¬ 
tary  and  treasurer  of  the  agency,  was 
elected  president  and  treasurer.  Jerome 
S.  Meyer,  former  president,  was  elected 
secretary. 


FOUR-A  STUDY  CONTINUES 

Section  -A  of  the  fourth  volume  of 
“Market  and  Newsi)ai)er  Statistics”  fias 
just  l)een  released  by  the  -American  -As¬ 
sociation  of  -Advertising  -Agencies.  In 
form  similar  to  preceding  volumes,  it 
deals  with  the  31  cities  m  the  United 
States  and  Canada  over  100,000  in  pop¬ 
ulation  for  which  A.  B.  C.  audit  reports 
were  issued  for  jjeriods  ended  Sept.  30. 
1934.  It  contains  figures  on  population, 
numl)er  of  families,  English-reading  pgr- 
•sons  (for  Canadian  cities,  English- 
speaking  persons),  income  tax  returns, 
audited  newspaper  circulation,  local 
rates,  national  rates,  the  differential  l>e- 
tween  local  and  national  rates,  linage, 
and  an  analysis  of  sections  of  .A.  B.  C. 
.\udit  ReiKjrts  dealing  with  subscription 
inducements. 

AUSTRIAN  DRIVE  EXPANDS 

Good  results  of  a  mcxlest  camnaign 
by  the  .-Xustrian  government  in  -April 
and  -May  issues  of  a  dozen  class  maga¬ 
zines  have  brought  authority  to  triple 
the  size  of  the  first  cam{>aign  for  June 
and  July,  and  to  add  general  magazities 
and  newspapers.  The  latter  are  l)eing 
used  in  New  York.  Brooklvn,  Boston. 
Philadelphia.  Pittsburgh,  Washington. 
Cleveland,  Detroit,  and  Chicago.  Tbe 
original  campaign,  under  the  auspices  of 
the  .Austrial  National  Tourist  Office. 
New  York,  R.  F.  Mattesich,  manager, 
followed  several  years  f>f  urging  bv  the 
W’ales  .Advertising  Company.  Ngw 
^'ork. 

SHIP  LINE  JOINS  A.N.A. 

Matson  Navigation  Company,  San 
Francisco,  has  l)een  elected  to  memtjer- 
■ship  in  the  .Association  of  National  Ad¬ 
vertisers,  Inc.  J.  E.  Ryan  will  represent 
the  company  in  the  A.  N.  A. 

ACCOUNT  TO  PRESBREY 

The  Frank  Presbrey  Company  is 
handling  the  advertising  of  the  Provin¬ 
cial  Bureau  of  Information  of  Nova 
Scotia.  Newspapers  will  be  used.  J.  L. 
Mutt  is  account  executive. 


LOWEST 

GRAVURE 

MILLINE 

The  wide  circulation  (now 
95 ,02 5)  of  The  Providence 
Sunday  Journal  through¬ 
out  New  England'tSccond 
Largest  Market  gives  you 
an  Artgravure  milline  rate 
of  only  $2.95  ...  the 
lowest  gravure  milline  in 
New  England. 

PROVIDENCE 
SUNDAY  JOURNAL 


ISSUES  FORD  SUPPLEiyiENT 

.A  28-i)age  tabloid  “Ford  feature  sui,. 
plement’  in  four  colors  was  prepared 
this  week  for  distribution  with  the  .\t-. 
i  ork  Li'cnmy  Journal  of  June  g  ^ 
similar  supplement  was  issued  last  year 
drawing  tavorable  comment  as  a  speci¬ 
men  ot  color  printing  on  news  stuck 
The  supplement  carries  five  pages  of 
Ford  and  Ford  dealer  advertising  iuf 
Ford  cars  and  trucks — four  of  the  pauej 
in  color.  Other  full  pages  in  colur 
vertise  Socony-Vacuum  gas  and  oil 
S.  Royal  tires.  Wet  -Me  Wet  windshield 
cleaner,  and  X’eedol  oils.  Smaller  space 
is  taken  by  numerous  firms  that  supply 
jiarts  or  service  for  Ford  cars.  News 
and  feature  stories  deal  nut  only  with 
Ford  cars  but  with  motoring  in  general 

ADVERTISES  GULF  PROGRAM 

Switching  the  Sunday  evening  radio 
program  of  (iulf  Refining  Company 
from  W'ill  Rogers  to  a  new  show,  "(jj. 
ing  to  Press"  relating  to  “all  the  news 
that’s  fun  to  print”.  Cecil  Warwick's; 
Cecil,  New  York  agency,  has  released 
a  one-column  175-line  advertisement  iur 
June  lO  insertion  in  (lO  Sunday  news- 
liapers  covering  the  Eastern  seabtard 
and  the  Southwest.  The  Will  Rog^ 
series  will  lie  renewed  in  the  fall.  Tht 
agency  reports  that  alternation  brtween 
the  two  types  of  programs  about  every 
seven  weeks  gives  greatest  drawinp 
IKiwer. 

NEWARK  FIRM  NAMES  TRACY 

Jean,  Inc.,  Newark,  J.,  manufac¬ 
turer  of  Jean’s  Gingerbread.  Jeans 
Devil  FikkI  Mix  and  Jean’s  Pie  Crust 
has  appointed  W.  I.  Tracy,  Inc.,  New 
York  agency  to  handle  its  account. 
Newsjiapers  and  radio  will  be  used  in 
a  campaign  starting  this  month  in  tht 
New  York  territory  and  then  into  other 
sections. 

SPIRELLA  TO  BBDO 

The  SpireUa  Company,  Niagara  Falls,  f 
N.  Y.  manufacturer  of  foundation  ^- 
inents,  has  appointed  Batten,  Barton. 
Durstine  &  Osborne  Inc.  as  its  advr 
tising  agent.  ■ 


BURGESS  CHROME  MATS 


BURCESS 

.CHROME 

HATS 


I 

This  simple,  but  easily  demonstrated,  fact  can  mean  a  lot  | 
toward  increasing  the  advertising  revenue  of  your  paper — 
without  asking  the  sales  department  to  sell  more  advertising 
lineage.  I 

Burgess  Chrome  Mats  shrink  uniformly.  And  show  less 
lengthwise  shrinkage  in  relation  to  cross-wise  shrinkage.  l 

Hence,  they  save  many  lines  of  advertising  lineage  which  now 
disappears  into  nothing  through  excess  lengthwise  shrinkage. 

All  we  ask  is  the  privilege  of  demonstrating  this  fact  to 
you  in  your  own  stereotype  room — and  of  showing  you  the 
other  important  features  which  have  made  Burgess  Chrome 
Mats  leaders  in  the  field. 

We’ll  call  any  time  you  say.  Ask  us  to. 

DIID/ICCC  CELLULOSE  COMPANY 

Freeport,  lllinelt  «• 

CHROME  MATS  ® 

_ A  LABORATORY  PRODUCT  ggl 

Pacilc  Coast  Representative,  RALPH  LEBER, 

4M  Poison  BMs-.  Seattle,  Waahinzton 


BURGESS  CHROME  MATS 


Presents  an  Ideal 
^Try-Out”  Market^  in 
This  Summer  Sales  Field 


The  Pennsylvania  Summer  market  is  one  of  the  nation’s  “hot  spots  ’  lor 
eontiniiously  expanding  trade  in  most  lines  of  nationally  sold  products. 
Including  general  retail  sales,  fast-growing  building  modernization  needs,  and 
“heavy  gcMxls”  production. 


According  to  latest  Federal  Reserve 
releas(*s  for  this  district,  bank  clear¬ 
ings  are  more  than  31  p(*r  cent  above 
a  year  ago.  Total  value  of  building 
permits  in  principal  cities  are  69  per 
cent  higher  than  in  1934.  Business 
of  most  wholesalers  and  retailers  ex- 
c(*(*ded  1934. 

I  hese  steady  gains  are  strongly  felt 
and  shown  in  the  increased  buying 
power  of  the  major  group- market 
within  the  Commonwealth  and  here 
presented.  This  rich  field  consists 
of  12  large  trade  areas,  13  important 
cities,  and  comprises  more  than  one- 
fourth  of  the  Keystone  State. 

It  combines  to  make  a  live  “3,000,000 
Market”,  ideal  for  a  Summer  “try¬ 
out”  for  new  nationally  advertised 
brands,  or  for  the  consistently  profit¬ 
able  promotion  of  established 


products,  riie  15  leading  papers  listed 
here  ....  are  the  main  reliance 
of  merchandisers  in  this  group- 
market. 


“Ask  any  National  Advertising  Bep- 


resentative”  why 

—  or  contact  r 

these  papers  1 

Circu-  2,500 

10,000 

lation  lines 

lines 

direct  for  up-to- 

*Allentown  Call . 

.(M) 

39,126 

.12 

.12 

date  facts  and  I 

fBeaver  Falls  News 

1 

Tribune . 

..(E) 

8,373 

.04 

.04 

figures  and  spe- 

‘Chester  Times . 

..(E) 

21,180 

.09 

.08 

cialized  informa- 

‘Connellsville  Courier 

..(E) 

6,306 

.03 

.05 

fGreensburg  Review- 

tion  concerning 

Tribune . 

(ME) 

11,447 

.06 

.06 

their  respective 

tHazleton  Plain 

Speaker . 

) 

trade  territories. 

tHazleton  Standard- 

j(E) 

22,302 

.08 

.07 

Sentinel . 

J 

Watch  your  “try- 

fLebanon  News-Times. .  (E) 

11,062 

.05 

.05 

out’’  of  this 

i  ‘Scranton  Times . 

..(E) 

50,817 

.15 

.14 

‘Sharon  Herald . 

...(E) 

7,124 

.04 

.04 

Summer  blossom 

‘Washington  Observer 

into  next  Sum- 

1  and  Reporter . 

(ME) 

15,782 

.06 

.06 

1  ’Westchester  Loral 

mer’s  established 

News . 

,..(E) 

10,092 

.03 

.05 

1  ‘Wilkes-Barre  Times 

winner. 

Leader . . 

...(E) 

28,753 

.08 

.08 

‘Williamsport  Sun- 

Gazette  &  Bulletin  (ME) 

25,065 

.10 

.10 

Dispatch . 

...(E) 

20,759 

.07 

.07 

*A.  B.  C.  Publishers’  Statement,  Oct.  1,  1934, 
tPiiblishers'  Affidavit,  Oct.  1,  1934. 


I)resideiit  of  the  Better  Business  Bu¬ 
reau  of  New  York.  He  forecast  this 
week  that  the  Better  Business  Bureaus 
will  assume  new  importance  as  an  in¬ 
strument  for  business  men  who  are 
"eaKcr  to  i)erpetuate  higher  standards 
of  business  practice.” 

‘it  is  not  necessarily  true.”  he 
IMiinted  out,  “that  the  ‘chiseling’  10  tier 
cent  can  foul  the  nest  for  business  .it 
large.  It  will  l>e  recalled  that  mislead¬ 
ing  and  unfair  representations  in  ail- 
vertising  were  actively  and  successfully 
combated  by  organized  business  for 
many  years.  Since  1915  the  Federal 
Trade  Commission  .\ct  has  outlawed 
misleading  and  unfair  advertising  and 
.selling  in  interstate  commerce.  Tlie 
Commission,  especially  in  the  last  few 
years,  has  given  a  gixnl  account  of  it¬ 
self  in  curbing  such  practices.  The 
postal  laws  still  iienalize  fraudulent  u.se 
of  the  mails  and  have  continued  to  be 
invoked  effectually  against  swindling 
schemes.  The  jienal  laws  of  the  state 
have  lieen  useful.  Moreover,  under 
new  federal  law,  the  Securities  and  Kx- 
change  Commission  has  provided  added 
weaiions  for  fighting  fraudulent,  un¬ 
ethical  and  unsound  financial  practices.” 


I'lmservntion  Commission.  Itiireau  of  Si*t! 
I’nlillelty,  .Mliany. 

Kenton  &  Kowles.  Inr..  4t4  Madison  tT» 
line,  .New  York  City.  IMueiiiR  copy  wtik 
newspapers  in  various  M-rtiong  on  Col 
gate-l*almollve-I’e*‘t  t'ompany,  Crtihi 
Wliite  Soaii.  .Tersey  City.  X.  J. 

I'liiirrhill-llHlI,  lne„  'Jtiu  Madison  aronof 
New  Y’ork  City.  IMaclng  100  line  lO-tlmii 
orders  with  newspapers  in  selected 
lions  on  llaz-el  Atlas  iJlasg  Cumpm, 
Atlas  Class  .lars.  Wheeliint.  W.  Va. 

norland  Interniitional  Agency,  jota 
Sixth  avenue.  New  York  City.  Secnrol 
the  account  of  I'opsicle  ServK-e,  inc.,  Iak 
New  York  City. 

Fuller,  Smith  &  Koss,  Inc..  444  Madiiog 
avenue.  New  York  City.  Placing  ordm 
with  some  New  .lersey  newspapers  os 
Krueger  Brewing  Comiiany,  .Vies,  Newark, 
N.  ,T. 

Hanir-Metxger,  Inc.,  oSO  Pifth  aTensr 
New  York  City.  Placing  copy  with  loa^ 
New  .Tersev  newspaiiers  on  Kton  Saks 
t'orporatlon.  Eton  Pale  Dry  Cinger  Air 
New  York  City. 

Kenyon  &  Eckhardt,  Ine..  247  Park  ate 
nue.  New  York  City  Secured  the  accoaat 
of  Lehn  &  Fink.  Inc.,  Hinds  Honey  lai 
.Vlmond  Cream.  New  Y’ork  City. 

.\I.  Paul  Ia>fton  Company.  1617  Pma- 
sylvania  Boulevard,  Philadelphia.  Plar. 


By  ROBERT  S.  MANN 


V.ti’ 

•xoiitifien 
ad:  t" 

»ith  conh 
inllK  pa 
tk  value 

the  coiilit 


Extension  of  the  agency  commis¬ 
sion  system  to  the  car  card  field — 
alter  a  period  dating  hack  to  pre-war 
days  during  which  the  agencies  have 
Iteen  ignored  hy  this  medium — makes 
the  system  effective  in  all  the  major 
media,  despite  long  agitation  against  ii. 
In  at  least  one  ailvertising  iiuarter  this 
week  the  new  arrangement  was  hailed 
as  a  victory  for  the  agency  system. 

.■\n  officer  of  the  Street  Railways 
■Advertising  Company,  headed  hy  Bar¬ 
ron  G.  Collier,  said  this  week  that 
more  than  50  selected  agencies  hail  al¬ 
ready  lieen  given  recognition  and  would 
receive  15  ]>er  cent  commission  on  ad¬ 
vertising  placed.  In  each  ease  an  in¬ 
dividual  agreement  is  lK‘ing  made,  which 
slows  negotiation'  but  additional  names 
are  lK‘ing  steadily  added  to  the  list, 
which  is  to  he  made  public  later. 
Recognition  of  one  agency,  the  Wm. 
H.  Rankin  Company  of  New  York,  be¬ 
came  known  this  week. 

During  the  period  of  non-recognition, 
not  only  were  no  commissions  allowed, 
hut  the  car  card  salesmen  were  in¬ 
structed  to  avoid  agency  offices  and 
confine  their  solicitation  to  advertisers 
themselves. 


RADIO 


ON 

PARADE 


Tie  memory  of  Carroll  J.  Swan, 
loston  advertising  “man  of  a  mil¬ 
lion  friends.”  is  being  perpetuated  by 
the  raising  of  a  $25,900  memorial  fund 
for  cbildrcn's  charities,  and  the  com¬ 
mittee  in  charge  lias  just  sent  out  an 
announcement  and  an  appeal.  Says  the 
announcement :  “We  are  doing  this  in 
appreciation  of  the  tinusiial  services 
renderd  to  our  community  hy  Carroll 
and  in  the  hope  that  with  this  effort 
we  can  in  a  small  way  keep  alive  the 
dynamic  iiersonality,  the  self-giving  and 
generous  spirit.  .  .  Ralph  M. 
Eastman,  State  Street  Trust  Company, 
Boston,  is  treasurer  of  the  fund. 


MIRROR 


At  last !  The  ]>erfect  reply  to  all 
■  6-per-cent-less  or  other  undersell¬ 
ing  claims.  Here  is  the  advertisement 
that  appeared  in  a  New  York  news- 
l>apt*r  this  week : 


SILVERWARE  fOR  YOUR 
'  TRAVELS 


medicine 

CABINET 


COMMERCIAL 


PHONE 


The  advertisement  aiipeared  in  the 
Rtichestcr  (N.  Y.)  Democrat  &•  Chron¬ 
icle  June  4.  The  text,  a  hit  too  small 
to  read  in  this  reproduction,  linked  all 
the  illustrations  with  special  columns 
in  the  newspaper — Hollywood  and  New 
York  columns,  radio  columns,  “Looking 
Backward”  column,  health  column,  eti- 
(|uctte  column,  Washington  column. 
Nor  did  the  copy  fail  to  state ;  "Orders 
Promptly  Filled — No  Charge  for  De- 
liverv.” 

iR  *  * 

SIMILAR  type  of  copy  has  been  in¬ 
vading  other  fields  also.  One  ex- 
:s  the  explanation :  “We  have  ample  is  a  campaign  of  full-page  news- 
ied  to  omit  <>ur  advertised  paper  advertisements  Iteing  run  by  the 
Lit  we  will  iptote  them  on  in-  travel  firm  of  Thos.  Cook  &  Son — 

i  pay  iKistage  Iwth  ways."  Wagon-Lits,  Inc.  Tltis  copy,  prepared 

♦  ♦  *  and  placed  by  L.  D.  W’ertheimer  Com- 

APS  the  st<>ry  has  been  told  pany.  New  York,  is  obviously  modeled 
hut  if  not,  the  reniinscence  on  department  store  advertising,  offer- 
t  D.  Lasker  about  how  John  ing  such  items  as  “three  best-sellers  in 
edy  entered  advertising  ought  escorted  Europe  tours,”  “North  Cape 
4St.  Mr.  Lasker  told  the  inci-  cruises.”  etc.  In  using  this  type  of 
introducing  his  sp^ch  to  the  copy  the  agency  had  to  avoid  present¬ 
ing  Federation  of  .America  ing  Cook’s  solely  as  a  place  where  spe- 
which  is  reported  on  another  cific  price-tagged  travel  items  could  be 
this  paper.  purchased,  which  might  overshadow  its 

as  about  6  o’clock  of  a  May  “custom-made”  travel  business.  The 
’  said  the  president  of  Lord  &  iSeries  runs  through  the  peak  of  the 
after  relating  how  he  himself  vacation  booking  season  in  mid-June, 
led  that  agency  in  1898,  when  i  a.i 

re  creative  staff”  consisted  of  ‘"I'**"  the 

r  writer  who  drew  $15  a  week  advertising  copy 

e  agency  and  an  equal  amount  have  been  nullt- 

ontixomerv  Ward  *  Cn  dlvid-  ‘'cd.  IS  seen  by  George  W.  Hodges. 


Wt  htvc  be«R  atked  te  omit  otir  advertitod 
m'iect..  but  we  will  auote  them  on 
iuiry.  and  pay  postaN  BOTH  WAY8I 


WAINICK 

WATKINS  9-5300 


245 

7th  avenue 

NEW  YORK 


N.  W.  .\>er  &  Son.  W.ashiiiKton  Square, 
Philadelphia.  AKain  iilaciue  copy  with 
newspapers  in  selected  sections  on  At¬ 
lantic  Itotinint;  Company,  gasoline  and 
motor  oil.  l*hiladelphia. 

Baldwin  &  Strarhan.  Inr.,  374  Delaware 
avenue.  Buffalo,  N.  Y".  Seenred  the  ac- 
eoiint  of  Plerce-.Yrrow  Motor  Cori>oratlon, 
Buffalo. 


K^O/  TownABjOS 

to  lo  COVERAGI 

of  Omaha's  Tradinf  TcrriM 

In  Omaha’s  primary  trade  ter^ 
tory  (8  counties  in  Nebraska,  4  ia 
Iowa)  are  88,236  city-and-tosni 
families.  You  can  reach  76%  of 
them — 67,175 — with  ONE  news¬ 
paper,  the  Omaha  World-HertkL 
This  is  api>rozimately  50% 
coverage  than  any  other  newspaper. 

In  Omaha,  alone,  96  World- 
Heralds  are  sold  daily  for  every  100 
-  •  -  -  ■  85^^  of  Omahs 


Omaha  families!  86%  of  Omahs 
homes  receive  the  paper  daily  hr 
carrier  boyl 

The  World-Herald  is  far  ahead  of 
any  other  in  Omaha — in  advertisiat 
lineage — newt — local  activity. 

127,417  Daily;  125,320  Sunday  (FtklK 

Omaha 


represents  more  than  one 
hundred  important,  non- 
competing  publications 
in  Latin  America,  in 
Europe,  in  Australia,  in 
South  Africa  and  in  the 
Far  East. 


Properly  to  cover  thia  great  State  you  must 
uae  the  leadera: 

THE  HALLAS  morning  NEWS 
THE  DALLAS  JOURNAL  (Evening) 
THE  DALLAS  SEMI-WEEKLY 
FARM  NEWS 

Publiahed  by  the  oldest  busiueaa  inatitution 
in  Texas. 

JOHN  B.  WOODWARD,  Inc. 

National  Roprutnlatitet 

New  York  Chieago  Detroit  San  Franoiaeo 


WORLD 

HERALD 


JOSHUA  B.  POWERS,  Inc. 

SSO  East  4tad  Sheet  New  YeA  Oly 

London  Paris  Berlin  Buenoa  Aires 
Rio  de  Janeiro  SSo  Paulo 


O’MARA  &  ORMSBEE.Inc. 
National  Advertising  Repreaentatao 


Ike  Aew  Sarairodi 

^ prop  hoc  Lj 

1  FULFILLED  / 


Mrs.  Huile  wants  to  see  him  smile  she 
hakes  liim  a  lemon  pie.  He  is  always 
smoking  a  pipe  and  even  has  his  pic¬ 
ture  taken  with  one  in  his  hand.  Like 
most  pipe  smokers,  he  likes  hooks,  lie’s 
not  ashamed  to  say  that  he  likes  bridge, 
and  he  admits  that  he’s  pretty  gootl  at 
golf.  He  gets  his  biggest  enjoyment, 
liowever,  from  boats.  He  hates  people 
who  use  the  phrase  "the  advertising 
game”  and,  like  many  another  promo¬ 
tion  man,  his  one  ambition  is  to  wake 
up  some  morning  and  find  himself  the 
author  of  the  great  .\merican  ad. 


Ad  of  the  Month 

•R  prize  for  the  best  ncwspaiier 
Vomotion  ad  during  the  month  of 
goes  to  the  Times-Picayiinc  and 
I  Orleans  States  for  its  full  page, 
ilidencc."  Double  purpose  of  the 
[o  show  readers  that  they  can  shop 
confidence  from  the  advertisements 
le  paper,  to  impress  advertisers  of 
lalue  of  a  newsiiaper  that  enjoys 
•oiifidence  of  its  readers.  Neither 


‘^Prophetic  of  fulfillment  in 
the  future  is  Saratoga  Springs' 
pioneering  in  the  past." 


Balanced  Circulation 

Balanced  circulation  is  what  the 
advertiser  needs,  says  the  Indianap¬ 
olis  News.  Balanced  circulation,  says 
the  News,  is  cir- 

-  I  culation  that  is 

COtKetl- 

trad- 

.  ing  area  but  is 

also  well  divided 
between  the  city 
n.-ii,  {Jig  suburbs 

._strong  in  bc>th. 
And  balanced  cir¬ 
culation,  says  the 
News,  is  what  the 
//*  !N,„,  ^"’Jews  has.  This 

it  has  been  say- 
ing  in  a  recent  se¬ 
ries  of  trade  jiaper 
advertisements  that  are  interesting 
chiefly  because  of  the  contrasting  photo¬ 
graphs.  What  interests  us  most  is  that, 
unlike  many  other  inctrojiolitan  mar¬ 
kets,  the  suburban  area  of  Indianapolis 
is  largely  farm  area.  You  have  to  live 
in  a  town  like  Indianapolis  to  realize 
how  (juickly  you  can  jiass  from  crowded 
city  streets  to  wide  ojien  farm  lands, 
from  office  workers  to  cow  milkers  and 
hay  pitchers.  Not  many  big  newspapers 
offer  Ixith  city  and  farm  circulation. 
The  News  does  and  that  should  be  in¬ 
teresting  to  many  advertisers. 


The  10  million  dollar  S.'\R.\TO('i.\  SP.\  ojx;ns  in  July. 
Designed  and  created  by  the  State  of  New  York  and 
dedicated  to  health,  this  great  mineral  spa  will  attract 
thousands  of  health  seekers  to  Saratoga  Springs  annually. 


[ence 


■  v;  is  new.  Numerous  newspapers 
done  the  same  thing  in  numerous 
1  s.  Hut  this  ad  deserves  a  prize  be- 
of  the  effective  simplicity  of  its 
-  out,  title,  copy  and  illustration:  be- 
of  the  aiiprojiriateness  and  the 
■ir.ii  II  value  of  its  eight-column  pho- 
irapii;  because  nobody  could  turn  the 
M.:i'  of  the  news|)ai)er  without  stop- 
.  at  the  ad  and.  having  stoi)i)ed,  few 
■-r  could  i)ass  (»n  without  reading 
because,  most  imjtortant  of  all,  it 
! .  nilpli>ln  -  its  iturjHjse.  The  attrac- 
I  picture  was  taken  by  a  staff  pho- 
crapiicr.  The  copy  capitalizes  on  the 
h  t  cr.iph  Opening  sentences,  "Eager 
ini  unfearing,  a  little  child  is  letl  for- 
tsrd— the  touch  of  mother’s  hand  and 
I  '  ever-reassuring  smile  have  instilled 
i:i  unfaltering  confidence !  So,  eagerly 
iiii  unfMring,  over  half  a  million 
Ttroes-Picayiine  and  New  Orleans 
[-tati .  readers  go  forth  and  buy  from 
ii-i-rtiverv”  A.  //.  Talbot.  Jr.,  jiromo- 
i  manager,  is  responsible  for  the  ad. 


Saratoga  Springs  and  environs  present  a  year  ’round 
vacationland.  This  unexcelled  .\dirondack  playground 
lieckons  to  vacation  seekers  twelve  months  of  the  year 
with  a  full  jirogram  of  summer  and  winter  sports. 


Timely 

ON  June  3  the  Normandie  arrived 
in  New  York  and  was  welcomed 
by  huge  front  jiage  headlines  in  all  the 
afternoon  newspapers.  On  June  4  the 
Herald  Tribune  ran  in  its  own  pages 
a  full  page  promotion  ad  cashing  in  on 
the  interest  caused  by  the  new  ship’s 
arrival.  The  copy  is  addressed  to  ad- 


jr/poipir 


"The  Sjxirt  of  Kings  and  The  King  of  Sports”  . . .  R.^ClNti 
. . .  .•MJGUST  . . .  S.'\R.VrO(L\  ...  a  far  famed  triumvirate 
of  sport  .  .  .  60,000  summer  v  isitors  living  24  hours  a  day 
in  the  exciting  realm  of  sport. 


;2^"ltibuiK 


Down  in  Alabama 

,LlHOU(jH  Harry  U’illiani  Hoile 
1  lias  lieen  jiromotion  manager  of  the 
ciiiigliani  News  and  .\ge-IIerald  for 

_ _ seven  long  years, 

he  only  a  young- 
ster.  He  has  seen 
b  30  summers. 
1  His  first  summer 

I  was  spent  in  New 

V'ork,  where  he 
was  born.  Just 
when  he  was  lured 
down  south  our 
records  do 
show,  but  we  do 
know  that  he  went 
to  O.  C.  U.  (Okla- 
OoiLE  homa  City  Univer- 


International  Paper  Co.,  Cluett  &  Peabody,  West  X’irginia 
Pulp  and  Paper  Co.,  Bischoff  Chocolate  Co.,  United  Paper 
Board  Co.,  .American  Hide  and  Leather  Co.,  Van  Raalte 
Knitting  Mills,  Ballston-Stillwater  Knitting  Mills,  George 
P.  Ide  Shirt  Co.,  Harvey  Pharmaceutical  Co.,  Carey  Brick 
Co.,  .Ackshand  Knitting  Mills  and  others.  This  versatile 
industrial  nucleus  insures  a  business  balance  for  the  com¬ 
munities  of  Saratoga  County. 


Herald  CTribimc 

Q»  lAOKtDS  MA»K(f 


^^'.Of  1928. 

•Xfter  college  he  joined  the  promo- 

■n  department  of  the  Oklahoma  City  vertisers  and  the  first 
Tif'.  but  soon  left  for  his  present  appropriately.  ".As  t 
rti  in  Birmingham.  He  has  three  is  designed  to  reach 
'  P  c  m  his  department  and  they  do  all  record  time,  so  the  He 
«  promotion  work  for  the  paper,  cir-  designed  to  reach  the 
--ym  as  well  as  advertising,  classified  world’s  greatest  market 
;  I'  display.  From  the  begin-  possible  lost  motion.” 

organization  he  has  l)een  a  Newspapers  say  so  t 
ii)er  of  the  executive  board  of  the  timeliness  of  newspaper 
Newspaper  Promotion  .Asso-  compared  with  the  oth< 
u’'!  .  vertising,  that  it  is  go 

has  a  six-vear-old  daughter,  which  utilize  this  ailvantave  th« 


$TtAK>f  'O  M 


A  GANNEH  NEWSPAPER 


The  Saratogian,  “Saratoga  County’s  Family  Newspaper  Since  1854,” 
offers  virtual  100%  coverage  of  the  area  within  a  twenty-mile  radius.  It 
reaches  97%*  of  the  urlxin  population  of  30,759.  It  is  for  the  great 
majority  of  the  63,214  jieople  in  the  trading  area  the  trusted  guide  for 
news  and  advertising  messages.  THE  SAR.ATOGI.AN  IS  GE.ARED 
TO  GROW  WITH  SAR.ATOGA! 

♦.\.  B.C.  Report  for  Year  ending  December,  1934. 


j.  p.  McKinney  &  son 
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Editor  &  Publisher  for  June  15,  1935 


MEDIA  RECORDS  FIGURES  FOR  MAY,  1955 


AKRON,  OHIO 

1935 


Timcs-l’ress  . (e)  714,833  673,335 

Bcacon-Journal  . (el  1,223,178  1,162,358 

Timcs-l’ress  . (Si  354,972  232,308 


1934  Gain  or  Loss 


41,598  G 
60,820  G 
32,664  G 


Total  Daily 
Total  Sunday 
Grand  Total 


1,938,001  1,835,583 
354,973  333,308 

2,193,973  3,067,891 


102,418  G 
33,664  G 
125,083  G 


ALBANY,  N.  Y. 


Times-Union  . 

.  .le) 

717,931 

793,032 

75,101  L 

News  . 

..(e) 

686,223 

840,301 

154,078  L 

Knickerlnicker  l*ress  . 

..(ill) 

396,773 

384,406 

12,367  G 

*Times-Union  . 

..(S) 

190,620 

193,138 

2,518  L 
8,117  L 

Knickerliocker  i'ress  . 

..(S) 

99,109 

107,226 

Total  Daily  . 
Total  Sunday 


1,800,937  3,017,739  216,812  L 


300,364 


289,739 

Grand  Total  .  3,090,656  3,318,103 

‘Sunday  Times-Union  figures  include  American  Weekly 
linage,  1935—86,863;  1934—92,381  lines. 


10,635  L 
327,447  L 


ALBUQUERQUE,  N.  M. 

339,285 


Tonriial 

331,626 

Tribune 

336,868 

Journal 

. (S) 

49,210 

Total 

Daily  . . . 

668,494 

Total 

Sunday  . 

49,210 

( irand 

Total  .  . 

717,704 

343,120 

44,506 


7,659  L 
6,252  L 
4,704  G 


682,405 

44.506 

726,911 


13,911  L 
4,704  G 
9,307  L 


ATLANTA,  GA. 


(leorKian  . 

443,142 

373,227 

69,915 

c. 

lournal  . 

. (e) 

713,092 

720,545 

7,453 

L 

Constitution  .... 

544,501 

506,206 

38,295 

G 

•.\inerican  . 

. (S) 

180,920 

177,117 

3,803 

G 

Journal  . 

. (S) 

165,305 

155,717 

9.588 

G 

Constitution  .... 

. (S) 

186,549 

164,189 

22,360 

r. 

Total  Daily  .  1,700,735  1,599,978  100,757  G 

Total  Sunday  .  .532,774  497,023  35,751  G 

(irand  Total  . .  2,333,509  2,097,001  136,508  G 

‘Sunday  .American  figures  include  .American  Weekly  lin¬ 
age,  1935—86,863  lines;  1934 — 92,381  lines. 


ATLANTIC  CITY,  N.  J. 

‘Press-Union  . (e)  438,440  443,458 

Press-Union  . (S)  58,597  52,092 


5,018  L 
6,505  G 


Grand  1V.tal  .  497,037  495,550 

’Press  Union  sold  in  morning  eyening  combination 
age  of  one  edition  shown. 


1,487  G 
Lin- 


BALTIMORE,  MD. 

News-Post  . (e)  961,649  948,330 

Sun  . (e)  1,172,497  1,175.673 

-Sun  . (m)  558,588  558,950 

•American  . (S)  320,396  354,379 

Sun  . (S)  396,180  391,455 


13,319  G 
3,176  1. 
362  L 
33,983  L 
4,725  G 


Total  Daily  .  2,692,734  2,682,953  9,781  G 

Total  Sunday  .  716,576  745,834  29.258  L 

(irand  Total  .  . .  3,409.310  3,428,787  19,477  L 

•Sunday  .American  figures  include  .American  Weekly  lin¬ 
age.  1935—86.873  lines;  1934—92,381  lines. 


BANGOR,  ME. 

•Commercial  . (e)  238.864 

'News  . (m)  413,810 


(irand  Total  .  652,674 

Not  measured  in  1934. 


BIRMINGHAM.  ALA. 

Age  Herald  . (m)  406,449  337,944 

News  . te)  590,516  505,985 

Post  . (e)  342,149  349,012 

News  and  Age-Herald. .  (S)  238,634  196,648 


68,505  G 
84.531  G 
6,863  L 
41,986  G 


Total  Daily  . 
Total  Sunday- 
Grand  Total 


1,339,114  1,192,941  146,173  0 

238.634  196,648  41.986  G 

1,577,748  1,389,589  188,159  0 


279,305  252,408 

381,611  380,849 


697,795  704,505 

979,458  931,360 


BOSTON,  MASS. 

Record  . (ra) 

.American  . (e) 

•Globe  . (m) 

Herald  . (m) 

Post  . (m) 

Transcript  . (e) 

tTravelcr  . (e)  1.092,'226  1,074,016 

t-Adyertiser  . (S)  212,319  210,350 

Globe  . (S)  296,102  312,924 

Herald  . (S)  297,149  270,780 

Post  . (S)  102.907  122.049 


575,117  577,151 

379,569  381,383 


,897  G 
762  G 
,710  L 
,098  G 
.034  L 
,814  L 
.210  G 
,969  G 
.822  L 
.369  G 
.142  L 


83,409  G 
7.626  L 
75.783  O 
Linage  of 


Toul  Daily  .  4,385,081  4.301,672 

Total  Sunday  .  908,477  916,103 

Grand  Total  .  5.293.558  5,217.775 

•(ilolw  sold  in  moming-eyening  combination, 
one  edition  shown. 

fTraveler  sold  in  combination  with  morning  or  Sunday 
Herald. 

tSunday  Advertiser  includes  American  Weekly  linage, 
1935—86,863  lines;  1934—92,381  lines. 


BUFFALO.  N,  Y. 

Courier-Express  . (m)  559,651  563.295 

News  . (e)  1,062.949  1,104.030 

Times  . (e)  702,622  598.445 

Courier-Express  . (S)  191,917  175.547 

Times  . (S)  183,074  117.086 


3,644  L 
41,081  L 
104.177  C, 
16,370  G 
65,988  G 


Total  Daily  . 
Total  Sunday- 
Grand  Total 


CHATTANOOGA,  TENN. 


Times  . (ra) 

News  . (e) 

Times  . (S) 


367,193  340,831 

524,734  471,561 


126,228  106,174 


Total  Daily  .  891,927 

Total  Sunday  .  126,228 

Grand  ToUl  .  1,018,155 


812,392 

106,174 

918,566 


CHICAGO,  ILL 

1935 

.American  . (e)  802,406  818,754 

Daily  .News  . (e»  1,159,117  1.322,942 

Times  . (e)  372,302  290,082 

Herald  Examiner  . (m)  685,555  702,785 

Tribune  . (m)  1,087,985  1,073,933 

•Herald  Examiner  ....(S)  337,065  313,768 

Tribune  . (S)  570,023  487,089 

Times  . (S)  52,700  41,435 


1934  Gain  or  Loss 
16,348  L 
63,825  L 


82,220  G 
17,230  L 
14,052  G 
23,297  G 
82,934  G 
11,265  G 


Total  Daily  .  4.107,365  4.108,496  1,131  L 

Total  -Sunday  .  959,788  842,292  117,496  G 

•  irand  ToUl  .  5,067,153  4,950,788  116,365  G 

•Sunday  Herald  Examiner  includes  .American  Weekly  lin¬ 
age,  193.5—86,863  lines;  1934—92,381  lines. 


Enquirer  . (m) 

Post  . (e) 


CINCINNATI.  OHIO 


478,156 

(i63,580 


Times-Star  . (e)  1,000,582 


2,325,222  2,265.770  59.452  G 

374,991  292.633  82,358  G 

2,700,213  2,558,403  141,810  G 


CAMDEN,  N.  J. 

•Courier  . (e)  682.147  716,340  34.193  L 

•Courier  (e)  and  Post  (m)  sold  in  combination.  Linage 
of  one  edition  shown. 


Enquirer  . (S)  461,421 


516,839 

622,454 

983,383 

408.307 


38,683  L 
41,126  G 
17.199  t; 
53,114  G 


Total  Daily  ., 
Total  Sunday 


2,142,318  2,122,676 
461,421  408,307 


Grand  Total  .  2,603,739  2,530,983 


19,642  G 
53.114  C. 
72,756  G 


CLEVELAND,  OHIO 

Plain  Dealer  . (m)  651,821  667,503 

News  . (e)  684,280  661.606 

Press  . <e)  1.089,467  1,044,939 

i’lain  Dealer  . (S)  396,175  360,474 


15.682  L 
22.674  C. 
44,528  G 
35,701  G 


Total  Daily  . 
Total  Sunday 
Grand  Total 


2,425,568  2,374.048 
396,175  360,474 

2,821.743  2,734,522 


51,520  0 
35,701  G 
87,221  G 


COLUMBUS,  OHIO 


Dispatch  . (e)  1,002,200 


Citizen  . (e) 

Ohio  State  Journal. ...  (m ) 

Dispatch  . (S) 

Star  . (S) 


(>83,665 

223,509 

223,067 

39,287 


990.021 

645,060 

222,786 

227,712 

47,027 


12,179  G 
38,605  G 
723  G 
4,645  L 
7,740  L 


Total  Daily  . 
Total  Sunday- 
Grand  Total 


1,909,374  1,857.867 
262,354  274.7.19 

2,171,728  2.132,606 


51,507  G 
12,385  L 
39,122  G 


. (m) 


News  . . . 

Times-Herald  . (e) 

Journal  . (e) 

•Dispatch  . (e) 

News  . (Si 

Times-Herald  . (S) 

Dispatch  . (S) 


DALLAS.  TEXAS 


625,986 

867,742 

507,805 

247,496 

247.525 

221.225 

65,800 


.593.751 

880.117 

470.819 

243.977 

198.701 

181,589 

55.423 


32,235  C. 
12.275  L 
36,986  G 
3.519  G 
48.824  G 
39,636  G 
10,372  G 


Total  Daily  . 

Total  Sunday  . 

Grand  Total  . 

•Dispatch  issued  five  days. 


2.249.029  2,188,664 
5.34,550  435.713 

2,783.579  2.624.377 


60.365  G 
98.837  G 
1 59,202  G 


DAYTON,  OHIO 


lournal  . . 

162,053 

Herald  . 

. (e) 

804,909 

News  . 

. (e) 

1.000.718 

Journal  . 

. (S) 

119,936 

News  . 

. (S) 

125,239 

139,022 


85.199  L 
31.759  L 
90,577  G 
27.297  L 
13,783  L 


Total  Daily  . 
Total  Sunday- 
Grand  Total 


1,967.680  1.994.061 
245,175  286.255 

2,212,855  2.280,316 


26,381  1. 
41.080  L 
67.461  L 


DENVER,  COLO. 


Rocky  Mt.  New-s . (m) 

Post  . (e) 

Rocky  Mt.  New-s  . (S) 

Post  . (S) 


437,146 

920,250 

68.238 

191,284 


442.5.36 

909.808 

64.734 

182.451 


5,390  L 
10,442  G 
3.504  G 
8,833  G 


Total  Daily  .  1.357,396  1.352,344 

Total  Sunday-  .  259,522  247.185 

Grand  Total'  .  1,616,918  1,-599,529 


5,052  G 
12.337  G 
17,389  G 


DES  MOINES.  IOWA 


Register  . 

423.093 

434,942 

11.849 

T, 

Tribune  . 

. (e) 

621.782 

674.512 

52.730 

J, 

Register  . 

. (S) 

195.042 

190,475 

4.567 

G 

44,875  1,109,454 


Total  Daily  . 

Total  -Sunday  .  195.042  190,475 

Grand  Total  .  1,239.917  1,299.929 


64,579  L 
4.567  G 
60.012  L 


DETROIT,  MICH. 

Times  . (e)  812.709  784.941 

Free  Press  . (m)  578.856  567.207 

News  . (e»  1.380,582  1,337.777 

•Times  . (S)  324,446  .323.050 

Free  Press  . (S)  193,056  160.234 

News  . (S)  414.271  361.004 


27,768  G 
11.649  C. 
42,805  G 
1.396  G 
32.822  G 
53,267  G 


Total  Daily  .  2.772.147  2.689.925 

Total  Sunday  .  931,773  844.288 

••and  Total  .  3.703.920  3.534,213 


82.222  G 
87.485  G 
169.707  G 


•Sunday  Times  includes  American  Weekly  linage.  1935 — 
86.863  lines;  19.34—92.381  lines. 


EASTON.  PA. 

Express  . (e)  676,216  616,953 

EL  PASO,  TEXAS 


Times  . (m) 

Herald-Post  . (e) 

Times  . (S) 


334.505  .337.481 

429,842  446,422 


125.286  125,487 


764,347 


Total  Daily  . 

Total  Sunday  .  117.286 

Grand  Total  .  881,633 


783,903 

125.487 

909.390 


ERIE.  PA. 


Dispatch-Herald  . (e) 

Times  . (e) 

Dispatch-Herald  . (S) 


518,542 

548,800 

83,071 


490.142 

512,786 

85.582 


Total  Daily 
Total  Sunday 


1.067.342  1.002.928 
83.071  85,582 


Grand  Total  .  1,150,413  1.088,510 

EVANSVILLE,  IND. 

528.213 


Courier  . 

472,-306 

Journal  . 

. (e) 

175.300 

26,362  G 

Press  . 

. (e) 

612,542 

53.173  G 

Courier  . 

. tS) 

170,153 

20,054  G 

Press  . 

. (S) 

131.989 

131.995 

83,219 


79,535  G 
20,054  G 
99,589  G 


1.260,148  1,285.507 


Total  Daily  . 

Total  Suriday  .  302,142  215,214 

Grand  Total  .  1,562,290  1,500.721 


Herald-News 


FALL  RIVER.  MASS. 

1935  1934  Gain  or  1  itutitr-. 

496,311  540,284  i*- 


. (e) 


59.263  G 


2,976  L 
16,580  L 
8.201  G 


FORT 

WAYNE,  IND. 

( .ancr- 

Journal-Gazette  . 

News  Sentinel  . 

Journal-Gazette  . 

.(e) 

.(e) 

.(S) 

327,986 

813,442 

192,729 

383,851 

773,683 

193,764 

55,865  L 
39.759  0 
1.035  L 

T^ul 

TjuI 

1  Irani 

Total  Daily  . 

Total  Sunday  . 

Grand  Total  . 

1,141,428 

192,729 

1,334,157 

1,157,534 

193.764 

1,351,298 

10,104  L 
1.035  L 
17,141  n 

S'ot  J 

FORT 

WORTH,  TEXAS 

Vnion  1 

Star-Telegram  . 

SUr-Telegraiii  . 

Press  . 

Star-Telegram  . 

.(m) 

.(e) 

..(e) 

.(S) 

255,363 

525,243 

411,589 

120,407 

264,305 

552,227 

393,097 

131,317 

8,942  J 
26,984 1 
18,492 1 
10,910  J 

tjmnie 
prtss-b 
( i«in« 

Total  Daily  . 

Total  Sunday  . 

Grand  Total  . 

1,192,195 

120,407 

1,312,602 

1,209,629 

131,317 

1,340,946 

17.434  1 
10,910 1 
28,344  1 

Tiia 

Tota 

(Iran 

FREEPORT-HEMPSTEAD,  N.  Y. 

Review  . (e)  586,687  574,137 

Star  . (e)  263,863  207,378 


12.550(1  . 
56,485  d  ' 


Grand  Total  .  850,550  781,515  69,035(1  : 


GARY.  IND. 

Post-Tribune  . (e)  679,716 


19.556  L 
8.201  L 
27.757  L 


GLENS  FALLS,  N.  Y. 

•Post-Star  . (m)  464,438  418,0o8  46,370(1 

‘Post-Star  sold  in  combination  with  Evening  Times. 


HARRISBURG,  PA. 

•Patriot  . (m)  534,859  567,660 

Telegraph  . (e)  492,793  398,185 


Grand  Total  .  1,02  7,65  2  9  65,84  5  61.807  (i 


•The  Evening  News  carries  the  same  amount  of  adici^  : 
tising  as  the  Patriot. 


HARTFORD,  CONN. 


(!ourant  . 

386,313 

416,089 

29,776  U 

Times  . 

1,210,925 

1,234,281 

23.35611 

Courant  . 

. (S) 

305,110 

295,578 

9.532  5 

Total  Daily  . . 

1.597,238 

1.650,370 

53,1321? 

Total  Sunday 

305,110 

295,578 

9.532(1 

Grand  Total  . 

1,902,348 

1,945,948 

43,6001a 

HOUSTON,  TEX. 

1 

Chronicle  . 

. (e) 

718,617 

659,271 

59,346  cl 

Post  . 

439,036 

441,293 

2,257  l| 

Press  . 

. (e) 

532,204 

510,759 

21.445  d 

Chronicle  . 

. (S) 

203,742 

208,719 

4.97?  IJ 

Post  . 

. (S) 

173,376 

166.215 

7,161 CJ 

Total  Daily  .  1,689,857  1,611,323 

Total  Sunday  .  377,118  374,934 

C.rand  Total  .  2,066.975  1,986,257 


78.534' 
2,184  • 
80,718 ' 


INDIANAPOUS,  IND. 


News  . 

. (e) 

937,019 

976,585 

39,5661 

Star  . 

536,341 

585,970 

49,6291 

Times  . 

. (e) 

787,100 

745,334 

41,766 1 

Star  . 

. (S) 

293,008 

262,891 

30,117  r 

Total  Daily  . . 
Total  Sunday 
Grand  Total 


2,260,460  2,307,889 
293,008  262.891 

2,553,468  2,570,780 


47,4.>9 1 
30.117 
17,312! 


JACKSONVILLE.  FLA. 

Times-Union  . (m)  512.831  470,137 

Journal  . (e)  503,002  477,580 

Times-Union  . (S)  207,999  188,905 


42,6941 
25,422  ( 
19,0941 


Total  Daily  . . 
Total  Sunday 
Grand  Total  . 


.  1,015,833  947,717 

.  207,999  188,905 

.  1,223,832  1,136,622 


68,116 

19.094 

87,210 


JAMESTOWN,  N.  Y. 

Journal  . (e)  426,521  415,678  10,843 

I’ost  . (m)  400,298  376,767  23,531 


Grand  Total 


.  826,819  792,445  34,374  C 

JOHNSTOWN,  PA. 

•Tribune  . (e)  750,369  . 

•Tribune  (e)  sold  in  combination  with  Democrat  (n: 
Linage  of  Tribune  only  is  gWen.  1934  not  measured. 

KANSAS  CITY,  MO.* 


star 

Star 


.(e) 

.(e) 

.  (m) 
.(S) 
.(S) 

425,977 

805.234 

725,837 

110,990 

370,618 

425,922 

823,075 

786,657 

107,500 

357,639 

55  C 
17,841! 
60,820  L 

3,490 C 
1 2,979 G 

1,957,048 

2,035,654 

78.6061 

481.608 

465,139 

16,469  r 

2.438.656 

2,500,793 

62,137. 

•Kansas  City  figures  supplied  by  the  publisher. 

KNOXVILLE,  TENN. 


lournal  . 

389,170 

289,068 

100,102' 

(Jews  Sentinel  . . . . 

. (e) 

574,706 

482,959 

91,747' 

lournal  - . 

. (S) 

114,047 

85,870 

28.177 ' 

Vews.Sentinel  . . . 

. (S) 

160,308 

125,590 

34,718  G 

28,400  G 
36.014  G 
2,511  L 


ToUl  Daily  .  963,876  772,027  191 

Total  Sunday  .  274,355  211.460  62, 

Grand  Total  .  1,238,231  983,487  254 


64.414  G 
2,511  L 
61,903  G 


LOS  ANGELES.  CAUF. 


55,907  L 
30.322  L 
60.870  G 
.38,158  G 
48,770  G 


Exabiiner  . 

....(m) 

651,535 

643,486 

Illustrated  News  . . , 

. . .  .(m) 

237,076 

244,471 

Times  . 

....(m) 

896.295 

784.487 

Herald-Express  _ _ 

....(e) 

922,653 

841,259 

Record  . 

. . . .  Ce) 

198,637 

220,029 

•Examiner  . 

....(S) 

365,287 

396,582 

Times  . 

....(S) 

363,714 

306,051 

8,049 
7,395  1 
111,8(U( 

81,394  G 
21,-3921 
31,2951 
57,663  i 


25.359  L 
86,928  G 
61,569  G 


Toul  Daily  .  2.906,196  2,733,732 

Total  Sunilay  .  729.001  702,  633 

Grand  Total  .  3,635,197  3,436,365 

•Sunday  Examiner  figures  include  American 
age.  1935—97,816  lines;  1934—89,598  lines. 


172.464  G 
26,3680 
198.832  C 
Weekly  1"^ 


I 


Editor 


Publisher  for  June  15,  1935 


MEDIA  RECORDS  FIGURES  FOR  MAY,  1935 


ijoritr-Juurnal  . (m) 

Btnld  Post  . (e) 

. 


LOUISVILLE,  KY. 

1935  1934  Gain  or  Loss 

. (m)  779.  JOS  . 

. (e)  782,456  . 

. (e)  397.345  . 

. (S)  341.537  . 


55.865  L  Total  I'at'y  .  1,959,006  . 

5».?59i;  Sunday  .  341.537  . 

'.MSL  liwd  Total  . .  2,300.543  . 

-  Voi  measured  in  1934. 

16.106  L 

1^'®55L  MANCHESTER,  N.  H. 

. (')  487,360  457,242  30,118  G 

MEMPHIS,  TENN. 

I  (onmercial  Aiipeal  ....(m)  805.222  670,367  134.855  G 

1*.<92I  piLscimitar  . (e)  487.870  502,501  14,631  L 

’•>•’101  (i^rcial  A|)|>eal  ....(S)  291,304  268,509  22,795  G 

’^•♦541  T,„1  Daily  .  1.293,092  1,172.868  120,224  G 

10.9101  Total  Sunday  .  291,304  268,509  22,795  G 

20-5441  Crind  Total  .  1,584,396  1.441,377  143,019  G 

MILWAUKEE,  WIS. 

1-’.5S0(  . (m)  330,733  345,755  15,022  L 

’0-4*5(  1„nial  . (e)  1,053.299  1,144,550  91,251  L 

—  iader  . <'>  166.498  155,967  10,531  G 

••>5’t  Uucoiisin  News  . (e)  SS22J38  478,465  73,773  G 

•yatinel  . (S)  230,996  216,620  14,376  G 

I,ariul  . (S)  309.528  258,531  50,997  G 

T.ual  llailv  .  2,102,768  2,124.737  21,969  L 

T.tal  Sunday  .  540.524  475.151  65,373  G 

(, rand  Total . . .  2.643.292  2,599,888  43.404  G 

’f.l'Oi  ‘Sunday  Sentinel  iigures  include  American  Weekly  linage, 
1*55—86.863  lines;  1934 — 92,381  lines. 

MINNEAPOUS,  MINN. 


lounul  . 

....(e) 

720,935 

729,713 

8,778  L 

•Tribune  . 

....(e) 

650,855 

646,688 

4,167  G 

Sur . 

....(e) 

530,144 

514,372 

15,772  G 

Idarnal  . 

....(S) 

170,084 

109,892 

60,192  G 

Tribune  . 

....(S) 

261,662 

261.418 

244  G 

TiKal  Daily  . 

1,901,934 

1,890,773 

11,161  G 

Toul  Sunday  . . . 

431,746 

371,310 

60,436  G 

Grand  Total . 

2,333,680 

2,262.083 

71,597  G 

33,3.56  U  ‘tribune  morning  and  evening  sold  in  combin 
9,53203  l.iiuge  of  evening  edition  shown. 

53,132  U  MONTREAL,  CANADA 

43  6MU  . (')  1.270.787  1,217,074 

loiette  . (ra)  445,356  464,441 

i.  La  Presse  . (e)  1,000,755  1,044,245 

U  Patrie  . (e)  256,002  277,736 

59,346te  -U  Patrie  . (S)  45,407  . 

21,44501  Toul  Daily  .  2,972,900  3,003,496 

4.97^1*  Total  Sunday  .  45,407  . 

M61C~  Grand  Total  .  3,018.307  3,003,496 

'lj  Patrie  started  publication  Jan.  16,  1935. 

MUNCIE,  IND. 

f  Press . (e)  403,679  . 

t  Sur  . (m)  393.755  . 

f  Sur  . (S)  98.839  . 


Total  Daily  .  797,434 

Total  Sunday  .  98.839 

tiram!  Total  . . .  896.273 

Not  measured  in  1934. 

NASHVILLE,  TENN. 


Banner  . 

...(e) 

479,868 

470,330 

9,538  G 

’Tennessean  . 

...(e) 

449.378 

403.009 

46,369  G 

Banner  . 

...(S) 

171,341 

127,976 

43,365  G 

Tennessean  . 

...(S) 

131,276 

112,013 

19,263  G 

Total  Dailv  . 

929,246 

873,339 

55,907  G 

Total  Sunday  . . . . 

302,617 

239,989 

62,628  G 

brand  Total  . 

1.231.863 

1.113,328 

118.535  G 

‘Tennessean  morning  and 

evening 

sold  in 

combination 

obIt.  Linage  of  one 

edition 

(evening) 

only  is  given. 

10.843  C  NEWARK.  N.  J. 

23,53K  Ledger  . (m)  420,859  300,182  120,677  G 

-  -News  . (e)  1,368,157  1,284,226  83,931  G 

34,374C  Star-Eagle  . te)  .540,357  581,872  41,515  L 

Call  . (S)  260,233  253,287  6,946  G 

Ledger  . (S)  110,862  75,812  35,050  G 


,  Total  Dailv .  2,329,373  2,166.280  163,093  G 

i  Toul  Sunday  .  371,095  329,099  41,996  G 

Grand  Total  .  2,700,468  2,495,379  205,089  G 

55 C  new  BEDFORD,  MASS.* 

.Stanilard-Times  . (e)  484,218  470,498  13,720  G 

Mercury  . (m)  491.008  447,328  43,680  G 

Sundard-Times  . (Si  47,810  56,042  8,232  L 

Total  Dailv .  975,226  917,826  57,400  G 

Total  Sunday  .  47,810  56,042  8,232  1. 

Grand  Total  _ _. .  1.023,036  973.868  49,168  G 

*New  Bedford  figures  supplied  by  publisher. 

NEW  ORLEANS,  LA. 

1021  Times-Picayime  . fm)  903,903  809,678  94,225  G 

'fir  JnLune  . (m)  325,984  301,332  24,652  G 

1?'L  Item . (e)  652,400  649,485  2,915  G 

718t  States  . (e)  468.861  343.655  125.206  G 

—  Times-Picavune  &  .Stalest  S)  326.208  311,957  14,251  G 

6490  Item-Tribune  . (S)  250,947  211,853  39,094  G 

95  0  _ 

440  Total  Dailv  .  2,351,148  2.104,150  246,998  G 

Total  Siindav  .  577.155  523.810  53,345  G 

Grand  Total  .  2,928,303  3,627,960  300,343  G 

049  0 

NEW  YORK,  N.  Y. 


NEW  YORK  (Continued) 

1935  1934  Gain  or  Loss 

Post  . (e)  323,526  234,901  88,625  G 

•*.\nierican  . (S)  380,031  415,141  35,110  L 

Times  . (S)  713,655  642,600  71,055  G 

.Mirror  . (S)  91,867  56,431  35,436  G 

News  . (S)  424,009  365,662  58,347  G 

Herald  Tribune . (S)  479,377  402,925  76,451  G 

‘Bronx  Home  News . (S)  81,398  93,496  12,098  L 

Toul  Daily  .  9.167,793  8,966,153  201,640  G 

Total  Sunday  .  2,170,337  1,976,256  194,081  G 

Grand  Toul  . 11,338,130  10,942,409  195,721  G 

*  Bronx  Home  News  figures  supplied  by  publisher. 
“Sunday  .American  figures  include  American  'V'eekly 
linage,  1935 — 86,863  lines;  1934 — 92,381  lines. 

BROOKLYN,  N.  Y. 

biagle  . le)  1,120,739  1.279.257  158,518  1. 

Times  Uiiion  . (e)  384,346  413,002  28,656  L 

PLagle  . (S)  200,915  227,021  26,106  1. 

Times  I'nioii  . (S)  39.730  38,856  874  C 


Total  Daily  . 

Total  Sunday  . 

Grand  Total  . 


.  1,505,085  1,692,259  187,174  1. 

.  240,645  265.877  25,232  1. 

.  1,745.730  1,958,136  212,406  L 


NIAGARA  FALLS,  N.  Y. 

Gazette  . (e)  656,364  569,729  86,u35  G 

OAKLAND,  CALIF. 

Post-Enquirer  . (e)  .548,925  509,054  39,871  ti 

Tribune  . te)  791,898  758,367  33,531  G 

Tribune  . tSl  143,458  135,057  8,401  G 

Toul  Daily  .  1,340,823  1,267,421  73,402  G 

Total  Sunday  .  143,458  135,057  8,401  G 

Grand  ToUl  .  1,484,281  1,402,478  81,803  G 

OKLAHOMA  CITY,  OKLA. 

Oklahoman  . (m)  451,394  457,905  6,511  1. 

Times  . (e)  639,976  (>20,703  19,273  ti 

Oklahoma  .News  . (e)  251,406  235,293  16,1 13  G 

OkUhoman  . tS)  208,936  225,845  16,909  L 

Oklahoma  .News  . (S)  73,883  86,837  12,954  1. 

Toul  Daily  .  1,342.776  1,313,901  28,875  G 

Total  Sunday  .  282,819  312,082  29,863  L 

tirand  Total  .  1,025,595  1,626,583  988  L 

OMAHA.  NEB. 

•Bee-News  . (e)  526,821  538,037  11,216  L 

•World-Hcrald  . (e)  734,402  784,011  49,009  L 

"Bee-.News  . tS)  195,158  211,936  16,778  L 

World-Herald  . (S)  229,211  197,938  31,273  G 

Total  Daily  .  1,261.223  1,322.048  60,825  L 

Total  Sunday  .  424,369  409,874  14,495  ti 

f.rand  Total  . .  1,685,592  1,731,922  46,330  L 

‘Omaha  Bee-News  and  Omaha  World-Herald  are  each 
sold  in  morning-evening  combination.  Linage  of  (el  edition 
is  shown. 

“Bee-News  includes  .American  Weekly  linage,  1935 — 
86,863  lines;  1934—92,381  lines. 


PEORIA,  ILL. 


lournal  . (e) 

Transcript  . (ml 

Star  . . (e) 

joiiriial-Transcript  ....(S) 
•Star  . tS) 


648,159  691,317 

560,084  585,613 

727,109  616,768 

138,532  120,504 


43,158  L 
25,529  L 
110,341  G 
18,028  G 
39,444  G 


Toul  Daily  .  1,935,352  1,893,698  41,654  G 

Total  Sunday  .  272,063  214,591  57,472  G 

Grand  Total  .  2,207,415  2,108,289  99,126  G 

PERTH  AMBOY,  N.  J. 

News  . (e)  447,954  . 

1934  not  measured. 

PHILADELPHIA,  PA. 

Bulletin  . (e)  1.073,589  1,041,635  31,954  G 

Inquirer  . (m)  686,120  741,713  55,593  L 

News  . (e)  422,119  506,409  84,290 

Public  Ledger  . (e)  1,114,719  1,143,985  29,266  L 

Record  . (m)  665,213  727,645  62,432  L 

Inquirer  . (S)  486,509  443,723  42,786  G 

Record  . (S)  338,991  339,235  244  L 

‘.News  . (S)  .  34,688  . 


.  (m) 

274.074 

197,052 

77,022  G 

Oregonian  . 

. . . .  (m) 

467,419 

426,926 

40.493  G 

..(e) 

270,142 

283,032 

12,890  L 

lournal  . 

. (e) 

694,257 

638,544 

55,713  G 

.  (m) 

643.792 

657,425 

13,633  L 

News-Telegram  .... 

. (e) 

385.755 

378.614 

7,141  G 

.  (m) 

969,842 

982,114 

12,272  L 

Oregonian  . 

....(S) 

221,864 

195,766 

26,098  G 

.  (m) 

.  (m) 

654.485 

1,109,469 

716.484 

981,928 

61.999  L 
127,541  G 

Journal  . 

....(S) 

120,916 

69,497 

41,519  G 

,.(e) 

665.568 

750,429 

84,861  L 

Total  Daily  .... 

1,547,421 

1,444.084 

103,347  G 

..(e) 

1.091.894 

1.112.849 

20,955  L 

Total  Sunday  . . . 

.142,780 

265.263 

77.517  G 

..(e) 

1,076.062 

1.167.179 

91,117  L 

(irand  Total  . 

1,890,211 

1,709,347 

180,864  G 

PROVIDENCE,  R.  I. 

1935  1934  Gain  or  Loss 

Bulletin  . (e)  1,231,891  1,184,876  47,015  G 

lournal  . (m)  434,402  440,884  6,482  L 

News  Tribune  . te)  277,240  352,231  74,991  L 

Journal  . (S)  235,994  203,874  32.120  G 

Toul  Daily  .  1,943.533  1,977,991  34,458  L 

Total  Sunday  .  235,994  203,874  32,120  G 

t.rand  Total  .  2,179,527  2,181,865  2,338  L 

READING,  PA. 

E.agle  . (e)  727,247  747.492  20,245  L 

Times  . tm)  701,541  576,174  125,367  G 

PJigle  . (S)  38.511  48,759  10.248  L 

Total  Daily  .  1,428,788  1,323,666  105,122  G 

'I'otal  Sunday  .  38,511  48,759  10,248  L 

Grand  Total  .  1,467,299  1,372,425  94,874  G 


Total  Dailv  .. 

1,428,788 

1,323,666 

Total  Sunday 

38,511 

48,759 

Grand  Total  . . 

RICHMOND,  VA. 

N*ew.^  Leader 

. (e) 

944,894 

845,984 

Times-1  >ispatch  .. 

518,680 

520,498 

Times- Dispatch 

. (S) 

231,253 

215,952 

Total  Daily  .  1,463,574  1,366.482 

Total  Simday  .  231,253  215,952 

Grand  Total  .  1,694,827  1,582,434 

ROCHESTER,  N.  Y. 

iiurnal  . (e)  705,745  680,191 

imes-l'iiiun  . (c)  947,264  949,385 

Jemocrat  &  Chronicle. .  tm)  824,946  803,069 

American  . (S)  212,575  220.733 

tcmocrat  iie  Chronicie.  (S)  280,619  275,253 


97,092  G 
15,301  G 
112,393  G 


lournal  . (e)  705.745  680,191  25,554  tl 

times  ITiiun  (e)  947,264  949,385  2,121  L 

Democrat  &  Chronicle. .  tm)  824,946  803,069  21.877  G 

•American  . (S)  212,575  220.733  8,158  L 

Democrat  iie  Chronicie.  (S)  280,619  275,253  5,366  G 

Total  Daily  .  2,477,955  2,432.645  45,310  G 

Total  Sunday  .  493,194  495,986  2,792  L 

t.rand  Total  .  2,971,149  2,928,631  42,518  0 

*  Sunday  .American  includes  American  Weekly  linage, 
1935  -86.863  lines;  1934—92,381  lines. 


SALT 

LAKE 

CITY, 

UTAH 

Tribune  . 

...(m) 

598,557 

603,219 

4,662  I. 

Dese  et  News  . 

--.-(e) 

316,283 

339,315 

23,032  L 

Telegram . 

....(e) 

497,713 

494,493 

3,220  G 

Tribune  . 

....(S) 

185,884 

194,671 

8,787  L 

Total  Daily  . 

1,412,553 

1,437,027 

24,474  L 

T otal  Sunday  . . . 

185,884 

194,671 

8,787  L 

Grand  Total . 

1,598,437 

1,631,698 

33,261  L 

ST.  LOUIS,  MO. 

< ;i«l>e  Democrat  .... 

. . . .  (m) 

615,017 

649,758 

34,741  L 

Post-Dispatch  . 

....(e) 

1,085,906 

1,024,186 

61,720  G 

Star-Times  . 

....(e) 

590,356 

599,637 

9,281  L 

Glolre- Democrat _ _ 

....(S) 

208,322 

190,318 

18,004  G 

Post- Dispatch  . 

....(S) 

360,020 

338,206 

21.814  G 

Total  Daily  . 

2,291,279 

2,273,581 

17,698  G 

Total  Sunday  ... 

568,342 

528,524 

39,818  G 

1  irand  Total  . 

2,859,621 

2,802,105 

57,516  G 

ST.  PAUL,  MINN. 

Pioneer  Press  . (m)  641,386 

Dispatch  . (e)  751,309 

News  . (e)  404,968 

Pioneer  Press  . (S)  130,519 

News  . (S)  78,897 

Total  Daily  .  1,797,663 

Total  .Sunday  .  209,416 

tirand  Total  .  2,007,079 


SAN  ANTONIO,  TEXAS 


Light  . 

. (e) 

612,363 

570,024 

42.339  G 

Express  . 

. (m) 

236,754 

271.876 

35.122  L 

News  . 

. (e) 

551,576 

503,685 

47,891  G 

‘Light  . 

. (S) 

268,458 

267.304 

1,154  G 

Kxpress  . 

. (S) 

144,974 

112,452 

32.522  G 

Total  Daily  . . 

1,400,693 

1,345,585 

55,108  G 

Total  Sunday  . 

413,432 

379.756 

33.676  G 

(irand  Total  .. 

1,814,125 

1,725,341 

88,784  G 

‘Sunday  Light 

figures  include  American  Weekly  linage. 

193586.863  lines;  1934 — 92,381  lines. 

SAN  DIEGO,  CAUF, 


Total  Daily  .  3,961,760  4,161,387  199,627  L 

Total  Sunday  .  825,500  817,646  7,854  G 

Grand  Total  .  4,787,260  4,979.033  199,773  L 

‘News  (S)  started  publication  .April  22,  1934.  Discon¬ 
tinued  April  14,  1935. 

PHOENIX.  ARIZ. 

Republic  . (m)  450,816  427,918  22,898  G 

Gazette  . (e)  522,581  488.713  33,868  G 

Republic  . (S)  99,454  84,899  14,555  G 

Total  Dailv  .  973,397  916,631  56,766  0 

Total  Sunday  .  99,454  84.899  14.555  G 

Grand  Total  .  1,072,851  1,001,530  71,321  G 

PITTSBURGH,  PA. 

.Sun-Telegraph  . (e)  1,023,580  1,242.213  218,633  L 

Press  . (e)  1,368.146  1.757.277  391,131  1. 

Post-Gazette  . (m)  655,233  552,913  102,310  G 

•Snn-Telegraph  . (S)  286.266  347,431  61,165  1. 

Press  . (S)  257,870  314,711  56,841  L 

Total  Daily  .  3,046,949  3,554.403  507,454  L 

Total  .Sunday  .  544,136  662.142  118.006  L 

f.rand  Total  .  3,591,085  4,216,543  625.460  L 

‘  Sunday  Sun-Telegraph  includes  American  AVeekly  lin¬ 
age.  1935— 86,863  lines;  1934—92,381  lines. 

PORTLAND,  ORE. 


I’nion  . 

....  (m) 

519,279 

459,961 

59,318  G 

Sun  . 

. (e) 

531,236 

402.758 

128,478  G 

Tribune  . 

. (e) 

738  711 

678,824 

59,887  G 

I’nion  . 

. (S) 

200,583 

183,695 

16,888  G 

Total  Daily  .... 

1,789,226 

1,541,543 

247,683  G 

Total  Sunday  . . . 

200,583 

183.695 

16.888  G 

( irand  Total  . . . . 

1,989,809 

1,725,238 

264,571  G 

SAN 

FRANCISCO,  CAUF. 

Chronicle  . 

- (m) 

552,907 

572.159 

19,252  L 

Flxaminer  . 

. (m) 

672.861 

640,350 

32.511  G 

Call-Bulletin  . 

. (e) 

733.515 

620,351 

113,164  G 

News  . 

. (e) 

645,645 

683,964 

38.319  L 

Chronicle  . 

. (S) 

197.602 

163,253 

34,349  G 

‘Examiner  . 

. (S) 

371,896 

340,690 

31,206  G 

Total  Dailv  .... 

2,604,928 

2,516.824 

88,104  G 

Total  Sunday  . . 

569,498 

503,943 

65.555  G 

( irand  Total  . . .  . 

3.174,426 

3,020,767 

153.659  G 

‘Sunday  Examiner  figures  include  .American  Weekly 
linage.  1935 — 97,816  lines;  1934 — 89,598  lines. 

SEATTLE,  WASH. 


T*ost-Intelligencer  ... 

. . .  (m) 

451.955 

404.547 

47.408  G 

Star  . 

....(e) 

330,867 

349,292 

18,425  L 

Times  . 

....(e) 

826,355 

788.800 

37.555  G 

*Post-Tntelligencer  .. 

. . .  (S) 

273,325 

242.913 

30,412  G 

Times  . 

...(S) 

212,111 

151.517 

60,594  G 

Total  Daily  . 

1,609,177 

1.542,639 

66.538  G 

Total  Sunday  ... 

485,436 

394.430 

91,006  G 

(irand  Total  . 

2,094.613 

1,937,069 

157,544  G 

‘Sunday  Post-Intelligencer  includes 

1  American 

Weekly 

linage,  1935 — 97,816  lines;  1934 — 89  598  lines. 

SCHENECTADY,  N.  Y. 

t  iazette  . (m)  714,717 

I'nion  Star  . (e)  638,497 

Grand  Total  .  1,353,214 

Not  measured  1934. 

(Contiinu'd  oi: 


Editor  &  Publisher  jor  June  15,  1935 

MEDIA  RECORDS  FIGURES  FOR  MAY,  1935 


(Continued  from  (nufc  37') 

SIOUX  CITY,  IOWA 


TOLEDO,  OHIO 


Total  Daily  . 

Total  Sunday  . . 

Drand  Total  . . 

".lournal  all-day  paper, 


One  edition  measured 


1935 

1934  Gain 

or  Taoss 

1  364,118 

364,750 

632  L 

1  395,934 

399,293 

3,359  L 

92,789 

92,247 

542  G 

.  760,052 

764,043 

3,991  L 

92,789 

92.247 

542  G 

852,841 

856,290 

3.449  L 

All  advertising  appears  in  all 


SOUTH  BEND,  IND. 

News-Times  . (c)  544.4(.9  549,928 

. (c-)  670,501  653,341 

News-Times  . (S)  89,876  64,627 

Ttdmne  . (S)  109,665  85,316 


Total  Daily  .  1,214,770  1,183,269 

Total  Sunday  .  199,541  149,943 

'•rand  Total  .  1,414,311  1,333,212 


SPOKANE.  WASH. 


Total  Sunday 


.  (m) 

324,724 

277,031 

47,693 

G 

..(e) 

556.800 

472,632 

84,168 

G 

..(e) 

219,720 

193,546 

26,174 

G 

.(S) 

170,768 

146.088 

24,680 

G 

1.101,244 

943,209 

158,035 

G 

170,768 

146.088 

24,680 

G 

1.272,012 

1,089,297 

182,715 

G 

1935 

1934  Gain  or  l-oss 

Times  . 

95,244 

124,714 

29.570  L 

Uladr  . . 

842.993 

828,163 

14,830  G 

News'-Bee  . 

. (e) 

460,501 

423,394 

37,107  G 

Times  . 

. (S) 

208.486 

191,433 

17,053  G 

Total  Daily  . 

1,398,738 

1.376,271 

22,467  G 

Total  Sunday 

208,486 

191,433 

17,053  G 

(irand  Total  . 

1,607,224 

1,567.704 

39,520  G 

TORONTO,  CANADA 

(Iliilie  . 

390.748 

394,772 

4,024  L 

Mail  &  Kinpire 

415,080 

425,372 

1 0.292  I- 

Star  . 

. (e) 

1,502,754 

1,543.1.12 

40.378  L 

Telegram  . 

. (e) 

1,452,645 

1.504.568 

51.923  L 

Star  Weekly  .  . 

145.101 

122,507 

22.594  •; 

Grand  Total  , 

3.906.328 

3,990.351 

84,023  I. 

TRENTON,  N. 

J. 

Times  . 

. (e) 

618,154 

648,381 

30,227  I. 

Times. \dvertisei 

. (S) 

65,474 

65,786 

312  L 

Nfaniarc.ntck  Tim<“5  ....(e) 

Mr.  Wriu*n  Atrus . (e) 

N\  \v  K(*chelle  Standard- 

Star  . (c) 

Ossininjr  ('iti/en- 

KeRister  . (e) 

l*o  tchester  Item  . (e) 

Tart > town  N’ew*i  . (e) 

)'»*nl<frs  Herald* 

State'iman  . (e) 

White  Plains  Reporter. .  (e) 
I'tekskill  Star  . (e) 


WESTCHESTER  GROUP 

1935  1934 

imes  ....(e)  230,004  238,1 


-38,105  8,1011  c  i 

540,632  91  ill  7  F.  ‘ 


•  irand  Total  .  3,527,463  3,806,107 

WICHITA,  KAN. 


I  irand  Total  .  683,628 


SYRACUSE,  N. 


.(e) 

696,693 

696,447 

246 

G 

World  . 

.(e) 

696.429 

682,432 

13,997 

G 

Total 

(m) 

524,263 

483,272 

40,991 

G 

1  laily  . 

.(.S) 

159,797 

166,184 

6,387 

L 

I  otal 

.Sunday 

(S) 

90,333 

83,997 

6,336 

G 

( Hand 

Total  . 

.(S) 

88,303 

66,272 

22,031 

G 

TULSA,  OKLA. 

rrildine  . (e)  483,379 

World  . (e)  486,844 

Triliune  . (S)  86,618 

World  . (S)  188,183 


76,424  L 
113,047  L 
189,471  L 


I‘i  aeon 

. (e) 

552,370 

538,553 

Kajile 

294.695 

304,205 

l-^itile  .  . 

. (e) 

442,559 

485,. 22 

Keacon 

. (S) 

205,062 

179,227 

KaKle  . 

. (S) 

154.774 

170,242 

r.  lal 

1  >atlv 

1.289,624 

1,328,580 

Total 

Suntlav 

359,836 

34),4o9 

( ir.iud 

Total  . 

1,049.460 

1,678,449 

WILKES-BARRE, 

PA. 

keconl 

798.960 

917,429 

Times  l-t 

•ader  . . 

820,647 

879,730 

News  . . 

. (e) 

428,055 

484,772 

linlepeiulent 

. (S) 

157,003 

179,641 

Total 

Daily  . 

2,047.663 

2,2,81,931 

Total 

Sunday 

157.003 

179,1,11 

( Irand 

Total  . 

2.204^666 

2,461,572 

■’9.3121  I 
405  1  ' 

39,673  1  CUK 

75,5201 
•'4.923  0 
34,232 1  jifltioi 

279,0041  « 

Tbe  IT 

,  \to. 

13,717 cl  .,,rGitv 
9,5101  ''^,1; 
43.563  11 
25,835  0  di  ad 


WORCESTER,  MASS. 


Total  Daily  .  1,917,385  1,862,151  55,234  G 

Total  Sunday  .  338.433  316,453  21,980  G 

(.rand  Total  .  2,255,818  2,178,604  77,214  G 

"Sunday  American  linage  includes  .\merican  Weekly 
figures,  1935—86,863  lines;  1934 — 92,381  lines. 


TACOMA,  WASH. 

’-•^dger  . (m)  205,135  179,308 

News-Tribune  . (e)  455,433  456,985 

Times  . (e)  343,925  337,468 

•-‘■‘iRer  . (S)  115,746  96,099 


WASHINGTON,  D.  C. 

Herald  . (ra)  511,339  457,800 

Dost  . (m)  508,458  456,627 

News  . (e)  605,600  513,389 

Times  . (e)  849,719  698,510 

Star  . (e)  1,684,289  1,561,467 

"Herald  . (S)  336,980  279,634 

.•itar  . (S)  425,733  382,931 

Dost  . (S)  231,199  190,625 


53,539  G 
51,830  G 
92,211  G 
151,209  G 
122,822  G 
57,346  G 
42,802  G 
40,574  G 


’Telegram  . 

598,652 

543,314 

•  .azette  . 

. (e) 

651,203 

596,420 

IVist  . 

. (e) 

378,237 

309.561 

Telegram  . 

. (S) 

169,037 

142,463 

Total  Daily  . 
Total  Sunday 
•  irand  Total  . 


1,628,092  1,509,095 
169,037  142,463 

1,797,129  1,651.558 


34.3361  Fhe 
10,367  0  progr: 
28-^ML 

HisP 

118.46911  Fatri( 
■'9.08.U'  .hare 
56.716  Lr  \ig 
22,63811  • 

- ump 

234,268 1  nissil 
22,6381 
256,9061  ,, 

He  p 
floye 

54:7«^:  z 
8,876  Ci  "“r 
26,574  C  I  I'Utdc 

26,574  G; 
145,571  G;  'Pfl 


YOUNGSTOWN,  OHIO 


Total  Daily  .  1,004,493 

Total  Sunday  .  115,746 


Grand  Total  .  1,120,239  1,069,860 

A.F.A.  HEARS  OF  FARM 
PRICE  RISE  IN  N.  W. 


Total  Daily  .  4,159.405  3,687,794  471,611 

Total  Sunday  .  993,912  853,19)  140.722  G 

Grand  Total . . . 5,153,317  4,540,984  612,333  G 

"Sunday  Herald  linage  includes  American  Weekly  fijgures, 
1935— 86.'863;  1934 — 92,381. 


N’indicator  . 

. (e) 

681.033 

657,814 

Telegram  . 

. (e) 

472,826 

480,797 

Vindicator  . 

. (S) 

161,132 

144.884 

13219  G: 

7,971  L: 
16248C '  lacts 


Total  Daily  .  1,153,859  1.148,61!  5248G;' 

Total  Sunday  .  161,132  144,884  i6.2«C  ■ 


.  1,3  1  4.991  1,29  3,4  9  5  21,496 G  ;  CoDl 

~  •  publ 

AD  DEFENSE  WIDELY  USED  m- 


The  steady  advance  of  good  farming 
with  good  livestock  in  the  grain  belt, 
stabilizing  its  agriculture.  Appellate  Division  Gets  Briefs  on  20,000,000  Circulation  for  A.N.P.A. 

“This  movement  has  been  fostered  by  N.  Y.  Reporter’s  Contempt  Bureau  Series 

the  ‘better  farming’  program  of  the  The  attempt  of  Martin  Mooney,  re-  prom  twenty  to  twenty-five  million 
Tribune’s  publisher,  F.  E.  Murphy,  porter  for  the  A’cto  York  Amcrtcan,  circulation  has  been  given  to  the  series 
famous  developer  of  world  record  Hoi-  to  win  freedom  from  his  sentence  for  of  seven-page  ptromotional  advertise- 
stein  cattle,  on  his  6,000-acre  Femco  contempt  of  court  was  carried  June  7  ments  issued  under  the  joint  auspices  oi 
Farms,  near  Breckenridge,  Minn.,’’  said  liefore  the  .Appellate  Division.  Briefs  j^e  American  Newspaper  Publishers  As- 
the  speaker.  were  submitted  to  the  court  without  cnriati'on  and  the  R  ,rea„ 


MOONEY  SENTENCE  APPEALED 


Minneapolis  Farm  Editor,  Addressing  movement  has  been  tostered  by 

r _ •.  rk  .1  o .  tfie  ‘better  farming’  program  of  the 

Community  Departmental  at  Chi-  Tribune’s  publisher,  F.  E.  Murphy, 

cago.  Says  Blues  Are  Lift-  famous  developer  of  world  record  Hol¬ 
ing — Sales  Climbing  stein  cattle,  on  his  6,000-acre  Femco 

.  Farms,  near  Breckenridge,  Minn.,’’  said 

(NTccm/ to  EriTOk  &  Publisheb)  Speaker. 

(^HICAGO,  June  12  ‘Generous  “There  is  greater  need  than  ever  be- 
spring  rams  have  washed  away  the  fore  to  develop  the  right  kind  of  agri- 
farmer  s  blues  m  the  Northwest  and  culture.  Old  slipshod  ways  of  farm- 


20,000,000  Circulation  for  A.N.P.A. 

Bureau  Series  I 

From  twenty  to  twenty-five  million  i 


“There  is  greater  need  than  ever  be-  argument. 

re  to  develop  the  right  kind  of  agri-  Air.  Mooney  received  the  contempt 


sociation,  and  the  Bureau  of  Advertising 
of  the  A.N.P.A. 


lietter  farm  prices  are  reviving  busi-  jng  > 
ness,’’  said  Charles  F.  Collisson,  farm  again, 
editor  of  Minncaf>olis  (Minn.)  Tribune,  Moi 
in  an  address  before  the  Community  join  ] 
Departmental  of  the  .A.F.A.  on  Tues-  him 
day. 


ing  will  never  make  farm  profits 


sentence  of  30  days  in  jail  and  a  $250 
fine  from  General  Sessions  Judge 
Morris  Koenig  because  of  his  refusal 


More  than  ever,  business  men  should  to  answer  certain  questions  before  the 
join  hands  with  the  farmer,  to  help  March  grand  jury  investigating  the 


him  solve  his  farm  problems. 

“The  days  of  making  a  fortune  out  of 


jKilicy  racket. 

The  reporter,  through  his  attorney. 


_ _  c _  I.  i.-  L-  rue  (lays  oi  maKing  a  loriune  out  oi  ,  -  .  ”  ,  .  r - ’ 

he  farec  th  ft  speculatioii  and  poor  farming  are  obtained  a  writ  ,  ^  ,  .. 

s^i^l  t  goneforever.  Farming  must  now  make  habeas  corpus  staying  the  sentence,  the  senes  were  ordered  by  347  leading 

said.  Lrop  prospects  are  the  best  in  The  attorney  argued  that  the  reporter  newspapers.  Later  the  .-American  Press 

many  years,  in  Minnesota,  the  Dakotas  ••Th»  now,  i'anm  ,toKtc  intoroct  was  privileged  not  to  reveal  his  sources 


The  advertisements  were  prepared  to 
offset  current  criticisms  of  advertising. 
They  sought  to  explain  what  advertis¬ 
ing  has  done  to  promote  the  sale  of  bet¬ 
ter  goods  at  lower  prices  and  to  raise 
the  American  standard  of  living. 

Offered  first  to  members  of  the ; 
A.N.P.iX.  and  the  Bureau,  the  mats  oi  I 


and  Montana. 


The  new  farm  debts  and  interest,  privileged  not  to  reveal  his  sources  Association  presented  the  series,  in  half- 


A  lie  new  laiiii  ueni.»  diiu  iiiieiesi*  e  •  r  •  e  i  •  •  a.  r  r-iz-  j  -i*  i  i 

higher  taxes  and  farm  costs  can  only  information  for  statements  made  in  page  size  to  the  5,526  dailies  and  week- 


“fhe  Northwest  went  wet  this  spring,  farminir  with  eood  live-  articles  on  the  poliev  racket.  .Supreme  lies  which  it  represents.  Similarly,  tht 

and  every  raindrop  is  pure  gold.  Let’s  .  niire-hrerl  sires^  hieh  vields  of  Court  Justice  John  F.  Carew  dismissed  Western  Newspaper  Union,  representing 
forget  we  ever  had  a  drougth  or  dust  i,i„i,  nroducinir  cows  mire  seeds  'be  writ  and  ordered  Mr.  Mooney  re-  3.364  weeklies  and  small  dailies,  is  cur- 


\  A  ,  cr«Ps.  high  producing  cows,  pure  seeds,  Y*-it  ana  ornereo  .Mr 

storm.  Stream  tieds  are  lull  of  water,  .  _  fppHincr”  manded  to  the  custody  o 

**^'“SiinshhIe^  levels  are  rising.  Speaking  before  the  Community  group  serve  the  sentence,  but  t 

Tuesday,  Marlen  E.  Pew.  editor  of  staved  pending  the  appeal, 
fioil  Hiffi,  hn  ^  Editor  &  Publisher,  reaffirmed  that 

with  sprLting  corra^d'S^s  -"'"Cv  newspaper  worthy  of  its  salt  STAFF  CHANGES  IN 

“Moior  car  and  implemf-nt  firms  now  'f  P™niotmg  community  development.  The  following  staff  cha, 
enjoy  a  rush  of  orders.  Farm  lands  are  by  providing  the  reading  eently  effected  on  the  Po.r/. 

selling  again,  at  $10  to  $20  higLr  than  ^''‘bentic  information  con-  Traveler:  Arthur  Tetrid 

1-...  'fi  \  r  ^  niMicr  uiaii  j-eming  private  and  public  affairs  which 


manded  to  the  custody  of  the  Sheriff  rently  using  the  seven  advertisements  in  i 
to  serve  the  sentence,  but  this  order  was  approximately  quarter-page  size.  A  ' 


soil.  High  buying  power  zooms  upward 
with  sprouting  corn  and  grains. 

“Motor  car  and  implement  firms  now 


ayed  pending  the  appeal.  number  of  other  non-member  news-  I 

- -  paper  obtained  permission  to  publish  i 

STAFF  CHANGES  IN  BOSTON  and  requests  for  'he  maU  I 

,  „  .  _  ,  continue  steadily,  indicating  that  the 

The  following  staff  changes  were  re-  present  total  of  9.237  newspapers  using 


ently  effected  on  the  Po.r/mi //erfl/rf  and  the  copy  may  'be  substantially  ig- 


Travelcr:  Arthur  Tetridge  has  been  creased. 


last  vearT  mostlv  to  farmers.  Our  Fed-  k V.  an(.  puD.ic  anairs  wn.cn  transferred  from  the  night  copv  desk  to 
erariand  l^nk  sold  89,000  ^rLTr  the  Hav  citv  de,l-  of  the  Herald-  Ralnh 


the  day  city  desk  of  the  Herald :  Ralph 


n  1933  153’^  ac  2  fo  -  ‘be  prime  mission  siraHon.  dav  d^-  desk:  ireraici;  to  the 

- .  •  nil  yj  .American  press.  •  -  ----  ..  .. 


$4,000,000  last  year,  and  347  farms  so 
far  this  vear. 


state  house  staff ;  Henry  McKenna,  in 


Pointing  out  that  every  “fault  or  charge  of  Traveler  college  sports,  suc- 


‘One  manufacturer  sold  16  carloads  standing  in  the  way  of  our  civil-  ceeds  .Arthur  Siegal  in  the  sports  denart- 


PHOTOGRAPHER  MANHANDLED 

C.  McMonagle.  cameraman  for  the 
Portland  Morning  Oregonian,  was  re¬ 
cently  roughly  handled  when  he  brayjd 


of  washing  machines  in  one  month,  'nation’’ is  subject  to  editorial  resistance,  ment.  who  has  been  made  head  of  the  a  crowd  of  250  belligerent  striking  luiti- 


Building  permits  in  Minneapolis  total  Pew  complimented  the  press  on  its  Traveler’s  sports;  Ralph  Clifford,  for-  her  workers  to  get  pictures  at  the  pick- 
$2,0(X),tK)0  this  year,  compared  with  Presentation  of  the  comple.x  problems  mer  golf  writer,  Boston  Traveler,  is  eted  Stimson  lumber  mill  near  Forest 

ti  /2Vin(ui  _ .1..  i_  _  of  e-overnment.  He  deiilored  demasro-  nr4\i»  /'rk\'#»rir»or  moJrkt-  K'icaK'tiII  Cirnv#*  OrA  wRiIa  fAncirvt^  in  fVio  rATPnt 


$1,000,000  in  the  .same  months  last  vear.  government.  He  deplored  demago 
$750,000  in  1933.’’  '  guery  and  dictatorship,  concluding  tha 


Six  good  reasons  for  this  business  re¬ 
vival  were  cited : 

Showers  and  sunshine. 

Better  farm  prices,  11  per  cent  above 
the  pre-war  average. 


ot  government.  He  deplored  demago-  now  covering  major  league  baseball  and  Grove.  Ore.,  while  tension  in  the  recent 
guery  and  dictatorship,  concluding  that  Jack  Rvder  has  been  transferred  from  Northwest  sawmill  strike  was  at  its 
’’the  best,  most  urgent,  indeed  the  the  night  copv  desk  to  dav  make-np  of  height.  McMonagle’s  camera  was 
indispensable  need  of  the  hour  in  com-  the  Traveler.’  snatched  from  him  and  smashed  on  the 


*’the  best,  most  urgent,  indeed  the 
indispensable  need  of  the  hour  in  com¬ 
munity  service  is  free,  open,  full  honest 
press  reporting  and  firm  eclitorial  lead¬ 
ing  that  will  encourage  the  peojile  to 


Federal  farm  loans  have  lifted  the  '"^^e  democracy  work.’’ 


fear  of  foreclosure  from  thousands  of 
families. 

Millions  in  crop  production  loans  to 


“It  must  work  locally  before  it  can 
work  nationally,”  he  said. 


P.  E.  WARBURG  RESIGNS 

Paul  E.  W'arburg,  editor  of  the  .Asso¬ 
ciated  Features  Syndicate,  has  resigned. 
Mr.  Warburg  started  his  journalistic 
career  c.n  the  Brooklyn  Daily  Eagle,  at 


height.  McMonagle’s  camera  was 
snatched  from  him  and  smashed  on  the 
pavement.  Two  other  men,  a  deputy 
sheriff  and  a  strikebreaker,  were 
beaten. 


GROAT  IN  HOSPITAL 

Carl  D.  Groat,  editor  of  the  CinciH- 


.Among  other  speakers  at  the  Com-  the  age  of  15.  He  was  associated  with  nati  Post  and  former  German  corre- 


^'’’’^ben  farmers,  to  buy  feeds  and  seeds,  nuinity  sessions  were  Don  E.  Mowery,  the  .Vere  York  World  at  the  time  of  sixindent  of  the  United  Press  during  the 

Vlllll/‘»nc  Xl’  T:* _ 1.  _  /'I _ 1 _ T7  tl-a.  l  .  tmr  ..  m.f  '■  ® 


Millions  more  in  crop  benefit  pay¬ 
ments  distributed. 


W.  Frank  McClure,  Charles  F.  Hat 
field,  and  W.  E.  G.  Gaillard. 


its  sale  and  later  became  sjKirts  editor 
of  the  Winnipeg  Tribune. 


World  War,  was  operated  upon  re¬ 
cently.  He  is  reported  out  of  danger. 


Editor  &  Publisher  for  June  15,  19  35 
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or 

«.10I  I 

93.633  I 

■2-651  I! 

39.3121 

39,673  L 

75.r2Jl 
34.923  G 
_>4,2321 

279.004 1 


13.717  G 
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OPPORTUNITY  FOR  AD 
MANAGERS  SHOWN 

^on>l  Advertiaer*’  Conference,  A. 
p  A.  Departmental,  Conduct* 
5ympo>ium  on  Problems  of 
Era  of  Sales  Promotion 

(i'/’etiJl  to  Editor  &  Publisher) 

Chicago,  .lune  11 — The  National  Ad- 
irftisers'  LunftTcncc,  conducted  as  a 
Lartmental  of  the  31st  annual  con- 
of  tl'c  Advertising  h'ederation 
(,  .America,  held  two  sessions  today, 
morning  session  was  conducted  by 
G.  Bol  ton.  LaSalle  K.xtension  Uni- 
icrsit.v,  and  the  afternoon  assembly  was 
!  jjiected  by  Ralph  Leavenworth,  ilirector 
I  advertising,  W'estingliouse  Llectric 
1  jJd  Maiiuiticturing  Co. 

The  major  portion  of  the  niorning's 
■rograni  was  in  the  nature  of  a  syinpo- 
on  "The  .'Vdvertisiiig  Manager — 
His  Problems  and  rerformances.”  Mrs. 
Patricia  tiordon.  Princess  Pat,  Ltd.,  had 
.barge. 

.Marvin  Harms,  Premier- Pahst  Sales 
uinipitiy,  -Milwaukee,  opened  the  dis- 
.ussion  with  an  exixisition  entitled 
'Cunsiinier — Vour  .Attention,  Please !” 
He  [iresented  the  various  methods  em- 
iloved  by  his  organization  to  attract  the 
liiiisunier  to  the  product.  The  plan, 
which  calls  for  newspaper,  magazine, 
lUtdoor  and  radio  advertising,  was  pre- 
•oited. 

Speaking  on  “Research — The  Main- 
.priiig  of  .-Advertising,"  Kenneth  Laird, 
the  Western  Company,  jiointed  out  the 
idvantages  of  skilled  research.  He 
warned  advertisers  against  the  abuse  of 
facts  uncovered  by  research,  and  indi- 
uitfd  ih(ir  value  when  properly  applied. 
John  r>.  Gibson,  AVestern  Llectric 
Company,  discussed  practical  aspects  of 
nublicity.  He  described  the  technique 
employed  to  get  by  the  copy  desk. 

The  concluding  address  of  the  morn¬ 
ing  session  was  delivered  by  Joseph  M. 
Kraus,  A.  Stein  &  Co.,  Chicago,  on  the 
lubjeck  "The  Dealer — llie  Real  Boss.” 
Mr.  Kraus  showed  the  importance  of 
the  dealer  to  the  advertiser,  emphasized 
the  position  of  the  dealer  in  the  pro- 
lixer-dealer  relationship. 

Leo  Nejelski.  Swift  &  Co.,  the  initial 
-peaker  of  the  afternoon  session,  said 
that  there  should  he  no  mystery  in  ad¬ 
vertising;  he  held  that  it  should  be  used 
to  disseminate  commercial  news. 

W.  B.  Rickertts.  of  Booz  &  Pry  Sur- 
•■ej'S,  in  a  lecture  illustrated  with  slides, 
discussed  new  methods  of  making  con- 
lunier  surveys. 

"Effective  Dealer  Tie-up  Through 
Spot  Radio  Programs”  was  given  by 
Duane  AV^anamaker,  General  Household 
I’tilities  Company.  He  emphasized  the 
importance  of  the  small  radio  station  for 
local  broadcasting. 

Dailies’  Cotie  Ends; 
Further  Action  Studied 

The  code  for  the  daily  newspaper 
publishing  business  comes  to  a  formal 
Old  June  16 — at  11:55  A.  M.,  Lastern 
Standard  Time,  according  to  S.  M.  AVil- 
liams,  manager  of  the  code  authority. 

Publishers  have  been  counselled  to 
haul  down  their  Blue  Eagles,  if  they 
already  have  not  done  so,  on  that  date. 

The  national  code  committee,  which 
was  recently  organized  with  Howard 
Davis.  .A’ne  York  Herald  Tribune  bus¬ 
iness  manager,  as  Chairman,  stands 
ready  to  protect  publishers'  interests 
when  and  if  need  arises. 

Editok  &  Pi  BLisHKR  was  informed 
this  week  that  the  code  authority  has  a 
'urplus  "in  the  neighborhood  of  i^O.OOO” 
from  ciKle  administration.  Following 
the  appeal  two  weeks  ago  that  this 
money  he  held  for  jiossible  expenses  of 
the  code  committee,  the  majority  of 
code  assentors  have  acquie.sced.  Those 
w^ho  want  their  rebates  will  obtain  them 
after  liipiidation  of  the  code  authority. 
Mr.  Williams  has  (lO  days  to  liquidate 
the  code  authority's  affairs. 

Mr.  Davis  said  this  week  he  expected 
to  name  a  suL'-committee  for  the  na¬ 
tional  code  group,  which  will  have  the 
iwwer  to  act  for  the  large  committee. 


1.  P.  &  P.  HAS  ANNUAL  MEETING 

Graustein  Says  Paper  Volume  Is  “Sat¬ 
isfactory”,  Though  Price  is  Low 

Liquidation  of  the  International  Se¬ 
curities  Company,  with  division  of  its 
assets  between  ttie  International  Paper 
Company  and  the  international  l^aper 
and  i^ower  Comiiany  has  been  ratified 
by  stockholders  ot  international  i’aper 
and  Power,  it  was  announced  at  the 
company’s  annual  meeting  June  12  in 
Boston. 

The  paper  division  during  the  year  re¬ 
duced  funded  debt,  increased  working 
capital  and  put  back  substantial  sums 
into  property  to  increase  efficiency.  A. 
R.  Graustein,  president,  pointed  out.  He 
classed  volume  in  the  paper  business  as 
"reasonably  satisfactory,”  with  pub- 
lisliers'  consumption  of  newsprint  1  to 
8  jicr  cent  above  1933. 

The  price  of  newsprint  is  inadequate, 
he  feels,  as  the  company  is  selling  news¬ 
print  at  a  loss  of  several  dollars  a  tijii, 
figuring  interest  and  depreciation.  No 
advance  in  price  is  likely,  Mr.  Graus¬ 
tein  believes. 

Mr.  Graustein  said  that  the  paper  end 
of  his  company’s  business  reduced  its 
debt  $3,420,000  during  the  year,  and 
sjient  $1,112,000  in  special  repairs  and 
$1,398,000  on  capital  account  in  addi¬ 
tion  to  ordinary  maintenance  to  increase 
property  efficiency.  AVorking  capital 
was  $228,<XX)  higher  at  the  end  of  1934, 
and  a  $1,000,000  bank  debt  was  liqui¬ 
dated. 

Replying  to  a  stockholder,  Mr.  Grau¬ 
stein  revealed  that  his  investment  in 
the  company  is  about  $3,000,000,  of 
which  roughly  $2,750,000  went  directly 
into  the  company’s  treasury. 

He  added  that  his  investment  had  no 
bearing  on  his  $95,000  salary.  This 
amount,  he  said,  is  less  than  he  was 
earning  before  he  became  associated 
with  the  company.  In  his  eleven  years’ 
service  with  the  company,  he  has  never 
sold  a  share  of  his  holdings,  he  told  his 
critic. 


SUES  OVER  CAMEL  AD 

Gentleman  Steeplechase  Rider  Wants 

$250,000  for  Use  of  Photograph 

Crawford  Burton,  a  gentleman  steeple¬ 
chase  rider,  has  filed  a  libel  suit  for 
$250,000  damages  in  Manhattan  Supreme 
Court  against  William  Esty  &  Co., 
Inc.,  advertising  agency.  The  plaintiff 
also  charges  violation  of  his  rights  of 
privacy  in  connection  with  an  alleged 
misuse  of  his  photograph  in  connection 
with  an  advertisement  for  Camel  cigar¬ 
ettes. 

The  complaint  charges  that  during 
October,  November  and  December,  1934, 
"the  defendants  wantonly,  carelessly  and 
repeatedly  released  for  publication  and 
caused  to  Ije  published  in  various  news- 
pajiers  and  magazines  certain  scandalous, 
indecent  and  defamatory  advertising 
matter  in  a  Camel  cigarettes  advertise¬ 
ment.” 

Exhibit  A  in  the  suit  is  a  photograph 
used  in  the  advertisement  which  the 
plaintiff  asserts  injured  his  reputation. 

A  denial  was  entered  to  the  allega¬ 
tions  and  a  defense  that  on  August  12, 
1934,  Burton  was  paid  $500  and  signed 
a  statement  permitting  the  use  of  his 
photos  and  the  testimonial,  was  asserted. 
The  defendants  also  set  forth  that  they 
acted  wit'hout  malice. 


HANDBILL  UCENSES  STAND 

Plea  By  Printers  Upheld  By  Okla¬ 
homa  City  Council 

•■Agreeing  with  Oklahoma  City  job 
printers  and  handbill  distributors  that 
revocation  of  handbill  distributing 
licenses,  would  affect  the  job  printing 
business  adversely,  the  city  council 
June  4  rejected  the  proposed  license 
revocation  amendment. 

The  amendment  was  opposed  by  more 
than  ,30  job  printers  and  handbill  com¬ 
pany  representatives,  under  existing  or¬ 
dinances,  the  only  remedy  is  the  arrest 
of  the  individual  peddler  if  he  is  caught 
leaving  handbills  at  residences  posted 
against  them.  Several  charges  have 
been  filed  hut  were  dismissed  when  the 
police  found  they  had  no  money. 


IMPROVEMENT  IN  MARKET 
DATA  IS  SOUGHT 

(Cuntinued  from  page  11) 


deliberate  intent  and  purpo.se  of  read¬ 
ing  the  advertising. 

"In  addition  to  the  choice  souls  who 
turn  directly  to  the  want  ads  or  to  the 
amusement  section  or  to  the  furniture 
offerings  or  to  the  department  store 
pages,  there  are  others  who  stumble 
carelessly  into  an  advertisement  now  and 
then  or  are  lured  into  reading  an  oc¬ 
casional  copy  gem  as  they  try  to  keep 
on  the  main  road  and  absorb  fifty  to 
one  hundred  columns  of  reading  matter 
in  an  hour. 

"It  is  this  fraction  of  the  total  cir¬ 
culation  which  jiays  the  jiaper  hills  and 
salaries  and  rent  and  light  and  heat, 
which  makes  up  the  delicit  incurred  in 
rotailing  a  product  for  less  than  its  cost 
of;  production.  It  is  these  ad-readers 
wlio  make  attainable  that  golden  goal- 
profits. 

"I  consider  that  the  development  of 
resiionsiveness  to  advertising  among  his 
readers  is  an  obligation  which  the  pub¬ 
lisher  owes  to  those  to  whom  he  sells 
space.  1  consider  it  his  duty  to  use 
consistent  advertising  to  make  his 
readers  do  these  three  things,  (1)  read 
and  resixind  to  want  ads;  (2)  read  and 
respond  to  local  advertising,  and  (3) 
read  and  respond  to  general  advertising. 

"When  a  publisher  takes  money  for  a 
few  lines  of  agate  type  buried  among 
columns  of  agate  type,  he  assumes  the 
oliligation  of  inducing  a  reasonable  num- 
tier  of  prospects  to  scrutinize  the  copy. 
When  he  offers  want  ads  for  sale  he 
claims  to  have  established  a  market  fre¬ 
quented  by  large  numbers  of  buyers.  It 
is  up  to  him  to  do  whatever  is  neces¬ 
sary  to  keep  that  market  full  of  buyers. 
Want  ads  must  have  display  advertis¬ 
ing  as  their  spokesman,  they  must  have 
constant  ballyhoo  to  keep  the  crowds 
coming  to  them.  Crowds  attract  crowds. 
Crowds  make  markets.  Here,  if  any¬ 
where,  advertising  begins  at  home. 

“Of  course  the  normal  inclination  of 
the  majority  of  readers  is  to  concen¬ 
trate  their  attention  on  the  news  of 
editorial  columns  and  to  ignore  all  ad¬ 
vertising.  The  most  successful  pub¬ 
lishers  have  found  that  it  is  to  their 
selfish  interest  to  devote  special  atten¬ 
tion  to  making  readers  more  conscious 
of  the  advertising  columns,  more  delib¬ 
erately  attentive  to  them,  more  reliant 
on  statements  made  in  advertising — in 
short,  more  responsive.  This  is  a  long 
tedious  process  but  it  yields  rich  re¬ 
wards,  it  makes  one  publication  pay 
better  than  another— and  you  all  know 
that  those  publications  in  each  field 
which  enjoy  outstanding  reader  respon¬ 
siveness  are  outstandin"'--  — ofitable.” 

.At  the  Tuesday  session  the  promotion 
men  talked  about  how  to  advance  the 
business  of  newspapers  in  depression 
years,  the  discussion  being  led  by  Char¬ 
les  L.  Baum,  Portland  (Ore.)  Journal. 

John  Koepf,  promotion  manager  of 
Cincinnati  Post,  led  a  discussion  on  “A 
good  promotion  man — his  background 
and  training.” 

C.  E.  Hooper,  of  Clark  Hooper,  Inc., 
gave  an  illustrated  lecture  on  advertis¬ 
ing  copy,  the  result  of  an  investigation 
into  popular  psychology,  indicating  var¬ 
ious  effects  produced  by  illustrations 
and  text.  One  discovery  was  that  it  is 
perilous  for  promotion  copy  writers  to 
imitate  successful  display  advertising. 
Iiecause  the  public,  familiar  with  such 
copy,  often  gives  the  wrong  advertiser 
the  credit. 

Marlen  E.  Pew,  editor  of  Editor  & 
PrnLisiiF.R,  made  a  plea  for  advertise¬ 
ments  for  newspapers  which  do  more 
than  merely  register  in  the  mind  of  the 
advertising  buyer  the  circulation  and 
linage  standing  of  a  given  newspangr. 
"These  are  important  when  they  show 
significant  shifts”,  he  said,  but  it  seems 
to  me  that  a  greater  duty  is  to  make 
advertisements  personalize  newspapers, 
indicating  what  thev  are  doing  in  their 
local  communities,  how  they  stand  in  the 
esteem  of  the  home  readers,  what  are 
their  feats  and  editorial  purposes.  R.v  a 
process  of  association  of  ideas,  the 
reader  of  such  advertising  will  come  to 


a  decision  as  to  the  pulling  power  of 
the  paper,  and  whether  or  not  it  is  a 
desirable  advertising  medium.  The 
newspaper  that  is  doing  worth-while 
things,  holding  the  attention  and  com¬ 
manding  the  esteem  of  the  home-tQwu 
audience,  is  manifestly  a  good  buy  foi 
the  national  advertiser.”  Mr.  Pew  said 
that  every  newspaper  possesses  charac¬ 
teristics,  traits  and  attitudes  that  aje 
distinctive,  and  urged  that  these  special 
(jualities  may  be  the  best  basis  for  pro¬ 
motional  copy. 


SPECIAL  LIBRARIANS 
MEET  IN  BOSTON 


Group,  of  Which  Newspaper  Librari¬ 
ans  Compose  Most  Active  Section, 
Holds  Annual  Session  With 
150  in  Attendance 


I  Special  to  Editor  &  Publisher) 

Boston,  June  12 — The  Special  Libra¬ 
ries  .Association  organized  for  the  pro¬ 
motion  of  the  collection,  organization, 
and  dissemination  of  information,  the 
development  of  the  usefulness  and  effi¬ 
ciency  of  special  libraries  and  other  re¬ 
search  organizations,  and  for  the  ad¬ 
vancement  of  the  members’  professional 
welfare,  held  their  twenty-seventh  an¬ 
nual  conference  in  Boston  for  four  da\s 
beginning  June  11  with  150  in  attend¬ 
ance. 

The  newspaper  group  began  its  series 
of  formal  and  informal  meetings  by  dis¬ 
cussing  at  the  breakfast  conference,  on 
Wednesday  morning,  “Some  New  Ref¬ 
ence  Books,’’  by  Miss  Marie- Anne  E. 
AValker,  librarian  for  the  .Vcw  York 
Times.  I-'ollowing  this  discussion,  Mr. 
Alvah  Blanchard,  manager  of  the  na¬ 
tional  advertising  department  of  the 
Christian  Science  Monitor,  talked  on 
“Advertising  and  the  Library.” 

William  Alcott,  librarian  for  the  Bos¬ 
ton  Globe,  and  chairman  of  the  panel 
committee,  talked  to  the  group  of  other 
newspaper  librarians  on  “Preventing 
loss  of  library  material.”  The  mem¬ 
bers  of  the  panel  attending  were:  Paul 
P.  Foster,  librarian  of  the  Philadelphia 
Ineiuirer;  Stephan  A.  Greene,  librarian 
of  the  Prozndence  Journal;  Susan  M. 
Meara.  librarian  for  the  Boston  Amer¬ 
ican ;  and  Agnes  J.  Petersen,  librarian 
for  the  Mihvaukee  Journal. 

On  AA'^ednesday  afternoon  the  news¬ 
paper  group  held  its  meeting  in  the 
Statler  hotel,  where  Maurice  Symonds, 
librarian  for  the  New  York  Daily  News 
gave  an  e.xhibit  and  discussion  on  “The 
Romance  of  a  Picture:  Its  Travels  from 
Photographer  to  Files.” 

Thursday  afternoon  the  newspaper 
group  visited  the  Qiristian  Science  Pub¬ 
lishing  Society,  where  a  discussion  was 
led  by  .Aliss  Peterson  on  “Clearing 
House  of  Difficult  Questions.” 

.A  nominating  committee,  composed 
of  AVilliam  Alcott,  Librarian,  Boston 
Globe,  chairman;  Stephen  A.  Green,  li¬ 
brarian.  Providence  Journal,  and  Ford 
M.  Pettit,  librarian,  Detroit  News,  pre¬ 
sented  the  following  names  for  election 
as  officers  of  the  newspaper  group : 
Ralph  J.  Shoemaker,  assistant  librarian,. 
Philadelphia  Evening  Public  Ledger, 
chairman ;  vice-chairman.  Matt  Redding, 
librarian.  New  York  World-Telegram; 
Mary  H.  Welch,  assistant  librarian. 
Boston  Globe,  for  secretary-treasurer ; 
executive  committee,  Blanche  L.  Daven- 
jiort,  librarian,  Christian  Science  Moni¬ 
tor,  and  Agnes  J.  Petersen,  librarian. 
Milwaukee  Journal.  These  were  elected 
and  will  preside  during  1935-19,36. 

The  presiding  officers  for  the  past 
year  turned  over  to  the  officiating  mem- 
liers  the  work  of  the  newspaper  group, 
which  is  by  far  the  most  active  of  any 
of  the  other  branches  of  the  library 
as-sociation.  Blanche  L.  Davenport  has 
been  the  chairman  of  the  newspaper 
group  during  the  past  year. 

JOINS  NEWS  BUREAU 

Everett  T.  Tomlinson,  Jr.,  former 
jiresident  of  Doremus  &  Co.,  New  York, 
has  been  appointed  business  manager  of 
the  New  A'ork  News  Bureau  .Associ¬ 
ation.  He  has  recently  been  vice-presi¬ 
dent  of  Fenner  &  Beane,  financial  house. 
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COL.  KNOX  URGES  MERCHANTS  STUDY 
USE  OF  SPA^  NOT  MERELY  COST 

Tell*  Retail  Advertisers  Publishers  Would  Cooperate  in  Copy  Re- 
••••■ch — Department  Stores  Spending  65%  of  Funds 
on  Nevrspaper  Space 

^  Pubi.isher)  consumer  al>out  it  ill  the  most  temiitiiin 
HlLAuO,  June  12 — Make  lirst  a  way,  creating  a  store  atmosphere  tliat 
g|)od  newsiiaper — not  for  the  adver-  is  radiated  in  its  advertising, 
tiser  but  for  the  leaders.  O.scar  R.  Strauss,  advertising  maii- 


F.  A.  Urges  Hard-Hitting 
Copy  to  Aid  Recovery 


(Continued  from  page  4) 


way  out  of  advertising..  V\''e  all  know 
the  percentage  of  it  is  extremely  small, 
but  of  course  it  tends  to  discredit  all 


consumer  about  it  in  the  most  tempting  advertising  with  the  consumer.  Self¬ 
way,  creating  a  store  atmosphere  that  oitcfcst  ol  advertising  people  is  taking 


good  newsiiaper— not  tor  the  adver-  is  radiated  in  its  advertising.  rapidly  than  we  realize, 

tiser  but  for  the  leaders.  (Jscar  R.  Strauss,  advertising  man-  “Nevertheless,  we  must  not  relent,” 

This  was  the  keynote  of  the  .address  ager.  Rich’s,"^  Inc.,  Atlanta,  gave  the  warned  his  audience.  “.Advertisers, 
of  (_ol.  I*  rank  Kntix,  publisher,  L  hicago  convention  a  summary  of  figures  which  publishers  of  advertising,  prejiarers  of 

Daily  \e~u>s.  in  his  address  before  the  the  N.R.D.G.A.  has  compiled  showing  advertising  must  ever  be  alert  to  the 

Sales  Promotion  Division,  National  Re-  the  breakdown  of  the  advertising  dollar  task  of  eliminating  the  rotten  apples 

tail  Dry  Goods  Association,  at  this  for  deiiartnient  stores,  as  follows :  from  the  advertising  barrel. 


mornings  session.  Col.  Knox  sinike  on 
the  subject.  “What  can  a  newspaper  do 
for  the  advertiser?”. 

“.A  good  newspaper  is  a  silent  partner 
in  every  business  in  the  community,” 
observed  the  speaker. 

“The  local  newspapers  and  the  local 
stores  reflect  the  character  of  the  com¬ 
munity.  They  supplement  each  other. 


Newspajier  linage  (>5  cents. 

Pro<luction  4  cents. 

Miscellaneous  media  5  cents. 

Radio  broadcasting  3  cents. 

Direct  mail  3  cents. 

-Advertising  payroll  8  cents. 

Displays  10  cents. 

Other  2  cents. 

Newspapers,  Mr.  Straus  said,  will 


from  the  advertising  barrel. 

“The  Advertising  Federation  of 
Anterica  will  go  on  as  it  has  been 
doing  for  six  or  seven  years  with  its 
educational  program  designed  to  im¬ 
prove  the  public  understanding  of  ad¬ 
vertising,  and  its  mutual  service  to 
business  and  consumer.  Millions  of 
consumers  are  hearing  and  seeing  our 


The  newspaper  which  excludes  items  always  be  the  staff  of  life  of  depart- 
'J*  publicity,  is  contributing  to  the  ment  store  advertising. 


building  of  a  better  newspaiier,  and  by 


Newspapers,  Mr.  Straus  said,  will  story  alxmt  advertising.  men's  Home  Companion,  entitled  “Let’i 

ways  be  the  staff  of  life  of  depart-  "Some  of  them  likewise  read  aTOut  c^f^rp  It  ”  The  play  was  a  pointed 
fnt  store  advertising.  themselves  as  guinea  pigs,  thus  design-  to  critics  of  advertising.  In- 

“The  passing  of  tlie  NRA  returns  to  ated  by  certain  self-anointed  protectors  i„  the  cast  of  characters,  enacted 


from  a  “wholesome  mental  matching’ 
of  the  advertiser  and  his  agent,  Mr. 

Lasker  made  the  following  observation 

“Leadership  and  inspiration  must 
come  from  the  advertiser,  for  no  ad-  N.  Y. 
vertising  agent  can  bring  success  to  a  .ui 

client  who  does  not  possess  the  elements  * 

of  success  without  him.” 

Beside  having  a  central  idea,  advertis¬ 
ing  must  have  news  value  and  cadence.  ,\rthu 
Mr.  Lasker  asserted.  dra 

G.  R.  Schaeffer,  Marshall  Field  &  ft, raid 
Co.  publicity  and  sales  promotion  mana¬ 
ger  and  general  chairman  of  the  con¬ 
vention  iirogram  committee,  presided 
at  the  ojiening  luncheon  session.  He 
introduced  Mayor  Edward  J.  Kelly  of 
Chicago,  Richard  J.  Tliain,  Carso^ 

Pirie  Scott  &  Co.,  jircsident,  Chicag* 
I'ederated  .Advertising  Club,  and  Mer¬ 
cedes  Hurst,  president.  Women’s  .Ad¬ 
vertising  Club  of  Chicago,  who,  in  tuni 
welcomed  the  delegates  to  the  city. 

The  session  concluded  with  a  satirical 
one-act  play,  written  by  .Anna  Stecie 
Richardson,  associate  editor  of  lVo~ 
men's  Home  Companion,  entitled  “Let’s 
Scarp  It.”  The  play  was  a  pointed 


the  same  token  it  liecomes  a  better  ad-  our  hands  the  responsibility  of  protect-  of  humanity,  who  want  to  save  us  all  ,„ejnbers  of  various  women’s  ad 
\eiTising  medium  for  the  merchant,”  he  ing  the  integrity  of  retail  advertising  from  something  and  incidentally  of  yprfjsjng  clubs,  were  the  following; 

t  •  retaining  those  trade  practices  course,  sell  us  some  books  at  a  profit.  Louise  C.  Grace,  Detroit:  Edythe 

I  hanks  to  its  substantial  advertising^  which  have  served  to  safeguard  the  Much  of  their  criticism  is  so  ill-tem-  Melrose,  Cleveland;  Margaret 


revenue,  the  newspaper  has  ceased  to  best  interests  of  both  the  consumer  and  pered  and  encomiasts  so  many  pro-  St.  I-ouis;  .Anna  j.  Peterson,  tdOCT  ' 

be  exclusively  an  editorial  product,  and  ourselves,”  said  Paul  E.  Murphy,  ad-  ducts  which  the  public  has  tried  and  is  Q,icago;  Janet  MacRorie,  New  York;  I'earsbe 
it  has  tecome  a  quasi-commercial  prod-  vertising  manager  of  Frederick  Loeser  with,  that  its  doubtful  if  their  p  Bernhardt,  Milwaukee;  Met-  nr  Col 

net,  he  observed.  It  has  only  been  &  Co..  Brooklvn.  and  chairman  of  the  influence  will  grow — larticularly  if  we  ^  Chicaeo:  and  Helen  Shaw 


since  newspapers  have  been  financially 
independent  that  you  have  had  a  free 
press.” 


&  Co.,  Brooklyn,  and  chairman  of  the 
Sales  Promotion  Division,  in  the  clos¬ 
ing  session  of  the  convention. 

Mr.  Murphy  urged  that  the  N.  R. 


rill  grow  ^jiarticularly  if  we  Hurst.  Chicago;  and  Helen  Shaw  known 


keep  our  house  in  order.  The  common  Detroit, 

sense  and  innate  fairness  of  Mr.  ana  _ 


Mrs.  Consumer  make  them  a  jury  with 


Col.  Knox  held  that  the  competition  D,  (j,  A.  retain  as  its  j^uide  the  standards  which  we  can  confidently  rest  our  case. 


li^ween  newspapers  has  had  a  construe-  of  advertising  practice  adopted  pre-  Albert  O.  Lasker,  president  of  Lord 


tive  eff^t  upon  the  newspaper  business,  viously  by  the  Sales  Promotion  group,  &  Thomas  advertising  agency,  gave  a 


SPRINGFIELD  PRINTERS 
PUBLISH  TABLOID 


He  said  that  it  has  compelled  publish-  and  made  a  plea  for  the  elimination  of  thought-provoking  talk  at  the  oiiening 


ers  to  furnish  adequate  luul  news  cov-  such  exhibitions  as  the  price  wars  which  general  session  Monday.  He  discussed 


erage,  world  news  and  disinterested  and  recently  broke  out  in  New  York.  the  fundamentals  of  modern  advertis- 


comment  on  events  and  He  observed  that  all  of  the  current  history,  crediting  John  E.  Kennedy 


their  baring  on  the  interests  of  the  agitation  for  new  refinements  in  adver-  with  teing  the  father  of  the  “sales- 


Strikers*  Paper  Confinefl  to  Local 
Newt  —  State  Board  Expected  to 
Take  Action  Soon — Regular  Pok- 
lication  of  Dailies  Continuea 


community,  state  and  nation. 

He  deplored  the  practices  of  some 


tising  technique  is  secondary  to  the  job  manship-in-prinP’  concept. 


of  insisting  that  the  advertising  man-  “The  dramatic  change  in  the  concept 


newspapers  in  employing  prizes,  pre-  ager  has  the  right  items  to  display  in  of  advertisers  toward  advertising,  the 


miuiiis  and  contests  to  boost  circulations, 
and  said  that  this  parallels  in  effect  the 
practices  of  retail  stores  that  rely  ex¬ 


department  store  copy. 


birth  of  creative  effort  in  advertising 


The  Sales  Promotion  Division  held  a  agencies,  the  geometric  increases  year 


two-day  session  at  the  Hotel  Stevens,  after  year  in  advertising  volume,  the 


ciusively  on  price  api^l.  Progress,  he  Tlie  initial  session  was  addressed  by  amazing  development  of  new  advertisers 


said,  is  made  bo^  by  newspapers  and 
stores  which  strive  constantly  to  im¬ 
prove  their  product  and  service  to  the 
public. 

The  question  of  cost  of  newspaper 


R.  V.  Tossell,  advertising  director  of 
LaSalle  &  Koch  Co.,  Toledo,  who  ex¬ 
plained  how  advertising  can  be  capital¬ 
ized  in  the  projection  of  the  retail 


— all  these  things  came  to  pass  follow¬ 
ing  the  Kennedy  definition,”  said  Mr. 
Lasker. 

Mr.  Lasker  told  of  his  first  meeting 


establishment  as  a  community  institution  over  30  years  ago  with  John  Kennedy, 


space  IS  no  more  important  than  the  ex-  carrying  on  an  essential  public  service,  who  previously  had  been  in  the  Cana- 


liert  use  of  the  space  bought.  Col.  Knox  The  duties  and  function  of  a  store’s  dian  Northwest  Mounted  Police.  It 

r«*minrl#»/f  hie  onHiam/^A  X.T.»  _  .  .  ...  _ _ i..  ...i.-.  . 


•  t  •  .  .  ..  XT  1  -  X  iic  uuiica  aitu  ux  a  aivftco  y- - -  -  - - - 

♦  ».-  i>..f*  made  a  plea  sales  promotion  manager  were  outlined  was  Mr.  Kennedy  who  said 

tor  l)CttCr  CODV.  He  advmeH  _ 1  J? _ ]  L  TifMi? _  TT  _ ]  tKiA  fhs 


for  lietter  copy.  He  advised  advertis¬ 
ing  directors  to  study  the  medium  used 
and  to  fit  copy  to  the  class  of  readers 
reached. 


and  discussed  by  William  H.  McLeod, 
Wm.  Filene’s  Sons  Co.,  Boston;  Wil- 


“Convince  the  reader  that  he  should 
BUY  because  it  is  in  HIS  interest  to 


Ham  Howard,  publicity  director,  Gim-  huy,  rather  than  because  you  want  to 
bel  Bros.,  New  York;  Mary  M.  Murphy,  SELL  him. 


T-u. _ _ 1  ■  ,  ,  oci  Drus.,  .\cw  loiK,  -n«tiy  .ii.  .viuipiiy, 

if  a  sumrnarized  the  findings  sales  promotion  manager.  The  Fair 

of  a  recent  survey  showing  the  relation  Store  Chicago  and  W  L  Stenseaard 

/  A  \  T  1  -  •  •  I-  .  .  Chicago. 

^  (.\)  in  lo  cities,  where  advertising  Tuesday  afternoon’s  session  was  ad- 


Mr.  Lasker  illustrated  his  talk  by 
telling  how  Kennedy  had  quadrupled  a 
washing  machine  company’s  business 
and  multiplied  its  profits  by  introducing 
his  concept  of  advertising  into  this 


linage  averaged  110  per  cent,  of  1929,  dressed  by  H.  H.  Bishop,  Robert  Simp-  film’s  copy.  He  told  how  Kennedy  sub¬ 


sales  averaged  113  per  cent,  of  1929.  son  Co.  Toronto;  Olin  Stansbury,  stituted  tiie  toiiowing  uirect  ana  newsy 

(B)  In  15  cities,  where  advertising  Marshall’  Field  &  Company,  Chicago:  appeal:  “Let  this  machine  do  your 

Image  averaged  105  jier  cent,  of  1929,  W  Z  Tucker  Wieboldt  Stores  Inc  work  for  you  while  it  pays  for  itself 

sales  were  103  per  cent.  Chicago;  and  John  Wood,  B.  Altman  &  for  the  company’s  former  ad  headed: 

(G)  In  15  cities,  where  advertising  Co.  New  York.  Dont  be  chained  to  the  washtub. 

linage  averaged  98  per  cent,  of  1929,  ’  *  ' _  Mr.  Lasker  also  cited  Plymouth’s 

sales  were  94  per  cent.  ’  JOIN’S  TUGWELL'S  STAFF  brave  challenge  to  Ford  and  Chevrolet 

(D)  In  15  cities  where  advertising  to  Editok  &  Publisher)  in  the  low-priced  automobile  field  with 


stituted  the  following  direct  and  newsy 
appeal :  “Let  this  machine  do  your 


VV  .  X  UV.IVC1  ,  kVIClJUlUl  wJlkJlCS,  Xllk..,  .  •'  »  p  1  1  1  1 

Chicago;  and  John  Wood,  B.  Altman  &  for  the  company  s  former  ad  headed: 
Tn  Vrirt  Dont  be  chained  to  the  washtub. 


sales  were  94  per  cent. 

(D)  In  15  cities  where  advertising 
linage  averaged  89  per  cent,  of  1929, 
sales  were  86  per  cent. 


Mr.  Lasker  also  cited  Plymouth’s 
brave  challenge  to  Ford  and  Chevrolet 
in  the  low-priced  automobile  field  with 


(By  telegraph  to  Editor  &  Purliibu)  r,rely  \ 
Springfield,  Mass.,  June  13 — Pnbb-  account 
cation  of  a  twelve  lage  local  tahloii  Mr. 
the  Springfield  Journal,  by  the  striking  placate 
printers  of  the  four  SjM-ingfield  newspi-  nag  as 
pers  is  the  highlight  of  the  situation  thtju: 
heifi  in  the  fourth  week  of  the  strike.  He  re< 
Of  more  importance  but  less  dramatic  1199  : 
is  the  promise  of  the  State  Board  »  York. 
.Arbitration  and  Conciliation  to  take  Ereiii 
definite  action  soon.  The  board  is  ei-  cainec 
liected  to  issue  a  statement  summing  up  ering  j 
the  outside  viewpoint  of  the  controversy  tee  he 
late  this  week.  , 

The  printers’  tabloid  is  being  put  oa  His 
under  heavy  mechanical  handicaps  irooi  lentioi 
a  job  plant  and  confines  itself  to  local  ;ta8  ' 
news.  Two  former  reporters  have  beer  he  re 
recruited  for  an  editorial  staff  and  the  nine  y 
rest  of  the  organization  is  drafted  from  tiled  ; 
the  ranks  of  the  printers.  Circulation,  ^ignm 
said  to  be  around  five  thousand,  is  jaunt 
handl^  by  volunteers.  Root 

The  Journal  said  in  a  recent  editorial  Latin- 
“The  publisher  appointed  Mr.  Taylor  Other 
(president  of  the  local  typtographica.  For 
union)  foreman  of  his  composing  room.  The 
and  the  latter,  quite  satisfied  with  his  disast 
job,  refused  to  accept.  It  was  added  line 
responsibility  with  no  increase  in  pay  critic 
The  publisher  promptly  fired  him.  .Alt 
whereupon  the  printers  called  a  mectinr  called 


Washington,  D.  C.,  June  12 — .An-  the  printed  appeal,  “Look  at  All  Three.” 


and  refused  to  work  unless  reinstate-  the  1 


sales  were  86  per  cent.  other  member  of  the  Washington  press  He  referred  to  the  success  of  Sunkist 

(Tol.  Knox  iwinted  to  the  need  for  corps  has  gone  over  to  join  the  ever-  Oranges  in  winning  a  commanding  posi- 
serious  study  of  scientific  advertising  by  swelling  group  of  New  Deal  publicity  tion  in  the  .American  diet  and  of  the 
both  stores  and  iiewspai^rs,  and  offered  officials.  Kenneth  Clark,  chief  of  the  subsequent  increase  in  consumption  of 
the  cooperation  of  publishers  in  such  a  Washington  buieau  of  the  Universal  other  products  such  as  tomato  juice, 
project.  News  i^rvice,  has  resigned  to  join  the  lettuce,  pineapples  and  spinach. 

G.  Lynn  Sumner,  New  York  advertis-  new  Tugwell  recovery  agency,  the  Rural  “What  once  might  have  been  con¬ 
ing  agent,  addressed  the  morning  ses-  Resettlement  Administration,  as  chief  of  sidered  the  exclusive  advertising  story 
sion  of  the  Sales  Promotion  Division  the  “public  cooperation  and  information”  of  Sunkist  Oranges  now  colors  the  com- 
of  the  N.R.D..A.  on  “what  modern  division.  William  K.  Hutchinson,  who  mon  language  in  the  literature  and  ad- 
stores  e.xpect  from  advertising.”  has  been  covering  the  Senate  for  the  vertising  of  foods  evervwhere,”  he 


ment  was  made.”  vors 

Publication  of  the  four  SiirinefieW  Sine 
newspapers,  the  Rep^lican,  Dail\  Henr 
jjezt’s.  Union  and  Evening  U nion,  coo-  •  rtpor 


tinues  as  usual.  The  union  stereotypers,  down 


stores  e.xpect  from  advertising.” 


pressmen  and  photo-engravers  have  re  didn  i 
mained  at  work  through  the  strike,  j  the  e 
while  non-union  printers  have  taken  the  carrii 
places  left  bv  the  men  who  walked  out.  Mi 

_ _  i  tver, 

GRAVES  RECEIVES  DEGREE 

^  ,  . _ .  r  .L-  J _ :>  ni 


In  the  whole  scheme  of  advertisine  International  News  Service,  has  been  pointed  out.  “Has  this  unfavorably  One  lesson  learned  from  the  depre: 

♦  al _  •  ®  ,  1  _  .  1  •  r  _  f  ..1__  TT..*  _ t  _zr*_a-.j  at-  ^  r*_a _  at-  _  C» _ l_r_a  4Ua  It'tlOl 


to  the  consumer  there  is  no  one  more  appointed  as  new  chief  of  the  Universal  affected  the  fortunes  of  the  Sunkist  sion  is  that  the  farmer  and  the  wage 


interested  in  what  happens  at  the  point  bureau, 
of  sale  than  the  advertising  agent,”  said 
Mr.  Sumner.  USl 

“For  the  retail  counter  is  the  rich  re-  -''^irpl 


growers  ?  Decidedly  no !  The  con-  earner  make  up  the  mass  _  consuming 


USING  AIRPLANE  DELIVERY 


sumption  of  oranges  last  year  in  the  power  upon  which  our  massive  produc- 


Airplane  delivery  service  to  Detroit  woman  and  child. 


United  States  was  70  for  everv  man,  tive  power  depends,  John  Temple  Graves 


Because  H,  columnist  on  the  Birmingham  (.Ala.) 


source  of  information  for  guidance  in  ha®  '^cen  started  by  the  Nezv  York  salesmanship-in-print  is  constantly  evolv-  Age-Herald,  told  the  graduating  clas: 


styling,  manufacturing,  national  adver-  Times.  Copies  are  placed  on  the  desks  ing,  growing,  reiterating  itself  in  in-  of  the  University  of  the  South 


tising,  dealer  cooperation  and  local  sales  of  Detroit  executives  at  9  o’clock  on  teresting  new  interpretations  all  directed 


promotion.” 


the  morning  of  issue.  Western  Union  toward  the  self-interest  of  the  con- 


Sewaniiee,  Tenn.,  June  11  in  the  bac  ; 
calaureate  address.  He  was  awardei  | 


Mr.  Sumner  said  that  the  consumer  messenger  boys  arc  employed  to  distrib- 


likes  to  patronize  the  store  that  is  find-  ute  the  papers  among  downtown  Detroit 


sumer.  '  the  honorary  degree  of  doctor  of  civil  | 

Pointing  out  that  so-called  “big  laws  in  recognition  of  his  work  as  J 
ideas”  in  advertising  frequently  come  newspaper  writer  and  economist. 


:ng  new  merchandise,  and  telling  the  offices. 
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.  ARTHUR  B.  RUHL  DIES; 

sT,'  reporter-author 

mu  *"•"  •"*' 

>  ad-  Y.  Herald  Tribune,  Had  Diatin- 
to  a  fuished  Career — Served  on 
Collier ’a  Nine  Yeara 

eixe  Arthur  Brown  Ruhl,  special  writer 
JTrama  critic  for  the  Ni^v  York 
W  &  herald  Tribune,  died  at  his  home  in 
Jackson  HeiKhts, 
con-  Queens,  New 


York,  Frid^, 
June  7,  after 
contracting  pneu¬ 
monia  while  at¬ 
tending  the  open¬ 
ing  of  The  Pli¬ 
ers’  revival  of 
“Seven  Keys  to 
Baldpate”  May 
27.  He  was  tak.en 
to  Rockford,  Ill, 
his  birthplace  and 
was  buried  in  the 
family  plot  there 
AtTBc*  B.  Ruhl  Wednesday,  June 
12. 

Mr.  Ruhl,  author  of  several  lxx)ks, 
rad  been  with  the  Netv  York  Tribune 
icrmittently  since  1913  as  drama  critic, 
'jreign  correspondent  and  roving  re- 
;>jrter  on  foreign  affairs.  For  many 
■  lears  before  he  had  been  a  special  writer 
ix  Collier’s  Weekly.  He  was  widely 
knoiin  for  his  individual  style,  which 
»as  the  result  of  his  practice  of  covering 
a  story  dispassionately  and  later  writing 
01  it  objectively  at  his  leisure. 

For  the  greater  part  of  the  last  ten 
;eir>  he  wrote  about  the  theatre  in 
Xt*  York,  and  his  column,  "Second 
Xights,’’  contained  carefully  written  re- 
vit«-5  and  analyses  of  shows  prepared 
alter  the  excitement  of  first  nights  had 
lanished.  In  the  same  way,  his  foreign 
,jrre>ix)ndence  and  special  articles 
rarely  were  “spot  news,”  but  rather  were 
accounts  written  on  second  thought. 

Mr.  Ruhl,  who  was  58  years  old,  wiis 
tincated  at  Harvard  where  besides  star¬ 
ring  as  a  distance  runner,  he  served  on 
-  the  staffs  of  the  Lampoon  and  Advocate. 
He  received  his  A.  B.  degree  there  in 
IW  and  immediately  came  to  New 
York,  where  he  joined  the  staff  of  the 
Ereititiff  Sun  as  a  reporter.  He  re¬ 
mined  with  that  paper  five  years  cov- 
dng  general  assignments,  including  po¬ 
lice  headquarters,  and  also  wrote  short 
stories  in  his  spare  time. 

His  fiction  attracted  wide  public  at¬ 
tention  and  he  joined  the  editorial 
stiff  of  Collier’s  Weekly,  with  which 
he  remained  until  1913.  During  his 
nine  years  with  that  magazine  he  trav¬ 
elled  all  over  the  world  on  special  as¬ 
signments.  and  following  a  diplomatic 
'  jaunt  to  South  America  with  the  Elihu 
Rax  Mission  he  published  a  Ixiok  on 
Utin-American  problems  entitled  “Tjie 
Other  -Americans.” 

For  a  time  in  1913  he  worked  for 
The  Outlook,  and  after  covering  the 
oisastrous  Dayton  flood  for  that  maga¬ 
zine  accepted  the  position  of  drama 
critic  of  the  New  York  Tribune. 
Although  drama  critic,  Mr.  Ruhl  was 
called  upon  in  .April  1914  to  cover  one  of 
the  biggest  straight  news  stories  in 
.'■ars,  the  historic  electrocution  at  Sing 
Sing  of  the  four  men  who  murdered 
Herman  Rosenthal,  the  gambler.  Several 
ceporters  for  the  Tribune  had  turned 
i  down  the  assignment  declaring  they 
;  didn’t  have  the  nerve.  One  reporter  at 
the  execution  did  faint,  and  had  to  be 
;  carried  out  of  the  death  chamber. 

Mr.  Ruhl  took  the  assignment,  how¬ 
ever.  and  after  the  electrocutions,  which 
1  took  place  between  5:44  a.  m.  and  6:17 
j  t;  m..  filed  a  lead  that  was  used  in  put¬ 
ting  out  one  of  the  latest  morning  ex¬ 
tras  in  the  history  of  the  Tribune.  He 
filed  a  long  detailed  description  of 
I  the  scene  at  2 :30  in  the  morning. 

Mr.  Ruhl  went  to  central  Europe  as 
Wr  correspondent  for  Collier’s  in  1915, 
I  tnd  to  Russia  in  1916  and  1917.  He 
!  jras  war  correspondent  for  the  magazine 
I  w  France  in  1918.  and  in  1919  he  visited 
1  ^  Baltic  states  for  it.  There,  in  19^, 
became  correspondent  for  the  Nezv 


York  Evening  Fast.  He  was  Berlin 
correspondent  for  the  Herald  Tribune 
in  1925  and  1926,  and  while  there  mar¬ 
ried  Zinaida  Y’akovnchikoff,  an  exile 
from  Soviet  Russia  and  a  member  of 
the  former  landed  aristocracy. 

Returning  to  New  York  he  rejoined 
the  drama  department  of  the  Hetald 
Tribune,  and  while  not  writing  his  col¬ 
umn,  "Second  Nights,”  spent  much  tinie 
on  special  assignments,  many  of  them  in 
the  Latin  American  countries. 

He  was  the  author  of  "A  Break  in 
Training,”  1906;  “A  History  of  Track 
.Athletics  in  America,”  1905;  “Second 
Nights,”  1914;  “Antwerp  to  Gallipolj,” 
1916;  “White  Nights,”  117;  “New  Mas¬ 
ters  of  the  Baltic,”  1921;  “With  the 
American  Relief  Administration  in  Rus¬ 
sia,”  1922;  “The  Central  Americans,” 
1928;  and  “The  Other  Americans.” 

Surviving  are  his  wife,  one  son,  Ar¬ 
thur  Paul  Ruhl ;  his  father  Antes 
Schoch  Ruhl,  and  a  brother,  Rol^rt 
W.  Ruhl,  editor  of  the  Medford  (Ore.) 
Times. 

CHARLES  ARTHUR  PITTS 

Mechanical  Superintendent  of  the  San 
Francisco  Daily  News  Dies 

Charles  .Arthur  Pitts,  mechanical 
superintendent  of  the  San  Francisco 
Daily  News,  who  had  served  the  News 
31  years,  died  of  a  heart  attack  last 
week  at  his  home  in  San  Francisco.  He 
was  52  years  old. 

He  Iiegan  as  a  nressman  in  1904,  and 
was  with  the  News  when  it  moved  into 
four  successive  larger  homes. 

As  press  foreman  of  the  News  he  put 
on  the  street  the  only  newspaper  pub¬ 
lished  in  San  Francisco  on  the  day  of 
the  earthquake  and  fire,  -April  18,  1906. 
With  the  News  plant  in  ruins,  he  printed 
disaster  extras  in  a  tent. 

Mr.  Pitts  directed  all  the  mechanical 
work  that  went  into  establishing  the 
News  in  its  present  building.  He  in¬ 
vented  a  mat  moistener  for  stereotyp¬ 
ing  that  is  now  in  wide  use. 

Mr.  Pitts  was  a  devot****  of  horseliack 
riding,  and  was  vice-president  of  the 
Olympic  Stables. 

-Among  his  survivors  is  a  brother,  Le¬ 
roy  C.  Pitts,  press  foreman  of  the 
News. 

JOHN  W.  MURPHY 

John  W.  Murphy,  75,  who  was  an 
employe  of  the  old  New  York  Herald 
and  the  Neio  York  Sun  for  56  years, 
died  June  7  at  his  home  in  Brooklyn 
He  was  still  an  employe  of  the  Sun 
at  his  death.  With  the  exception  of 
.Albert  H.  Chandler,  the  Sun’s  reception 
clerk,  Mr.  Murphy  was  the  oldest  em¬ 
ploye  in  point  of  service  of  the  Herald- 
Sun  combination.  He  obtained  his  posi¬ 
tion  from  the  late  James  Gordon  Ben¬ 
nett  in  1879.  -At  the  time  of  his  death 
-Mr.  Murphy  was  a  member  of  the 
radio  editorial  staff. 

RATE  UP  IN  WASHINGTON 

ll’ashington  (D.  C.)  Herald  has  an¬ 
nounced  an  increase  in  its  weekday  rate 
for  general  advertising  from  18  cents  to 
20  cents  a  line  flat. 


POST  PROGRESS 

HALF  MILLION 
LINES  GAINED 

Here  is  conclusive  evidence  of 
the  New  York  Post’s  growing 
favor  with  advertisers!  Post 
total  paid  advertising  for  first 
fivemonthsof  1935  was516,687 
lines  greater  than  the  corres¬ 
ponding  period  a  year  ago. 
May.  1935  was  another  ban¬ 
ner  Post  month — 88,625'lines 
gained.  All  other  New  York 
evening  newspapers  I  ost  in¬ 
age.  (Media  Records). 

NEW  YORK  POST 

FOUNDED  1801 


DO 


•  .On  Memorial  Day, 
The  Cleveland  Press  sold 

28,000  more 

papers  than  its  normal 
circulation  because  The 
Press  is  an  NEA  client! 
It  ran  two  full  pages  of 
the  exclusive  Dionne  quin¬ 
tuplet  pictures  supplied  by 
NEA  and  more  than  wiped 
out  the  usual  holiday  slump. 

•On  May  27,  28  and  29 
The  Buffalo  Times  showed 
an  “up”  of  10,000  daily 
because  of  these  pictures. 


America’s  most  popular  daily  and  Sunday  Comics. 
Ready  print  Comic  Sections.  Real  Newspictures. 
Magazine  Sections  or  individual  pages.  Every 
feature  need  beyond  local  and  wire  news. 

SERVING  THE  LARGEST 
CLIENT  LIST  IN  HISTORY 

NEA  Service,  Inc. 

1200  W.  THIRD  ST.  CLEVELAND,  O. 

New  York  San  Francisco  Chicago  Los  Angeles 
Paris  London  Buenos  Aires  Havana  Montreal 
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RADIO,  A.B.C.,  BOY  TRAINING,  NRA., 
I.C.M.A.  CONVENTION  TOPICS 

Three  Long  Round-Table  Sessions  Also  Scheduled  For  Shop 
Talk  At  37th  Meeting  in  Cincinnati 
Next  Week 


EVKRY  activity  akin  to  newspaper 
circulation  promotion  and  manage¬ 
ment  will  be  embraced  in  the  three-day 
program  of  the  37th  annual  convention 
of  International  Circulation  Managers’ 


of  proKra:ii  committee. 

Secretary’s  report. 

Kepi^rt  of  committees. 

President's  address. 

Motions,  resolutions,  st>ecial  business. 

1.  “Increase  in  Price” — C.  \V.  Bevingcr, 


Frank  Newell  H.  W.  Stodghiu. 

Association  members,  June  lS-20  at 
Netherland  Plaza  Hotel,  Cincinnati. 

In  addition  to  a  general  program  of 
talks  on  important  problems  and  policies 
confronting  newspaper  circulation  man¬ 
agers,  there  will  be  round-table  meetings 
morning  and  afternoon  on  a  multitude 
of  detailed  phases  of  effective  circula¬ 
tion  promotion. 

Entertainment  features  include  golf  on 
Monday  and  dancing  that  evening  in 
the  Hall  of  Mirrors  at  the  Netherland 
Plaza.  .A.  sight-seeing  trip  for  the 
ladies  has  been  arranged  for  Tuesday 
evening.  On  Tuesday  noon  there  will 
be  an  inspection  trip  through  the  Cin- 
chmati  Titnes-Star  plant,  where  a 
luncheon  will  be  served  by  the  Ford 
Motor  Car  Company.  Dancing,  pre¬ 
ceded  by  wrestling  and  boxing  Innits, 
is  scheduled  for  Tuesday  evening  at  the 
hotel.  On  Wednesday  afternoon  there 
will  be  a  bridge  party  for  the  ladies. 

The  annual  I.C.M..A.  banquet,  with 
“no  speeches,’’  will  be  held  Wednesday 
evening  at  the  hotel. 

The  convention  will  be  called  to  order 
Tuesday  morning  by  President  h'rank 
Newell,  Toledo  Blade.  A  special  fea¬ 
ture  of  the  I.C.M.A.  convention  will  be 
newspaper  salesmanship  demonstration, 
under  the  auspices  of  the  Newspaper 
Boys’  Welfare  Committee,  on  Wednes¬ 
day  afternoon.  Carrier  boy  teams,  re¬ 
presenting  Ohio  Circulation  Managers’ 
Association.  Inter-State  Circulation 
Managers’  .Association,  Central  States 
Circulation  Managers’  -Association,  and 
New  York  State  Circulation  Managers’ 
-Association,  will  compete  for  the  R.  W. 
Bingham  Newspaper  Boy  Trophv. 
James  Wright  Brown,  publisher  of 
Editor  &  Publisher,  will  award  a 
bronze  plaque  to  the  second  place  win¬ 
ner  and  a  certificate  of  distinguished 
merit  will  be  presented  iointly  by  Editor 
&  Publisher  and  I.C.M..A.  to  the  team 
placing  third. 

.Among  the  many  topics  that  will  be 
discussed  during  the  three-day  session 
are  radio  and  the  newspaper,  the  Nevvell 
committee  report  on  operations  of  the 
-Audit  Bureau  of  Circulations,  and  a 
report  by  Howard  W.  Stodgbill.  Louis- 
t'ille  Courier- Journal  and  Titus'S,  on 
“NRA  Newspaper  Boy  Code  Develop¬ 
ments  to  Date.’’ 

The  complete  program,  prepared 
under  the  direction  of  Vice-President 
L.  J.  Hoffmann.  Sf.  Louis  .^tar  and 
Times,  and  released  this  week  bv  Secre¬ 
tary  Clarence  Eyster,  Peoria  CTll.'l 
Star,  is  as  follows ; 

MONDAY  EVENING— 7  O’CLOCK 
Executive  Session 

TUESDAY  MORNING— 9:00  O’CLOCK 

Convention  called  to  order  by  the  President. 

Invocation.  Rev.  Frank  H.  Nelson,  Pastor 
Christ  Church,  Cincinnati,  Ohio. 

Roll  call. 

-Address  of  welcome,  Hon.  Mayor  Russell 
Wilson. 

Response,  Harold  HourIi,  Circulation  Man¬ 
ager.  Fort  IVorth  Star-Telegram. 

Introduction  of  new  members. 

Report  of  board  of  directors. 


Lou  J.  Hoefmann  Clarence  Eyster 

Indianapolis  Times;  H.  Shugard,  St.  Paul 
Daily  -Vcum;  Ira  T.  Whitt,  Dallas  Times- 
Herald;  I-ewis  E.  Rrumleu,  Houston  Post; 
C.  B.  McCauley,  Tulsa  Tribune;  George 
Schmid,  Battle  Creek  Enpuirer-News;  T.  V. 
.\rmstrong,  Ottawa  Ncwspai>ers’  Subscription 
Bureau. 

2.  “Wirephotos” — Frank  J.  Clancy,  Buffalo 
(N.  Y.)  Courier-Express. 

3.  “Radio  and  the  Advertiser” — R.  Fuller¬ 

ton  Place,  advertising  counselor,  St.  Louis, 
-Mo.  * 

TUESDAY  AFTERNOON— 2:00  O’CLOCK 

4.  “Public  Relations  on  a  Newspai>er” — 
.\lvin  Macke,  Cape  Girardeau  (.Mo.)  .S'om//i- 
east  Missourian. 

5.  “Our  Program  for  New5pai>er  Boys — Is 
It  Only  Commercial? — Rex  Fisher,  East  St. 
Louis  (III.)  Journal. 

o.  “Is  It  Possible  to  Secure  a  Subscription 
Rate  of  25  Cents  Weekly  Without  a  Sun- 
clay  Newspaper?” — J.  D.  Cameron,  ll’innipeg 
(.Manitoba)  Free  Press. 

7.  “.\.  B.  C.  Committee”  (explanation  of 
the  report  of  the  -Audit  Bureau  of  Circula¬ 
tions  Committee  appointed  to  study  the  by¬ 
laws,  rules  and  operations  of  the  bureau  and 
make  recommendations  and  suggestions  to  the 
members) — Frank  S.  Newell,  chairman  of  the 
committee,  Toledo  (O.)  Blade. 

8.  “Unions  and  Unionizing  During  1934” — 
Clem  p.  O’Rourke,  Cleveland  Press. 

9.  “Selling  the  Idea  of  the  Business  of 
Carrying  Papers” — Lloyd  Smith,  Kansas  City 
Kansan. 

10.  "Progress  on  the  Federal  Child  Labor 
.\mendment” — E.  .S.  Dobson,  Brooklyn  Times- 
Cnion;  Don  Davis,  Birmingkam  Sews-Aqe- 
H erald. 

Round  Table  Meeting 
Tuesday  .Xfternoon.  June  18,  1935,  4:00 

o’clock : 

What  are  the  most  successful  methods  for 
promoting  mail  subscriptions? 

Mailing  room  economies. 

Successful  methods  of  securing  and  hold¬ 
ing  mail  subscri)>tions. 

What  percentage  of  mail  subscriptions  re- 
simnd  to  magazine  offers? 

Has  there  been  a  saving  of  money  or  roi>e 
through  wire  tying  machines? 

Has  the  mailing  room  table  plan,  with  belt 
and  o|)enings  in  the  top  of  the  table  speeded 
the  tying  and  delivery  deration? 

Rural  Delivery  Circulation,  Six  Days  by 
Mail  and  Sunday  direct  delivery.  Is  the 
revenue  thus  sacrificed  by  a  newspaper  with 
high  mail  rate  justified? 

Round  Table  Meeting 
Wednesday  Morning,  June  19,  1935,  8:30 
o’clock : 

Carrier  Home  Dei.ivered  (City  and  Outside) 

Clem  D.  O’Rourke,  Cleveland  (Ohio)  Press, 
Chairman,  Lloyd  Smith,  Kansat  City  Kan¬ 
san.  Vice-Chairman. 

IN.SURANCE— 

Does  the  $10,000  or  $5,000  policy  have  a 
bigger  pull  than  the  $1,000  in  the  smaller 
cities?  In  the  larger  cities? 

How  many  use  insurance  to  tie  up  sub- 
scriliers  ? 

How  many  use  insurance,  solely,  as  a 
reader  service  ? 

What  is  new  about  insurance  circulation 
plans  and  lienefits? 

Wbat  help  do  insurance  jieople  give  news- 
pajiers  to  promote  the  insurance  idea? 

Newsiiaper  boy  insurance.  What  is  it?  Is 
it  necessary  ? 

Effective  Circulation  promotion  and  its  pos¬ 
sibilities  tbrough  carrier  lioy  salesman. 

Is  a  uniform  wholesale  rate  to  carriers 
desirable  or  should  it  be  graded  for  territory. 

.^fter  order  is  secured,  what  has  proven 
helpful  in  holding  the  home  subscriber? 

.^re  sample  copies  a  waste  or  is  the  use 
of  them  a  help? 


New  methods  of  -ampling? 

Is  a  cash  bond  better  than  a  business  man’s 
guarantee  ? 

What  is  the  best  way  to  get  a  cash  bond? 
In  a  lump  sum  or  by  weekly  payment  accumu¬ 
lation? 

Do  any  jiapers  collect  in  advance  for  city- 
carrier  delivery? 

Who  uses  rubber  lands  in  delivery?  What 
improvemtnt  does  this  give  to  service? 

Who  has  changed  from  bicycle  carrier  de¬ 
livery  to  foot  delivery  to  improve  proper 
delivery  to  subscribers?  What  results  were 
obtained  and  was  change  worth-while? 

Are  efforts  to  make  boys  good  carriers  and 
salesmen  of  more  value  to  all  than  time  s|>ent 
on  lanils,  athletic  teaching,  etc.? 

Is  the  giving  of  rewards  to  boys  for  sub¬ 
scriptions  as  satisfactory  on  short  term  orders 
and  easier  as  for  long  term? 

What  successful  methods  are  there  for  pro¬ 
moting  circulation  through  l-oys  in  small  out¬ 
lying  towns?  ? 

Do  monthly  or  weekly  collections  prove 
I'est  in  handling  home  delivered  circulation 
from  a  purely  circulation  viewpoint? 

What  is  the  l>est  action  to  minimize  com¬ 
plaints  on  carrier  delivery? 

Telephone  Solicitations. 

How  to  maintain  home  delivery  subscribers 
during  present  conditions  and  keep  up  col¬ 
lections. 

(’ar  routes  in  suburban— their  cost  of  opera¬ 
tion  and  how-  liased. 

What  should  the  average  size  of  carrier 
boy  routes  be  to  obtain  the  best  service? 
Wednesday  .Morning — Regular  Session,  10:00 
o’clock: 

11.  “The  Better  Housing  Program  and  the 
New-spapt-r” — H.  Dorsey  New-son,  Chief  of 
the  Newspaper  Section,  Public  Relations 
Division,  Washington,  1).  C. 

12.  “Contests  on  the  Up  or  Down” — 
Walter  R.  Rauck,  Pittsburgh  Press,  K.  A. 
McMillan.  Toronto  Star,  John  T.  Toler, 
.4tlanta  Constitution,  I.  Isenberg,  S’ezvark 
Star-Eagle,  Frank  Rook,  Minneapolis  Jour¬ 
nal. 

13.  “Saturday  Promotion’’ — Clay  Smith, 
Louiszille  (Ky.)  Herald  Post.  D.  J.  Walsh, 
Chicago  .Vra-z.  M.  S.  Lunn,  New  York, 
.American  and  Journal. 

14.  "Promotion  of  New  Features  and 
Serials.  To  -Attract  Sales  in  all  Classifica¬ 
tions” — R.  B.  Cowan.  Toronto  Star.  L.  W. 
McF'etridge.  Tulsa  U'orld.  Shiel  Dunsker, 
Cincinnati  Post,  Walter  Hoots,  Son  Fran¬ 
cisco  Examiner,  Walter  Parker,  Chicago 
.dmerican. 

15.  “Radio  and  the  Newspaper” — E.  P. 
Schwartz.  Des  .\foines  Register-Tribune,  Jack 
Estes,  Dallas  A’avs-Journal,  Harold  Hough 
Fort  Worth,  Star-Telegram. 

16.  “Methods  for  Increasing  Sales  of 
Smaller  Newspapers” — R.  B.  .Abbott,  Peerless 
.\’ ctespapers,  l-?aston.  Pa. 

17.  “NRA  Newspaper  lUiy  Code  Develop¬ 
ments  to  Date” — H.  W.  Stodghill,  I.ouisville 
(Ky.)  Courier-Journal-Times. 

Wednesday  .-Afternoon,  2:00  o’clock. 

18.  Newspaper  Salesmanship  Demonstration. 
Under  the  auspices  of  the  Newspaper  Boys’ 
W’elfare  Committee.  Teams  syionsored  by  the 
following  organizations  will  appear  before  the 
Convention  in  this  comjietition : 

Ohio  Circulation  Managers  .Association. 

Dallas  Riddle  and  Parke  Moewe,  of  the 
.4kron  (O.)  Times-Press. 

Inter-State  Circulation  Managers  .Associa¬ 
tion. 

A’incent  McTiernan  and  Bernard  Curran,  of 
the  Pittsburgh  (Pa.)  Press. 

Central  States  Circulation  Managers  .Asso¬ 
ciation. 

Gerald  Hoy  and  Joe  Schroeder,  of  the 
Battle  Creek  (Mich.)  Moon-Journal. 

New  A'ork  State  Circulation  Managers  -As¬ 
sociation. 

Kenneth  Tredw-ell  and  Charles  O’Hagan,  of 
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the  .Vetc  Rochelle  (N.  A’.)  .NfaMdard  Star. 

-Men  prominent  in  advertising  work  will  act  “ 
as  judges. 

AW  ARDS  - 

First — The  team  selected  as  the  best  will 
lie  awarded  the  R.  W.  Bingham  Newspaper 
Boy  Trophy. 

.SVi-oHif— The  second  team  will  be  awarded 
the  bronze  plaque  given  by  James  Wright 
I’.rown  of  Editor  &  I’i-blisher. 

Third — The  third  team  will  lie  awarded  a 
Certificate  of  Distinguishevl  Merit,  given  by 
Editor  St  Pi-blisher  and  the  Inttrnaiiotial  I 
('irciilation  Managers  .Association  jointly.  I 

Round  Table  Meeting 
AYevInesday  Afternoon,  4:00  o’clock. 

Miscellaneous  and  Street  Sales — To  attract 
'ales  in  all  classifications.  T.  J.  Howling, 
.Vote  York  li'orld-Telegram,  Chairman,  Darid 
11.  Smith,  Portland  (Ore.)  Journal,  Vice- 
Chairman.  B 

Tabloid  comics  vs.  full  page  comics. 

Auto  liability  insurance. 

Economies. 

Intelligent  Economy.  What  the  jast  sis  — 
months  have  caused  us  to  practice.  ■ 

How  can  reduction  of  expense  lie  made  I 
without  rt-latively  affecting  circulation  build- 1 
ing  efforts  and  [lersonnel  morale?  I 

Magazine  “This  Week”  discussion.  C 

('onserving  White  Paper:  Editorial  copies,  I 
adverliseis’  copies,  exchanges,  press  room  E 
overprint,  difference  in  print  and  circulation,  [ 
etc. 

What  methods  are  employed  to  get  readers 
to  subscrilie  when  away  on  vacation?  Through 
canvassing  in  advance;  announcement  by 
iKixes  in  paper;  obtaining  information  from 
railroad  ticket  offices;  hy  phone  to  likely 
vacationists? 

What  contests  bring  actual  circulation 
through  the  reader  interest  created? 

What  circulation  or  news  feature  has 
brought  a  gain  in  the  i>ast  year? 

How  :nany-  have  raised  prices  in  |iast  year? 
What  plans  were  used  in  promoting  change’ 
Is  it  advisable  now-?  Who  has  lowered 
price?  What  was  gained? 

Do  newspaper  racks  used  on  street  comcri 
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A  big  Success,  but 
He  doesn’t  Know  Why 


The  advertising  manager 
does  not  realize  quite  all 


X  does  not  realize  quite  all 
the  reasons  why  he  came 
through  in  a  job  where  others 
had  failfHl. 


He  knows,  of  course,  that 
kicks  from  advertisers  on  the 
printing  of  ads  practiially 
stopped  a  year  ago  and  that 
he  hears  many  compliments 
on  this  score. 


But  he  was  not  consulted  in 
the  change  to  Certified  Mats 
and  it  just  happened  he  never 
heard  how  a  change  in  the 
smallest  production  item  is 
smoothing  the  schedule  and 
improving  results. 

For  dependable  stereotyping 
rely  on  Certified  Mats,  made 
in  the  U.  S.  A. 


CERTIFIED  DRY  M.4T 
CORPORATION 


310  Madison  Ave.,  New  York,  N.V. 
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in  .torr-  imr.asr  saU-s  sll  to  justify 

"iCt  a 

'  «  1.1  this  worthwhile  to  (jet  the  reaction 

’"7 then  to  check  your  (juality  of  ink,  paper 
ind  mechanical  efforts? 

Ucideiit  costs,  prevention,  etc.,  in  use  of 
.u.umol.iles  ati.l  trucks. 

Truck  transportation:  Contract  service  \er- 
eaninp  trucks. 

What  stands  out  as  iny  most  important 
,„rk  in  RCttinR  circulation? 

What  is  iK-inR  done  to  offset  diminisInnR 
train  service  due  to  Ims  conpetition? 

How  can  and  should  hits  or  staRe  rates 
.tandardixed?  What  a  Hits  Rate  Committee 
\ih  a  chairman  to  consolidate  the  hus  com- 
Lies  into  a  common  interest  he  effective? 
How  to  interest  a  dealer  m  pushing  your 
p,,_what  can  you  do  for  him  to  get  him 
,„,rreste<l  in  your  efforts? 

The  airplane  in  circulation— today  and  to- 
moirow. 

What  is  new  in  state  laws. 

What  is  lieing  .lone  to  gain  delivery  through 
bus  at  reasonable  rates? 
tutting  wa.stes.  .\nything  new? 

What  plan  causes  newsdealers  to  sell  more 

copies?  . 

What  is  new  in  promotion  of  street  sales.' 
How  far  from  office  of  publication  can 
,'clivery  1«  jirofitably  made  by  trucks? 

Should  newspapers  limit  their  circulation 
(ithin  natural  trading  area? 

How  branch  stations  are  oiwrated. 

IVath  notices — Have  they  circulation  value? 
In  second  pajwr  towns  how  are  all  the  deaths 
recorded  ? 

\merican  I.egion  Conventions — do  they  cause 


OHIO  EXAMINER  PAIR 
ARE  CONVICTED 

Newspapermen  Who  Charged  Immo¬ 
rality  in  Ohio  University  Found 
Guilty  of  Distributing  Obscene 
Writings — Fleming  Appeals 

{Sfecial  to  Kditor  ic  I’i’blisher) 

Cincinnati,  June  10 — Grover  Flem¬ 
ing,  former  Springfield,  O.,  reporter  and 
copy  reader  and  charged  with  being  edi¬ 
tor  and  publi.sher  of  the  Ohio  lixaminer, 
was  convicted  June  6  and  sentenced  to 
an  indeterminate  term  in  the  Ohio  peni¬ 
tentiary. 

The  term  has  a  maximum  of  five 
years  and  the  charge  on  which  he  was 
convicted  after  a  three-day  trial  at 
-Athens,  O.,  was  that  of  publishing  and 
distributing  obscene  writings.  There 
was  also  a  charge  of  contributing  to  the 
delinquencv  of  a  minor,  a  girl  of  13  who 
was  selling  the  paper  on  the  streets  of 
•Athens.  This  charge  was  not  press^. 

Judge  Roy  J.  Gillen  pronounced  the 
sentence  and  Fleming  gave  notice  of 
appeal,  filing  a  bond  of  $2,500  on  which 
he  was  released.  William  Snyder,  Belle 
Center,  O.,  convicted  on  similar  charges 
was  placed  on  probation  for  three  years 
by  Judge  Gillen.  He  told  the  court  that 
he  was  through  with  the  Examiner. 
The  paper  was  still  publishing  this  week. 


Fleming  and  Snyder  were  arrested 
-April  12  at  .Athens  after  a  series  of 
sensational  Examiner  attacks  on  stu¬ 
dents  of  Ohio  University  and  various 
public  officials.  Shortly  before  the 
arrest  Harley  X.  Thompson,  said  to  be 
a  reporter  and  news  agent  of  the  Exam¬ 
iner,  was  tarred  and  feathered  by  stu¬ 
dents  of  the  Ohio  University,  following 
the  publication  of  several  articles 
charging  that  fraternity  houses  at 
Athens  campus  were  scenes  of  wild 
parties  and  "free  love”. 

In  the  April  12  issue  of  the  FZxaminer 
stories  charged  further  immoral  conduct 
in  fraternity  and  sorority  houses.  The 
paper  was  then  being  published  at  Belle 
Center  and  a  raid  was  made  on  it  by 
citizens  iiod  officers  who  destroyed  the 
type  for  the  following  issue.  F'letping 
and  Snyder  were  arrested  and  plac^  in 
the  -Athens  jail  for  several  days  in  de¬ 
fault  of  bond.  One  issue  of  the  paper, 
denouncing  .Athens  officials  and  univer¬ 
sity  students  was  prepared  while  they 
were  in  jail. 

Robert  C.  Moore,  Cleveland,  presi¬ 
dent  of  Pi  Kappa  Alpha  fraternity  wias 
haled  before  the  Grand  Jury  but  it  re¬ 
fused  to  indict  him  although  he  admit¬ 
ted  participation  in  the  tar  and  feathers 
matinee.  Fleming’s  attorney  died  sjid- 
denly  during  the  trial  and  L.  L.  Miljer, 
former  Springfield  Mayor  and  Munici¬ 
pal  Judge,  completed  the  defense.  The 


case  was  bitterly  fought  and  O.  F'.  Row¬ 
land.  Common  Pleas  Court  Judge  dis¬ 
qualified  himself  after  a  protest  made 
by  F'leming’s  counsel. 


SILVERMAN  NAMED  M.E. 


Minneapolis  Star  City  Editor  Pro¬ 
moted — Succeeded  by  Harvey 

David  Silverman,  for  two  years  city 
editor  of  the  Minneapolis  Star,  has  been 
named  managing  editor,  a  position 
which  has  been  vacant  since  W.  C. 
Robertson,  former  managing  editor, 
became  Minneapolis  ixjstmaster  about 
a  year  and  a  half  ago. 

John  H.  Harvey,  rewrite  man  and 
former  courthouse  reporter,  has  been 
named  city  editor  and  H.  A.  Paul  has 
been  moved  to  the  rewrite  desk  from 
general  assignments.  Conrad  Nelson 
has  been  named  to  succeed  the  late 
Tom  Foley  as  cartoonist  and  artist. 


HOCHSTEIN  SUCCEEDS  SMITH 

Philip  Hochstein,  managing  editor  of 
the  Jamaica  (N.  Y.)  Long  Island 
Press  has  been  named  managing  editor 
of  the  Next'ark  (N.  J.)  Ledger,  suc¬ 
ceeding  Paul  E.  Smith,  who  has  been 
named  advisory  editor.  The  new  man¬ 
aging  editor  held  a  similar  position  on 
the  Jamaica  newspaper,  which  is  also 
owned  by  S.  I.  Newhouse. 


fxtra  -ales? 

Kol'.n'd  Table  Meeti.ng 
Thursday  Morning,  8:30  o'clock. 

.\>»'5|>apcr  features  and  their  promotion. 
To  attract  sales  in  all  classifications.  R.  B. 
Cowan.  Toronto  (Ont.)  Star,  Chairman,  1.. 
W.  McFetridgc,  Tusla  (Okla.)  IVorld,  Vice- 
Chairman. 

Has  billboard  advertising  jiroved  a  benefit 
to  circulation? 

Has  street  and  bus  advertising  proved  a 
benefit  to  circulation? 

On  the  smaller  papers,  are  neighborhood 
towns  news  columns  necessary  and  do  they 
warrant  the  space  devoted  to  them  from  a 
circulation  standpoint? 

Should  enough  space  be  devoted  to  radio 
programs  to  give  out  of  town  subscribers  the 
continuity  of  programs . 

Radio  and  the  Newspaper. 

Pinochle  Tournaments.  Who  conducted 
sane?  What  results? 

Comics  on  the  up  or  down. 

Thursday  Morning — Regular  Session,  10:00 
o’clock. 

19.  “Problems  of  Small  Newspapers  in 
Competing  with  Metropolitan  Newspapers’’ — 
Russell  Stoklcy,  Elyria  (Ohio)  Chronicle- 
Telegram,  J.  A.  Flood.  Wooster  (O.)  Record. 

20.  “Why  Circulation  Managers  Turn 
Grey” — Wm.  G.  Mercier,  Clinton  News  Co., 
Fort  Wayne,  Ind. 

21.  “Insurance  Promotion  .After  Four 
Years” — George  .Moffett,  Milwaukee  (Wis.) 
5es»iiic/-.Vfa’B. 

22.  Newspaper  Circulation’s  Greatest  Dan¬ 
ger — E.  1).  Hood,  Savannah  (Ga.)  News- 
Press. 

23.  “Sales  Tax’’ — Oliver  King,  Phoenir 
(.Kiiz.)  Republic  and  Gazette. 

24.  “News  Today  and  Yesterday’’ — Wm. 
R.  Miner,  News  Editor,  St.  Louis  (Mo.) 
Star-Times. 

Election  of  Officers. 

Selection  of  Next  Meeting  Place. 

I'nfinished  Business. 

.Adjournment  of  Convention. 

Meeting  of  Board  of  Directors. 


STRATO  BOWL  DRAWS  NEWSMEN 

Milek,  Stanley,  Howe,  Blockahn,  Tra- 

vU  Head  South  Dakota  Group 

Newspapermen  of  the  Black  Hills, 
S.  D.,  section  gathered  at  the  Strato 
Camp  in  the  bowl  near  Rapid  City 
wently  for  the  annual  meeting  of  the 
Black  Hills  Press  Association,  with 
visiting  reporters  as  guests. 

John  T.  Milek,  Sturgis  Black  Hills 
Press,  was  elected  president;  Ward 
StMley,  Lead  Daily  Call,  vice-president ; 
Elizabeth  Howe,  Black  Hills  Weekly, 
at  Deadwood,  secretary,  Harry  Block- 
1-cad  Daily  Call,  and  Walter 
Travis,Ro/>td  City  Daily  Journal,  were 
elected  directors. 

Guests  included  outside  newspaper 
nien  who  are  covering  the  flight.  They 
were  McFall  Kerbey  of  the  editorial 
w^rtment  of  the  National  Geographic 
^iety.  Mike  Dacey  of  International 
News  Service  out  of  Denver,  Lauren 
B.  Lyman  of  the  New  York  Times, 
Vincent  Hoyman  of  the  Associated 
Press  office  at  Pierre,  S.  D. 


IT  CAN  BE  DONE 


BECAUSE  IT 


Cities  can  improve  their  records  of 
deaths  and  injuries  from  automobile 
accidents.  A  number  of  cities  have  ma¬ 
terially  bettered  their  experience,  and 
what  some  have  done,  others  certainly 
can  do  also. 

Among  the  cities  that  have  reason  to 
be  proud  of  the  progress  which  they 
have  made  in  automobile  accident  pre¬ 
vention  are  Milwaukee,  Wis.,  Provi¬ 
dence,  R.  I.,  Fort  Wayne,  Ind.,  Schen¬ 
ectady,  N.  Y.,  Pittsburgh,  Pa.,  San 
Francisco,  Calif.,  Syracuse,  N.  Y.,  Mas- 
sena,  N.  Y.,  Fort  Collins,  Colo.,  New 
York  City,  Memphis,Tenn.,  San  Diego, 
Calif.,  Evanston,  Ill.,  Poughkeepsie, 
N.  Y.,  and  Xenia,  Ohio. 

There  are  others,  too.  In  fact,  56 
American  cities  from  10,000  to  more 
than  500,000  population  received 
awards  or  honorable  mention  in  a  na¬ 


tional  competition  for  maintaining 
safety  programs  which  resulted  in  com¬ 
paratively  low  death  rates  last  year. 
The  number  of  honorable  mentions  was 
limited  only  by  results  achieved  by 
cities. 

The  list  of  cities  winning  distinction 
in  automobile  accident  prevention 
should  have  been  many  times  larger, 
as  witness  the  fact  that  the  1930  cen¬ 
sus  shows  there  are  976  cities  with  pop¬ 
ulations  ranging  from  10,000  to  more 
than  500,000. 

Are  many  cities  failing  to  make  the 
necessary  effort  to  improve  their  auto¬ 
mobile  accident  experience? 

Before  a  city  can  accomplish  any¬ 
thing  in  safeguarding  life  and  limb,  the 
community  has  to  be  made  to  realize 
the  seriousness  of  the  situation. 

THE  TRAVELERS 

INSURANCE  COMPANY 


Hartlord 
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Letters 

Dr  Walter  B.  Pitkin’s  latest  effusion, 
•'Let’s  Get  What  We  Want !”  Siinpn 
and  Schuster,  $2)  lias  this  air;  “There’s 
too  much  rabble-rousing  about  the  aims 
and  views  of  the  capitalistic  drug  manu¬ 
facturer  and  food  merchant,  the  clothier 
and  the  construction  industry.  Class 
warfare  between  maker  and  user  does 
not  exist  in  fact.  It  is  true,  as  I  will 
show,  that  there  are  great  abuses  on  the 
manufacturing  end.  But  isn’t  it  about 
time  that  we  get  down  to  common 
SENSK  and  appraise  the  cold  facts? 
CoHsuntcrs’  Research  and  ‘100,000,000 
Guinea  Pigs’  are  notoriously  inaccurate 
in  the  main.  The  big  manufacturers  of 
drug,  food  and  cosmetics,  to  protect 
their  own  interests,  must  be  true  to  the 
public  that  pays  their  dividends.  It  is 
only  the  rebel  and  criminal  producers 
that  wreak  the  havoc.  New  laws,  reg¬ 
ulations,  consumer  gurantees?  They’re 
useless.  The  problem  is  too  complex  to 
lie  treated  by  legislation.’’ 

There  is  a  strong  argument  for  the 
prolific  Dr.  Pitkin’s  viewpoint.  We  be¬ 
lieve  with  many  publishers  that  Messrs. 
Kallet  and  Schlink  have  exaggerated 
facts  to  make  their  point,  and  that  Con¬ 
sumers’  Research  often  goes  off  on  a 
tangent.  But  Dr.  Pitkin,  in  the  most 
persuasive  language,)  belabors  his  point. 
He  makes  a  case  for  the  manufacturers 
and,  incidentally,  the  users  of  large 
newspaper  space. 

The  Xetv  Republic  has  reported,  on 
the  basis  of  a  story  in  Tide,  that  the  Na¬ 
tional  .\dvi.sory  Council  and  Consumers 
and  Producers  ordered  Dr.  Pitkin,  an 
eminent  scholar  and  analyst,  author  of 
“best  sellers,’’  to  write  a  book  to  combat 
consumer  indignation  against  advertis¬ 
ing  claims  and  advertised  products.  Dr. 
Pitkin  told  this  reviewer  this  week  that 
the  New  Republic’s  charge  that  he 
wrote  the  book  for  the  N.A.C.C.P.  is 
false,  but  that  some  of  the  members  of 
the  Council  did  aid  him  in  the  research 
that  went  into  the  book. 

Recognizing  that  Dr.  Pitkin’s  argu¬ 
ments  are  needed  at  this  time,  this  ques¬ 
tion  involuntarily  arises :  Is  this  Iwok  a 
dispassionate  and  disinterested  treat¬ 
ment  of  the  subject?  We  do  not  be¬ 
lieve  so. 

The  galloping  conversational  style 
tiiat  has  often  placed  Dr.  Pitkin  in  the 
"best  seller’’  class  is  employed  eff^- 
tively  in  “Let’s  Get  What  We  Want!’’ 
To  niany  people  the  subject  matter 
might  appear  dull,  but  in  Dr.  Pitkin’s 
hands  it  is  entertaining.  Whether  or 
not  they  agree  with  the  author’s  de¬ 
ductions,  consumers  will  enjoy  readiijg 
the  book. 

Dr.  Pitkin  specifically  takes  up  the 
four  necessities  of  life — shelter,  health, 
food  and  clothing.  The  overlapping  of 
many  levels  of  technology  and  “the 
warfare  l)etween  irreconcilable  cultures 
and  moral  codes”  i)revent  man  from  get¬ 
ting  all  four,  he  says. 

Tlie  evils  in  the  clothing  industry  are 
caused  by  the  pushcart  peddler  and  the 
society  class,  “but  it  would  amaze  me 
if  more  than  one  cent  out  of  every  dol¬ 
lar  spent  by  the  gre^  middle-income 
consumer  for  utility  clothes  is  truly  mis¬ 
spent,”  he  says.  The  evils  growing 
out  of  poor  foods  “are  vastly  worse 
than  those  of  clothing”  but  are  “wildly 
exaggerated,’’  he  lielieves.  He  gives 
quite  a  number  of  pages  “to  show  you 
on  what  flimsy  old  wives’  tales  and 
meagre  reports  are  built  the  attacks  on 
makers,  g(X)d  and  bad,  of  foods  and 
drugs,  good  and  bad.”  In  the  matter 
of  health  he  urges  sound  group  medical 
treatment.  Housing,  in  his  opinion,  is 
the  greatest  American  evil :  “Most  of 
the  evils  of  shelter  can  l)e  traced  to 
knavery  of  the  shameless  kind.”  He 
describes  the  many  rackets  of  the  con¬ 
struction  industry. 

In  this  entertaining  and  informative 
book.  Dr.  Pitkin  covers  a  great  deal  of 
ground,  but  occasionally  he  undermines 


his  thesis  by  exaggerated  statement. 
Consider  this  for  example: 

Some  will  say  that  cigarettes  are  necessary. 
Hut  those  who  refuse  to  tall  for  bunk  know 
that  a  cigarette  is  no  more  useful  than  a  wart 
on  the  end  of  your  nose.  IMeasant,  yes,  to 
many.  Necessary,  only  to  an  addict  or  two. 
Hut  on  the  queer  little  thing  .\mericans  spend 
almost  a  billion  a  year;  and  in  return  for  it 
they  acquire  a  nasty  smell  and  a  sleepy  habit 
which,  so  far  as  I  can  observe,  makes  them 
a  little  dull  and  hence  easier  to  swindle  and 
to  fool. 

He  ends  his  book  urging  “a  quick 
consolidation  of  the  highest  technolog¬ 
ical,  social  and  ethical  classes  in  a  cam¬ 
paign  to  provide  the  best  possible  shel¬ 
ter,  health  and  nourishment  for  the  mas¬ 
ses  at  the  lowest  possible  prices ...  It 
must  be  the  well-planned  and  well- 
sustained  efforts  of  tens  of  thousands 
of  manufacturers,  distributors,  and  buy¬ 
ers.”— J.  W.  P. 


phlet  form  by  the  Advertising  Federa¬ 
tion  of  -America  under  the  title  “Books 
for  the  Advertising  Man.” 

The  plan  for  the  bibliography  was 
comprehensive.  It  includes,  according  to 
the  introduction,  “all  books  on  advertis¬ 
ing,  marketing,  and  related  subjects, 
published  during  the  period  1923  to  1934 
inclusive,  and  such  older  books  as  still 
have  practical  or  historical  value.  No 
directories,  periodical  publications,  or 
reports  of  proceedings  are  included 
With  few  exceptions  all  books  in  the 
list  are  printed  and  bound  and  contain 
more  than  lOU  pages.  All  promotional 
jiublications  are  excluded.  Out-of-print 
Ixioks  are  included,  as  such  books  are 
available  for  reference  at  libraries.  All 
liooks  are  printed  in  the  English  lan¬ 
guage,  and  with  rare  exceptions  were 
published  in  the  United  States.” 

The  Ixjoks  are  divided  into  56  class¬ 
ifications,  ranging  from  agencies  ami 
art  to  media,  chain  stores  and  economics 
of  consumption,  and  on  to  history  of 
advertising,  advertising  law,  package  de 
sign,  sales  promotion,  trademarks  and 
window  display. — R.  S.  M. 


June  9.  The  author  refers  to  the  receml 
conference  in  which  the  President  aireji 
his  views  on  the  Supreme  Court  decisioei 

on  New  Deal  Legislation  as  a  _ _ 

new  use”  of  the  conference  svstn^i  rlOT 
Mr.  Hurd  praises  highly  the  President’]  ^ 
affable  relations  with  the  press,  but  add]  * 
that  his  “off  the  record”  remarks  cnql.:- 
well  be  dispensed  with.  ' 


P.  O.  THREATENS  CRI-RC 


HI 

Board 


T! 


The  advantages  of  President  Roosr- 
v< 


politically,  economically  and  socially, 
is  mirrored  in  a  vivid,  startling  fashion 
in  “American  Messiahs”,  a  new  book 
from  the  pen  of  “The  Unofficial  Ob¬ 
server”.  Simon  and  Shuster  are  the 
I)ublishers  and  the  price  is  $2. 

Unofficial  or  not,  the  observer  names 
lumself  well.  No  one  could  be  as  in¬ 
cisive  and,  at  the  same  time,  as  brief 
as  he  is,  without  having  his  subject 
matter  well  in  hand.  His  statements 
have  an  authentic  ring  which  pre¬ 
supposes  a  long  intimate  acquaintance 
wdth  the  hill-billy  spell-binders  who 
infest  the  halls  of  Congress,  and  the 
political  medicine  men  who  practice 
their  black  magic  in  the  provincial 
areas.  Von  need  not  be  a  seer  to 
arrive  at  the  conclusion  that  the  ob¬ 
server  is,  in  all  probability,  a  Washing¬ 
ton  newspaper  correspondent. 

The  American  Messiahs  who  are 
discussed  include  Huey  Long,  Father 
Coughlin,  Upton  Sinclair,  Dr.  Town¬ 
send,  Floyd  Olson,  the  La  Follette 
l'i  others  and  a  variety  of  lesser  lights. 
The  political  background  of  each  man 
is  briefly  sketched  but  the  writer  is 
not  content  with  mere  biography.  He 
is  much  more  interested  in  the  actual 
poyver  the  individuals  possess  and  in 
the  potentialities  they  may  develop.  He 
goes  further  and  speculates  as  to  pos¬ 
sible  combinations,  any  of  which  might 
emerge  in  1936  and  1940.  The  awaken¬ 
ing  political  consciousness  of  the  south 
is  thoroughly  discussed,  along  with  the 
vigorous  mid-western  Farm  Labor 
movement  and  the  possibility  of  a  Third 
Party  of  radical 

The  chief  value  of  the  book  lies  in  the 
fact  that  the  writer  has  mar.shalled  his 
material  so  effectively  that  each  char¬ 
acter  seems  to  stand  in  proper  relation¬ 
ship  to  the  others,  thus  making  a 
comiiletc.  concise  picture  of  present 
.American  politics.  The  author  does 
not  attempt  actual  prediction  as  to  the 
trend.  Instead,  he  comidimeuts  the 
reader  by  assuming  that  he  is  bright 
enough  to  draw  his  own  conclusions. 

The  observer’s  terse,  trenchant  (trose 
and  his  salty  humor  make  the  book 
extremely  readable.  For  a  work  of 
such  highly  controversial  content,  it 
shows  a  uoticable  lack  of  strong  jter- 
sonal  prejudice  and  displays  an  eager¬ 
ness  to  be  as  truthful  and  complete  as 
pttssible. 

“American  Messiahs”  is  fascinating, 
provKcative  and.  to  this  reader,  distres¬ 
sing  in  some  of  its  implications — C.  G.  T. 


bibliography  on  advertising  and 
marketing  has  just  been  issued  in  pam- 


velt’s  press  conferences,  to  him.self 
the  newspapers  and  the  public  are  re¬ 
counted  by  Charles  W.  B.  Hurd,  of  the 
Xe^v  York  Times  Washington  bureau, 
in  the  New  York  Times  Magazine  of 


Georgia  Market  Bulletin  Mu«t  Deti4 
Sniping  at  New  Deal 

(Special  to  Editob  &  Pcblishm) 

Washington,  D.  C.  June  11— ThJ 
New  Deal  this  week  threatened  to 
lence  one  of  its  critics — Tom  Lindi 
Commissioner  of  Agriculture  underl 
Governor  Talmadge  of  Georgia- b' 
withdrawing  second  class  mailing  pri.. 
leges  of  the  Georgia  State  Market  fiul 
letin. 

Unless  Linder  agrees,  not  later  thar 
June  20,  to  switch  his  editorial  com 
ments  from  such  subjects  as  the  rightl 
of  Georgia  to  secede  from  the  Union^ir 
protest  against  administration  polici« 
to  matters  of  general  agricultural 
terest,  the  second  class  mails  will  be| 
barred  to  the  publication. 

The  Post  office  warning  comnicnie: 
on  the  contents  of  the  Bulletin. 


0  0.  McIntyre  has  turned  out  a 
•  small  book  called  “The  Big  Town 


— New  York  Day-By-Day.”  published 
by  Dodd,  Mead  and  Company  ($1.25). 
The  book  is  a  collection  of  some  of 
McIntyre’s  more  recent  writings. 


3ou^yjfan£^ 


IxMiks  advertiwNlJieUiw  (or  ANY  other  liook,  new  or  old) 


are  available  to  EDITOR  &  PUBLISHER  readers,  by  return 
mail,  at  list  price,  or  less  when  we  are  able  to  Imy  direct  from 
publishers  at  bargain  jirices. 

The  EDPTOR  &  PUBLISHER  Book  Mart  specializes  in  journalistic,  advertising, 
technical  and  circulation  premium  l>ooks  (di.scounts  on  quantities),  offering  bargains 
when  obtainable. 

When  ordering  books  of  unknown  price,  please  send  $5.00  and  we  will  return  the 
proper  change.  Remit  the  stated  amount  by  check.  P.  O.  money  order  or  postage 
stamps. 

Quoted  prices  include  cost  of  wrapping  and  mailing.  Address:  Book  Mart, 
EDITOR  &  PUBLISHER,  1700  Times  Building,  New  York.  Add  10%  Canadian 
orders. 


Journalism 

Mr  <lwn  Story,  hy  Fremont  older.  Experiences 

of  San  Francisco  Crusader.  Cloth . $2.sa 

City  Editor,  by  Stanley  Walker.  HrlUlant  story 
ot  the  workings  ot  big  time  journalism.  Cloth. 

f3.M 

Modern  News  Reportlna,  by  Carl  N.  Warren. 

*?.S* 

Behind  the  Front  Paae,  by  Wilbur  Forrest. 
New.  Reviewed  as  season's  best  story  of  re- 

IKirtorlal  romance.  ( Toth . (2.50 

Newspaper  Make-up  and  Headlines,  by 
Norman  J.  Raddcr.  The  principles  and  practice 
of  newspaper  copy  heading  and  make-up. .  .fteM 
Newspaper  Management*  by  Frank  Thayer. 
This  b(M)k  covers  the  whole  field  of  newspaper 
inanaKcment  from  the  foundation  through  equip¬ 
ment  and  oreanisstion  of  plant,  offlee,  circulation 
and  advertLsing  departments  to  the  formulation 
of  an  editw’lal  policy  for  service  to  the  cora- 
inunlty.  which  is  the  basis  of  sound  and  iht- 
luaueut  newspaper  success . $4.0C 


Special 


Brewrr  Dictionary  ot  Phra-se  and  Fakh 

(frequently  referred  to  as  the  Editor's  Handbook) 
standard  at  $7.50  price,  offered  here  at  $3.S0. 
Half-morocco,  1.440  pages,  over  14.000  refereneea 
ITank  H.  Vtxetelly,  LItt.  I).,  says:  "Full  of  meat 
ua  an  egg.”  A  gift-book  not  to  be  overlooked. 
America’s  Younit  Men,  edited  by  Dunrard 
Howes.  The  official  Who's  Who  among  the 
young  men  of  the  nation.  Regular  price,  $12.50. 
Special  price  to  newspapers  and  libraries. . .  $141 
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Advertising 


Just  Out 

Gel  Mhmt  We  W'aot,**  a  strong,  compel¬ 
ling  argument  against  those  who  advocate  gov¬ 
ernment  regulation  of  advertising.  Readable 

and  entertaining . • . ft.M 

**The  Reporter  aod  the  News**  a  practical 
exposition  of  news  gathering  methods.  Written 
by  two  newspapermen.  Philip  Porter,  t’ity 
Kditor.  t'leveland  IMaln  l>ealer.  and  Norval  Nell 
Luxon.  Asst.  Prof,  of  Journalism.  Ohio  ^tate 
linlverslty.  Excellent  text-book  for  a  lieglnner. 
Octavo.  560  pages . 19.75 


Makloft  MllllonH  Read  and  Buy,  by  William 

A.  Thomson.  New.  Expert  analysis  of  rnarkn* 
log  through  newspaper  advertising.  Cloth  .  |3.M 
9999  Betalllng  Ideas,  compiled  by  Emanuel 
Lyons.  Successful  methods  used  In  nearly  every 
retailing  activity,  ('an  be  used  in  the  advertislnit 
promotion  department  as  well  as  by  local  space 

salesmen  and  users  of  space.  Cloth . 

History  and  l>evelopment  of  .Advertising,  by 
Frank  iTesbrey.  Handsome  volume,  600  pages. 

(loth . 

Making  .Advertisements,  by  R.  B.  Durstloe. 
Able  exposition  of  general  advertising  techn^u^ 


New  Books 


How  to  Package  for  Profit,  by  C.  B.  lairrabee. 
Here's  a  new  eomplete  bocik  that  tells  bow  to 
make  the  package  sell.  Indispensable  to  manu¬ 
facturers  and  advertising  men.  Ill .  $$.$• 

How  to  Bun  Better  Sales  Eonteats,  by  M. 
Zenn  Kaufman.  Pep  up  your  salesmen.  TTse 
the  selling  contests  outlined  In  this  book.  IU.$S.5> 
Straight  Thinking,  by  William  J.  Reilly. 
Illuatrated  by  typical  marketing  problems  ot 
companies  which  the  author  has  helped  to  solve 

for  them . $1.7$ 

Newspaper  Desk  Work,  by  R.  M.  Neal.  $$.M 
Some  Newspapers  and  Newspapermen,  by 

O.  O.  Vlllard .  $$.0, 

Praetiral  Exercises  In  Newswriting  and  Edit¬ 
ing,  by  1).  W.  Miller . $2.24 

The  .Idvance  In  Science,  by  Watson  DavLs. 

$$.$$ 


<  Toth 

.Idvertlslng,  Elements  and  I’rlnclples.  by  ( ieorge 
H.  Sheldon.  Published  In  1925  but  the  text 
matter  la  still  excellent  lor  l>eglnners  In  ad.  ertt^ 

Ing.  Specially  priced  at . $14$ 

.Advertising,  Its  Economics.  Philosophy 

Technique.  Tiy  Herbert  W.  Hess . $$.•• 

Creative  Salesmanship,  by  Hess . $$.M 

Practical  Advertising,  by  King . $2.M 


Law  of  the  Press 

Newspaper  Ijiw,  by  W.  W.  I.oomU.  Cloth  $9. 5* 


The  Isaw  of  NewHpapern,  by  Arthur  &  ('rosmao* 
('omplete  exposition  of  slander,  contempt. 

Cloth . 


Circulation 


Newspaper  District  Management,  by  Lloyd 
Smith.  A  textbook  lor  men  In  charge  of  ne^ 

paper  carrier  salesmen.  111.  C:loth . $$.$• 

The  Paper  Route,  by  Lloyd  Smith . $1.N 


WtkRKING  NEWSPAPERMAN’S  SHELF.— Recommended:  History:  Main  f:urrents,  by  W.  G. 
Bleyer,  $3.0$.  Editorial  Technique:  Newspaper  Reporting  of  Public  Affairs,  by  Bush,  $$.$$• 
Newspaper  Writing  and  Editing,  by  Bleyer,  $2.2$.  Rights  and  Privileges  of  the  Press,  by 
Slebert.  $3.tM.  The  Working  Press,  by  Sorrells.  $2.0$.  The  Law  of  the  Newspapers,  by  Arthur 
A  Crosman.  $$.$•.  Newspaper  Reference  Methods,  by  Desmond,  $2.$$.  News  Photography, 
by  Price.  $2.tM.  For  Inaplratton:  Behind  the  Front  Page,  Forrest.  $2.$$.  Reference:  March’! 
Thesaurus  Dictionary,  $t.0$. 


Address:  Book  Mart  EDITOR  &  PUBLISHER 

1700  Times  Building,  New  York,  N.  Y. 
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airedf  Circulation  daily’s  map  aids  tourists 

- _  "  nie  IVausau  (W’is.)  Kecord-Herahi 

CIRCULATION  MAINTENANCE  COSTS 
HELD  TAX  EXEMPT  BY  U.  S.  COURT  a  larpe  ^lass  showcase  in  front 

*  - -  .  .  onice  binldinji  containing?  an  of- 

Rotrd  of  Tax  Appeals  Is  Reversed  in  St.  Louis  Ruling  on  Sioux  ficial  road  map  of  the  state.  The  state 
City  Journal  Case— Expenditures  Are  Not  highway  commission  is  keepins  the  map 

,  ^  •  1  I  *7*  j  making  weekly  corrections 

Capital  Outlays,  Court  Finds  of  road  conditions,  showing  new  de- 

iSpecuji  to  Editor  &  Pcbusher)  ing  that  the  community  served  will  repairs,  and  other  information. 

'***•*  cT.  LOUIS.  June  11 — Expenditures  produce,  it  is  said  to  have  reached  the 

J  to  maintain  a  newspaper’s  circula-  point  of  saturation.  DES  MOINES  DAILIES 

tHui  are  not  capital  outlays,  but  “ordi-  “Circulation  structure  and  advertising  C’C'TC  e  nn/v  a  ddicdc 
— Th«  nao’  necessary  operating  expenses,  ’  structure  are  interdeiiendent,  and  this  r*  L  1  L  9,UUU  C^AKKltiKid 
to  si-  and  therefore  deductible  for  income  point  of  saturation  is  the  iioint  of  bal-  - 

,  .L-  1  c. ......  r': _ r' _ _  *  ,  .  ,  A......,.!  _ _ i  c _ i:. 


CIRCULATION  MAINTENANCE  COSTS 

held  tax  exempt  by  u.  s.  court 


DAILY’S  MAP  AIDS  TOURISTS  BOYS  WIN  INCREASE 

file  lyausau  (W’is.)  Kecord-llerald  .  ~  ' 

IS  maintaining  a  complete  highway  map  Cleveland  Plain  Dealer  Street  Seller* 
service  for  the  touring  public  and  has  Had  Threatened  Strike 

erected  a  large  glass  showca.se  in  front  (Special  to  Editor  &  Publisher) 

of  its  office  building  containing  an  of-  Clevelanh,  June  11— A  strike  ci 
ficial  road  map  of  the  state.  The  state  Cleveland  Plain  Dealer  newsboys, 
highway  commission  is  keeping  the  map  scheduled  for  June  10,  was  called  off 
up  to  date  by  rnaking  weekly  corrections  when  the  management  of  the  newspaper 
of  road  conditions,  showing  new  de-  agreed  to  the  major  demands  of  the 
tours,  repairs,  and  other  information.  Newsboys’  Union. 

-  The  union  demanded  a  profit  for  the 


DES  MOINES  DAILIES 
FETE  5,000  CARRIERS 


newsboy  of  1}4  cents  on  each  daily 
newspaper  and  4  cents  on  each  Sunday 
newspaper  sold  and  a  weekly  guarantee 
for  the  lioys  and  men  assigned  to  regu- 


'"''tr I  taxes,  the  United  States  Circuit  Court  ance,  as  it  were,  between  circulation  Sixth  Annual  Convention  and  Frolic  lar  stations.  Ihey  also  demanded  a 


tr  oi  .Appeals  has  held  in  an  opinion  and  advertising.  To  increase  the  circu- 
b;  han^  down  here.  lation  beyond  that  iioint  would  not  bring 

Tivi-  The  decision  was  rendered  in  the  new  advertising,  nor  bring  higher  rates 

Bui  appeal  taken  by  Perkins  Brothers  Co.,  for  the  advertising  carried;  hence  there 

publishers  of  the  Sioux  City  (la.)  vvould  lie  no  increase  in  income  from 


Climaxed  by  Huge  Parade  with  shop.  r  u  ni  •  rr  i 

,  A  D  j  IT-  •  Cl  rbe  management  of  the  Plain  Dealer 

»>••*<>•■»  See  Circus  increased  the  profit  of  the  boys  from 
and  Baseball  Game  85  cents  a  hundred  papers  to  one  cent 

on  each  paper  sold  and  boosted  the 
Nearly  5,000  Des  Moines  Register  profit  on  Sunday  papers  from  2J<2  to  3 


prom  on  suncav  papers  trom  to  . 

5  S  was  deliveTd  by  Judge  Gardner’,  lion!  an^'increas^in  the"  circulalion  be-  M^onZy  "jline  "Jo^^Sfich"  w^s  f  f  Permanent  sta- 

io„\  the  court  reversed  the  case  without  yond  the  saturation  point,  without  a  dima^ To  7he  ^  Ll^arTonvTn-  Zklv'^ua  Ztee'Tin^^^^^^^^ 

les  costs  to  either  i^rty,  and  remanded  the  corresponding  increase  m  income  from  frolic  of  the  Iowa  newspapers’  Zreement  wer?!aised  to  $16  50 

■n.  cause  with  directions  to  allow  petitioner  advertising,  means  a  net  loss  to  the  carrier  salesmen  and  circulation  dejart-  ^o  »10.0U. 

I  be  the  rYp.ml.imes  in  MiirRi.iin  as  ordinary  pubhsher.  •  -  u  ■  n^ent.  Crowds  packed  the  sidwalks  all 

and  necessary  operating  expenses.  “It  ,s  necessary  to  maintain  the  cir-  ^^e  two-mile  line  of  march, 

lemer.  The  Board  of  fax  Appeals  had  re-  culation  structure  as  near  as  may  be  j^e  day  opened  with  a  brief  busi- 

determined  he  Perkins  Brothers  Co  at  the  saturation  point,  and  petitioner  ^ess  session  and  the  special  performance 

- mcome  tax  liability  for  19-28  and  1929  contends  that  it  was  not  building  up  by  a  circus  in  the  city’s  Coliseum.  The 

m  the  respective  amoums  of  p.131  and  nor  increasing  its  circulation  in  1928  parade  followed  and  the  afternoon  was 
$1,637,  respecti\el>.  Thc^  deficiencies  and  1929,  but  was  maintaining  what  spent  at  an  amusement  park  and  at  a 
arose  from  the  company  s  action  m  bad  already  been  built  up.  league  baseball  game.  Eight  thousand 

;■  diminating  front  ds  oj^rating  ej^nses  “In  supporting  the  circulation  striic-  carrier  salesmen  and  their  relatives  at-  M  a  a  a  a 

'  necessary  to  secure^  new  tended  the  circus  performance  in  the  •  •  •  • 

$13,81/  tor  1929.  subscriptions  to  take  the  place  of  discon-  morning.  Four  thousand  more  who 

The  Commissioner  of  Internal  Rev-  tinned  ones,  and  in  doing  so  it  is  to  be  could  not  get  in  at  the  morning  show  Natinri'il  litifYu 
eirae  determined  that  these  amounts  were  expected  that  fluctuations  will  from  were  admitted  at  the  afternoon  per-  - -y  ri»ri«c*r 

not  deductible  as  a  part  of  petitioner’s  time  to  time  occur,  and.  .  .  .  conn-  formance  of  the  circus.  men’s  wear  and  ae- 

u  ordinary  and  necessary  operating  ex-  sel  for  petitioner  offered  to  prove  that  Thirtv-seven  advertising  executives  •  i 

0  penses  upon  the  ground  that  they  were  there  was  in  fact  a  decrease  in  the  cir-  fjm  New  York,  Chicago®  Detroit,  St.  oessones  were  ad- 

exMed  for  the  pur^se  of  and  re-  culation  during  the  years  1930  and  Louis,  Kansas  Citv  and  elsewhere  were  vertised  durine  Mav 

lulled  in  increasing  the  circulation  of  1931,  during  which  the  same  methods  koines  during  the  day  as  guests  veriisea  OUFing  i>ld\ 

ng,  ,  the  newspaiw  ,010..  •  •  were  employed  for  the  avowed  pur^se  ^he  advertising  department  of  the  alone  in  the — 

iini  -  1o87  to  1918,  the  opinion  of  supporting  the  circulation.  The  newspapers 

recites,  “to  increase  and  build  up  its  mere  fact  that  there  was  an  increase  in  day  opened  with  breakfast  at 

the  circulation,  petitioner  conducted  circu-  1928  and  1929  does  ipt  change  the  po^t  Des  Moines  hotel,  followed  by  1^®^  YORK 

age  lation  building  contests,  and  employed  character  of  the  expenditure.  visiting  the  circus,  watching  the  parade 

men  to  work  solely  in  building  up  cir-  “We  conclude  that  the  expenditures  ^nd  a  trip  through  the  Register  and  f  U Uillr 

culation  in  places  where  there  were  no  were  in  the  nature  of  ordinary  and  Tribune  building.  The  v'isitors  were 

or  few  subscribers.  By  this  mrans,  at  necessary  expenses  incurred  for  the  taken  to  Wakonda  Country  club  for  . -r- 

a  cost  of  $184,970,  the  circulation  was  purpose  of  maintaining  circulation  lunch  and  golf  Dinner  w'as  serv’cd  at 
1  increased  and  built  up  to  55,488.  By  structure,  and  that  the  finding  of  the  the  Des  Moines  club.  A I  I  THF  NFWS  OF 

j  dividing  this  cost  of  the  total  circula-  Cx.mmissioner  and  of  the  Board  of  Tax  q-.  nrriers  came  to  Des  Moines 

I  tion  gained  res^ndent  determined  a  Appeals  to  the  contrary  is  not  ,sus-  tV.Ii'alTparts  cZ the  state  vvlthoS  BRITISH  PUBLISHING 

inDatZcircuSion  incraaTd  S.52L  Gained  by  any  substantial  evidence.  any  interruption  in  carrier  delivery  AND  ADVERTISING 
c. _ u_.  _i_  service. 


cost  per  unit  oi  $3.67.  He  found  that  tained  by  any  substantial  evidence.” 

in  1928  the  circulation  increased  5,521,  '  _ 

and  multiplying  this  figure  by  $3.67,  ob¬ 
tained  a  product  of  $20,262,  which  he  24  PAGES  ON  COMMENCEMENT 
subtracted  from  petitioner’s  1928  de-  The  Plainfield  (N.  J.)  Courier  Neics 
auctions,  thereby  increasing  the  taxable  carried  a  24-page  commencement  sup- 
income  by  that  amount.  He  found  that  plement  to  its  regular  June  11  paper,  in 
in  1929  the  circulation  increased  3,765,  which  pictures  f  all  high  school  grad- 
and  in  like  manner  multiplying  this  nates  in  neighboring  towns  were  re- 
jigure  by  $3.67,  increased  the  taxable  produced.  The  edition  carried  heavy 
income  for  that  year  by  $13,817.”  advertising  patronage. 


Trained  and 
Experienced  Men 
in  Journalism 


income  for  that  year  by  $13,817.”  advertising  patronage.  in  JOUmallSm 

After  listing  the  expenses  and  sal-  - 

apes  necessary  to  maintain  the  paper’s  OHIO  DAILY  STARTS  The  Personnel  Bureau  has  the  per- 

epartment,  the  court  con-  Kenneth  Kerr,  publisher  of  the  sonal,  education  and  experience 

“There  was  testimony  and  it  is  nn-  ^‘’5'“”  (O.)  Democrat-Sentinel,  weekly,  records  of  members  of  Sigma  Delta 

W  any  additional  circulation  whatever,  cfaud^  S  llright  is  Columbia,  two  island  possessions 

;ra,:?h"  Sss^fnrXrSmL^^’  and  three  loreisn  counties.  ^ 


;  all  that  was  jiaid  out,  and  that  no  ex- 
1  penditures  were  made  for  the  sole  pur¬ 
pose  of  obtaining  subscriptions;  that 
even  after  a  circulation  structure  had 
j  been  built  up  in  a  territory,  it  is  still 
necessary  to  have  a  maintenance  force 
to  maintain  circulation,  take  care  of  de¬ 
liveries  and  give  service  to  subscribers. 

“With  a  circulation  of  55,000,  which 
was  secured  between  1887  and  1918, 
petitioner’s  territory  was  ‘saturated,’ 
that  is,  its  circulation  had  reached  a 
;  point  where  it  was  not  necessary  nor 
]  desirable  to  increase  the  circulation. 

I  The  income  arising  from  the  publication 
!  of  a  newspaper  is  derived  from  two 
i  sources ;  namely,  from  its  paid  sub- 
wiptions,  and  from  its  advertising. 
The  price  received  from  subscriptions 
and  sales  of  the  newspaper  is  not  suf¬ 
ficient  to  cover  the  cost  of  publication; 
fiut  to  attract  advertising  it  is  essen¬ 
tial  that  the  publication  have  a  certain 
circulation  structure.  When  this  struc¬ 
ture  has  been  built  up  to  a  certain 
point  at  which  the  paper  is  able  to  se¬ 
cure  the  maximum  amount  of  advertis- 


^kolcQ 

OF  THE  WORLD’S  LEADING 

PUBLISHERS 

CLINE  PRESS  DRIVES 
and  CONTROL .  r 

Reels,  Tensions,  and  Pasters 

CLINE  ELEC.  MEG.  CO. 

Chicago  ;  211  West  Wacker  Drive 
New  York:  220  East  42nd  Street 
San  Francisco:  First  Nat’l  Bank  Bldg. 


and  three  foreign  countries. 

They  are  trained  For  and  experienced 
in  every  branch  of  journalism.  Their 
age  range  is  21  to  52,  with  the 
average  at  29. 

Their  minimum  salary  requirements 
range  from  $780  to  $15,000. 
Employers  of  editorial  talent  who 
have  used  the  Personnel  Bureau  will 
testify  to  the  average  superiority  of 
Bureau  registrants. 

When  you  need  a  GOOD  man, 
write  or  wire — 

PERSONNEL  BUREAU 

OF 

SIGMA  DELTA  CHI 

JAMES  C  KIPER.  OliRcioi 
t36  ExchMf*  Avrrr*  Chicafo 

I  KO  CHAROE  TO  EMi>LOyERS 


•  •  •  • 

National  lines  of 
men’s  wear  and  ac¬ 
cessories  were  ad¬ 
vertised  during  May 
alone  in  the — 

NEW  YORK 

lUeralb  ^Tribune 


ALL  THE  NEWS  OF 
BRITISH  PUBLISHING 
AND  ADVERTISING 

ia  given  in 

WORLD'S  PRESS  NEWS 

leading  British  organ  of 
joumalitm  and  publicity. 

Sobtolptloii  ol  SI  ■  VMi  Indudm 
5S  Ihum  of  WorM'i  Pm*  N«wi 
IS  IwMt  of  “Phototraphy" 

18  Inon  of  ''Ptlnlint" 

18  Imwt  of  "Mariratinf  a  Daaifn'' 

Only  Britith  member  of  the  A.  B.  C 
in  ib  field.  Largest  net  paid  sale. 

WORLD’sTrESS  NEWS 
AND  ADVERTISING 

48,  Fetter  Leae  London,  E.  C  4 


1/  you  need 
circulation 
men — 

Competent  to  take  charge  of 
your  entire  department,  or  to 
fill  important  posts  in  the 
department,  the  Welfare  Com¬ 
mittee  of  the  International 
Circulation  Managers  Asso¬ 
ciation  can  provide  you  with 
men  of  capacity  and  ability. 

Address:  Clarence  E.  Eyster, 
Secretary-Treasurer,  The 
Peoria  Star,  Peoria,  Illinois. 
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OMAR  D.  GRAY  DIES  IN 
MISSOURI  HOME 

Former  Field  Secretary  of  Pres*  Con¬ 
gress  of  the  World,  Famed  for 
Humor  and  Vision,  Passes 
at  67  Years  of  Age 


(.Special  to  Editor  &  Publisher) 

Stirc.eon,  Mo.,  June  12 — Omar  D. 
Gray.  67,  Missouri  editor,  columnist,  and 
newspaper  broker,  died  at  his  home  here 
early  June  10. 
Politician,  lec¬ 
turer,  business¬ 
man.  his  chief  in¬ 
terest  throughout 
his  career  always 
was  in  his  Stur¬ 
geon  weekly, 
which  bears  as  its 
official  title  Omar 
D.  Gray’s  Stur¬ 
geon  Leader. 

Mr.  Gray  pur¬ 
chased  the  Leader 
in  1888,  one  week 
after  he  had  be¬ 
come  assistant  to 
its  earlier  publisher  and  had  saved  from 
his  earnings  $2.40,  which  he  used  as  a 
down  payment  on  the  weekly.  His  repu¬ 
tation  among  newspapermen  grew  with 
the  years.  In  1926,  he  was  made  field 
secretary  of  the  Press  Congress  of  the 
NN'orld  at  its  meeting  in  Geneva.  Later 
he  served  as  secretary-treasurer.  He 
was  also  a  past-president  of  the  Mis¬ 
souri  Press  Association.  As  a  news¬ 
paper  broker,  selling  and  consolidating 
small  Midwestern  newspapers,  Mr.  Gray 
handled  more  than  half  a  million  dollars 
worth  of  properties  during  the  late 
1920s. 

Recognized  throughout  his  state  as  an 
important  backstage  power  in  Demo¬ 
cratic  politics,  Mr.  Gray  was  credited 
with  being  largely  responsible  for  the 
election  of  the  late  Frederick  D.  Gard¬ 
ner.  former  governer,  whose  1916  cam¬ 
paign  he  managed.  Gray  served  one 
term  as  state  oil  inspector,  and  was  a 
one-time  candidate  for  nomination  to 
Congress. 

Typical  of  how  his  business  interests 
spread  rapidly  into  various  fields,  Mr. 
Gray  was  fond  of  explaining  how,  as  his 
Sturgeon  Leader  swiftly  expanded,  he 
hit  upon  the  idea  of  stringing  his  own 
telephone  line— the  earliest  in  the  sec¬ 
tion — along  fences  and  trees  in  order  to 
handle  his  news  coverage.  It  ended 
with  his  unexpected  ownership  of  his 
community’s  first  public  telephone  sys¬ 
tem. 

.■\s  a  columnist  in  his  own  journal, 
NIr.  Gray  became  regionally  famous  for 
his  homely  epigrams.  A  few  from  a 
typical  week  include: 

committee  is  a  thing  that  takes  a 
week  to  do  what  a  good  man  could  do 
in  an  hour.” 

"There  is  no  such  thing  as  success  in 
a  bad  business.” 

"If  the  devil  finds  you  idle,  he  will 
Eet  you  to  work  as  sure  as  hell.” 

"I  have  never  written  an  obituary 
without  a  feeling  of  real  sorrow.” 

"I  love  newspaper  work.  If  the  time 
should  come  when  I  had  no  readers  I 
would  still  publish  the  Leader  and  read 
it  myself.” 

Several  years  ago.  Gray  became  gen¬ 
eral  manager  of  the  Omar  D.  Gray  Pub¬ 
lications,  leased  by  the  School  of  Jour¬ 
nalism  of  the  University  of  Missouri  for 
use  as  laboratory  publications  by  the 
school’s  classes  in  country  newspaper 
production.  The  weeklies  thus  leased 
included  the  Columbia  Herald-States¬ 
man,  the  Centralia  Courier,  and  the 
Sturgeon  Leader.  Because  of  poor 
health,  Mr.  Gray  more  than  a  year  ago 
became  inactive  in  the  publication  of  all 
but  the  Leader.  It  recently  had  become 
known  that  the  Missouri  School  of  Jour¬ 
nalism  would  shortly  relinquish  publica¬ 
tion  of  the  papers,  which  are  expected 
to  pass  into  the  hands  of  a  local  group. 

Editor  &  Publisher  learned  tonight 
that  arrangements  for  the  transfer  had 
not  been  fully  completed.  At  Columbia, 
School  of  Journalism  authorities  said 
that  this  had  been  planned  as  the  last 
week  of  puUication  under  the  supervi¬ 


sion  of  that  institution,  but  that,  if 
necessary  in  order  to  transfer  the  week¬ 
lies  to  any  new  publisher  as  living 
papers,  it  would  carry  on  publication  for 
a  short  wiiile. 

The  funeral  was  held  at  Sturgeon 
Wednesday.  Burial  was  at  La  Plata, 
^lo.  Mr.  Gray  is  survived  by  his  wife. 


^bituarii 

H.^ROLD  P.\RM.\X.  30.  editor, 
Vainne^v  (Kan.)  Enterprise,  was 
injured  fatally  June  7  when  the  car  in 
which  he  was  riding  plunged  into  a 
creek  seven  miles  from  Fairview. 

William  H.  Kaufmaxn,  former 
president  and  organizer  of  the  Rapid 
Electrotype  Company,  well  known  to 
national  advertisers  and  newspaper  pub¬ 
lishers  throughout  the  country,  died  last 
week  in  Cincinnati  after  an  illness 
covering  several  months.  He  was  the 
inventor  of  several  improved  types  of 
electrotype  equipment 

Hudson  J.  Fiebert,  formerly  in  the 
circulation  department,  Kansas  City 
Star,  died  last  week  in  a  veterans’  hospi¬ 
tal  in  Colorado. 

Frank  C.  Walsh,  65,  veteran  news¬ 
paperman,  died  June  7  at  his  home  in 
Closter,  N.  J.,  after  a  prolonged  illness. 
.'\t  one  time  he  was  a  financial  reporter 
for  the  Dow  Jones  Company.  Until  his 
retirement  some  15  years  ago,  he 
worked  for  the  New  York  News 
Bureau. 

Emmet  D.  C.  Hegeman,  76,  who  had 
been  with  newspapers  in  Delaware  and 
Maryland,  and  also  elsewhere,  for  many 
years,  died  June  6  at  Denton.  Md.  His 
wife  survives. 

W.  H.  Rhodes,  works  manager  of 
the  Belfast  (Ire.)  Telegraph,  died  May 
24  in  a  Belfast  nursing  home.  He  had 
spent  a  lifetime  in  British  journalism, 
having  previously  been  connected  with 
a  firm  of  newspaper  proprietors  in 
Sheffield. 

Lewis  White,  64,  for  10  years 
historical  editor  of  the  Aurora  (Ill.) 
Beacon-Neu's,  died  there  June  8  after 
an  illness  of  two  monfibs.  Known 
widely  as  a  historian,  he  was  a  founder 
of  the  .Aurora  Historical  Society.  Sur¬ 
viving  are  a  son  and  a  daughter. 

John  C.  Leffel.  85,  for  57  years 
publisher.  Mount  Vemon  (Ind.)  Star, 
a  weekly,  died  June  7  in  St.  Louis.  He 
has  lieen  living  there  since  his  retire¬ 
ment  two  years  ago. 

Frank  F.  Gibson,  27,  member  of  the 
night  staff  of  the  Kansas  City  Star,  died 
recently  at  St.  Mary’s  Hospital  in  Kan¬ 
sas  City,  following  illness  of  several 
months. 

Michael  Z.ack,  50,  Massachusetts 
State  Director  of  Registration,  and  a 
founder  of  the  Lynn  (Mass.)  Newsboys’ 
.Association  and  former  Lynn  newspa- 
Iierman,  died  at  his  home  in  Lynn,  June 
8.  He  had  been  in  poor  health  for  the 
past  two  years.  He  started  his  career 
as  circulation  manager  of  the  Lynn 
(Mass.)  Tclegram-Xcu's. 


CHARLES  E.  BELL 

Charles  E.  Bell.  61,  cartoonist  and 
for  many  years  art  director  of  the 
Philadelphia  Inquirer,  died  suddenly 
June  11  of  heart  disease  at  his  Sum¬ 
mer  home  at  .Avalon,  N.  J.  He  was  also 
known  for  his  portraiture,  many  of 
his  portraits  adorning  the  walls  of  the 
Pennsylvania  Capitol  at  Harrisburg  and 
the  Pen  and  Pencil  Club.  Philadelphia 
newspapermen’s  organization,  of  which 
he  was  a  life  member.  His  widow, 
Isabelle  F.  Bell,  sister  of  the  late 
Richard  A.  Foley,  Philadelphia  adver¬ 
tising  agency  executive,  and  a  daughter, 
Kathryn,  sun’ive. 


HARRY  ACTON  SERVICES 

The  body  of  Harry  Action,  former 
ship  news  columnist  of  the  New  York 
American,  who  died  on  shipboard  while 
on  his  way  to  board  the  Normandie  for 
her  first  trip  to  New  York,  was  brought 
to  New  York  June  9  on  the  President 
Roosevelt.  Services  were  held  at  the 
pier  where  members  of  the  New  York 
Ship  News  Reporters  Association, 


drank  a  toast  to  Mr.  .Action.  The  glass 
intended  for  Mr.  .Action  was  broken. 
William  Cleveland,  pilot  of  the  .Ameri¬ 
can’s  airplane,  tiew  of  the  ship  as  it 
entered  the  bay,  and  dropped  flowers 
on  the  ship's  bow.  Burial  was  at  .Ard- 
sley,  N.  V.  Mr.  Action  was  35  years 
old. 


BLANTON  FEELS  PERSECUTED 

{Special  to  Kuitor  &  I’cblishf.r) 

Washington,  D.  C.  June  10 — The 
Washington  Ei-ening  Star  was  added 
this  week  to  the  list  of  newspapers 
which  Representative  Thomas  L.  Blan¬ 
ton  (d)  Texas,  intends  to  sue  for  IjM 
when  Congress  adjourns.  The  Texan, 
who  considers  he  has  lieen  "persecuted” 
by  Capital  publications,  takes  the  floor 
Iieriodically  to  condemn  the  papers  and 
their  publishers. 


T.  JARVIS  LAURIMORE 

T.  Jarvis  Laurimore,  40,  promotioi 
manager  of  the  Record  Newspapers  oi 
Troy,  N.  Y.,  was  stricken  with  a  hear 
attack  while  playing  tennis  in  Frea-i 
Park,  Troy,  June  7  and  died  10  minuttv) 
later  in  Troy  Hospital.  He  had  beci 
with  the  Record  newspapers  sinq, 
October,  1932.  He  went  to  Troy  froiti 
the  Chicago  Tribune  where  he  had  been 
engaged  for  more  the  12  years  in  th«! 
promotion  and  advertising  departments 
He  started  newspaper  work  on  the 
Muncie  (Ind.)  Star..  His  wife  a:;; 
parents  survive. 
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SPOKANE  AGENCY  JOINS  d-A  i 

Sy verson  -  Kelley',  Inc.,  Spoka:  ' 
Wash.,  has  been  elected  to  inembfr>L. 
in  the  .American  .Association  of  Advei| 
tising  Agencies. _ 


Supplies  and  Equipment 
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A  NEW  IDEA 
Distinctly  Worth  While! 
Produces  Marvelous  Effects 


THE  NEW 

SCOTT  ‘^IdeaV 


Matrix  Rolling  Machine 
with 

New  Free  Molding  Cylinder 
—  ❖  — 

Deeper,  Sharper  Mats, 
Without  Stretch,  free  from  all 
Mechanical  Buckling 

IMPROVES  YOUR  PRINTING 

For  full  information.  Price,  etc.,  addrest 

Walter  Scott  &  Co. 

PLAINFIELD.  N.  J. 

New  York  Cbicsgo 


Fot  Everything  Electric 


Set  General  Elearic 


The  complete  G-E  line  enables 
you  to  entrust  one  manufac¬ 
turer  with  the  undivided 
responsibility  for  every  elec¬ 
trical  requirement  of  the 
modern  pressroom. 


White 
fB  in 
pMrtu 
He  El 
cliieif) 


Beverl 


For  particulars,  addren  the 
nearest  G-E  office,  or  Gen¬ 
eral  Electric,  Dept.  6-201, 
Schenectady,  New  York. 
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in  packing  a  matrix  and  you  will  often  beat  the  other 
fellow  to  the  start. 

Space  Packing  Felt  that  is  soft,  tears  easily  and  stays 
put,  will  do  it  for  you. 

We  manufacture  it  in  four  thicknesses — No.  25,  No.  35, 
No.  40  and  No.  50. 

MOULDING  BLANKETS  all  kinds. 

Red  and  Blue  Drying  Blankets. 

The  above  are  only  a  few  of  oiu'  specialties. 


W 


New  England  Newspaper  Supply  Co. 


Worcester,  Mass.,  U.  S.  A. 

Cabl.  AddrM.  NENSCO-WorcMtar 


Use  the 


improved  ZENKE 
Universal  Gauge 


Qauginga  curved  stereo¬ 
type  plate  with  the  Zenki 
Universal  Gauge 


for  Economkol  Quality  Printing 

High-s  peed  precision 
presses  demand  a  like  de¬ 
gree  of  precision  in  plates 
and  blankets.  The  accuracy 
of  the  Zenke  Gauge  is  at¬ 
tained  by  its  pre-loading 
and  self-aligning  features. 

It  will  accommodate  curved 
or  flat  plates  up  to  18"  in 
width  and  up  to  type-high  thickness  as  well  as  press  blankets,  moulding 
blankets,  etc.  Special  fixtures  are  also  supplied  with  each  gauge  for  meas¬ 
uring  depths  of  halftones  and  for  gauging  brass  matrices  for  automatic 
type  setting  machines  .  .  .  Write  for  illustrated  circular. 

SOLE  DISTRIBUTORS 

RUOU  Sr  f'  138th  STREET  &  EAST  RIVER 

.  riGIli  CSC  GYJ.,  Inc.  NE  w  york,  n.  y. 

CHICAGO.  ILL.  •  SAN  FRANCISCO,  CAL.  •  BOSTON.  MASS. 
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TO  MAINTAIN  WAGES 

Xhe  National  (iravure  I’rinters’  As- 
jjtioii,  ineoting  in  annual  ci invention 
■  Chicago  last  week,  informed  I’resi- 
Lt  Roosevelt  by  telegram  that  there 
hjd  lieeii  no  change  in  wages  and 
Kjurs  in  th*-'  Rravure  printing  industry- 
,!nce  the  Supreme  Court  decision  last 
Jitek  and  that  members  of  the  indus- 
intended  making  no  changes. 

NUSSBAUM  TO  TOLEOp 

Lowell  15.  Nussbaum,  city  editor  of 
(tx  Indiana t'olis  Times  for  the  last  year, 
l-a,  been  transferred  to  the  Toledo 
iiWS-Bce.  Harold  La  Polt  succeeds 
liJn  on  the  city  desk,  with  Joe  Collier 
assistant  city  editor. 

IwTOR  &  PUBLISHER 
Classified  Advertising 

RATES 

SITUATIONS  (Cash  with  Order) 

1  Time  —  .St  per  line 
J  Times  —  .4t  per  line 
all  other  CLASSIFICATIONS 
(Cash  with  Order) 

1  Time  —  .75  per  line 
4  Times  —  .6t  per  line 
Count  six  words  to  the  line 
White  space  charged  at  same  rate  per  line 
ptr  insertion  as  earned  hy  frequency  of 
aoetion.  Minimum  space,  three  lines. 
TIk  Editor  &  Publisher  reserves  the  right  to 
(lifsiiy,  edit  or  reject  any  copy. 


Newspaper  Brokers 


M.  Moore,  Newnpuper  llroker 

Beverly  UiU«.  California,  lias  weekly  and 
exclusive  daily  iiapers  to  offer. 


Beiing.  Celling,  Merging  of  newspapers. 
No  leases  or  trades.  .No  listing  charge. 
Len  Feigltner.  Pythian  Building,  Nashville, 
Jlich..  or  J.  \V.  Mapoles,  Murphy's  Hotel, 
Riehmond.  Vu. 


Ywr  liest  friend  is  a  responsible,  qualified 
broker,  whether  you  desire  to  buy  or  .sell 
1  iiublicaiion.  because  he  knows  values  and 
rill  guide  you  correctly,  'fhere  is  no  better 
«r  safer  investment  than  a  good  news¬ 
paper.  I  have  some  real  opportunities. 
J  B.  Fliale,  Times  Building,  New  York. 


Circulation  Promotion 


Newspaperdom'sLeadlngt'irculat  ion  Builders 

.Morrison  l‘lan 

"The  Plan  that  Pays  and  Proves  It” 
Write  the  John  F.  Morrison  Company. 
4th  llr..  Shops  Bldg.,  Des  Moines,  Iowa. 


Beaded  Campaigns  Sueceed — Hudson  De 
Priest  &  -Vssociates,  World’s  Record  Cir¬ 
culation  Builders,  246  Fifth  Ave.,  N.  Y.  C. 


r 
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PUBLISHERS! 

Wire  or  write  us  for  experienced 
men  for  positions  in  any 
department.  Service  is 
free  to  employers. 

Applicants 

for 

Newspaper  Jobs 

This  service  is  conducted  for 
newspaper  publishers  and  allied 
businesses. 

A  resistration  blank  will  be 
forwarded  immediately  to  any 
one  who  places  a  classified 
"Situation  Wanted”  ad  for  three 
insertions,  if  requested.  The 
minimum  3-time  charse — 3  lines, 
3  times,  total  9  lines,  at  40c  per 
line — is  $3.60.  (See  Classified 
rate  schedule.) 

•However,  if  you  wish  to  ad¬ 
vertise  your  qualifications  in 
Sreater  detail,  you  may  run  a 
40-word  ad  3  times  for  a  flat  rate 
of  $5.00.  This  special  offer  in¬ 
cludes  registration  service  for  a 
period  of  six  months  and  also  a 
3-month  subscription  to  EDITOR 
&  PUBLISHER. 

E  •  P  Personnel  Service 

1 700  Times  Bldf.  New  York  City 
Agency  Phene,  BRyent  9-3055 


Circulation  Promotion 


Itelter  Ouily  NewniiiiiierN  in  every  section 
(•t  tile  country  are  u.sinn  ami  nnreBervetlly 
t-inlorsin^  Tartlowe  Plan  circulation-build- 
iiiK  campaigns,  more  than  over  i)ol*ore. 
Fur  (luiok  detinite  I».  i'.  oiroulation  in- 
oroase  reKardloss  of  l>usiiit‘NH  conditions  in 
your  tieid,  \vrftHs,,(>r  wire  collect  The  Charles 
Partlowe  Company,  Occidental  Building, 
Indianapolis. 


Syndicate  feature  _ 

IMMIST  vlrvulatiuii 

with  a  humor  lolumn. 
Zak  Zook,  Liverpool,  I’a. 


Foreign  Publications 


Hut-ot-tuu'ii  NeivKpuiiers  Hooks 

Foreign  MagazineH  I’eriodicalx 

SCHULTZ  NEWS  .\GENCY 
112  We.st  44th  St..  N.Y.C.,  MEUallion  3-9061 


Multigraphing  and  Mimeographing 


<Juiik  Service — Quality  Work 

Century  la*tter  Co. 

126  W.  46th  St.  HHyant  9-2277 


Help  Wanted 


CartooniNt  with  ilistinctive  technuiue  and 
original  i(lea.s  hy  Midwe-stern  daily.  State 
experience  and  salary  requirement.^.  B-S47, 

Editor  &  Publisher. _ 

Wanted — I'romotion  .Man  to  handle  the 
work  of  a  dally  newspaper  in  an  eastern 
city  of  100,000  population.  We  want  a 
man  who  has  had  experience  in  this  kind 
of  work.  In  answering,  please  state  age 
and  former  positions  held.  K-,S4  5,  Editor 

Publisher, _ 

Have  line  o|»enlng  for  U.  N.  Marden, 
formerly  Key  West.  Hurry.  Bryson, 
Box  B-826,  Editor  &  1‘ubllsher. 


_ Situntions  Wanted 

.Advertising  -  Ituslness  .Manager  —  Turn 
doubts  into  dollars.  Acquire  this  force¬ 
ful  man.  Wide  merchandising,  utility,  ad¬ 
vertising  and  newspaper  background. 
Facile  writer:  convincing  speaker.  Ex¬ 
ceptional  copy  and  layout  ability.  Avail¬ 
able  top  salesman,  advertising  or  business 
manager.  Moderate  salary.  Satisfying 
references.  Anywhere  opportunity.  B-812, 

E  &  F  Personnel  Service. _ 

.tdvertising  IMrector  or  .Manager  for  lOO.uOO 
class  or  better,  fifteen  years’  experience: 
intimate  knowledge  of  retail  field:  nation¬ 
wide  associations  and  contacts:  I’rotestant: 
.Vmerican:  39:  married:  creative:  inde¬ 
fatigable  worker.  The  man  to  sell  your 
publication  from  the  advertiser’s  service 
angle.  B  843.  E  &  P  Personnel  Service. 
.Vdvertlslng  Flxecutivr — Unusual  record  of 
achievement  on  metropolitan  dailies  during 
past  five  years.  Knows  national,  local  and 
classified  advertising.  Successful  leader  of 
men.  Age  4  2.  Present  earnings  In  live 
figures  with  remuneration  based  on  busi¬ 
ness  produced.  B-839,  E  &  P  Personnel 
Service. _ 

.\dvertiNing  or  nuslness  Manager  now 

available.  11  years'  exceptional  record  in 
above  positions  with  an  Ohio  newspaper 
group  organization.  Recently  resigned  to 
seek  opportunity  for  better  future.  Mar¬ 
ried,  42,  ,-\-l  references.  Thorough  know-l¬ 
edge  retail  problems  and  promotion.  B-809, 
K  &  P  I-ersonnel  Service. 

•Advertising  Manager  —  Now'  employed, 
wants  change  where  hard,  intelligent  work 
will  make  for  a  future.  1-ast  record  shows 
marked  success  in  field  of  50.000  to  75,000. 
Wants  opportunity  to  grow.  No  "job 
hunter”  or  "floater”  but  a  go-getter  who 
knows  job  and  gets  results.  Will  arrange 
personal  Interview.  B-818,  E  &  1'  Per- 

sonnel  Service.  _ 

.Advertising  Manager- Salesman.  Wish  per- 
manent  connection  where  initiative  and 
hard  work,  backed  by  13  years  of  studious 
experience  will  pay  a  future  reward.  Pro¬ 
testant.  Married.  Clean  habits.  Good 
record.  Ten  years  with  one  newspaper. 
•Now  employed.  B-811,  E  &  P  Personnel 
Service. _ 

Business  Executive  experienced  In  radio 
and  newspaper  practice  wishes  to  contact 
owner  or  publisher  who  desires  the  ser¬ 
vices  of  a  competent  assistant  or  one  to 
take  full  charge.  Excellent  organizer  witn 
record  of  achievement  during  past  ten 
years.  B-821.  E  &  P  Personnel  .Service. 
Circulation  Manager,  now  employed  on 
9.600  A.B.C.  paper,  seeks  job  on  larger 
paper.  Experienced  ‘'Little  merchant 
plan”  has  shown  exceptional  gains  In 
spite  of  stiff  competition  on  each  job. 
Not  a  high  pressure  man,  but  steady 
economical  producer.  Member  I.C.M.A. ; 
34,  married.  Regards  opportunity  more 
important  than  starting  salary.  B-831,  E 

&  P  Personnel  Service. _ 

Circulation  Manager  with  a  wide  experi¬ 
ence  on  daily  newspapers  in  cities  of  one 
hundred  thousand  population  and  over, 
seeks  greater  opportunity.  Can  promise 
any  newspaper  a  smooth  running  business 
getting  circulation  department  at  a  mini¬ 
mum  expense.  Would  like  to  buy  stock  if 
services  prove  satisfactory.  At  present 
employed  for  twelve  years  in  present  posi¬ 
tion.  My  accomplishments  will  speak  for 
themselves.  Steady,  competent,  and  loyal, 
prefer  South  or  Southwest,  have  excellent 
references.  B-820,  E  &  P  Personnel  Ser¬ 
vice^ _ 

Circulation  Manager  Available  to  progres¬ 
sive  paper  to  20.UOO  circulation.  Have  ex¬ 
cellent  four  year  record  securing  clean  cir¬ 
culation  through  carrier  organization.  As¬ 
sistant  to  director  showing  greatest  three 
year  circulation  increase.  Want  oppor¬ 
tunity  to  use  knowledge  and  experience 
with  future  In  view.  B-833,  E  &  P  Per¬ 
sonnel^ _ 

Circulator,  desiring  change  of  positions,  is 
open  for  Circulation  Manager's  contract 
until  Sept.  For  history  write  Box  B-837, 
Editor  Sc.  Publisher. 


Situations  Wanted  Situations  Wanted 


Circiihitioii  .Manager — married,  age  33.  pres- 
i-iitly  employed,  desires  to  connect  with 
I'ubiisher  in  Midwest  or  West  Coast. 
Twelve  years  experience  morning,  evening, 
Sunday,  with  enviable  increase  record. 
Well  versicd  in  all  i)tiases  ot  eirculiition  and 
persi.stent  liullder  at  minimum  eost.  Hon¬ 
est,  trustworthy,  loyal  -l)est  referenees. 
11-828.  E  A  I*  1-er.sonnel  Service. _ 


Classitied  -Manager — .-Vged  36.  wants  posi¬ 
tion  on  small  paper  with  modest  salary 
and  lionus  on  increase  in  revenue.  Has 
been  assistant  classitled  manager  on  Hous¬ 
ton  and  Milwaukee  i)Upers  and  classitled 
manager  of  smaller  Florida  daily.  Good 
salesman  and  familiar  witli  plione  room 
work.  Knows  i)romotion.  Reasonable  no- 
lice.  11-844,  E  &  I*  Personnel  Service. 

Copy  «le»k  or  reporter  position  wanted. 
I’liiladelpliia  l.edger  trained.  Go  any  place. 
11-814,  E  &  1*  Personnel  Service. _ 

Copy  Reader — Rapid,  accurate,  wants  job 
where  bard  work  will  insure  permanence. 
Ten  years’  jiractical  newspaper  experience 
on  metropolitan,  small  eity  ilailies  equips 
iiiin  to  meet  your  requirements.  Experi¬ 
ence  includes  rewrite,  features,  reporting 
important  stories.  .Vge  4U;  married.  Will 
go  anywliere  in  East.  B-o2a,  K  &  P 
i'ersonnel  Service^ _ 


Desk  Man  —  F'eatures  —  GENERAL  RE- 
PdRTING:  18  years’  experience  on  news¬ 
papers  throughout  country.  Excellent 
liractical  and  cultural  background.  Meeks 
position  in  Eastern  States  or  Florida. 
Permanent  position  desired.  Available 
immediately.  .Vge  36.  Salary'/  Your 
Iludget  and  my  performance  can  settle 
this.  11-816,  E  P  Personnel  Service. 
Editor — .Now  employed;  last  ten  years  in 
executive  positions.  Managing  editorship 
and  editorsliip  in  large  middlewestern, 
eoast  cities.  Two  years  owner,  publisher 
in  smaller  field.  Experienced  staff  manage¬ 
ment,  budgeting,  organization,  editorial 
writing.  Seeks  i)ermanent  connection  where 
ability  eount.s.  City  over  150,000.  B-835, 

E  Sc  P  I'er.sonnel  Service. 

Editor  or  .Mamiging  Editor  in  city  up  to 
200,000  preferably  in  Central  states;  thor¬ 
oughly  trained  in  newspaper  mechanics, 
news  and  editorial  writing;  experienced  as 
executive  in  small  and  large  cities;  em- 
idoyed  on  nationally  prominent  daily;  40; 
married.  11-808.  E  &  1‘  Personnel  Service. 
I  can  enhance  your  reportorial  staff.  Wide 
general  knowledge,  corre.spondent’s  experi¬ 
ence.  Ambition  unlimited.  Highly  intelli¬ 
gent.  Ase  21.  Travel.  B-834,  Editor  & 

Publisher. _ 

In  any  capacity — aggressive,  experienced, 
versatile.  Fifteen  years  reporter,  desk 
man,  city  editor,  promotion  manager,  ad¬ 
vertising  solicitor  of  dallies,  owner  weekly 
and  press  association  experience.  Desires 
position  as  assistant  to  publisher,  managing 
editor  small  dally,  city  editor,  editorial 
writer  or  rewrite  man.  Married,  40.  uni¬ 
versity  degree.  References.  B-838,  Editor 

&  l-ublisher. _ 

Librarian — Six  years  experience  supervising 
morgue  and  training  assistants.  B-836, 

Editor  &  l-ublisher. _ 

Managing  editor,  assistant  or  news  editor. 
Fifteen  years  metropolitan  executive  ex¬ 
perience.  Knows  news  and  pictures  and 
how  to  increase  plant  production.  Prefer 
city  of  50,000  or  up  but  will  consider  small¬ 
er.  Permanency  desired.  Now  employed. 
High  class  references  if  wanted.  B-832, 
B  &  P  Personnel  Service. 

Newspaper  I'ressraan-Stereotyper — 25  years 
foreman,  12  years  last  position,  now  at 
liberty  through  merger  of  papers;  first- 
class  workman.  Will  take  charge  of  press¬ 
room  or  both  press  and  stereo.  Best  of 
references  from  last  employer.  B-841,  E  & 

1-  Personnel  Service. _ 

Proofreader,  Woman.  10  years’  experience 
ads,  magazines,  newspapers,  music,  de¬ 
sires  change.  Thoroughly  competent. 
Union.  Excellent  references.  C.  R.  M., 
1213  So.  Limestone  St..  Springfield,  Ohio. 
Reporter  and  Editor — Small  and  medium¬ 
sized  city  daily  background.  Successful 
record.  Skilled  news-gatherer  and  writer. 
Thoroughly  trained  on  outstanding  news¬ 
papers.  Thirty-five.  Reliable.  Industrious 
and  personable,  newspaper  executives  say. 
.4.-1  ability  and  character  reference.  Col¬ 
lege  work.  Will  go  anywhere.  B-817,  E 

&  P  Personnel  Service. _ 

Reporter  and  editor  seeks  situation  in 
Middle  West  or  West.  Knows  news  sources 
and  how  to  write  news  quickly  and  ac¬ 
curately.  Also  has  complete  knowledge  of 
working  of  mechanical  department.  Would 
like  to  contact  small  daily.  Age  30.  B-842, 

E  &  P  Personnel  Service. _ 

Rewrite  or  Desk  Man,  29,  married.  Ex¬ 
perience  has  Included  reporting,  editing 
and  some  press  association  work.  Year 
and  a  half  with  national  political  weekly. 
Good  mixer,  write  well.  Satisfactory  ref¬ 
erences.  Can  start  at  once.  B-846,  E  & 
P  Personnel  Service. 


Young  .Mull,  36,  married,  experienced  re- 
liorter,  deskmun,  rewrite  and  special  as- 
.‘iignment.s.  .\-l  referenees  available. 
Would  like  to  locate  in  New  York,  New 
Jersey,  or  New  England.  15  years’  ex- 

jierienee.  B-slO,  Editor  &  I’ublisiier. _ 

Youth,  ‘21,  speedy  and  accurate  in  typing 
and  steno.  Brilliant  reviews  in  college 
paper.  Eager  for  work  after  4  years  of 
seclusion  behind  academic  walls.  Will  do 
anything,  ehaiige  ribbons  on  typewriters  or 
write  ileath  notices  in  Arable,  to  get  a 
-start.  Your  office  needs  speed  and  eiTl- 
ciency.  Write  Arthur  Vogel,  25-31  38th 
St.,  Long  Island  City.  N.  Y. 


Newspaper  Machinist 


.Moving,  erecting,  dismuntliog — pressroom 
and  stereotype  eejuipment.  Call  BE  3-5967. 
H.  Ammon  &  Co.,  95  Clift  St.,  N.  Y.  C. 


Mechanical  Equipment  for  Sale 


l.iiiot.vpcN  and  Iiitertypes,  all  models:  200 
fonts  Matrices.  Monotype  Composition 
anil  Type  and  Itule  Casters;  Keyboards. 
■Mats.  Moulds,  etc.  Terms.  I’ayne  & 
Wal.sh.  213  Centre  St.,  New  York. 


Four  0-6  "Special”  .Miehles — 46  in.  x  68  in. 
tied  with  220-Volt  D.  C.  Motors.  Wonder¬ 
ful  values,  priced  right  for  quick  sale. 
Tliomas  W.  Hall  Co.,  Stamford,  Conn. 


l.inolypcN — 1,  5,  8,  11,  13,  19.  25.  Inter¬ 
types  B  and  C.  .411  guaranteed.  Terms. 
HGFF.MAN  MACHINERY  &  ENGRAVING 
<’<).,  413  l.afayette  St.,  New  York  City. 


Rebuilt  Equipment  —  Presses,  Linotypes. 
New  Type.  Printers’  supplies.  We  liqui¬ 
date.  liuy,  sell,  trade.  Central  States  Print¬ 
ers  Excliange,  I’eoria,  Illinois. 


Supreme  ‘2-t«ii  .Metal  Furnaee  with  water- 
cooleil  pig  easting  box,  with  stand  and 
mold  whieh  east.s  27  3-lb  pigs.  Make  offer 
F.  1 1.  B.  liere.  Tiie  News,  i’harlotte,  N.  C. 
Flleetric  illat  Scorcher,  like  new,  $125 
value  for  $75.  The  State  Journal.  Spring- 
field.  IllinoiK. 


Mechanical  Equipment  Wanted 


Wanted  at  onee — -Used  Quarter  Fold  for 
Goss  3 -deck,  24  page,  straightline  press. 
Quick  I’rinting  Service,  2409  86th  St., 
Brooklyn.  N.  Y. _ 


Wanted  to  Buy — Washington  Hand  Press 
for  museum  dis|>lay  in  newspaper  plant. 
.4ddres.s  H-S24.  Editor  &  Publisher. 


Fingraving  Department  Equipment,  all 
standard  brands,  new  and  trade-ins.  Esti¬ 
mates  furnislied.  E.  T.  Sullebarger  Co., 
116  John  Street,  New  York  City. _ 


Photo-engraving  equipment  for  sale,  com- 
plete  plant  or  any  part.  Miles  Machine 
Co..  18  E.  16th  Street,  N.  Y. 


Newspaper  Supplies 


stereotype  and  Ih-essroom  Supplies — Elec¬ 
tric  Matrix  Scorching  Machines.  American 
Publishers  Supply.  Box  131,  West  Lynn. 
Mass. 


ADVERTISING  SOLICITOR 

AND  PROMOTION  -MAN 

wanted  by  an  established  newspaper 
with  a  select  circulation.  Metropolitan 
area.  Write  fully  giving  experience  and  J 
references.  .411  replies  confidential,  j 
Commission  basis.  B-840,  Editor  &  I 
Publisher.  I 


NEWSPAPER 

PROPERTIES 

Bought,  Sold  and  Appraised 

All  negotiations  cor^idential 

Palmer,  Suter  &  Palmer 

Businats  Establlshad  In  1899 

350  Madison  Ave.  New  York 


Photo-Engraving  Equipment  for  Sale 


Worse  than  a  Dead  Horse  — 

Is  idle  plant  equipment  not  in  frequent  use,  for  even 
its  resale  value  is  depreciating  as  it  stands  motionless  by. 

Sell  it  NOW  for  CASH  through  Classified  on  this 
page.  EDITOR  &  PUBLISHER  reaches  every  daily 
newspaper,  55%  of  which  operate  job  plants. 
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Editor  &  Publisher  for  June  15,  1935 


By  MARLEN  PEW 

[Being  a  partial  report  of  remarks  by  operative” — I  think  that’s  the  word — 
this  Shop  Talker  before  the  Newspaper  not  as  “cooperative”  as  he  iniglit 


Advertising  Executives  Association  at 
Chicago,  this  avcit.] 

The  observation  which  1  propose  to 
make  is  rather  obvious,  hut  is  so 
often  disregarded,  even  on  some  of  the 
best  newspapers,  that  I  am  bound  to 
offer  it.  It  is,  in  brief,  that  a  salesman, 
whether  of  advertising  or  any  other 
commodity  or  service,  ouglit  to  know 
what  he  is  selling.  In  my  experience, 
and  yours,  newspaper  advertising  men 
often  seem  not  to  know,  at  least  their 
selling  talk  betrays  a  limited  comprehen¬ 
sion  of  their  wares. 

m  *  * 

A  NEWSPAPER  advertising  sales¬ 
man  is  offering  a  commodity  that 
is  essentially  made  by  reporters,  writers, 
artists  and  editors.  It  is  about  as  near 
to  a  living  thing  as  any  inanimate  ob¬ 
ject  can  be.  It  utters  in  from  50,000 
to  200,000  words  per  issue  thoughts 
which  are  generally  descriptive  of  hu¬ 
man  experience,  the  ups  and  downs, 
aspirations  and  failures,  hopes  and  de¬ 
sires,  the  behavior  for  better  or  worse 
of  people.  It  is  a  sensitive,  delicately 
personal,  essentially  altruistic  and  social 
enterprise,  and  the  product  is  almost  as 
perishable  as  salad  or  drawn  beer.  It  is 
a  service  than  never  can  be  achieved 
by  machine  process,  never  can  be  stand¬ 
ardized,  never  can  be  reduced  to  the  ele¬ 
ments  of  mere  commerce  and  trade,  and 
— like  human  beings — no  two  newspa¬ 
pers,  or  editions,  are  alike.  The  truest 
concept  of  the  newspaper  is  that  it  is 
the  composite  expression  of  a  group  of 


Another  way  of  saying  this  is  that  the 
editor  was  primarily  interested  in  the 
welfare  of  the  readers  of  his  newspa¬ 
per,  and  stubbornly  resisted  commer¬ 
cial  or  political  enterprises  which  had 
as  their  object  an  exploitation  of  the 
credulity,  gullibility,  ignorance,  preju¬ 
dice  or  what  not  of  the  bulk  of  the 
consuming  and  voting  population. 

«  *  « 

The  editor  stood  his  ground.  Ifis 
newspaper  was  too  good  to  permit 
of  rivalry’.  .And  then  something  haj)- 
pened  which,  in  my  view,  represents 
one  of  the  most  impudent,  shameless 
and  vicious  abuses  that  has  grown  up 
in  this  country,  affecting  the  free  press, 
in  generations.  From  a  neighboring 
city  a  bird  with  probably  $20  in  his 
jeans,  and  no  end  of  andacity  and  gab, 
blew  into  town  with  the  prospectus  of 
a  shopping  news  under  his  arm.  He 
took  it  up  and  down  Main  Strwt, 
among  the  enemies  and  luke  warm 
friends  of  the  local  newspaper,  and 
proposed  to  “cover  the  trading  area 
100  per  cent”  twice  a  week  at  rates 
that  no  newspaper  that  must  buy  n^ws 
and  print  pictures  and  editorials  and 
features,  could  possibly  compete  with, 
and  the  fellow  got  enough  orders  for 
space  to  be  able  to  make  a  contract 
with  a  job  printer,  located  in  another 
city,  by  the  way,  and  after  hiring  a  few 
children  to  work  after  school,  he  pro¬ 
ceeded  to  clean  up  a  few  hundr^ 
dollars  a  week  out  of  this  so  called 
publishing  enterprise. 


talented  men  and  women,  expertly  trans-  y  ^EED  not  tell  you  what  that  meant 
lating  what  is  said  and  done  in  the  1  ^he  local  publisher.  It  reduced 
vital,,  pulsating  world,  day  by  day  de-  ^i.s  revenues  so  that  he  had  to  curtail 


scribing  the  passing  pageant,  not  as  an 
entertaining  show,  but  for  the  pur¬ 
pose  of  giving  to  men  and  women  a 
sound  basis  of  information  on  which 
to  base  their  private  and  political  action. 
Therefore,  this  thing  which  you  gentle¬ 
men  sell,  has  not  only  a  hand  and  foot, 
a  mind  and  a  heart,  but  a  soul  which 
quickens  to  all  of  the  affairs  of 
mankind. 


limit 


his  staff,  cut  his  features  and 
his  public  service.  To  me  it  is  an 
appalling  act  of  treachery  by  busiiyess 
people  to  thus  hamstring  a  newspaper 
that,  in  fact,  is  the  beating  heart  of 
civic  life.  Those  same  merchants 
might  better  burn  the  court  house,  raze 
the  city  hall,  or  close  up  the  high 
school  and  library,  than  put  out  the 
light  of  the  editorial  sanctum  where  is 
drawn,  each  day,  for  all  the  people,  a 
■  pattern  of  experience  which  is  an  in- 
dispensable  factor  in  any  government 
seeking  to  endure  through  democratic 
processes.  I  wonder  if  any  advertising 


lERHAPS  I  can  make  this  view 


of  the  publisher  of  a  small  town  news¬ 
paper  of  the  mid-west.  Several  years 
ago  this  gentleman  bought  out  a  mori¬ 
bund  daily  newspaper  in  that  community, 
merged  another  useless  sheet,  and  pro¬ 
ceeded  to  produce  a  medium  of  dignity 
and  worth,  a  fountain  of  civic  pride,  de¬ 
cency,  conscience  and  public  service. 
Being  of  the  true  newspaper  type,  he 
ran  his  own  business  in  his  own  way 
and  \vas  not  putty  in  the  hands  of  every 
exploiter  and  double-crossing  politician 
and  avaricious  merchant  that  liappened 
along.  I  do  not  mean  to  say  that  he 
was  an  intolerant,  bigoted,  or  unrea¬ 
sonable  person — he  was  just  the  appo¬ 
site — and  his  wife,  who  assisted  him, 
was  the  essence  of  gentle,  intelligent, 
motherly  toleration.  Naturally  the 
tiewspai)er  prospered,  the  town  was 
immensely  benefitted,  the  paper  was 
read  with  confidence  and  general  ap¬ 
proval.  I  would  call  it  an  almost 
perfect  specimen  of  good  local  jour¬ 
nalism.  It  will  not  be  difficult  for  you 
gentlemen,  however,  to  believe  that  the 
editor,  who  was  not  of  the  compromis¬ 
ing  type,  encountered  some  opposition 
and  engendered  some  powerful  resis- 
tence.  People  who  know  how  to  say 
“no”,  often  experience  this  phenomenon. 
Malice  and  envy  are  common  enough 
in  our  society.  .\mong  a  certain 
type  of  merchants,  and  in  certain  sec¬ 
tions  of  the  local  chamber  of  com¬ 
merce.  it  was  bruited  about  that  the 
publisher  in  question  was  not  as  “co- 


salesman  asked  those  merchants  wliat 
a  shopping  news  could  do  for  the  pres¬ 
ervation  of  the  town  in  case  it  were 
scourged  by  plague,  rocked  by  earth¬ 
quake,  denuded  by  fire  or  tlood,  or 
if  it  should  fail  into  the  hands  of 
ruthless  grafters  in  public  office,  or 
if  any  ot  the  departments  of  safety, 
justice,  education  or  social  welfare 
should  suddenly  become  victim  of  sub¬ 
versive  influences,  all  too  common  in 
-American  life  in  this  day.  If  any  ad¬ 
vertising  salesman  did  tell  of  these 
possibilities  in  realistic  terms,  and  if 
any  merchant  scoffed  them,  1  can  only 
say  that  that  merchant  is  a  tool  or 
worse.  It  is  unreasonable  to  lielieve 
that  men  with  enough  brains  to  condtict 
successful  businesses  have  not  enough 
sense  to  see  that  their  hope  of  individ¬ 
ual  progress  depends  upon  general  civic 
progress — you  can’t  pull  the  town  down 
and  not  pull  down  every  business  it 
contains. 

*  *  * 

The  newspaper  ought  to  be,  often 
is,  sold  as  something  more  than  a 
mere  advertising  medium.  It  is  not 
to  be  compared  with  the  inert  bill- 
Iward,  the  soggy  shopping  news,  or 
magazines  that  are  largely  without 
social  purpose,  or  radio  which  bends 
to  every  wind,  is  a  Government  li¬ 
censed  medium  and  must  therefore 
step  carefully,  and  that  disclaims  all 
controversial  responsibility  though  for 
a  fact  it  has  l>een  and  is  the  vehicle 
of  all  of  the  vicious  and  confusing  talk 
that  time-buying  demagogues  are  to¬ 
day  spreading  across  the  land,  leading 
to  God-knows-w'hat  results  in  our 
national  life. 

*  «  « 

1HAVE  covered  many  an  advertis¬ 
ing  convention,  like  this  one.  heard 
and  reported  the  talk,  which  so  largely 
deals  with  rates,  rebates,  the  eternal 
local  and  national  alleged  disparity, 
and  all  manner  of  means  by  which  to 
claim  and  hold  the  newspaper’s  share 
of  the  advertising  dollar,  all  very  in¬ 
teresting  and  necessary  to  the  trade, 
hut  I  want  to  make  a  suggestion : 
Once  in  awhile  call  in  an  editor  to 
refresh  your  spirit  with  a  discussion  of 
what  you  are  really  selling.  I  am  a 
marginal  worker — on  the  sidelines  of 
the  great,  vibrant,  pulsating,  jmblic 
service  .American  press,  hut  I  know 
many  real  newspaper  editors  with 
grand  stories  to  tell — stories  of  achieve¬ 
ment  in  behalf  of  free  institutions  and 
the  nation  we  are  devoted  to,  stories 
which  would  thrill  you  with  a  new 
sense  of  inspiration  and  responsibility. 

I  miss  here  today  two  familiar  faces. 
Rill  Donahue  and  Louis  Wiley  are 
not  in  their  accustomed  places.  It 
creates  a  void  of  which  vou  all  are 
conscious.  I  knew  and  liked  both 
for  many  reasons.  Never  were  there 
better  examples  of  self-made  men. 


ANOTHER  RATE  “ADJUSTMENT’? 


They  were  of  the  type  that  malm 
newspapers  do  their  duty  in  a  com¬ 
munity  and,  in  the  material 
succeed  at  the  oame  time.  1 
both  for  extraordinary  loyalty  to  the 
respective  idealisms,  editorial  policies, 
individuality  of  their  newspaptri, 
Whether  you  or  1  value  Chicago 
une  or  New  York  Times,  they  did 
and  sold  them  for  what  they 
There  was  no  shifty  attitude  of 
apology.  No  men  on  those  new 
pers  had  livelier  appreciation  of 
achievements,  the  daring  stunts,  the 
successful  adventures  of  the  repurten, 
artists,  photographers  and  editors  thaa 
they.  Neither  created  the  editoral 
policies,  but  both  represented  them  on 
the  firing  line  of  business.  They  wm 
what  one  might  call  journalistic 
triots,  characterizing  traits  that  are  an 
invaluable  asset,  indeed  an  indispou- 
able  requirement  in  any  newspaper  of¬ 
fice.  Hill  Donahue  and  Louis  Wiley 
always  knew  what  they  were  sellin 
and  were  proud  of  their  mission. 


WHAT  OUR  READERS  SAY 


ARTHUR  RUHL 

To  Editor  &  Publisher — One  notes 
sadly  the  passing  of  another  men^ 
of  the  old  guard.  The  late  Arthur  Rpji! 
brought  to  the  service  of  journaliten 
the  type  of  mind  more  often  devoted  to 
scholarly  or  scientific  research.  Npt 
that  his  detachment  detracted  from  ^ 
color  or  interest  of  his  writings,  for  be 
was  one  of  the  best  reporters,  but  he 
was  always  cool  and  never  appeared  in 
his  own  pictures. 

Ruhl  was  more  concerned  with  the 
facts  of  a  case  than  his  own  relatioitto 
it  but  he  brought  to  bear  a  svmpatl^ 
understanding  that  enabled  him  to  gfi 
inside  and  behind  them.  On  the 
jects  he  dealt  with  and  he  had  a  broad 
range,  he  became  an  authority.  I  dqirt 
believe  that  ever  in  his  life  did  he  go 
off  at  half  cock  or  deliver  any  other 
than  a  well-grounded  opinion.  He  ijd 
his  prejudices  of  course,  but  of  his  sin¬ 
cerity  it  never  occurred  fp  anyone  to 
((uestion  it.  Rather  an  Admirable  Cridl- 
ton  in  his  way. 

I  had  known  .Arthur  Ruhl  throng 
out  his  career  and  followed  his  cpirte- 
jKtndence  work,  particularly  because  of 
its  informative  values  but  also  for  that 
lucidity  of  style  he  had  which  can  oq|y 
come  from  mastery  of  subject  matte. 
There  was  no  more  competent  or 
thorough  observer  or  one  better  ^ 
to  convey  what  he  saw.  In  an  inte^ 
gent  world  he’d  have  been  selected  to§ 
represent  his  country  in  one  of  thr 
Latin  American  countries  whose  pepg|gt 
and  affairs  he  knew  as  well  as  his  owa 
Personally,  the  man  was  impacted  byhbl 
own  style,  courteous,  a  bit  aloot  whoi 
never  stooped  and  forever  gave  of  Im 
best.  Since  he  never  showed  off  ha 
reputation  was  high  in  the  professk* 
rather  than  with  the  oublic.  He  souf^ 
no  accolades  and  was  accorded  ngpt 
No  great  colleges  conferred  degrees  os 
him  but  the  editors  for  whom  he  worW 
and  the  associates  and  contemporarp 
who  knew  his  stuff  honored  and 
spected  him.  That  was  enough  for 
kind  of  man  who  was  .Arthur  Ruhl.  If! 
that  keen  intelligence  of  his  is  functi*[ 
ing  elsewhere  and  aware  of  conditk* 
hereabouts.  I  can  imagine  his  wiT' 
kind  smile  at  the  tributes  elicited  by  his 
death. 

John  O’Hara  Cosgraxx 


Specially  Drawn  for  Editor  &  Publisher  by  Max  P,  Milians,  Fall  River  (Mass.) 
Herald-Neves. 


DAILY  52  YEARS  OLD 

The  Fremont  (Neb.)  Evening  Trif 
une  has  just  completed  its  S2nd  y* 
under  the  same  ownership  without  « 
single  break  in  publication  schedule, 

May  12,  1883,  Frank  Hammond  vd 
his  brother,  the  late  Ross  L.  HamnwiA^ 
began  publication  of  the  daily  after  fo*'- 
years  of  operating  a  .weekly,  dt 
Hammond,  although  not  an  active  nK*’j 
lier  of  the  staff,  writes  editorials  fw*l 
time  to  time.  His  son,  Ray  W.  HiPj 
mond  is  vice-president  and  genafl 
manager.  Qiarles  S.  Ryckman, 
editor. 


